EDITOR  &  PUBLISHER 

Issued  ever  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication,  by  The  Editor  &  Publisher  Co. 

J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor;  Suite  1700  Times  Building,  42nd  St.,  at  Broadway, 

New  York.  Telephones,  Bryant  3052-3053-30S4-30SS-30S6.  Charter  Member  Audit  Bureau 
of  Circulations.  Member  Associated  Business  Papers,  Inc. 


Vol.  60 


NEW  YORK,  OCTOBER  15,  1927 


No.  21 


Rich  Insurance  Industry  To  Raid  Press 
To  Sell  Policies  in  Free  News  Space 

Announce  That  50  Newspapers  “Have  Agreed”  to  Run  Column  Companies’  “Service”  Is  to  Syndicate 
— May  Buy  Space  “Sparingly  and  Judiciously” — Gave  Magazines  a  Million  in  1  926 


rlE  Great  American  Public  will  now  to  occupy  its  last  great  unconquered  $91,900,807,000.  At  the  end  of  1927,  the  company.  The  telephone  and  the  mails 
be  made  “Life  Insurance  Conscious” —  province  of  the  commercial  world — but  by  aggregate  will  probably  be  about  $96,000,-  have  been  used  in  addition  to  personal 
through  the  news  columns  of  the  influ-  the  little  back  door  of  free  publicity.  (K)d,000,  an  increase  of  $12,000,000,000  or  calls.  Each  solicitor  has  had  a  different 

ential  newspapers  which  they  read  morn-  Advertising  has  had  relatively  little  to  14  per  cent  over  the  previous  year’s  total,  method  of  approach  and  something  dif- 

ing,  noon  and  night.  So,  at  least,  be-  do  with  the  progress  of  the  life  insurance  The  increase  for  the  two  years  is  28  per  ferent  to  offer  and  none  of  them  was  ap- 
lieves  the  National  Association  of  Life  business,  which  clings  to  the  old  and  cent.  parently  aware  that  their  “prospect”  had 

Underwriters,  which  at  its  convention  in  costly  one-sale-at-a-time  idea  in  an  era  What  the  sales  cost  of  this  immense  for  years  placed  all  of  his  insurance  busi- 
Memphis,  Tenn.,  this  week,  heard  Otis  when  other  industries  and  institutions  are  business  amounts  to,  no  current  statistics  ness  with  their  company.  How  much  it 
Lo^an  report  that  more  than  50  news-  seeking  their  customers  in  thousand  lots,  reveal.  The  involved  system  of  commis-  is  costing  the  companies,  or  rather  their 
pa^rs  have  agreed  to  publish  a  weekly  Yet,  despite  its  cumbersome  machinery,  sions  and  bonuses  paid  to  brokers,  agents,  customers,  to  keep  mystified  salesmen 
column  of  syndicated  life  insurance  the  life  insurance  institution  has  to  its  and  solicitors  has  no  exact  parallel  in  selling  a  simple  service  in  terms  of  magic 

propaganda  prepared  and  copyrighted  by  credit  at  this  writing  more  than  $93,000,-  other  lines  of  business,  nor  could  many  may  make  an  interesting  Federal  Trade 

the  Insurance  Research  and  Review  Serv-  000.000  of  insurance  against  the  lives  of  other  industries  tolerate  the  immense  Commission  investigation  in  the  not  dis- 

ice.  Mr.  Logan  is  the  chairman  of  the  .\merican  people,  more  than  two-thirds  of  duplication  of  effort  which  has  become  in-  tant  future. 

Association’s  committee  on  co-operation  it  in  ordinary  life  policies  carried  by  in-  creasingly  characteristic  of  life  insurance  One  thing  such  an  investigation  would 
the  aforementioned  “service.”  dividuals,  the  remainder  in  industrial  and  selling  during  the  past  few  years.  Within  certainly  reveal  is  that  the  insurance 


should  be  Ixiught  sparingly  and  judicious-  1926  and  on  .\ug.  31.  1927,  the  total  was  different  New  York  offices  of  the  same  between  Dec.  31,  1925.  and  Dec.  31,  192^ 
ly.  It  should,  in  fact,  be  a  part  of  the  totalling  about  $10.(XX), 000.000  had  been 

publicity  plan,  in  that  only  those  news-  "  - " - - -  done  w.th  a  magazine  app  opriation  slight- 

papers  jmblishing  the  weekly  column  nr'17'V' A  Q  DT  TDT  1CI-I17DC  TA^C  1  TD  LIT  excess  of  $1,IKX),(^  ai^nd  newspaper 

should  be  considered  for  display  adver-  I IL A./\0  L  UDLiidlTtliKO  1  Ul  rlLsrli  FLIK  appropriations  so  small  and  so  scattered 

column  idea  had  its  genesis  a  vear  INSURANCE  ADVERTISING  IN  PRESS  m  ™fif™niet“ 

ago  at  the  1926  convention  of  the  life  -  Some  realization  that  1870  sales 

underwriters,  when  Mansur  B.  Oakes,  »»  -  T  j  d  methods  do  not  fit  the  1927  needs  of  a 

president  of  the  “Service,”  promised  that  ^®***“*^  Recent  Attack  of  Insurance  Field,  a  Trade  Paper,  $12,000, 0<X),(XK)  industry  was  evident  at  the 
if  the  local  associations  ’  throughout  the  Which  Declared  Insurance  Needed  “No  Moses  to  Memphis  convention,  where  some  of  the 

country  would  arrange  with  local  news-  I  It  ri..f  underwriters  expressed  doubt  that  free 

_ - . .1 _ "l _ ..ocU  Lead  It  Uut  or  Wilderness  nnhliVOv  laL-r  th..  rvlar..  nf  HiQnlaM 


president  of  the  “Service,”  promised  that 
if  the  local  associations  throughout  the 
country  would  arrange  with  local  news¬ 


papers  to  carry  the  column  regularly  each  i-cou  m  tt  imenieaa  publicity  could  take  the  place  of  display 

week,  the  Insurance  Research  and  Review  advertising. 

Service  would  prepare  the  copy  and  send  lY.ALLAS,  Texas,  October  12.— Aroused  a  full  editorial  declared  that  life  insur-  The  criticism  by  Earnest  Elmo  Calkins, 
it  without  charge  either  to  the  newspapers  by  the  attack  of  the  Insurance  Field,  ance  business  needed  no  “Moses  to  lead  prominent  advertising  agent,  at  the  Insiir- 

of  to  the  associations.  This  plan  was  at  a  national  insurance  publication,  on  the  them  out  of  the  wilderness” ;  further  in-  ‘‘"ce  .Xdvertisiiig  Conference  last  May  and 


totalling  about  $10.(XX),(XX).(XX)  had  been 
:  — r  -  ^1=  (lone  w.th  a  magazine  app  opriation  slight- 

'  A  1(^1?  1  m  n/^UT  excess  of  $1.1KX).000  and  newspaper 

Alxlli  LJi  FUjlll  FLIIx  appropriations  so  small  and  so  scattered 
>TICIMr>  IKT  negligible  from  either  the  news- 

V  1  iijllNvi  IIN  paper  or  the  insurance  viewpoint. 

_  Some  realization  that  1870  sales 

_  J  _  methods  do  not  fit  the  1927  needs  of  a 

ranee  rield,  a  Trade  Paper,  $12,000, OfXi.fXX)  industry  was  evident  at  the 
i  Needed  *‘No  Moses  to  Memphis  convention,  where  some  of  the 

,,  underwriters  expressed  doubt  that  free 

Wilderness  publicity  could  take  the  place  of  display 

advertising. 

a  full  editorial  declared  that  life  insur-  Yhe  criticism  by  Earnest  Elmo  Calkins, 
ance  business  needed  no  “Moses  to  lead  prominent  advertising  agent,  at  the  Insur- 


ttat  time  “enthusiastically  approved  by  use  of  newspapers  and  national  publica-  timating  that  Calkins’  motives  in  trying  “'i  ^  recent  issue  of  the  Atlantic  Monthly. 
the  Executive  Committee.”  _  tions  for  the  advertising  of  life  insurance  to  promote  life  insurance  advertising  pthers  both  in  the  insurance  and 


Several  important  newspapers  which  business,  the  Texas  Newspaper  Pub-  were  purely  selfish. 


advertising  fields,  who  have  poitited  out 


*tre  approached  about  that  time  rejected  Ushers’  Association  last  week,  at  Denison,  -■^t  least  two  insurance  publications  important  industry  is  so  archaic” 

^  scheme  in  no  uncertain  terms  and  the  adopted  a  resolution,  condemning  the  followed  the  lead  taken  by  the  Insurance  promotion  rncthods,  and  so  remote 

idea  was  denounced  as  unsound  news-  stand  of  the  Insurance  Field  as  being  Field,  while  two  others  declared  their  modern  life,  is  apparently  bearing 

paper  practice  bv  Editor  &  Publisher,  harmful  to  the  cause  of  advertising.  The  belief  that  advertising  in  national  publica-  belated  •J'l'''-  ■  i 

^ch  agreed  with  the  publishers  rejecting  jexas  Newspaper  Publishers’  Association  tions  and  newspapers  was  certain  to  address  before  the  convention  VVed- 

Ae  scheme  that  news  columns  could  not  1,^5  been  active  for  some  years  in  trying  come  into  the  life  insurance  business  but  ''X  “Mg"  , 

be  turned  over  for  the  exploitation  of  hasten  the  development  of  life  in-  that,  at  the  present  time,  advertising  men  t'fffic  PennMutualLifelnsuranceCom- 
readers  by  any  commercial  group,  re-  durance  advertising-and  not  without  knew  too  little  about  life  insurance,  and  Pany,  favored  a  more  modern  sales  view- 
prdless  of  advertising  which  migh,  success.  Several  Texas  companies  life  insurance  men  knew  too  little  about  ’  ,„-ii  „  iLrrM.oL  oHvortJc 

^ow  the  expected  development  of  reader  campaigns  of  advertising.  Two  others  took  the  view  J' n 

♦  newspaper  advertising,  and  there  is  at  that  the  stand  taken  by  the  Insurance  nttitn/lp  toward  in«tiranre 

1  The  idea  has  app^ent.y  had  its  tempt^  present  a  movement  on  foot  to  establish  Field  was  just  as  much — or  more  selfish  -pi  die  to  win  attitude  will  “We 

DOCS  however  if  Mr  Locan  is  correct  1  r  ,•  1  •  •  r  ..1  .u  »  1  1  l  /-  n  ■  •  ne  tlie-to-win  attitude  will  go.  we 

'  ’  a  plan  for  cooperative  advertising  for  than  that  taken  by  Calkins.  .  ,bcir  live,  in  order 


in  his  assertion  at  Memphis  that  the  fu  cwperauve  auvenising  lor  u.at  laKc.  uy  ^.aiKins.  ^ball  find  men  insuring  their  lives  in  order 

Tong  desired  newspaper  sendee”  became  Texas  insurance  comi^n.es  At  any  rate,  none  of  these  served  to  jbeir  declining 

i^lity  on  .Aug.  15  when  arrangements  reason  for  the  actKin  of  the  Texas  stop  the  Missouri  State  Life  Insurance  and  not  merely  to  keep  away  from 

lad  been  completed  for  rarrving  the  Newspaper  Publishers  Association  dates  Company,  in  announcing  a  nation-wide  jbe  poor  house. 

coJnrnn  in  “40  newspapers.”  Ten,  it  the  speech  of  Earnest  Elmo  "^wspai^r  advertising  campaign ;  al-  “For  we  .shall  come  to  understand  that 


•  1  •  ..  .  *•  aL  a.  a.L^  «  Uldli  lUl  LUOUCrdllVC  dUVCrilblllK  lUF  llldll  lUcil  IdlVCll  UV  L-dllVlll3. 

is  assertion  at  lemphis  „  ^  the  21  Texas  insurance  companies.  At  any  rate,  none  of  these  served  to 

desired  newspaper  service  The  reason  for  the  action  of  the  Texas  stop  the  Missouri  State  Life  Insurance 


ears,  joined  later. 


Calkins  at  the  Insurance  Advertising  though  the  Insurance  Field  did  draw  fire  there  is  no  plan  in  life  which  rests  on  an 


In  his  announcement.  Mr.  Logan  men-  J"  Hartford,  Conn  last  May. 

twied  a  few  of  the  many  reasons  whv  Mr  Calkins  speech,  in  which  he  severely 
newspapers  should  be  glad  to  fill  a  column  crdicized  ife  insurance  executives  for 


from  two  of  the  larger  Eastern  companies 
now  using  national  advertising. 

The  entire  matter  may  be  given  a 


economic  foundation  that  cannot  be  aided 
to  completion  through  life  insurance.” 
Mr.  Hart  quoted  from  Mr.  Calkins 


weekly  with  life  insurance  information.  called  “antiquated  adver-  further  airing  by  John  Lee  Mahin,  Vice-  article  to  the  effect  that:  “In  12  leading 

"The  copv  ”  said  he  “is  prepared  from  methods”,  found  some  sunporters,  President  of  Barron  G.  Collier,  Inc.,  New  magazines,  as  checked  by  the  Curtis  Pub- 

tbe  standpoint  of  newspaper  reader-  *"<1  ^  opponents  at  the  meet-  \ork,  on  “Advertising  as  .Applicable  to  Hshing  Company,  the  total  expenditure 

iaterest.  It  is  based  on  the  idea  that  the  '"S  of  the  Insurance  Advertising  Con-  the  Legal  Reserve  Life  Insurance  Busi-  for  advertising  insurance  in  1926  was  $1,- 
latitution  of  Life  Insurance  (the  capi-  Terence,  but  the  “hub-bub”  over  his  ness”.  Mr.  Mahin  will  be  a  speaker  at  064,269,  while  for  the  motor  car  and  its 
Ills  are  Mr.  Logan’s  own)  is  so  big  that  attack  had  apparently  quieted  down,  the  .American  Life  Convention  which  will  accessories,  it  was  $30,955,298. 
it  is  newsnaner  conv  when  nronerlv  nre-  "hen  he  renewed  h’s  attack  in  an  article  be  held  in  Dallas,  Tex..  October  24-28.  “The  question  is.  what  peculiar  need. 


It  IS  newspaper  copy  when  properly  pre 
P*red,  and  the  Institution  deals  so  inti 


in  the  September  issue  of  the  Atlantic 


held  in  Dallas,  Tex..  October  24-28.  “The  question  is,  what  peculiar  need. 

The  resolution  adopted  by  the  Texas  or  urgency,  or  intrinsic  quality  makes  it 


lately  with  the  personal  affairs  of  men  Moiit/i/y.  entitled  “Insuring  Insurance”  Newspaper  Publishers’  .Association  is  as  profitable  to  advertise  motor  cars  30  times 
>nd  women  that  newspaper  readers  have  which  he  practically  repeated  the  state-  follows:  as  much  as  insurance  is  adverti.sed ?’ “ 

oore  in  common  in  the  subject  of  life  cnent  made  in  his  speech  at  H-^rtford.  “Be  it  resolved  that  the  Texas  News-  “But  how  much  easier  the  work  of 
•wanci  than  they  have  in  any  other  ^Ir.  Calkins’  article  in  the  Atlantic  paper  Publishers’  Association  endorse  the  the  agent  if  his  customers  wanted  insiir- 
wbiect.  except  government  and  religion.  Monthly  was  broadcast  to  insurance  ex-  recommendation  on  insurance  advertising  ance,  if  he  could  sit  in  his  office,  like  a 
"Hie  ‘service’  as  it  is  now  functioning  ecirtivcs  all  over  the  country,  in  marked  made  by  Earnest  Elmo  Calkins,  and  con-  nose  and  throat  specialist,  while  people 
*>11  provide  excellent  re-ding  matter  for  copies  of  the  .Atlantic  Monthly.  Calkins’  demn  the  attitude  expressed  editorially  crowded  his  reception  room  to  be  shown 
die  newspapers  and  tell  the  story  of  life  attack  was  then  followed  by  a  bitter  by  the  Insurance  Field  in  opposition  to  in  one  by  one ! 


■•Wrance  to  the  nation.”  counter-attack  in  the  Insurance  Field,  newspaper  advertising  in  the  interest  of 

Thus,  apparently,  advertising  is  about  issued  at  Louisville,  Kentucky,  in  which  insurance  traile  publications.” 


“Why  do  people  stand  in  line  to  buy 
(Continued  on  page  20) 


i 


Editor  &  Publisher  for  October  15,  1927 


FIRMS  PLACED  COPY  DIRECT  AT  NET 
RATES  THEY  TESTIFY  IN  BOSTON 


Father  John’s  Medicine  Successful  in  Getting  Agency  Com¬ 
mission,  Federal  Trade  Examiner  Told  in  Resumption 
of  Hearings  This  Week 


A  MASS  of  letters  from  newspaper 
publishers  and  representatives  re¬ 
ceived  between  Dec.  15,  1925,  and  .\i)ril 
15,  1926,  by  Lydia  Pinkhani  (iove,  assist¬ 
ant  treasurer  of  the  Lydia  Pinkhani  Med¬ 
icine  (  oinpany,  Lynn,  Mass.,  were  read 
into  the  evidence  of  the  f'overnment  in 
the  Federal  Trade  Commission  hearin)>  in 
Poston  this  week  in  connection  with  the 
case  against  the  .American  .\ssociation  of 
Advertising  Agencies,  Southern  News¬ 
papers  .Association,  and  the  Six  Point 
League  of  New  York  City,  the  American 
Newspaper  Publishers'  .Association  and 
the  .\merican  Press  Association. 

Miss  Gove  testified  that  in  the  spring  of 
1926  she  wrote  on  her  own  intiative  a 
letter  to  some  newspajK-rs  iniiuiring 
whether  the  company  could  get  the  15 
per  cent  agency  commission  if  it  should 
decide  to  place  orders  direct.  .  She  stated 
that  the  company's  annual  advertising  ap¬ 
propriation  is  between  ILKHkOOi)  and 
$1,.20(3,()(M1.  of  which  all  but  about  $.VJ0,0!)O 
to  $350,000  is  expended  in  newspapers. 

The  witness  explained  that  the  com- 
p.any's  advertising  was  placed  with  James 
T.  Wetherel  of  Poston  and  in  part  with 
Jacobs  &  Co.,  Clinton,  S.  C.  She  went 
on  record  as  favoring  advertising  through 
pamphlets  and  booklets,  as  well  as  news¬ 
papers. 

The  letter  which  went  to  many  pub¬ 
lishers  was  m  meo  iraphed  and  mailed  on 
her  own  responsibility.  Miss  (iove  said. 
.An  observer  characterized  the  answers  to 
many  of  the  letters  as  "careless." 

Clark  McKerchcr  for  the  Four  A's, 
Harold  S.  Rankine  for  the  Six  Point 
League  and  J.  I'.  Finlay  for  the  Southern 
publishers  objected,  cn  the  ground  the 
letters  were  “irrelevant,  immaterial  and 
incompetent,"  but  withdrew  objection  to 
the  authenticity  of  the  correspondence. 
John  .\ddiscn,  the  examiner,  received 
the  letters  as  evidence  ever  the  objections 
.and  exceptions  noted  in  the  record.  Ku- 
c'ene  \V.  Purr,  appearing  .tor  the  Federal 
Trade  Commission,  cited  the  doctrine  of 
the  Supreme  Court  in  the  Danhurv  Hat¬ 
ters'  case 

Lester  D.  Morris,  advertising  manager 
of  the  \V  L.  Douglas  Shoe  Company. 
Brockton,  Mass.,  in  course  of  examination 
stated  his  company  is  able  to  .get  more 
local  rates  than  in  bygone  days,  and  that 
there  is  a  shift  to  Ux-al  rates  instead  of 
foreign. 

The  company  in  a  vear  siX'uds  about 
$2(K),0"fl  for  space,  of  which  three- fourths 
is  in  the  newspapers  and  the  balance  in 
magazines  and  trade  papers.  Its  maga¬ 
zine  copy  is  placed  through  an  auenc  .  and 
the  ni-wspaper  col^y  direct.  40  per  tent  of 
the  latter  at  Deal  rates,  he  said.  ( )n  the 
balance,  the  companv  pays  the  net  na¬ 
tional  r.ate.  The  company  has  placed  its 
newsp."per  advertising  direct  for  40  years. 
Its  advertising  department  is  made  im  of 
three  be-ides  the  advertising  manager. 
The  companv  writes  its  ne'vsnap''r  coay 
with  the  help  of  tlie  Dorland  Aget'c  . 
wh-eh  is  reimbursed  for  its  serv'c.*. 

Mr.  Morris  testified  he  I. rid  never  nvt 
with  any  interfi-rence  from  aeencies  (w 
publishers  in  carrving  out  his  uoli-y. 
t'nder  cross-examination  ho  e.xpla'nel 
that  less  than  five  per  cent  of  the  arlv'e- 
ti=ing  for  'he  com-rp.v's  onui  •■tore;  is 
pDee<'  lo"al!v  through  the  branche;  H- 
said  there  are  I'o  paners  from  which  the 
conmauv  h.-’s  been  unable  to  o'rtain  eithe' 
the  UHral  rate  or  the  f(  reign  rate,  lers  '5 
per  Cent. 

ITarrv  .\.  I’l-rter.  of  the  Carlton- Hov^v 
Companv,  Lo"cll.  Ma'^s  testified  that  his 
company  semds  $'’2n.0(Y)  a  vear  i-’  iwws- 
papers.  Such  space  has  been  elace  '  direct 
since  1855  He  said  tint  from  19’ 1  to 
lo;  ue  was  pfb-ertising  m.anai’"'r  of  the 
Hensiu  Svnu)  Comnany.  wdiich  also  placed 
i*  ■  "dver’isin"  d'rect  tm  to  1924.  He 
te-^  'i^d  that  th**  T  owell  ntedical  concern, 
which  makes  Father  lohn’s  Medicine  ob¬ 
tained  the  net  rate  of  15  per  cent  off  the 


national  rate  from  the  papers  the  concern 
uses.  A  large  Chicago  and  a  metropolitan 
New  York  newspaper  were  mentioned  as 
giving  net  rates. 

The  Pepsin  Syrup  Company  spent  sums 
ranging  from  $135,000  to  $600,000  a  year, 
the  hulk  of  it  in  newspapers,  while  he 
directed  the  advertising,  Mr.  Porter 
stated,  and  obtained  the  net  rate  from  the 
newspapers  they  used  and  were  turned 
down  by  five  or  six  papers  on  the  rule 
they  would  not  accept  the  advertising. 
The  advertising  department  numbered 
four  people  and  cost  about  five  per  cent 
of  the  appropriation. 

Mr.  Burr  asked  {|uestions  about  the 
Ifarl  S.  Barbour  Company,  an  agency 
which  in  1924  ttx)k  over  the  advertising 
for  the  Pepsin  company.  Mr.  Porter 
testified  that  he  individually  lx)ught  the 
agency  and  that  it  was  operated  in  the 
same  building  with  the  medical  company 
and  also  that  it  had  a  Chicago  office.  He 
mentioned  Charles  Kaufman,  maker  of 
cU)thing,  as  another  client  and  said  there 
were  two  other  small  accounts,  and  that 
he  never  had  any  trouble  doing  business 
with  the  publishers  through  the  agency. 

Franklin  \Y.  Doliber,  president  of  Mel- 
lins  I'ood  Company,  took  the  stand  to  say 
that  his  company,  except  for  a  short  in¬ 
terval  at  the  start  of  the  business  and  in 
1912,  always  placed  its  copy  direct  with 
the  magazines  and  never  asked  for  agency 
discounts.  The  advertising  department 
consi.sts  of  three  people. 

A.  C.  Barton,  of  the  Back  Bay  Electro¬ 
typing  Company.  Boston,  was  called  to 
outline  trade  practices.  Lincoln  B. 
Paimer,  manager  of  the  American  News¬ 
paper  Publishers'  Association,  and  James 
O'Shaughnessy,  of  the  b'our  .A’s,  were 
present  at  the  taking  of  evidence. 

Charles  H.  Taylor,  iiublisher  of  the 
!h}st<vi  Globe,  testified  that,  although  a 
member  of  the  .American  Newspaner  Pub¬ 
lishers'  .\ssociation,  he  conducts  his  own 
business  in  his  own  way,  giving  15  per 
cent  commissii'ii  on  some-  classes  of  busi¬ 
ness  and  10  pe-r  cent  on  others  to  such 
agencies  as  he  chooses. 

The  hearing  on  Wednesday  adjourned 
to  Nov.  14,  when  it  will  be  resumed,  this 
time  at  New  York  Citv. 


MEMORIAL  TO  PAYNE 


Legion  Men  of  West  New  York  to  Ho'd 
Services  Sunday 


Cusick  Post  of  tlie  .American  Legion 
\?ill  hold  memorial  services  Sunday  in  the 
West  New  York  Municipal  Building  for 
Philip  .A.  Payne,  managing  editor  of  the 
Yeti-  York  Paily  Mirror,  lost  with  “(41d 
Glory."  Mr.  Payne  was  a  resident  of 
West  New  \'ork  for  many  years  and  was 
a  member  of  the  post.  Haddon  Ivins, 
iniblisher  of  the  I'niou  City  (X.  J.) 
Hudson  Disl'otcb.  will  be  master  of  cere¬ 
monies. 

The  post  plans  also  to  dedicate  part  of 
the  West  New  York  Public  Library,  to 
be  fitted  up  as  a  World  War  museum,  to 
Mr.  Pavne 


NEW  HEARST  EDITOR 


EDITOR  &  PUBLISHER 
CALENDAR 


Oct.  9-11  —  Employing  Printers 
.Assn,  of  .America,  convention, 
French  Lick,  Ind. 

Oct.  13-15 — Illinois  Press  Assn., 
annual  convention.  University  of 
Illinois,  Urbana. 

Oct.  14-15 — Kansas  Editors,  round¬ 
table  conference,  Lawrence,  Kan. 

Oct.  14-15 — South  Florida  Press 
Assn.,  semi-annual  meeting,  Cler¬ 
mont,  Fla. 

Oct.  17-18 — International  Insurance 
Advertising  Conference,  meet¬ 
ing,  Chicago. 

Oct.  17-18 — .Agricultural  Publishers 
.Association,  annual  convention, 
Stevens  Hotel.  Chicago. 

Oct.  17-18 — National  .Assn,  of 
Teachers  of  Marketing  and  .Ad¬ 
vertising.  annual  convention. 
Chicago. 

Oct.  17-19  -  .Associated  Business  Pa¬ 
pers,  convention,  Drake  Hotel, 
Chicago. 

Oct.  17-18 — Mail  .Advertising  Ser¬ 
vice  .Association,  meeting, 
Chicago. 

Oct.  19-21 — Direct  .Mail  .Advertis¬ 
ing  .Assn.,  meeting.  Chicago. 

Oct.  18-19-- Iiilind  Daily  Press 
.Assn.,  meeting,  Morrison  Hotel, 
Chicago. 

Oct.  18-19 — New  York  State  Circu¬ 
lation  .Mgrs.  .Assn.,  fall  conven¬ 
tion,  Niagara  Falls.  N.  Y. 

Oct.  19-20 — New  York  State  Pub¬ 
lishers  .Assn.,  fall  meeting.  Syra¬ 
cuse,  N.  Y. 

Oct.  20 — .Association  of  Newspa¬ 
per  .Advertising  Executives,  meet¬ 
ing,  Hotel  Stevens,  Chicago. 

Oct.  20-21 — .Audit  Bureau  of  Cir¬ 
culations,  annual  convention, 
Stevens  Hotel,  Chicago. 


BRYAN,  THOMASON  BUY 
GREENSBORO  RECORD 


Carolina  Daily  It  Second  Soutken 
Paper  Acquired  by  A.  N.  P.  A. 
Leaders — Hahne  Named 
General  Manager 


Sale  of  the  entire  stock  of  the  Greens- 
boro  (N.  C.)  Daily  Reeord  to  Jol* 

Stewart  Bryan,  publisher  of  the  Richmoni 


S.  K.  TH  iM.lSO.V 


Ir.Hx  S.  Brvas 


.W'ws-Leader,  and  S.  E.  Thomason,  pub¬ 
lisher  of  the  Taiuf>a  Tribune,  was  an- 
ncunced  Get.  12.  The  Record  is  an  eve¬ 
ning  and  Sunday  paper. 

The  new  owners  took  over  operation 
of  the  Record  and  announced  the  ap¬ 
pointment  of  Raymond  Hahne.  formerly 
of  the  Chicajio  Tribune,  as  general  man¬ 
age-  to  succeed  Major  Edney  Ridge.  Mr. 
Thomason  will  be  publisher. 

Announcement  of  the  sale  was  made 
by  Julian  Price,  former  owner. 

Mr.  Bryan  and  Mr.  Thomason  are 
joint  owners  of  the  Tampa  Tribune,  and 
the  former  is  president  of  the  .American 
Newspaper  Publishers'  .Association,  hav¬ 
ing  succeeded  Mr.  Thomason  to  that  post 
last  year. 


McCURDY  RE-ELECTED 
AD  CLUB  CHIEF 


N.  Y.  TELEGRAM  TESTS 
OUT  NEW  PLANT 


British  Advertising  Association  Holds 
Annual  Meeting  in  London — 
Vigilance  Committee 
Reports 


Uses  Up-Town  Auxiliary  Mechanical 
Branch  to  Cash  in  on  World  Series 
Circulation — Will  Be  Opened 
Officially  Later  This  Month 


.Althou.h  workmen  had  not  completed 
laying  floors  and  the  windows  were  cov¬ 
ered  with  tarpaulin,  the  Xere  York  Tclc- 
iiratn  started  a  press  last  week  in  its  new 


iSivcia!  to  KniTOR  .V  Pibi.tsiifr) 

Loxnox,  Sept.  30. — The  Rt.  Hon.  C.  .A. 

McCurdv  was  re-elected  president  of  the  . i,  .  ,  ,•  ,  u  u 

British  '.Advertising  .XssiKiation  at  the 
annual  general  meeting  on  Sept.  29. 


In  addition  to  the  president  the  follow¬ 
ing  officers  were  elected :  C'ol.  E.  !•'. 
Lawson  and  ('.  H.  A'ernon,  vice-presi¬ 
dents;  T.  P<.  Lawrence,  treasurer; 
Stuart  .A.  Hirst,  secretarv ;  Committee 


Hall,  business  manager,  this  move  helped 
them  cash  in  on  the  World  Series  for 
"a  nice  increase  in  circulation." 

To  make  room  for  the  big  Goss  presses 
being  instaPed,  the  space  being  leased  by 
the  Tele  ■'ram  in  the  Master  Printers' 


(ordinarV  membi.*rs):  ‘.Mxlrew  Milne  at  34th  street  and  JOth  avenue 


(Publicity  Club  of  London);  ,  ,  , 

l.anglev  ( l•■^.•deration  of  Master  Prin-  The  paper,  however,  had  a  con¬ 

fers);  Mrs.  E.  M.  Wood  (Women's  tract  with  (.oss  made  last  July  to  have 
Advertising  Club  of  London)  ;  Alderman  one  press  ready  to  turn  over  on 

Charles  Pascal!  (Poster  .Advertising  '’ct-  L  and  work  of  erecting  the  press 
Association);  W.  H.  Hartley  (Incor-  «a^  accomplished  m  record  time 
porated  Society  of  British  .Advertisers)  ; 

I'.  W.  Goode’ioi'gh  (Inc.  Sales  Managers' 

•As.sociation )  ;  S.  H.  Perren  (  FYess  .Ad¬ 
vertisement  Managers'  .Association)  ; 

Walter  Henman  (  Publicity  (Tub  of 
Birmingham);  Philip  Emanuel  (Regent 
.\dvertising  (.lub);  Thomas  Russell 
(  Incori'oratesl  Society  of  .Advertisement 


Scier 


Alfred  necessitating  some 


■'HE 


truti 


To  operate  the  press  to  issue  papers 
for  the  world  series,  pressmen  had  to 
work  on  sea  (foldings,  but  Mr.  Hall  de¬ 
clarer!  the  test  was  “most  successful." 
Without  the  new  plant  the  Telegram 
would  not  have  been  able  to  meet  the 
Worlrl  Scries  emergency,  he  said. 

Two  presses  will  be  ready  for  opera- 


Consultants ) .  Sustaining  members:  f’*”’  il'is  mid-town  plant  .later  this 


Roger  Andrews  of  Menominee  Paper 
to  Edit  Detroit  Times 


Roger  M.  'ndrews.  president  of  the 
Menominee  (Mich.)  Herald-Leader  ny 
pany  and  vice-president  of  the  Bank  of 
Italy  of  San  Diego.  Cab.  is  to  become  e  1- 
itor  of  the  Detroit  Times. 

.Andrews  is  returning  to  Michigan  after 
snending  much  of  the  past  four  years  in 
California.  He  was  a  publisher  in  th'’ 
upper  part  of  the  peninsula  for  20 
years. 

Harrv  Bitner,  until  recently  editor  of 
the  Detroit  Times,  is  now  publisher  ot 
the  I'iltsburoh  Sun-Telegfat'h. 


1.  C.  Akenran.  Sir  William  (.'rawfonl, 
1.  Murray  .Mlison.  Sir  Lawrence 
Weaver,  and  Keith  Macaskie.  New 
offices  at  57  Meet  Street.  London,  F'.  C.  4, 
were  (Kcunied  hv  the  .Association  on 
Sept.  28. 


r»oF. 


m(>nth.  and  space  has  been  allowed  for 
installation  of  a  third.  The  presses  are 
*he  latest  Goss  high  speed  units  with 
folders.  The  motor  drive  and  control 
si-stems  arc  made  by  the  Cline  Electric 
Manufacturing  Company.  Cutlcr-Ham- 


It  was  stated  at  the  Council  meeting  fer  conveyors  are  used,  while  the  (Ten- 
'  hich  preceded  the  general  meeting  that  eral  Electric  Company  has  installed  the 


the  National  X'lgilance  Committee  of  the 
.Association  had  issued  nineteen  bulletins 
during  the  year ;  had  dealt  with  107 
cases,  and  had  investigated  295  matters  as 
a  result  of  7.34  inguiries  anent  doubtful 
advertisements  or  firms,  received  from 
newspapers,  advertisin'^  agents  and  trade 
associations.  The  .Advertising  .Associa¬ 
tion  now  has  a  membership  of  33 
r.T:':a‘ed  organizations. 


stereotype  heating  equipment. 


AULD  JOINS  ST.  LOUIS  TIMES 

F.rnest  C.  .Auld.  for  six  vears  with 
B  Ziff  Company,  advertisin''  agency 
of  Clvago  and  for  11  years  with  W.  R. 
Hea-s*  as  foreign  representative  of  Bos- 
t''P.  has  been  made  advertising  director 
of  ’he  .S't.  f.ouis  Times. 
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NEWSPAPER  “SCIENCE”  NEEDS  REJUVENATION 


Scientists  as  Well  as  Newspaper  Men  Indicted  for  Present  Low  Level  of  Scientific  Writing  in  the 


■"HE  problems  of  truth-tinding  and 
■  truth-telling  are  a  heritage  of  our 
race.  Thinking 
men  o  f  former 
ages  have  not 
been  ashamed  to 
confess  their  dif¬ 
ficulty.  Did  not 
Bacon 


Press — Seven  Suggestions  for  Improvement 

By  Prof.  W.  E.  ALLEN 

Scripps  institute  of  Oceanography  of  the  University  of  California 
An  Interview  With  Andrew  R.  Boone 


F»oF.  \V.  E.  Allen 


"The  prof'ortioii  of  commendable  effort  tozeard  promotion  of  truth  is  just  as 
.  *  ^  y-  great  amongst  representatives  of  the  press  as  it  is  amongst  scientists",  says  Prof. 

I  ruth  may  per-  (('_  [;  (,f  Scripps  Institute  of  Oceanogp-aphy  of  the  University  of  Cali- 

haps  come  to  the  foniia.  in  the  accompanying  article.  He  indicts  the  wzespapers.  likezeisc  he  indicts 
I^ice  of  a  prarl.  scientists.  Scientists,  he  says,  specialize  to  the  point  zehere  they  cannot  generalize, 
that  sheweth  best  neiespapernten  generalize  to  the  point  zxherein  they  cannot  specutlizc.  Betzecen 
by  day ;  but  it  them  lies  a  field  zehich  causes  many  falsities  and  iniurcuracies  in  the  reporting  of 
will  not  rise  t  •  scietttific  nezes.  he  beliez'es. 

the  price  ot  a _ _  _ _ _  _ _ 

diamond  or  car-  ^  ^  ^ 

b  uncle,  that  aggrieved  because  the  scientist  tries  to  Is  it  not  time  that  we  were  extending 
sheweth  best  in  discuss  details  which  actually  hide  the  this  method  to  the  problems  of  Truth  in 
varied  lights.  -A  fundamental  truth  from  many  of  those  general,  and  instead  of  attempting  to  de- 
mixture  of  a  lie  doth  ever  add  pleasure."  not  specializing  in  his  line.  termine  Truth  by  a  rigid  idea,  or  by  a 

Why  should  not  men  of  science  and  men  In  view  of  the  conditions  aforemen-  single  view,  that  we  should  attempt  to 
of  the  press  confess  their  sins  of  omissio.i  tioned  it  seems  highly  improbable  that  determine  it  by  a  combiiution  of 
ind  commission  and  make  a  reasonable  any  two  human  beings  can  have  absolutely  authentic  ideas  or  by  a  series  of  reliable 
effort  to  find  and  interpret  truth  har-  and  precisely  the  same  umlerstanding  of  views?  Of  course,  what  this  really 
moniously?  any  phenomenon,  event  or  principle,  amounts  to  i.s  a  certain  degree  of  tolera- 

In  any  .American  city  we  have  at  least  although  the  correspimdence  may  usually  tion  for  the  views  of  some  one  who  seems 
a  few  representatives  of  the  two  modern  be  so  close  that  every  one  concerned  is  to  see  differently  from  ourselves.  On 
social  groups  most  positively  enlisted  in  deceived  into  thinking  it  complete,  unless  such  a  basis  it  is  not  unreasonable  to 
the  service  of  truth  (by  implication  if  something  happens  to  cause  careful  hope  that  Science  and  the  Press  may  de- 
not  by  assertion).  On  the  one  hand  we  scrutiny  of  details.  Therefore,  even  if  velop  cooperation  and  harmonized  action, 
have  those  devoted  to  the  finding  of  we  may  agree  with  Bacon  in  assuming  In  this  connection  it  is  pertinent  to 
truth,  the  scientists.  On  the  other  hand  that  Pilate  jested,  we  know  that  Pilate's  emphasize  a  fact  too  often  ignored,  i.  e. 
«e  have  those  devoted  to  the  telling  of  question  states  the  perennial  riddle  of  the  that  the  editor  is  more  competent  than 
truth,  the  representatives  of  the  press,  ages  for  every  thinking  man.  In  fact.  I  the  scientist  to  judge  as  to  the  success  of 
In  their  practical  relationship  to  human  should  think  that  it  takes  a  man  of  an  effort  to  tell  the  truth.  A  scientific 
society  the  spheres  of  activity  of  the  two  colossal  ignorance,  or  of  extraordinary  specialist  may  naturally  consider  that  he 
groups  should  and  do  overlap.  Of  what  boldness,  to  claim  that  he  is  able  accu-  is  making  the  simplest  possible  state- 
jvail  is  the  finding  of  truth  if  it  is  not  rately  to  define  Truth  or  to  recognize  ment  of  truth  when  he  says  that  "the 

told  and  how  can  truth  be  told  if  it  is  all  of  its  myriad  aspects.  In  my  youth-  angle  of  incidence  is  equal  to  the  angle 

not  sought  and  found?  ful  days  1  remember  that  the  truth  as  to  of  reflection,”  hut  the  editor  knows  that 

In  spite  of  Bacon’s  discouraging  d’ctum  dimt'iisions  of  an  object  was  sought  by  a  large  percentage  of  readers  receives 
concerning  the  pleasure  contributed  by  excruciating  care  in  making  very  exact  absolutely  no  information  from  such  a 
"a  mixture  of  a  lie"  1  am  disposed  to  measurements,  lii  recent  years  I  under-  method  of  statement.  Truth  is  not  con- 
take  a  measurably  better  view  of  men  stand  that  this  kind  of  hopeless  effort  at  veyed  by  the  mere  utterance  of  words 
of  the  press  as  well  as  of  men  of  science,  high  exactitude  has  been  abandoned,  at  any  more  than  a  radio  message  is  con- 
Careless,  precipitate,  reckless  and  mer-  least  by  physicists,  and  that  the  truth  is  veyed  when  ihe  microphone  is  cut  out  or 
cenary  as  many  press  writers  and  man-  sought  by  finding  the  mean  of  a  number  when  the  receiver  is  out  of  tune.  Con- 
igers  assuredly  are,  I  cannot  recall  a  of  measurements  made  vyith  reasonable  veyance  is  only  accomplished  when  the 

shifcle  individual  who  does  not  express  care.  Even  then  a  certain  allowance  is  recipient  is  made  actually  to  possess  the 

a  good  deal  of  pride  in  presenting  more  made  for  an  expected  percentage  of  plus  same  ideas  and  views  of  facts  launched 
tnistworthy  material  than  his  rivals  when  or  minus  error,  ranging  about  the  mean,  more  or  less  hopefully  by  the  speaker  or 

he  has  occasion  to  do  so.  Even  though _ 

he  seldom  goes  far  to  seek  the  occasion, 
he  at  least  shows  that  he  recognizes  the 
existence  of  an  ideal.  .Among  the 
majority  of  our  .American  publications, 
and  certainly  among  the  most  depend¬ 
able  of  them.  I  think  we  may  safely  say 
that  as  much  pride  is  taken  in  accurate 
reporting  of  an  event,  as  is  taken  by  a 
scientist  in  accurate  observation  of  a 
natural  phenomenon. 

If  we  concede,  as  I  think  we  must, 
that  the  propcirtion  of  commendable  effort 
toward  promotion  of  truth  is  just  as 
great  amongst  representatives  of  the 
press  as  it  is  amongst  scientists,  how 
shall  we  account  for  the  generally  un- 
satifactory  condition  of  popular  or  non¬ 
technical  writing  on  .scientific  matters? 

Preliminary  to  an  attempt  to  answer 
this  question,  permit  me  to  suggest  that 
general  conditions  may  not  be  (piite  so 
bad  as  scientists  sometimes  think  they 
are.  ( I  sujipose  we  will  all  admit  that 
some  of  the  specific  conditions  could  not 
be  wor^e.  )  .An  outstanding  characteristic 
of  the  scientist  is  his  trend  toward 
socialization,  with  resultant  contraction 
of  vision  and  comprehension.  .An  out¬ 
standing  characteristic  of  the  newspaper 
man  is  his  trend  toward  diversification 
with  resultant  expansion  of  vision  and 
comprehension.  .A  discovery  or  observa¬ 
tion  m.adc  by  a  scientist  which  seems 
to  him  important  in  all  of  its  details  is 
seen  in  the  perspective  of  an  editor  to 
be  merely  an  item  in  the  general 
scientific  progress  of  the  day,  or  itself 
only  a  unit  detail  in  the  development  of 
the  branch  of  science  to  which  it  belongs. 

Necessarily  the  aspects  of  Truth  as  re¬ 
vealed  to  these  two  individuals  are 
widely  different,  sometimes  almost  con¬ 
tradictory.  The  scientist  may  accuse  the 
editor  of  suppressing  truth  because  he 
refuses  to  print  certain  technical  details, 
while  the  editor  or  reporter  feels  justly 


SENATOR  CAPPER  PRESENTS  SILVER  SHIELD  TO 
KANSAS  JOURNALISM  DEPARTMENT 


Arthur  Capper,  publisher  of  the  Topeka  ikan.)  Capital  and  United  States 
Senator  from  Kansas,  recently  presented  a  shield  to  the  department  of  in¬ 
dustrial  journalism  at  Kan  as  State  .AgriruUural  college  in  recognition  of 
superior  attainment  in  aericiil  ural  journalism.  Senator  Capper  is  shown 
presenting  the  shield  to  Prof.  C.  E.  Rogers,  head  of  the  journalism  depart¬ 
ment  at  the  Kansas  college.  The  silver  shield  is  mounted  on  a  mahogany  base, 
surrounded  by  ten  smaller  shields,  on  which  the  names  of  honor  students, 
selected  each  year  by  the  journalism  faculty,  will  he  engraved.  The  main 
shield  is  20  inches  high  and  17  inches  wide. 


writer.  Considering  the  imperfections  of 
human  language  and  the  endless  con¬ 
fusion  introduced  into  it  by  abuse,  dis¬ 
tortion,  and  corruption  of  its  legitimate 
elements  (some  of  the  worst  of  which  is 
directly  chargeable  to  .American  news¬ 
papers)  one  of  the  greatest  wonders  of 
human  experience  is  that  individuals 
understand  each  other  as  well  as  they  do. 

\ow  to  return  to  the  question  of  the 
reasons  for  the  unsatisfactory  condition 
of  popular  writing  on  scientific  subjects. 
These  reasons  are  mostly  subsidiary '  to 
two  general  reasons,  i.  e.  that  qualified 
scientists  usually  do  popular  writing 
poorly  or  not  at  all,  and  that  ill-informed 
popular  writers  or  word  slingers  make  no 
effective  effort  to  avoid  the  results  of 
their  ignorance. 

First,  the  typical  scientist  loses  much 
or  all  of  his  interest  in  a  piece  of  work 
as  soon  as  it  is  done.  Therefore,  hq 
lacks  the  patience  to  prepare  a  popular 
explanation  qf  the  essential  points  in¬ 
volved.  I’sually  he  also  lacks  the 
capacity  for  putting  an  e.xplanation  into 
colloquial  terms. 

Second,  it  cannot  be  denied  that  many 
scientists  have  a  vigorous  contempt  for 
the  minds  of  all  persons  not  connected 
with  their  own  line  of  activity.  They 
seem  to  feel  it  degrading  for  them  to 
stoop  to  attempts  at  popular  explanation 
of  scientific  facts  or  principles. 

Third,  many  scientists  are  too  much 
over-loaded  or  are  too  busy  with  their 
routine  work  to  give  either  time  or 
energy  to  elementary  discussion. 

h'ourth.  popular  science  writing  is  in 
such  bad  repute  that  many  scientists  fear 
the  effects  on  their  own  reputations  if 
they  attempt  to  .give  popular  explana¬ 
tion  of  their  work. 

Fifth,  the  field  of  popular  science  writ¬ 
ing  is  generally  occupied  by  pseudo¬ 
scientists,  quacks,  pretenders,  ignoramuses, 
and  renegade  scientists  to  such  an  extent 
that  the  scientific  man  of  ability  has 
little  opportunity  and  less  inducement  to 
disseminate  the  truth  which  he  has  sought 
and  found. 

Sixth,  newspaper  editors,  and  most 
other  editors,  have  not  the  time  or  energy 
to  devote  to  estimating  either  the  value 
or  the  credibility  of  a  piece  of  popular 
science  writing.  .Aflmission  to  their 
columns  is  almost  entirely  based  on  the 
probability  of  interest  to  their  readers. 
Efforts  to  verify  the  credibility  of  popular 
science  writers  may  be  entirely  nullified 
by  the  fact  that  the  most  accessible  works 
of  reference  are  often  directly  misleading. 

Seventh,  the  business  office  of  every 
publication  constantly  emphasizes  the 
necessity  for  printing  stuff  that  will 
boost  circulation.  It  is  generally  believed 
by  newspaper  publishers  that  a  plausible 
fake  story  with  gaudy  setting  will  be 
more  helpful  to  sales  than  sober  truth  in 
an  ungarnished  setting.  Whatever  may 
have  been  true  in  Bacon’s  time.  I  think 
it  is  now  the  hope  of  profit  rather  th.an 
pleasure  which  causes  the  fal.se  to  be 
preferred  for  publication.  But.  of  course, 
the  prevalence  of  this  hope  of  profit  indi¬ 
cates  a  reliance  upon  Bacon’s  dictum  so 
far  as  it  applies  to  the  tastes  of  readers. 

Ei.ghth.  for  most  editors  there  is  not 
available  any  scientific  authority  both 
competent  and  willing  to  cndor.se  or  con¬ 
demn  a  (|uestionable  scientific  story. 

Ninth,  disagreements  and  rivalries 
among  scientific  authorities  sometimes 
render  it  impossible  for  an  editor  (or 
any  one  not  a  specialist  in  the  field  of 
controversy)  to  form  a  judgment  as  to 
the  value  or  credibility  of  certain  kinds 
of  material.  It  is  not  reasonable  to  find 
fault  with  publishers  when  scientific  men 
of  high  reputation  offer  opposing  jud.g- 
ments. 

Tenth,  news  and  feature  syndicates, 
and  similar  distributing  agencies  are  re¬ 
sponsible  for  a  very  large  proportion  ot 
the  mushy,  sloppy,  flashy,  and  non¬ 
sensical  fakery  of  scientific  material  so 
(Continued  on  page  52) 
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SIMPLIFIED  FORMS  TO  BE  CONSIDERED 
BY  AUDIT  BUREAU  MEETING 


Detailed  Analysis  of  Newspapers’  Country  Circulations  Called 
Needless  and  Uneconomic — Opinions  Vary  on 
Phases  of  Reform,  Says  Bryant 


A  PEACEFUL  meeting  is  promised 
this  year  for  the  Audit  Bureau  of 
Circulations  at  the  new  Hotel  Stevens, 
in  Chicago  Oct.  20  and  21. 

O.  C.  Harn,  the  new  managing  director, 
is  chiefly  concerned  with  preserving  har- 


D.  E.  Town  W.  A.  Strong 


mony  without  cost  to  efficiency  and  effi¬ 
cacy  of  the  bureau,  and  it  is  expected 
that  only  friendly  discussion  will  follow 
consideration  of  several  changes  in 
A.B.C.  forms  to  be  presented  by  a  special 
committee. 

Of  particular  interest  to  newspaper 
members  of  the  bureau  is  a  suggested 
revision  which  would  eliminate  consider¬ 
able  detail  in  the  auditor’s  report,  cutting 
out  the  extra  pages  now  filled  with  fig¬ 
ures  showing  the  circulation  by  towns. 

The  plan  is  to  continue  to  classify  a 
newspaper’s  circulation  by  states,  but, 
with  the  exception  of  suburban  towns, 
eliminate  the  city  classifications.  Advo¬ 
cates  of  this  proposed  change  say  that  it 
costs  the  Bureau  a  great  deal  to  print 
the  extra  pages  of  the  report  necessary 
when  the  city  classification  is  included 
as  at  present.  A  New  York  paper  for 
instance  may  have  two  subscribers  in 
Penn  Yan  or  Painted  Post  and  a  Chicago 
paper  may  have  three  at  Tomahawk, 
Wise.  This  is  duly  chronicled  in  the 
report  at  present,  whereas  those  who  are 
proposing  a  revision  state  that  it  is  of 
little  use  to  advertisers  who  are  informed 
of  a  newspaper’s  state  circulation  and 
may  obtain  the  circulation  by  cities  if 
they  wish  it  for  any  particular  purpose 
by  writing  to  the  bureau.  It  is  further 
pointed  out  that  the  proposal  is  in  line 
with  the  program  of  economy  which  the 
Bureau  members  are  anxious  to  see  fol¬ 
lowed. 

W'.  B.  Bryant  of  the  Paterson  (N.  J.) 
Press  Guardian  is  the  newspaper  mem¬ 
ber  on  the  committee  on  revision  and 
simplification  of  forms,  which  is  headed 
by  Frederick  Davis  of  the  General  Elec¬ 
tric  Company. 

Mr.  Bryant  reported  to  Editor  &  Pub¬ 
lisher  this  week  that  it  was  provjng 
difficult  to  find  any  means  of  simplifying 
the  newspaper  forms  in  a  way  that  would 
be  satisfactory  to  all. 

“There  are  so  many  varying  opinions 
that  it  is  hard  to  formulate  any  changes 
that  will  be  agreeable  to  all  concerned,” 
he  said. 

William  Hoffman  of  the  New  York 
office  of  the  A.B.C.  told  Editor  &  Pub¬ 
lisher  that  the  purpose  of  Mr.  Davis’s 
committee  was  to  find  means  of  simplify¬ 
ing  the  Bureau’s  forms  without  sacrific¬ 
ing  their  value. 

D.  E.  Town.  Hearst  Newspapers,  and 
Walter  A.  Strong,  publisher  of  the  Chi¬ 
cago  Daily  News,  are  the  two  newspaper 
members  of  the  A.B.C.  board  of  directors 
whose  terms  expire  this  year. 

Judge  Marcus  Kavanagh,  noted  Chi¬ 
cago  jurist  who  recently  came  into  added 
prominence  through  his  constructive  ad¬ 
vocacy  of  reforms  in  American  judicial 
procedure,  and  Merle  Thorpe,  well-known 
speaker  on  business  subjects,  will  be  the 
speakers  at  the  annual  dinner  of  the 
B.  C.  Friday  evening,  Oct.  21.  in  the 
Stevens  Hotel.  The  dinner  will  celebrate 
the  tlrrfeenth  anniversary  of  the  A.  B.  C. 


and  will  climax  the  close  of  the  fourteenth 
annual  convention  of  the  organization  in 
(.'hicago  during  “Advertising  Week.” 
Reservations  for  the  dinner  must  be  re¬ 
ceived  before  the  final  meeting  of  the 
Seating  Committee  Thursday  evening, 
Oct.  20. 

The  social  high  spot  of  the  Direct  Mail 
-Advertising  Association’s  convention  will 
be  Its  banquet  and  dance  in  the  ballroom 
of  the  Stevens  Hotel,  Oct.  20.  Speakers 
at  the  banquet  will  be  Lorado  Taft,  artist 
and  sculptor,  who  will  talk  on  “Art  in 
Advertising,”  and  J.  Adam  Bede,  for 
seven  years  known  as  the  Humorist  of 
National  House. 

Lucile  Brian  Gilmore,  Chicago  repre¬ 
sentative  of  Editor  &  Publisher,  will 
hold  a  reception  and  dance  for  her  many 
friends  among  the  delegates  to  various 
meetings  at  the  Hotel  Windermere  Tues¬ 
day  evening. 

("In  Tuesday,  Oct.  18,  the  Advertising 
Council  of  the  Chicago  Association  of 
Commerce  will  sponsor  a  luncheon  meet¬ 
ing  at  the  Stevens  Hotel,  to  which  will 
he  invited  the  delegates  of  all  the  adver¬ 
tising  groups  holdings  meetings  in  Chi¬ 
cago  during  “.Advertising  Week.”  Gov¬ 
ernor  Fred  R.  Zimmerman  of  Wisconsin 
will  be  the  guest  of  honor  and  speaker. 
His  subject  will  be  “-Advertising  and  Its 
Legislative  Phases.” 

President  John  H.  Harrison  of  the  In¬ 
land  Daily  Press  Association  has  ar¬ 
ranged  a  strong  program,  taking  up  lead¬ 
ing  problems  puzzling  publishers  of  daily 
newspapers,  for  the  autumn  meeting  of 
the  Inland  in  the  Morrison  Hotel,  Oct.  18 
and  19.  The  postal  question  will  be  de¬ 
bated  by  several  authorities  on  the  sub¬ 
ject,  and  other  subjects  to  be  discussed 
will  be  income  tax  problems,  transporta¬ 
tion,  professional  sports  reporting,  public 
utilities  advertising,  print  paper  and  con¬ 
tracts  fer  next  year,  a  joint  advertising 
rate,  combating  non-advertising  chain 
stores,  and  others. 

Four  nationally  known  advertising 
agencies  will  demonstrate  the  methods 
they  have  found  most  successful  in  tieing 
up  newspaper,  magazine,  outdoor  and  di¬ 
rect  mail  media  in  a  harmonious  and  com¬ 
plete  sales  promotion  campaign,  at  the 
•Advertising  Exposition.  The  object  of 
the  exhibits  will  be  to  show  the  necessity 
of  a  well-balanced  program.  The  agencies 
which  have  engaged  booths  are;  Albert 
Frank  &  Co.,  AA’ill  Howell  and  -Asso¬ 
ciates;  Benson,  Gamble,  Johnson  &  Read, 
and  Vanderhoof  &  Co. 

Many  specialized  campaigns  will  also 
be  on  exhibition.  Every  form  of  art  re¬ 
production  will  be  exhibited,  from  the  old- 
time  woodcut  to  the  modern  rotogravure. 

Delegates  to  the  A.  B.  C.  convention 
have  been  invited  to  attend  the  advertis¬ 
ing  exposition  in  conjunction  with  the 
sales  and  merchandising  conference  of  the 
Direct  Mail  .Advertising  As.sociation.  W. 
Frank  McClure,  of  Albert  Frank  &  Co., 
chairman  of  the  entertainment  committee 
for  the  D.  M.  A.  A.  convention,  has  also 
invited  -A.  B.  C.  delegates  to  the  D.  M. 
A.  A.  banquet  at  the  Sevens  Hotel  Thurs- 
dav  evening. 

The  Agricultural  Publishers  -Asso¬ 
ciation,  having  in  its  membership  36  of 
the  leading  farm  papers  of  the  United 
States,  will  hold  its  annual  meeting  at 
the  Hotel  Stevens,  Chicago,  at  2  p.  m., 
Oct.  19.  The  Board  of  Directors  will 
meet  in  the  Association  offices.  33  South 
Qark  .street,  Chicago,  on  the  morning  of 
the  19th  and  at  noon  the  .Association  will 
give  a  luncheon  at  the  Hotel  Stevens. 


CHICAGO  RADIO  SHOW 

Chicago  newspapers  capitalized  on  the 
interest  in  radio  and  the  presence  in  Chi¬ 
cago  of  hundreds  of  radio  manufacturers 
at  the  Sixth  -Annual  Chicago  Radio  Show 
by  publishing  special  radio  sections  filled 
with  special  radio  advertising  and  news. 


“OLD  IRONSIDES”  DISPLAYS 
WORLD  SERIES  MEDALS 


William  Ironson 

The  photograph  shows  William  Iron- 
son,  staff  photographer  of  the  Interna¬ 
tional  Newsreel,  who  is  justly  proud 
of  his  record  of  having  photographed 
more  world  series  than  any  living  man. 
Bill,  or  “Old  Ironsides”  as  he  is  affec¬ 
tionately  termed,  started  his  sports  career 
at  25,  and  at  60  years  of  age  is  still 
going  strong.  The  first  series  he  made 
still  photos  of  was  the  one  of  1908.  He 
has  photographed  every  one  up  to  the 
1927  series. 

R.  H.  SCHOOLEY  LEAVES 
N.  Y.  HERALD  TRIBUNE 


Becomes  Vice  -  President  of  Home 
Owners  Service  Institute — Is 
Succeeded  by  Frank 
Davidson 


Raymond  H.  Schooley  this  week  re¬ 
signed  from  the  Xexv  York  Herald 
Tribune  to  become  vice-president  of  the 
Home  Owners 
Service  Institute. 
He  was  for  three 
years  advertising 
manager  of  the 
Herald  Tribune, 
but  recently  has 
been  country  cir¬ 
culation  manager, 
Frank  David- 
-son  has  been  ap¬ 
pointed  country 
circulation  man¬ 
ager  of  the  Her¬ 
ald  Tribune,  suc¬ 
ceeding  Mr. 
Schooley.  Mr. 
Davidson  joined 
the  Herald  Tribune  staff  last  November. 

Mr.  Schooley  joined  the  business  .staff 
of  the  Ncto  York  Tribune  in  1920  as  a 
solicitor  for  financial  advertising  after 
serving  for  10  years  on  the  Ncic  York 
American,  interrupted  by  a  period  as  an 
ensign  in  the  U.  S.  Navy  during  the  war. 

Beginning  his  business  career  working 
for  his  father  in  the  writing  paper  manu¬ 
facturing  concern  of  Davidson  &  Weil, 
Mr.  Davidson  had  his  first  newspaper 
experience  on  the  New  York  Eivniiig 
Post. 

By  1917,  he  had  worked  up  to  the  posi¬ 
tion  of  country  circulation  manager  on 
the  Evening  Post.  In  this  year  he  left 
to  enlist  in  the  52nd  Pioneer  Infantry, 
with  which  he  served  during  the  war, 
including  the  entire  47  days  of  the 
Meuse-.Argonne  drive.  After  the  war, 
Mr.  Davidson  first  worked  for  the  Inter¬ 
borough  News  Company  before  return¬ 
ing  to  the  Evening  Post.  He  was  assis¬ 
tant  circulation  manager  of  the  Evening 
Post  when  it  was  purchased  by  Cyrus  H. 
K.  Curtis  in  1923,  and  he  remained  with 
the  same  newspaper  in  the  same  capacity 
until  joining  the  Herald  Tribune. 


SCRIPPS^  FOR^  WOOV^I  j^iJ 


BAKER  AND  SMITH 


Editorial  Director  of  Scrippt-Howu^l 

Newspapers  Outlines  Campaign  I  publi 


Policy  in  Letter  Which 
Given  to  the  Public 


Robert  P.  Scripps,  as  editorial  direct* 
of  the  Scripps-Howard  Newspapers,  thi 
week  addressed  a  letter  on  nationjl 
politics  to  the  editors  of  the  26  newsj*. 
pers.  New  York  Telegram  published  tk 
letter  in  its  editorial  column  and  callej 
attention  to  it  with  a  first-page  box. 

Mr.  Scripps  declared  the  Scripjj. 
Howard  newspapers  had  no  special^ 
terest  in  either  of  the  old  parties,  maldn* 
this  clear  in  1924  by  supjwrt  of  jj 
independent  movement,  but  in  commit 
with  good  citizens  wished  to  see  the 
political  parties  in  1928  put  forward  good 
candidates  and  platforms.  With  respect 
to  the  coming  campaign  the  newspapen’ 
chief  attention,  he  said,  should  be  in  the 
promotion  of  vital  national  policies.  He 
mentioned  five,  as  follows;  Recognitk* 
of  a  changed  economic  situation  of  the 
United  States,  demanding  some  “reason¬ 
able  position  as  a  member  of  a  com¬ 
munity  of  nations”  and  consistent  reshap. 
ing  of  our  foreign  policies ;  recognitioc 
of  the  fundamental  character  of  all 
articles  of  the  “Bill  of  Rights”;  a 
definite  attitude  toward  development  of 
“super-power’l  systems,  guaranteeing 
public  protection  and  fre^bm  of  the  gov¬ 
ernment  to  own  and  operate ;  official 
condemnation  of  widespread  political  aal 
administrative  corruption,  such  as  in  the 
oil  cases,  Pennsylvania  elections,  Indiana 
politics  and  Canton  vice  exposed  by 
Mellett ;  and  recognition  of  the  “inadvis¬ 
ability  of  most  sumptuary  and  so-called 
‘moral’  legislation,  and  recognition  of  the 
primary  rights  and  responsibilties  of  the 
separate  states  in  enforcement,  and 
eventually  in  the  repeal,  of  such  legis¬ 
lation.” 

Mr.  Scripps  said  that  Herbert  Hoover, 
in  the  Republican  party,  “more  nearly 
achieves  understanding  of,  sympaffiy 
with,  and  ability  to  carry  out,  the  kind 
of  national  program  that  we  urge  than 
any  other  man  who  has  even  an  outside 
chance  of  nomination.”  In  the  Demo¬ 
cratic  party,  there  are  two  or  three  men, 
he  said,  and  named  Newton  D.  Baker 
and  Governor  Smith.  Of  the  latter  he 
said :  “We  can  have  only  admiration  for 
Smith’s  record  in  New  York,  although  on 
international  questions  he  is  as  yet  an 
unknown  quantity.’'  Mr.  Scripps  said 
his  newspapers  certainly  could  not  tolerate 
religious  prejudice  against  Gov.  Smith. 

“These  newspapers  cannot  at  this  time 
be  committed  beyond  the  conventions,” 
the  letter  read.  “We  do  believe  that 
Hoover  should  be  the  Republican 
nominee,  for  reasons  here  set  out.  When 
and  if  Hoover  is  nominated  by  the 
Republicans,  our  wish  can  only  be  that 
the  Democrats  may  choose  for  standard 
bearer  a  man  as  strong,  or  stronger,  so 
that  whatever  happens  the  country  may 
be  the  gainer.”  In  conclusion  Mr. 
Scripps  said  that  the  matter  had  recently 
been  discussed  with  Roy  W.  Howard. 
G.  B.  Parker  and  others  of  the  general 
editorial  staff  and  “there  seems  to  lx 
unanimity  of  opinion  as  to  the  proposi¬ 
tions  discussed  in  this  letter.” 


COLLIER  APPOINTED 
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Will  Direct  Exposition  to  Be  Held  at 
I.  A.  A.  1928  Meet 

Charles  W.  Collier  has  been  appointed 
director  of  the  exposition  which  will  be 
held  in  conjunction  with  the  annual  con¬ 
vention  of  the  International  .Advertising 
Association  at  Detroit  next  July. 

Mr.  Collier  is  head  of  the  Charles  W. 
Collier  Convention  and  Exposition  Or¬ 
ganization,  which  includes  also  Paul  S. 
Van  -Auken,  who  resigned  recently  as 
secretary  of  the  Chicago  .Advertising 
Council,  and  Miss  I^is  F.  Gibson.  Mr. 
Van  -Auken  has  been  appointed  secre¬ 
tary  of  the  I.  -A.  -A.  convention. 
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MRS.  BELMONT  AND  “MINNIE  GUMP”  AD  PARTNERS 


public  Familiarity  with  Society  Leaders  and  Comic  Characters  Being  Capitalized  on  by  Advertisers 

— New  Way  to  Gain  Attention  to  Advertised  Products 


Between  a  comic  brain  child  of  a  By  PHILIP  SCHUYLER  fbey  actually  do  help  her.  They  have 

cartoonist  and  a  wealthy  leader  of  .  .  ,  helped  many. 

Long  Island’s  smart  set,  there  is  not  such  ^od  prospective  purchasers,  Mr.  Fowler  hostesses  in  the  “\V  indy  City ’.  Her  New  “Advertisements  of  this  sort  will  be 

a  wide  gulf  as  might  naturally  be  ex-  f^id.  ‘Skippy,’  the  ‘Regular  Fellers,’  the  Year  parties  and  her  house  parties  at  her  read  when  those  simply  and  exclusively 

pjrtd.  ‘Skipper’  and  the  delightful  child  with  summer  home  on  Lake  Geneva  are  designed  to  sell  will  often  be  passed  by.” 

The  bridge  that  closes  the  gap  between  its  constant  query  of  ‘Smatter  Pop’  have  ^mous  among  the  socially  elect.  Mrs. 

“Minnie  Gump”  and  Mrs.  Morgan  Bel-  trillions  of  friends  throughout  the  country  Fairbank  is  also  interested  in  the  welfare 

mont  is  built  by  the  newspaper  press  of  Jus*  s®  are  the  Vanderbilts,  the  of  a  Chicago  maternity  hospital.  .  no 

this  country  and  is  inadequately  called  Belmonts,  and  Roosevelts  known  to  When  the  friend  mentioned  Simmons  *  ^  koosevelt 

-publicity/'  every^y.  In  using  these  people,  real  beds,  and  the  advertising  of  them.  Mrs.  desiffns  a  bedroom  •  .  homelike 

Mrs.  Andrew  Gump  and  Mrs.  Belmont  fanciful,  for  advertising  purposes,  Fairbank  is  said  to  have  declared  in  ^ 

arc  Everyman’s  familiars.  TTiat  is  the  advantage  of  a  known  fol-  effect :  good  to  look  upon  •  • 

urice  that  must  be  paid  for  being  a  sue-  lowing.  ...  “I  think  they’re  the  finest  in  the  world.  _ _ :  -  _ _ ! _ , 

ecssful  cartoonist’s  offspring  or  the  proud  ^  great  deal  of  advertising  work  jq  equip  every  room  in  the  lying-  'tlfl  .  — & 

Kisessor  of  a  plutocratic  pocketbook.  ^  ^  building  the  known  to  hospital  with  one  of  them.”  M  H  '■  >  || 

th  of  them  go  strolling  up  and  down  unknown.  One  of  the  greatest  pt^ints  Eventually  the  copy  production  depart-  I  I 

the  columns  of  the  daily  papers.  of  strength  in  the  Simmons  campaign  j  Walter  Thompson  Com-  HtfjlwH-  I  i  .  H  _ 

_ _ _  ^  believe,  is  the  novel  presentation  of  p^^y  was  furnished  with  a  picture  of  a  i  H  BMaB'  »  P  fnrTTrr^^^  I 

- - - - —  something  that  IS  known.  Everybf^y  has  room  in  the  Fairbank’s  Chicago  home.  i  J  i 

A  MR. DUFFY. WILL  YOU  '  the  newsjwpers  of  Mrs  furnished  with  the  Simmons  Twin  Bed.  I 

HOLD  THIS  PACKAGE  rranklin  U.  Roosevelt,  wife  of  the  mad  1534,  with  Simmons  Springs,  and 


By  PHILIP  SCHUYLER 


they  actually  do  help  her.  They  have 
helped  many. 


Mrs.  Franklin  D.  Roosevelt 


homelike. 


designs  a  bedroom 
good  to  look  upon  < 


the  columns  of  the  daily  papers. 


MR. DUFFY, WILL  YOU 
'  HOLD  THIS  PACKAGE 
[OF  NECCO  WAFERS 
I  FOR  ME  till  THE 
P  L  gang 

W  - \  PASStS 


who  nominated  .A1  Smith  for  President,  “famous  Simmons  Beautyrest  Mat- 
She  <s  rio  stranger  to  the  public.  They  tresses.”  It  is  to  be  assumed  that  the 
know  her  well.  But  her  ideas  on  in-  lyjng.jn  hospital  is  now  similarly  equipped, 
tenor  decoration  are  new  and  coming  ^  j  Thompson 

from  this  wo^n  of  im^rtance  they  be-  Com  are  now  at  work  on  a  titled 
come  of  double  interest  to  the  woman  —  *  -  -  -  - 


^Necco 

PURE  CANDY 


W  Cpit#.  tMlkMi* 
wtdwt  TpMrpixf 
CM  •  today! 


cunw  oi  uouoie  inieresi  lo  me  woman  g  ^,,g^  ^^g  confident 

who  IS  in  the  market  to  buy  furniture  j^g*  gan  persuade  to  endorse  the  Simmons 

for  her  new  home.  ,  ,  ,  mattress.  The  agenev  learned  that  this 

Mr.  Fowler  would  not  tell  by  what  aristocrat  was  interested  in  the  Simmons 

exact  financial  arrangements  the  testi-  h  the  Hale  store  in  New 

monials  endorsing  Simmons  beds  are  ob-  Qne  day  two  ladies  came  to  this 

tamed  Ijotti  Am^ica  s  socially  promi-  j,jQj.g  gjjjgjj  ggg  mattresses.  They 
nent.  Mrs.  Nicholas  Longworth,  the  jg^  ^,,g  gimmons  “Beautyrest.”  and. 

^id  Mr.  Fowler,  gave  it  “every  test 


I  MV  ■EDROOM."  Mr*.  FfMiAto  D 


4  b«4r«Ma. 


known  to  woman.”  Finally  they  ordered 
one  sent  down  to  the  S.  S.  Aquitania. 


Attracting  attention  of  women  by 
famishing  them  a  style  service  is 
idea  behind  this  copy. 


that  she  was  paid  $5,000  by  the  same  Ll^grgd  •-irrLr-'Ill  _ _ _ 

”"\"d^bJl’is  carfoor?r^^  advertising  agency  for  endorsing  a  cold  Jj^^sg/t  down  to  the  S.'^S  Aquitania. 

reached  by  this  cartoon  type  of  copy,  creaim  ^  t,^g 

according  to  the  J.  Walter  Thompson  Part  payment  to  the  s^iety  sales  ladies  ^ale  store  received  a  wireless  from  the  ^  ^  ^  .r  ^ 

Company,  advertising  agency.  who  have  joined  the,  Simmons  staff,  it  g  jady  ordering  them  to  send  a  C  T  \A  \/f  O  XT  Q 

„  js  known  IS  a  full  equipment  of  Simmons  similar  mattress  to  her  mother,  who  is  an  ^  1  iVi  LVl  W  .3 

Newspapers  have  long  traded  on  this  t>«as.  Ampr.Vpn  n  j  c  ■ 

spirit  of  familiarity  they  have  created  ‘‘Yes  we  gave  them  beds  free  and  were  “We  are  waitimr  for  a  favorable  onoor-  y  Springs  Mattresses 

tatween  Mr.  and  Mrs  Everyday  and  the  'rj  tuni!^  to  obtain  the  consent  of  this  mem-  ' 

Vanderbilts,  Roosevelts.  Belmonts  and  already  had  Simmons  ^s  Bu^ewan^d  ^y^^  ^  yy^y^  ^y^^ - 

people  of  other  names  but  relative  im-  them  to  have  the  newest  models.  We  ,tr.rv  in  aHvi»rtiein«r  mm- “  a..  .•  c  v 

^rtance  along  the  Park  avenues  that  preferred  to  have  them  accept  the  latest  S^Tn/.l.r  «iH  advertising  cop>.  Attracting  attention  of  women  by 

fans  from  New  York  to  the  Pacific  designs.  m  pi  » 

Coast.  It  sells  papers  to  play  up  the  “One  thing  we  make  sure  of  is  that  .^*^1.  Pooler  admitted  that  testinKinial  idea  behind  this  copy, 

foibles  of  the  rich.  Accomplishing  the  all  the  testimonials  we  obtain  for  Sim-  advertising  was  a®  ojd  as  Eve  the 

same  result  are  the  friendships  readers  mons  beds  are  sincere.  No  woman  is  ^PP'®’  pointed  om  some  qualities  w,th  the  exception  of  the  comon  ground 

form  with  those  queer  misshapen  crea-  endorsing  a  bed  for  an  advertising  cam-  Simmons  copy  which  he  considered  public  famiiiarity  with  the  characters 

hires  of  the  comic  strips.  paign  of  ours  which  she  doesn’t  want  "“de  it  stand  out  from  others  on  the  exploited,  the  Necco  campaign  is  vastly 

Today,  as  one  means  of  meeting  the  and  isn’t  going  to  keep.  newspaper  page.  He  trok  up  a  proof  different  than  the  Simmons  campaign, 

increased  competition  for  the  public’s  "Only  the  other  day  I  received  a  letter  "I®  desk  and  folded  over  the  Sim-  An  outstanding  appeal  in  the  Necco  copy, 

attention,  the  better  known  editorial  from  Mrs.  Howard  Linn  of  Chicago,  signature,  holding  the  rest  o  t  e  as  pointed  out  by  Mr.  Fowler,  is  that  the 

characters  have  stepped  over  the  column  The  letter  had  been  written  to  Mrs.  Linn  *'°P^  ^P  ,  inspection.  ideas  of  the,  cartoonists  whose  work  is 

rules  into  the  advertisements,  where  they  by  a  young  woman  who  declared  she  ,  much  like  one  of  the  represented  in  the  drawings  “touch  the 

have  entered  into  a  sort  of  sales  partner-  wanted  to  buy  a  bed  for  her  sick  mother  FCgul^  editorial  features  on  a^newspa^r  s  inner  being  of  all  of  us.” 

ship  to  assist  manufacturers  in  the  vex-  and  wondered  if  Mrs.  Linn  honestly  be-  kous^old  page,  doesnt  it.  >  he  ^  isnt  just  an  appeal  to  children, 

ing  problem  of  peddling  their  wares.  lieved  the  beds  were  good  which  she  “  j  A.  **■  ^  ®  ^"5  ^^i^hties  which  Mr.  Fowler  said.  “If  these  comic  draw- 
At  the  present  moment,  this  novel  endorsed.  "iaae  the  editor  choose  the  feature.  mgs  of  Briggs,  Fox,  Payne,  or  Byrnes 

migration  is  rather  well  illustrated  in  “  ‘I  wrote  her  my  unqualified  endorse-  "In  the  first  place,  as  I  said  before,  it  qo  not  remind  us  of  present  day  interests, 

two  compaigns  being  conducted  in  news-  ment,’  Mrs.  Linn  had  written  across  a  has  the  ‘big  name.  Secondly  it  empha-  they  do  open  up  a  vast  treasure  house  of 

papers  and  magazines  by  the  J.  Walter  comer  of  the  letter.”  sizes  style;  and  style  is  something  that  memory  in  all  of  us.  What  follows  is  a 

Thompson  Company,  New  York  adver-  Mr.  Fowler  insisted  that  “nobody  put  will  always  catch  the  interest  and  atten-  humanizing,  a  personalizing  of  the  adver¬ 
tising  agency.  One  is  for  the  New  Eng-  words  into  the  mouths”  of  the  prominent  fion  of  a  woman.  tising  copy  in  which  these  funny 


land  Confectionery  Company,  to  find  women. 


“You  will  notice  that  the  photograph  characters  appear, 


humanizing,  a  personalizing  of  the  adver¬ 
tising  copy  in  which  these  funny 


sweet  teeth  for  Necco  candy,  and  the  “We  wanted  only  their  natural  ex-  or  the  wash  line  drawing  used  in  the  “In  the  case  of  Necco  wafers,  the  old 

other  is  for  the  Simmons  Company,  pressions  of  opinion.”  he  said.  “We  did  illustration  of  these  Simmons  advertise-  story  was  to  argue  the  purity  of  the  candy 

which  is  spending  about  $400,000  a  year  not  want  to  put  unnatural  words  into  ments  will  furnish  the  observant  woman  to  be  advertised.  But  that  purity  is 
in  newspapers  to  teach  America  how  to  their  mouths.  We  don’t  try  to  color  with  considerable  detail.  She  will  see,  pretty  much  taken  for  granted  by  the  pub- 
sleep  soundly  in  good  looking  beds.  the  endorsements  at  all.  The  women  for  example,  what  a  helpful  service  to  he  today,  what  with  local  health  boards 

Comic  salesmen  in  the  former  drive  offering  the  testimony  have  too  wide  an  her  the  advertiser  is  performing  in  telling  and  the  food  and  drugs  act. 

are  represented  by  the  creations  of  acquaintance.  We  couldn’t  afford  to  her  what  is  the  latest  and  best  in  the  “So  we  chose  to  take  advantage  of  the 

Fontaine  Fox,  Clare  Briggs,  Payne,  and  credit  them  with  saying  anything  their  homes  of  the  wealthy.”  known  following  of  the  comic  characters. 

Gene  Byrnes,  while  assisting  the  Sim-  intimates  would  not  recognize  as  natural  What  kind  of  wall  pa^r  do  they  use?  After  all  we  are  all  of  us  children  in  cer- 
nions  Company  in  getting  a  “bulge”  on  or  typical.  Every  statement  in  the  It  is  old-fashioned  colonial,  for  instance,  tain  things.  Perhaps  a  desire  for  candy 

the  bed  market  are  Mrs.  A.  J.  Drexel  Simmons  advertisements  are  voluntary  in  the  bedroom  at  Guinea  Hollow  Farm,  is  one  of  those  things. 

Riddle.  Mrs.  Morgan  Belmont,  Mrs.  expressions  of  the  individuals.”  the  country  home  of  the  daughter  of  Mrs.  “We  know  that  the  Necco  campaign  h^ 

Franklin  D.  Roosevelt,  the  Princess  Nina  An  indication  of  how  the  testimonials  A.  J.  Drexel  Biddle,  prominent  member  been  a  success.  We  started  it  about  six 

of  Russia,  Mrs.  Ro^rt  T.  Vanderbilt,  were  obtained  was  revealed  by  Mr.  of  one  of  Philadelphia’s  oldest  and  most  months  ago,  and  we  plan  to  continue  it. 

Mrs.  Cameron  Tiffany,  Mrs.  Kellogg  Fowler.  One  of  the  vice-presidents  of  exclusive  families.  ^  every  newspaper  of  importance  in 

Fairbank,  and  Mrs.  Howard  Linn  of  the  agency,  for  instance,  was  dining  once  “How  do  they  hang  their  bedroom  cur-  New  England,  and  also  newspapers  in 

Chicago.  socially  with  Mrs.  Robert  Vanderbilt,  tains?  Mrs.  William  B.  Leeds,  the  Prin-  Philadelphia,  Buffalo,  Pittsburgh  and 

George  Fowler,  an  executive  of  the  The  question  of  society  people  endorsing  cess  Nina  of  Russia,  uses  transparent  ,  .  .  .  , 

J.  Walter  Thompson  Company,  explained  products  came  up  and  mention  was  made  overdrapes  over  lace  caught  hack  at  each  Many  of  the  advertisements  in  the 
to  Editor  &  Publisher  this  week  that  of  Simmons  beds.  Mrs.  Vanderbilt  de-  side.  The  Princess  also  has  flounces  on  Nmco  series^  would  look  like  a  small  two 
a  fundamental  idea  behind  both  cam-  dared  she  found  them  very  comfortable,  her  bed  spread  that  touch  the  floor.  The  column  comic,  if  they  didn’t  have  super- 
paigns  was  the  capitalization  of  the  The  advertisement  featuring  her  own  room  is  furnished  with  rare  Eighteenth  imposed  on  them  a  picture  of  one  of  the 

public  familiarity  with  people  in  the  photograph  and  the  twin  b«Is  in  her  Century  lacquer  pieces  and  a  ‘graceful  candy  bars  or  candy  rolls  put  out  by  the 

uews,  whether  real  flesh  and  blood,  or  Park  Avenue  home  followed  in  due  Windsor  Simmons  bed.  Model  No.  1588.’  New  England  Confectionery  Company.  _ 

the  ink  and  paper  of  the  comic  artists,  course.  “These  advertisements,  we  believe,  reach  "Two  boys  of  the  Gene  Byrnes  family 

_  “One  of  the  chief  purposes  of  adver-  A  friend  was  used  to  approach  Mrs.  beyond  mere  exploitation,”  Mr.  Fowler  talk  to  each  other  gazing  longingly  into  a 

tising  is  to  find  the  nearest  point  of  con-  Kellogg  Fairbank  of  Chicago.  Mrs.  continued.  “They  not  only  appear  t©  candy  showcase, 

tact  between  products  to  be  advertised  Fairbank  is  one  of  the  most  distinguished  render  a  service  to  the  woman  reader;  (Continued  on  page  52) 
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PROFESSIONAL  LEADERS  TO  CRITICIZE 
PRESS  FOR  SOCIETY  OF  EDITORS 


VOTES  FIELD  SECRETARY 


Clarence  Darrow,  Dr.  Collins,  Rev.  Cadman  and  Gerard  Swope 
Expected  to  Tell  Faults  of  Newspapers  at  Annual 
A.  S.  N.  E.  Convention  in  Washington 


Montana  Press  to  Pick  Man  When 
$1,200  Fund  Is  Guaranteed 


LETTER  WRITER  FOILS 
VIRGINIA  JUDGE 


MPOKTAXT  leaders  of  the  bar,  the 
church,  medicine,  business,  politics  and 
education  will  tell  what  they  don’t  like 


I 


E.  C.  Mopwcod 


about  newspapers 
at  the  forthcom¬ 
ing  annual  Wash¬ 
ington  convention 
of  the  American 
Society  of  News¬ 
paper  Editors,  ac¬ 
cording  to  the 
tei|  tative  program 
which  will  be  pre¬ 
sented  to  the  di¬ 
rectorate  for  ap¬ 
proval  shortly. 
The  date  of  the 
convention  is  usu¬ 
ally  in  mid-Janu¬ 
ary. 

The  speakers 
will  receive  instructions  to  find  as  much 
fault  as  they  please  with  the- press. 

Representing  the  legal  profession,  it  is 
hoped,  will  be  either  Clarence  Darrow, 
Atlee  Pomerene  or  Charles  Evans 
Hughes. 

Dr.  Joseph  Collins,  author  of  the  book, 
"A  Doctor  Looks  at  Love  and  Life,”  will 
probably  represent  medicine  and  S.  Parkes 
Cadman,  himself  a  newspaper  man  now 
through  the  New  York  Herald  Tribune 
Syndicate  will  speak  for  the  churches, 
(lerard  Swope,  president  of  the  Gen¬ 
eral  Electric  is  on  the  tentative  program 
representing  the  business  viewpoint ; 
Senator  W.  E.  Borah  and  Gov,  Albert 
Ritchie  of  Maryland  will  represent  poli¬ 
tics,  and  William  4i\yon  Phelps  of  Yale 
and  Nicholas  Murray  Butler,  education. 

These  outsiders?  will  monopolize  a 
whole  afternoon  and  evening  of  the  usual 
two-day  convention. 

.\  morning  session,  it  is  planned  will 
be  devoted  to  shop  problems. 

Probable  speakers  and  their  subjects 
will  include :  Paul  Bellamy,  Clevciattd 
Plain  Dealer,  on  “Sources  of  News  We 
Overlook 1  lerbert  Bayard  Swope,  exe¬ 


cutive  editor,  AVtt*  York  World,  “Fore¬ 
casting  the  .\merican  Newspaper  of  a 
Generation  Hence;”  Arthur  H.  V’anden- 
berg.  Grand  Rapids  Herald,  “Outstand¬ 
ing  Things  That  Should  Be  in  an  In¬ 
dependent  Newspaper’s  Policy,’’  and  Wal¬ 
ter  M.  Harrison,  Oklahoma  City  Okla¬ 
homan. 

Gridiron  rules  will  prevail  for  the  an¬ 
nual  dinner,  usually  held  on  a  Saturday 
evening,  and  it  is  hoped  the  speakers  will 
include.  President  Coolidge,  Frank  O. 
Lowden,  Governor  .Alfred  E.  Smith,  and 
.Newton  I).  Baker. 

Chairman  of  standing  committees  will 
submit  their  reiiorts.  which  always  repre¬ 
sent  a  comprehensive  symposium  of  in¬ 
teresting  newspaper  topics.  These  chair¬ 
men  are : 

.Arthur  M.  Howe,  Brooklyn  Eagle, 
Schools  of  Journalism,  with  discussion 
by  Henry  J.  Smith,  Chieago  Daily  Xews. 

Fred  Fuller  Shedd,  Philadelphia  Bul¬ 
letin,  Ethical  Standards,  with  discussion 
by  Capt.  J.  M.  Patterson,  Xnv  York 
Daily  Xeit’s. 

E.  B.  Doran,  Dallas  Xenv,  Legislation, 
with  discussion  by  Henry  T.  Claus,  Bos¬ 
ton  Transcript. 

A.  C.  Ross,  Rochester  Democrat  and 
Chronicle,  Syndicates,  with  discussion  by 
M.  W.  Bingay,  Detroit  Xeti's. 

Will  Owen  Jones,  Xehraska  State 

Journal,  Sports  Departments,  with  dis¬ 
cussion  by  Tom  Wallace,  Louisville 
Courier  Journal.  Casper  S.  Yost,  St. 
Louis  Globe  Democrat,  Constitution.  W. 
G.  Vorpe,  Cleveland  Plain  Dealer,  Mem¬ 
bership. 

•Arranging  the  program  are  Grove  Pat¬ 
terson,  Toledo  Blade,  Herbert  Bayard 

Swope,  New  York  World,  William  .Allen 
White,  Emporia  (Kan.)  Gacette.  David 
Lawrence,  Consolidated  Press  .Xsscxria- 
tion,  M.  W.  Bingay,  Detroit  News,  and 
E.  S.  Beck,  Chicago  Tribune. 

Erie  C.  Ilopwoo<l,  editor  of  the  ('leve- 
land  Plain  Dealer,  is  president  of  the 

Society  of  Editors. 


The  Montana  Press  .Association  at  its 
recent  meeting  in  Great  Falls,  voted  to 
employ  a  full-time  field  secretary. 

.A  man  will  be  picked  for  the  position 
as  soon  as  a  guarantee  fund  of  $1.2(X)  is 
raised.  Nine  hundred  dollars  was  pledgetl 
immediately.  Joseph  Gehrett,  publisher  of 
the  Laurel  Outlook,  was  elected  presi¬ 
dent. 

Other  officers  are :  R.  G.  Linebarger 
of  the  Havre  Xezi's-Promoter,  first  vice- 
president  ;  T.  F.  Rucker,  publisher,  Malta 
Phillips  County  Xeti’s,  second  vice-presi¬ 
dent  ;  Leon  Shaw,  manager,  Billings  Ga¬ 
zette.  third  vice-president,  and  11.  Stanley 
Thurston,  publisher.  Judith  Basin  Press. 
secretarv-treasurer. 


Court  Forces  Editor  to  Divulge  Msn’i 
Name  but  It  Proves  Fictitious—. 
His  Views  Printed  in 
Daily 


COURT  CAN’T  DEFINE 
HOW  LOUD  IS  “LOUD” 


Oklahoma  City  Ordinance  Regulating 
Cries  of  Newsboys  Held  Invalid 
After  Daily  Appeals 


DETROIT  TIMES  CITED 
FOR  CONTEMPT 


Interview  %vitb  Woman  Juror  Which 
Caused  Mistrial  in  Ford-Sapiro 
Case  Is  Basis  for  Present 
Action 


Information  was  filetl  in  the  federal 
district  court  of  the  Eastern  District  of 
Michigan  this  week  by  John  .A.  Baxter, 
acting  U.  S.  District  attorney,  charging 
the  Times  Publishing  Comjwny  and 
Henry  A.  Montgomery,  managing  editor 
of  the  Detroit  Times,  with  contempt  of 
court  in  publishing  an  interview  with  a 
woman  juror  in  the  Ford-Sapiro  $1,000,- 
000  libel  trial  last  April.  William  Ran¬ 
dolph  Hearst  is  the  owner  of.  the  Times. 

The  order  was  filed  at  the  direction  of 
Fecleral  Judge  Fre<l  M.  Raymiond  of 
Grand  Rapids,  who  sat  in  the  case  be¬ 
cause  both  Detroit  judges  preferred  not 
to  conduct  the  trial. 

In  the  contempt  case  also  an  outside 
judge  will  preside,  probably  either  Judge 
Ben  C.  Dawkins  of  Monroe,  La.,  who 
has  been  holding  court  here  to  help  clear 
im  a  congested  docket,  or  Judge  John  M. 
Killitts,  of  Toledo.  .About  a  decade  ago 
the  latter  imposed  a  heavy  fine  upon  a 
Toledo  editor  for  contempt.  This  case 
was  based  upon  personal  criticism  of  the 
court,  however. 

The  Times  printed  an  interview  with 
Mrs.  Cora  Hoffman,  a  woman  juror 
whom  Ford  counsel  charged  had  been 
detreted  in  the  act  of  discus.sing  the  case 
with  a  member  of  the  Jewish  race, 
rif'rges  acainst  Mrs.  Hoffman’s  husband 
and  an  affidavit  that  she  had  been  over¬ 
heard  to  make  prejudicial  remarks 
against  Mr.  Ford  accompanierl  this  and 
the  accusations  were  published  in  all 


Detnfit  palters  while  Judge  Raymond 
halted  the  trial  to  make  an  investigation. 

To  the  Times  Mrs.  Hoffman  gave  a 
full  denial  of  the  charges  together  with 
the  assertion :  “It  looks  to  me  as  if  cer¬ 
tain  parties  were  trying  to  get  this  case 
thrown  out  of  court.”  When  the  trial 
was  resumed  the  following  day  this  was 
what  did  happen  atxl  Judge  Raymond 
severely  criticized  the  'Times.  He  an¬ 
nounced  then  that  the  contempt  charge 
would  be  lai<i  but  it  was  five  months  be¬ 
fore  the  proceeding  was  filed.  It  is  ex¬ 
pected  trial  will  l)e  held  at  an  early  date, 
however. 


How  loud  is  "loud?” 

Failing  to  find  an  answer  to  this  query, 
the  Oklahoma  criminal  court  of  appeals 
has  held  invalid  an  Oklahoma  City  or¬ 
dinance  attempting  to  regulate  the  cries 
of  newsboys. 

A  test  case  was  taken  to  the  appellate 
court  by  attorneys  for  the  Oklahoma  City 
Xevvs,  Scripps- Howard  newspaper,  rep¬ 
resenting  Welbourne  Westellison,  a  news¬ 
boy. 

The  ordinance,  passed  three  months 
ago  by  the  Oklahoma  City  council,  pro¬ 
vides  “that  it  shall  be  unlawful  and  an 
offense  for  any  newsboj'  selling  news¬ 
papers  ui)on  any  thoroughfares,  streets, 
alleys  or  private  property  of  said  city  in 
the  district  (describing  it)  to  call,  yell 
or  annotuice  in  a  loud  voice  the  contents 
of  such  newspaiiers.” 

Then  the  ordinance  proceeds  to  make 
an  exception  in  the  case  of  extras  ami  to 
state  that  the  newsboys  may  “announce 
in  an  ordinary  and  usual  voice  the  name 
of  such  paper  so  offered  for  sale”  in  the 
case  of  regular  editions. 

The  court  held  that  the  city  undoubtedly 
could  restrain  the  newsboys  from  dis¬ 
turbing  the  peace  and  tranquillity  of  the 
downtown  business  district,  but  not  until 
some  criterion  could  l)c  found  by  which 
to  measure  the  loudness  of  “loud”  and 
the  implietl  softness  of  “ordinary”. 


When  Judge  Frederick  W.  Coleman, 
at  a  recent  session  of  the  Spotsylvania 
circuit  court,  held  at  Fredericksburg,  Va. 
compelled  Douglas  Gordon,  editoriai 
writer  of  the  Richmond  (Va.)  Times- 
Dispatch,  to  reveal  the  name  of  the  writer 
of  a  letter  appearing  in  the  “A’oice  of 
the  People”  column  of  the  Richmond 
newspaper,  the  results  were  nil.  It  devel¬ 
oped  that  the  supposedly  real  signature 
mu.st  have  been  fictitious. 

The  letter  called  attention  to  alleged 
liquor  law  violations  in  Spotsylvania 
county.  It  was  signed  “T.  AI.  Honey- 
more,  Partlows.  \'a.”  The  writer  gave 
another  name  to  be  used  under  the  pub¬ 
lished  letter. 

-At  the  -August  term  of  court.  Judge 
Coleman  issued  a  rule  directing  the 
Times-Dispatrh  to  reveal  the  name  of  the 
writer  so  that  officials  might  investigate 
the  conditions  complained  of. 

Answering  the  rule,  Mr.  Gordon  ap¬ 
peared  in  court  and  asked  that  he  be  ex¬ 
cused  from  divulging  the  name  of  the 
writer,  it  being  held  in  confidence  by  his 
paper.  He  started  to  read  a  statement 
prepared  for  him.  but  Judge  Coleman 
said  that  he  did  not  wish  to  hear 
statement  on  the  subject,  and  directed 
Mr.  Gordon  to  reveal  the  name.  Mr. 
Gordon  then  handed  Judge  Coleman  the 
letter. 

Judge  Coleman  asked  if  any  pers<jn 
present  knew  “T.  M.  Honeymore.”  Xo 
one  seemed  to  have  ever  heard  of  such 
a  person.  Some  one  volunteered  the  in¬ 
formation  that  he  knew  a  “Charles 
Moore,”  but  this  did  not  seem  to  help 
the  situation. 


JUDGE  STOPS  WORLD’S 
SERIES  BROADCAST 


Noi«e  Interfered  with  Court  He  De¬ 
clares  in  Summoning  Butler  (Pa.) 
Elagle  Employes  for 
Contempt 


NEWSPAPER’S  RIGHT  TO 
CRITICIZE  UPHELD 


Missouri  Supreme  Court  Overrules 
$800  Award  to  Sheriff  for  Al¬ 
leged  Libelous  Article 


GANNETT  EXECUTIVE  CHANGES 


Stutz  Succeeds  Baker — Naim  to  Plain- 
field — Atwood  at  Rochester 


Several  changes  in  the  Gannett  news¬ 
paper  organization  have  followed  the  re¬ 
cent  purchase  of  the  Olean  (N.  Y.) 
Herald. 

Harry  Stutz,  editor  of  the  Ithaca 
J ounutl-Xevvs,  has  been  named  general 
manager  succeeding  John  W.  Baker,  who 
was  transferred  to  Olean  and  manager 
of  the  Herald. 

Norman  Nairn,  for  many  years  with 
the  Rochc.fter  Time.t-Vnion.  recently  as 
managing  ed  tor.  has  been  shifted  to  the 
Plainfield  (N.  J.)  Couricr-.Ycvi’s  as 

editor,  succeeding  J.  M.  Gaffney,  who 
has  joined  the  Brooklyn  Standard-Union. 
The  managing  editorship  of  the  Rochester 
Times-L^nion  will  be  temjwrarily  filled 
by  M.  V.  .Atwood,  managing  editor  of 
the  Utica  Observer-Dispatch,  whose 
place  in  Utica  will  be  temporarily  filled 
by  (jeorge  -A.  Bradley,  city  editor. 

The  changes  in  executive  personnel 
were  announced  by  Frank  E.  Tripp, 
general  manager  of  the  Gannett  News¬ 
papers. 


Free  comment  ami  criticism  of  the  pub¬ 
lic  policy  of  public  officials  by  news¬ 
papers  is  justified  when  it  relates  to  a 
matter  of  public  interest,  subject  to  its 
substantial  truth  and  the  want  of  malice, 
the  Missouri  Supreme  Court  ruled  today. 

The  ruling  was  in  a  decision  in  the  case 
of  Will  H.  Zorn,  editor  and  publisher  of 
the  West  Plains  (Mo.)  Weekly  Howell 
County  Gacetle.  .A  jurv  awarded  $8(KJ 
to  J.  B.  Aldridge.  Sheriff  of  the  county, 
for  an  alleged  libelous  article  in  Zorn’s 
paper  Sept  4,  1924. 

The  article  said  moonshine  liquor  and 
intoxicatt>d  persons  were  making  appear¬ 
ance  at  a  religious  revival  and  picnics  in 
the  county  and  asserted  if  the  officials  did 
not  investigate  and  take  action  “the  people 
of  Howell  County”  would  get  “a  change 
in  November.”  The  article  did  not 
directly  name  the  Sheriff  or  other 
officials. 

The  District  Court  of  .Appeals  affirmed 
the  verdict,  holding  the  story  in  the  paper 
was  not  privileged.  The  Supreme  Court 
overruled  the  Appellate  Court,  holding  the 
article  was  privileged. 

The  opinion  states  that  the  “plaintiff 
bears  the  burden  to  show  the  falsity  of 
the  article,  and  the  presence  of  express 
malice.” 


For  the  first  time  In  the  history  of 
world  series  baseball  games,  the  Butler 
(Pa.)  Eagle  was  prevented  from  an¬ 
nouncing  the  play-by-play  account  of  th« 
conte.sts  as  given  over  the  radio. 

During  the  second  inning  of  the  open¬ 
ing  game.  Judge  John  R.  Henninger 
issued  bench  warrants  for  the  arrest  of 
two  employes  of  the  ncwspai)er.  threat¬ 
ening  to  institute  contemi>t  pnKeeding' 
if  the  radio  was  not  turned  off  in  five 
minutes.  Jmlge  Henninger  held  that  the 
broadcasting  was  annoying  the  court. 

The  Judge  imposed  a  fine  of  $1(X)  on 
the  operator  but  this  was  remitted  upon 
his  promise  to  turn  off  the  set.  Tk 
h'agle  was  forbidden  to  operate  the  radio 
in  front  of  the  newspaper  building  while 
the  court  was  in  session.  The  newspaper 
was  therefore  unable  to  broadcast  the 
fir.st  and  second  games,  while  there  was 
no  court  on  Friday  and  Saturday, 
enabling  fans  to  hear  reports  on  the  last 
two  days  of  the  series. 

The  courtroom  is  across  the  street  but 
not  directly  opposite  the  newspaper 
building. 

The  Eagle  partly  overcame  the  difficulty 
by  posting  scores  at  the  end  of  each 
inning  and  publishing  a  baseball  extra 
immcrliately  after  the  games. 


W.  VA.  MEETING  OCT.  27-29 
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Sixth  annual  meeting  of  the  West  \  ir- 
ginia  State  Newspaper  Council  sponsored 
by  the  department  of  journalism.  Univer¬ 
sity  of  West  Virginia,  Morgantown,  will 
he  held  at  the  University  Oct.  27-29. 
Kent  Cooper,  general  manager  of  the  As¬ 
sociated  Press  and  Prof.  .Allen  Sinclair 
Will  are  scheduled  to  speak.  H.  C. 
Greer,  publisher  of  the  Morgantoiftt  Post 
will  be  host  at  a  dinner  for  the  visiting 
editors,  Friday  evening,  Oct.  28. 
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Editor  &  Publisher  for  October  15,  1  9  27  ^ 

“aVE  THE  ‘UL’  SHOPPING  NEWS  A  HAND” 

Co-operation  with  Merchants  in  Issuing  Advertising  Circular  Meets  with  Success  in  San  Jose,  Cal.- 
Checking  the  Alleged  Diminishing  Return  from  the  Newspaper  Page 


By  PHILIP  SCHUYLER 


IN  New  York,  Tex  Guinan,  night  club 
hostess  with  a  knack  of  snaring  free 
publicity  for  herself  in  the  newspapers, 
has  iKjpularized  the  saying:  “Give  the 
hr  girl  a  *^'8  hand." 

Why  not  give  the  Shopping  News  a 
•lil’”  hand?  There  are  two  ways  of 
doing  it.  One  needn’t  be  dealt  with  in 
detail.  1  have  in  mind  an  Ohio  instance, 
where  the  newspaper  supervised  the 
I  Shopping  News  for  the  merchants  and 
deliberately  ushered  it  down  the  suicide 
path.  1  he  other  was  told  me  by  W.  L. 
L>on.  general  manager  of  the  San  Jose 
(Cal. )  Mcrcury-Hcrald. 

For  nearly  five  years  now  the  San 
Jose  Shopping  News,  an  eight-page  cir¬ 
cular  issued  weekly  with  2(),0W)  distri¬ 
bution.  has  been  printed  and  distributetl 
for  the  local  stores  by  the  Mercury- 
Herald.  Mr.  Lyon  has  said: 

1.  The  Shopping  News,  thus  pub¬ 
lished.  presents  no  competition  to  pur¬ 
chase  of  regular  space  in  the  daily 
Mercury-Herald. 

I  2.  The  Mercury-Herald  is  satisfied 
'with  the  financial  return. 

I  3.  The  merchants  are  well  pleased, 
claiming  added  business  results  from 
this  additional  advertising  investment. 

4.  If  any  form  of  advertising  has 
suffered,  it  has  been  direct  mail. 

“We  make  as  much  money  as  if  we 
sold  the  advertising  space  in  our  daily 
at  regular  rates,”  Mr.  Lyon  told  me. 
"The  IcKal  linage  has  not  suffered  in 
the  least.” 

San  Jose  is  near  San  Francisco,  but 
thrives  under  the  gims  of  metropolitan 
competition.  I  once  asked  Mr.  Lyon 
why. 

‘■Co-oi)eration  with  local  merchants 
and  subscribers,”  he  replied.  That  was 
before  the  word  co-operation  was  over- 
workecl  and  keen  thinkers  had  not 
begun  to  scoff  at  this  hand-in-hand 
tra-la-la  business. 

Said  Mr.  Lyon:  “The  chief  means  we 
have  of  co-operating  with  our  kK:al  ad¬ 
vertisers  is  by  refusing  to  nublish  the 
advertising  of  the  San  Francisco  stores. 
We  hammer  away  continually  at  the 
trade-at-home  idea. 

“Then  we  give  local  firms  a  fair  rate 
and  do  not  distinguish  too  much  between 
the  small  advertiser  and  the  large  de¬ 
partment  store.  We  also  keep  local  and 
national  rates  virtually  identical.” 

Mr.  Lyon  does  not  wish  to  .see  co¬ 
operation  abused.  Merchants  are  not 
allowed  to  feel  they  dictate  the  policies 
of  that  respectable  /6  year  old  San  Jose 
Mercury-Herald.  To  make  the  excep¬ 
tion  prove  the  rule,  the  copy  of  San 
Francisco  stores  is  sometimes  taken. 

All  of  which  discourse  on  co-operation 
leads  to  this  philosophical  surmise  I 
overheard  recently : 

“One  rea.son  the  Big  Store  Owner 
has  his  Rolls-Royce  is  because  he  studies 
his  customer.  The  position  he  takes  is 
that  the  customer  is  always  right.  It  is 
one  of  the  secrets  of  Mr.  Big  Store’s 
success. 

“It  is  conceivable  that  if  newspapers 
would  study  the  problems  of  their  cus¬ 
tomers  in  the  same  way  that  the  depart¬ 
ment  store  studies  the  problem  of  the 
ultimate  consumer,  they  would  sell  ad- 
'  vertising  in  a  much  better  way.” 

I  This  philosopher  had  his  desk  in  a 
i  counting  room.  Naturally  as  an  editorial 
man.  I  would  insist  that  the  newspaper’s 
hieeest  customers  are  its  readers.  The'e 
is  room  for  agreement,  however,  on  the 
fact  that  a  thorough  study  of  depart¬ 
ment  store  problems  might  very  well  be 
1  hekful  to  a  newspaper  advertising  man. 

What  newspaper  business  man  hasn’t 
I  heard  complaints  lately  from  some  big 
local  space  user? 

The  doleful  tune  sounds  something 
like  this : 

“Reallv  brother.  I’m  worried  about 
t  the  diminishing  return  I  am  getting  from 
r  my  advertising  outlay.  I  think  the 
princii)al  reason  is  because  there  is  so 


much  advertising  today.  In  other  words 
I  think  I  can't  jxjssibly  obtain  the  same 
amount  of  attention  from  the  reader  of 
a  page  today  as  I  obtained  for  that 
same  page  10  or  15  years  ago. 

It  is  this  note  that  often  presages  a 
Shopping  News. 

To  tune  such  a, merchant  up,  the 
newspaper  bosiness  man  must  oi>en  the 
lid  and  see  what  strings  are  inside  tlic 
department  store.  From  such  an  in¬ 
vestigation  a  willingness  to  co-operate 
usually  results.  The  editor  might  also 
be  called  in. 

Without  benefit  of  the  editor,  another 
remedy  is  that  worked  in  Pittsburgh  ami 
other  cities.  The  Pittsburgh  Press  runs 
about  20  full  page  advertisements  a  year 
each  one  boosting  a  different  business. 
One  page  is  for  jewelry,  another  radio, 
another  shoes  and  so  on  down  the  line. 

Said  an  executive  of  the  Press  once, 
commenting  on  the  practice : 

“The  reaction  to  that  from  the  mer¬ 
chants  is  w'onderful.” 

The  Pittsburgh  Press  also  refuses 
mail  order  copy.  Some  time  ago 


l-'ranklin  Simon  store  representatives 
came  to  Pittsburgh  from  New  York  and 
rented  a  hotel  suite.  They  offered  the 
Press  six  pages  of  advertisements,  which 
the  Press  promptly  refused.  Hollander 
Brothers  once  wrote  that  they  contem 
plated  an  opening  in  Pittsburgh.  .Adver¬ 
tising  copy  was  sent.  Virtuously  the 
Press  showed  the  copy  to  the  local 
merchants  and  then  with  ceremony  threw 
it  into  the  scrapbasket. 

Then  there  is  a  mechanical  way  a 
newspaper  can  assist  a  merchant  drive 
away  Diminishing  Return  and  keep  the 
Shopping  News  Wolf  from  the  door. 
He  can  brighten  up  his  type. 

When  the  Pittsburgh  Press  went  into 
its  new  plant  some  beautiful  tyi)e  was 
purcha.sed,  with  a  view  to  wooing  the 
merchant  away  from  black  face.  C.  .A. 
Mewborn,  national  advertising  manager 
of  the  Press  has  told  this  story. 

“We  invited  the  advertising  managers 
of  all  the  stores  to  our  plant,”  he  said. 
“.A  lot  of  the  stores  employ  women  chiefly 
in  their  advertising  departments. 

“I  had  the  pleasure  of  escorting  these 


girls  through  our  plant.  1  took  these 
girls  up  to  the  comiiosing  room  and 
had  the  foreman  rhapsodize  on  the  new 
face  type  we  had  bought.  He  pulled 
proofs  for  the  girls. 

"We  have  found  that  the  stores  are 
beginning  to  use  the  new  type.  They 
will  do  it  slowly  but  surely.  It  is  clean¬ 
ing  up  the  apiiearance  of  the  paper  an<l 
1  believe  it  is  making  the  advertise¬ 
ments  pay  better." 

.After  doing  all  Pittsburgh  has  done 
for  the  merchants  it  would  seem  rea¬ 
sonable  to  e.xpect  that  the  merchants 
would  not  even  think  of  Shopping  News. 
They  do,  unfortunately.  They  are  think¬ 
ing  alniut  it.  The  thoughts,  however,  are 
inspired  by  an  outside  organization  with 
smooth  talking  solicitors  armed  with 
testimonials  of  success  from  merchants 
owning  Shopping  News  papers  elsewhere. 
The  Pittsburghers  probably  are  not  wor¬ 
ried. 

“The  outlamlers  usually  fail,”  they 
may  say.  “It  is  only  the  merchant 
owned  Shopping  News  that  survives." 

IXiubtless  they  point  for  proof  to 
.Atlanta.  On  at  least  two  different  oc¬ 
casions  outside  organizations  have  at¬ 
tempted  to  unite  the  merchants  in  this 
Georgia  city  and  have  failed. 

Observers  are  inclined  to  believe  that 
the  same  thing  holds  true  throughout 
the  country.  I  have  heard  of  other 
cases.  One  advertising  manager.  I  was 
told  about,  had  obtained  for  his  news¬ 
paper  only  18  [Kr  cent  of  the  business 
of  one  of  the  biggest  stores  in  his  city. 

In  his  own  words,  he  immediately 
"set  <)Ut  to  become  a  partner  in  this 
store's  business,"  not  buying  stock,  but 
working  with  the  merchant,  trying  to 
find  out  his  problems.  .At  the  present 
time  that  store  counts  quite  considerably 
on  the  newspaper  advertising  man.  The 
18  per  cent  has  jumped  to  34  per  cent 
on  the  business.  The  idea  is  being  tried 
out  in  other  stores. 

“1  am  trying  to  become  a  partner  in 
the  business  of  every  organization  in 
town,"  this  advertising  manager  has 
said. 

Not  long  ago  the  newspaper  man  told 
his  aims  to  one  of  the  merchants.  The 
store  owner  gasped  and  .said  it  was  the 
first  time  any  newspaper  had  ever  come 
to  him  with  any  suggestion  except  on 
how  much  space  he  was  going  to  get. 

‘'Merchants  like  to  be  a  part  of  your 
business  and  they  like  to  have  you  take 
a  real  interest  in  their  business."  the 
advertising  manager  explaine<l.  “Every 
merchant  you  do  business  with  hesitates 
to  tell  you  that  you  have  done  a  good 
job.  When  the  paper  pulls  well,  he  usu¬ 
ally  says  it  was  the  weather,  or  that  he 
had  the  merchandise. 

“If  he  becomes  a  part  of  your  busi¬ 
ness  and  vice  versa,  he  mav  pat  him¬ 
self  on  the  shoulder  and  say : 

"  ‘We  did  a  good  job.’  ” 

(Another  article  on  the  Shopping 
Xeu's  situation  leill  appear  next  week.) 


SCRANTON  SCALE  SETTLED 


Printers  Denied  Increase  But  Win  47- 
Hour  Week 

The  Scranton,  Pa.,  printers  have  com- 
plete<l  their  wage  meetings  with  the  news¬ 
paper  publishers.  The  union  asked  for 
a  wage  raise,  a  seven-hour  day  rnd 
other  changes  in  working  randHKnis 
The  employers  held  out  against  all  wage 
a<lvances  but  linallv  agreed  to  a  47-hour 
week,  it  being  understood  the  reduction 
in  an  hour  a  week  can  be  made  on  a 
basis  of  10  minutes  a  day  or  an  hour  at 
a  time.  The  afternoon  napers  are  ex¬ 
pected  to  have  “time”  called  at  3  o’clock 
to  comply  with  the  agreement. 

Now  that  the  printers  have  finished 
their  wage  meetings  with  the  employers 
the  newswriters  are  preparing  to  meet 
with  the  owners.  The  printers’  scale  is 
to  run  for  a  year. 


W.  R.  HEARST  MADE  HONORARY  MEMBER 
OF  PRINTING  PRESSMEN’S  UNION 


Chosen  to  succeed  the  late  Lord  Norlhcliffe  as  an  honorary  member  of  the 
International  Printing  Pressmen’s  and  .Assistants’  Union,  William  Randolph 
Hearst  in  Los  .Angeles  recently  was  presented  with  the  document  that  formally 
certified  his  enrollment.  Heading  the  delegation  that  welcomed  Mr.  Hearst 
as  a  brother  pressman,  was  Maj.  George  Berry,  president  of  the  organization. 
The  delegates  included  high  officials  of  the  American  Federation  of  Labor, 
commissioners  of  industry  from  several  states,  and  other  distinguished  labor 
leaders. 

Honorary  membership  in  the  union  is  granted  by  the  pressmen  only  to  a 
small  number  of  publishers  who  have  won  outstanding  distinction. 

Distinguished  labor  officials  are  shown  presenting  Mr.  Hearst  with  docu¬ 
ment  of  honorary  membership. 

Front  row.  Heft  to  right):  Peter  J.  Brady,  president.  Federal  Bank  of  New 
York;  William  Randolph  Hearst,  Major  George  Berry,  Walter  Barrett,  sec¬ 
retary,  International  Allied  Printing  Trades  .Association. 

Second  row.  Heft  to  right):  Fred  Phis’er,  president  Newspaper  Printing 
Pressmen’s  Union,  Los  Angeles;  Cal.  Doggett,  international  representative 
Pressmen’s  Union;  Stephen  Kelly,  Commissioner  of  Records,  New  York;  John 
C.  Horn,  Commissioner  of  Public  Works,  Los  Angeles;  Danton  Doggett,  Civil 
Service  Commissioner.  Fresno. 

Back  row  Heft  to  right);  W.  O.  Vandewater,  secretary  Newspaper  Printing 
Pressmen’s  Union.  Los  .Angeles;  John  Sullivan,  president  New  York  Federa¬ 
tion  of  Labor;  Senator  Dan  Murphy,  California;  Martin  Ryan,  vice-president 
.American  Federation  of  Labor  and  President  United  Carmen;  Clayton  Pence, 
Commissioner  of  Industry,  Illinois;  Wm.  E.  Edwards,  Commissioner  of  Indus¬ 
try,  New  York  State;  William  Young,  Commissioner  of  Industry,  Colorado. 
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ALLIED  NEWSPAPER  STAFF  HOLDS  FIRST  ANNUAL  MEETING 


Talent 


The  staff  of  Allietl  Newspapers,  Ine.,  national  advertising  representatives  of  the  Scripps-Howard  Newspapers,  held  their  first  annual  meeting  in  New  York  City 
Oct.  7  and  8.  The  assembled  staffs  were  addressed  by  Roy  W.  Howard,  William  G.  Chandler,  Fred  Ferguson  and  Stuart  S.  Schuyler.  A  dinner  and  a  theatre 
party  followed  the  sessions.  Those  in  attendance  included  the  above:  (Top  row,  1.  to  r.):  C.  E.  Newhall;  J.  A.  O’Brien;  F.  V.  McCabe;  Lynn  Gamble; 
L.  P.  Simonds;  J.  M.  Peterson,  (Chicago  Manager;  W.  J.  Stenhouse;  H.  A.  Casey;  T.  L.  Stavrum;  J.  H.  Baumann;  J,  K.  Stevens.  (Middle  row,  1.  to  r.):  J,  D. 
Clemans;  J.  H.  Mulford;  F.  E.  Rutledge;  E.  B.  Nolden;  H,  H.  WaUon;  J.  R.  Calboun;  C.  J.  Feldmann,  Detroit  manager.  (Bottom  row,  1.  to  r.):  S.  F. 
Needham;  S.  S.  Schuyler,  president  Allied  Newspapers;  E.  A.  Tapscott;  H.  P.  Connable;  G.  H.  Reichard,  Elastem  manager;  and  L.  W.  Turck. 


GOVERNMENT  RULE  OF  RADIO  OPPOSED 
BY  U.  S.  DELEGATES  TO  CONFERENCE 


First  Article  of  Proposed  “Convention”  Drafted  to  Meet 
American  Views — Why  Hearst  Was  Refused  Permit 
to  Transmit  News 


By  J.  BART  CAMPBELL 


WASHINGTON,  Oct.  12. — In  view  of  lieve  would  unduly  hamper  private  enter- 
commercial  iwssibilities  of  radio,  es-  prise.  The  American  delegates  insist  that 
pecially  in  transmission  of  news  and  other  the  convention  in  the  making,  especially 
forms  of  intelligence  other  than  that  at  this  stage  of  development,  should  cover 
handled  by  land  broadcasters,  the  delegates  only  general  principles  where  international 
appearing  for  the  United  States  in  the  uniformity  is  imperative,  and  that  noth- 
International  Radio  Telegraph  Conference,  ing  should  be  contained  in  the  pact  that 
now  in  session  in  Washin^on,  intend  to  would  restrict  the  management  of  private 
proceed  cautiously  before  subscribing  to  ct)rporations  beyond  the  supervision  in- 
any  convention  that  may  result  from  the  yoked  by  law  in  those  countries  where 


labors  of  the  current  assembly. 

In  this  conference,  which  represents  70 
nations  and  40  communication  companies, 
two  powerful  groups  are  in  opposition  on 
the  question  as  to  whether  radio  shall 
develop  as  a  government  monopoly  or 
as  a  private  enterprise.  Most  of  the 
European  countries  are  committed  to 
the  policy  under  which  radio  and  tele¬ 
graph  lines  are  governmentally  owned 
and  operated.  The  American  group  in 
the  conference — and  this  includes  the 
Canadian  delegation — are  hostile  to  ah 
nroposals  that  would  inolude  in  the  con¬ 
vention  regulations  that  would  interfere 
with  domestic  radio  control. 

The  European  bloc  wants  to  insert  in 
the  convention  provisions  requiring  de¬ 
tailed  regulations  governing  radio  con¬ 
trol  in  all  of  the  countries  represented 
m  the  Washington  conference.  These  go 
so  far  as  to  deal  with  rates  and  the  char¬ 
acter  of  service  performed  by  radio  and 
telegraph  utilities  and  embody  other  limi¬ 
tations  that  the  American  delegates  be- 


the  principle  of  government  ownership 
is  not  in  favor. 

The  Western  Union,  the  Postal  and 
other  American  “communications”  com¬ 
panies  have  spokesmen  in  the  conference, 
and  their  attitude  toward  the  question  of 
“government  ownership”  as  embodied  in 
the  European  proposals  is  one  of  “watch¬ 
ful  waiting.”  They  are  in  accord  with 
the  view  of  the  American  official  group 
that  if  a  new  convention  is  drafted  as  a 
substitute  for  the  one  agreed  to  in  Lon¬ 
don  in  1912  it  should  be  adjusted  to  sit¬ 
uations  where  the  radio  and  the  telegraph 
are  handled  as  government  monopolies 
and  to  those  where  these  agencies  are 
left  to  private  initiative.  They  see  no  rea¬ 
son  why  the  convention  should  not  be 
framed  so  as  to  meet  the  peculiar  legal 
status  that  obtains  in  each  of  the 
countries  affected. 

The  United  States  agrees  that  so  far  as 
radio  is  concerned  there  is  need  for  in¬ 
ternational  uniformity  in  some  partic¬ 
ulars,  such  as  the  regulation  of  S.  O.  S. 


calls  at  sea  in  order  that  a  ship  may  get 
in  touch  with  shore  stations  at  all  times 
without  difficulty.  But  it  is  unalterably 
opposed  to  stipulations  that  would  inter¬ 
fere  with  private  control  in  countries  like 
the  United  States  where  corporations  op¬ 
erate  radio  and  the  wires  under  regulatory 
law's. 

Holland  as  well  as  Canada,  and  France 
to  some  degree,  are  sympathetic  with  the 
desire  of  the  United  States  for  the  pro¬ 
tection  of  private  control,  but  among 
other  major  delegations,  including  those 
from  the  Far  East  and  a  number  from 
Latin  America  there  is  pronounced  hos¬ 
tility  to  the  position  of  the  United  States. 
Some  European  delegates  have  curtly  as¬ 
serted  that  the  new  convention  should  be 
drawn  regardless  of  the  interests  of  the 
communication  companies  involved.  Oth¬ 
ers  advocate  prohibition  of  the  use  of 
the  radio  for  other  than  government 
business.  Still  others  who  favor  unre¬ 
stricted  government  control  insist  that 
complete  government  monopolization  of 
radio  might  retard  full  development  of 
the  science. 

In  this  fight  the  American  group  and 
those  siding  with  them  won  the  opening 
skirmish.  The  Convention  Committee, 
headed  by  Secretary  Hoover  and  Judge 
Davis,  adopted  Art.  1  of  the  proposed 
convention  in  language  that  conforms  to 
the  American  conception  of  the  rights  of 
private  corporations.  This  article,  which 
is  subject  to  approval  by  the  conference, 
provides  that  the  High  Contracting  Par¬ 
ties  shall  propose  to  their  respective  legis¬ 
latures  all  necessary  measures  “to  assure 
the  observation  of  the  requirements  of 
the  present  convention  to  private  individ¬ 
uals  or  private  companies  authorized  to 
establish  and  to  operate  radio-electric 
stations  whether  opened  or  not  to  the 
public  service.”  The  American  group 
will  make  every  effort  to  have  this  ar¬ 
ticle  incorporated  in  the  convention  with¬ 
out  a  fight  on  the  floor. 


In  the  opinion  of  Federal  officials  un¬ 
associated  with  the  international  Radb 
Telegraph  Conference,  the  United  States 
can  not  vacate  or  modify  its  position  to¬ 
ward  government  control  as  it  is  now 
being  discussed  in  this  world  assembly. 
Wide  commercial  expansion  of  radio  is 
in  sight,  they  assert. 

They  declare  that  as  soon  as  the  Fed¬ 
eral  Radio  Commission  solves  the  air 
problems  involved  in  the  broadcasting  sit¬ 
uation  that  attention  must  be  given  to 
the  transmission  of  intelligence  along 
other  lines. 

A  case  in  point  is  presented  by  an  ap¬ 
plication  received  from  William  RandtJph 
Hearst.  Mr.  Hearst  asked  for  authority 
to  use  a  short  wave  for  the  transmission 
of  news  from  his  plant  in  Los  Angeles 
to  one  in  San  Francisco.  It  was  as¬ 
sumed,  of  course,  that  Mr.  Hearst  would 
enlarge  his  radio  organization  for  the 
transmission  of  news  if  the  operation  be¬ 
tween  Los  -Angeles  and  San  Francisco 
proved  successful.  His  application  was 
refused  and  others  of  a  like  character 
that  may  be  received  by  the  Federal  Com 
mission  at  this  juncture  will  be  rejected 
for  the  reasons  that  governed  in  the 
Hearst  case.  The  commission  decided 
that  it  could  not  see  its  way  clear  at  this 
time  to  authorize  the  transmission  of 
news  by  radio  for  an  individual  interest. 
It  ruled  that  aside  from  broadcasting  it 
would  not  permit  further  commercial  use 
of  radio  unless  the  service  w'as  made 
available  for  the  general  public  and  then 
only  where  it  could  be  shown  that  the 
business  could  not  be  done  in  any  other 
way.  As  Mr.  Hearst  has  recourse  to  the 
wires  he  was  unable  to  comply  with  the 
second  condition  imposed  by  the  Radio 
Commission.  It  is  understood  that  man¬ 
agers  of  other  “chain  newspapers”  and 
publishers  of  newspapers  serving  clients 
will  in  due  season  approach  the  com¬ 
mission  w’ith  applications  similar  to  that 
filed  by  Mr.  Hearst. 
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bohemian  days  in  AUSTRALIAN  JOURNALISM 

talented  Free  Lances  Oscillated  Between  Squalor  and  Silk  Hats — Humble  Saveloy  Yielded  Inspiration 
i  in  Lean  Days — Bulletin  Offered  Trick  Chair  to  Belligerent  Callers 


TN  a  previous  series  of  articles  appear-  By  JAMES  S.  RYAN  on  the  sidewalks.  He  furnished  the 

I'ine  in  Editor_&  Publisher  I  dealt  ,  .  .  r-  transportation,  and  hearse  loads  of  kin- 

«th  the  main  historical  events,  and  per-  ”iust  be  purely  Australian,  and  .\ustralian  sense  of  the  word,  but  England,  or  Eng-  dred  spirits  provided  the  refreshments 
!Lities  of  the  Svdney  Bulletin.  The  •  ^^out  this  time  there  was  develop-  land  s  bankers,  lend  money  to  Australia,  At  last  the  open  spaces  called  to  his  soul 
^rity  of  the  contributors  to  this  great  '"B. ‘he  an  undesirable  quality  of  and  no  Irorrow-er  can  claim  to  be  abso-  (not  his  conscience)  and  he  drove  back 

Sv  were  absolute  bohemians  whose  i>ocial  behavior.  A  wretched  snobbocracy  lutely  independent.  Liberty  is  a  poetic  to  the  camp. 

^its  of  living  and  material  conditions  was  trying  to  ape  the  grand  manners  of  dream,  but  paying  compound  interest  on  jhe  marooned  and  famished  party 
^  from  squalor  to  silk  hats,  from  the  aristwracy  of  England ;  and,  although  international  loans  is  a  grim  reality,  gathered  at  once  at  the  rear  of  the  hearse, 

^lovs  to  French  dinners  with  the  ‘he  whole  business  was  ridiculous,  num-  Therefore,  Australia  ^mg  up  to  her  neck  and  beheld  three  cases  of  Scotch  whisky 

STkest  of  wines.  The  saveloy,  by  the  hers  of  good  people  were  beginning  to  in  hock,  her  independence  vaporizes,  and  _and  one  loaf  of  bread  within. 

is  a  juicy  cousin  of  the  "hot  dog,”  ^or  it.  Archibald  thrust  his  satirical  becomes  a  mirage,  beautiful  to  contem-  ^  disgruntled  roar  went 

with  the  bread  inside  the  skin,  pulped  rapier  into  this  enemy  to  the  development  but  fascinatingly  up  to  the  surrounding  hills,  shocking  the 

^  the  meat,  and  has  mastiff  propor-  Australian  character,  ^  where  his  Jhe  bulletin  tried  its  test  to  cast  off  wattle  trees  and  causing  chills  in 

when  compared  with  the  slender  weapon  didn  t  reach  John  Haynes  cleaned  this  incubus,  but  the  dollar  is  mightier  j 
SSsted  hot  dog.  When  bitten  it  squeals,  "ith  his  club.  That  s  that;  or  rather  than  tte  pen  e^n  if  the  latter  is  mightier  .AVhassa  matter?”  queried  the  driver. 

ad  showers  its  as.sailant,  as  well  as  the  '‘  j  -u  u  j  sword.  -j  f  “Matter?”  echoed  a  scribe;  “what  the 

hv^fander.  with  irreasv  iuice.  An  1‘  ^  understood  they  had  no  So  much  for  the  serious  side  of  this  - - -  . ^ 


By  JAMES  S.  RYAN 

must  be  purely  .Australian,  and  .\ustralian  sense  of  the  word,  but  England,  or  Eng- 


rions  when  compared  with  the  slender  um..  i  .cue..,  e.c,»ucu  ....s  ...euuus,  uui  ...c  uu..u.  ....b..uc.  ^heir  sap 

SSsted  hot  dog.  When  bitten  it  squeals,  iiP  "ith  his  club.  That  s  that;  or  rather  than  tte  pen  e^n  if  the  latter  is  mightier  .AVhaLa  matter?”  queried  tte  driver. 

ad  showers  its  as.sailant,  as  well  as  the  '‘  j  -u  u  j  sword.  -j  f  “Matter?”  echoed  a  scribe;  “what  the 

SSxrent  bystander,  witn  greasy  juice.  An  1‘  must  be  understood  they  had  no  So  much  for  the  serious  side  of  this 

editor  could  always  judge  the  financial  ohjecticms  to  the  test  of  English  manners,  national  weekly  whose  scope  embraces  our  money  buying  all  that  bread?” 
Sition  of  an  author  when  he  beheld  ^ite  the  contrary,  but  they  would  not  the  whole  of  the  continete  as  well  as  ^  y  now  remains  on  tm,  of  the 

snots  on  his  clothes.  the  counterfeit,  and  gave  it  a  New_  Zealand,  Tasmania,  and  a  welter  of  „  ° 


^ov  spots  on  his  clothes.  ‘or  tne  counter leit  ana  gave  it  a  Aew  z.ea.ana  lasmania,  ana  a  weiier  oi  connected  with  the  members  of  that 

Australian  Htpratiirp  has  black  eye  as  deep  as  the  darkness  before  South  Sea  Islands;  and  now  let  us  look  ,  L  ii  »  * 

Much  good  Australian  literature  has  - ^n  the  lighter  side  of  Australian  jour-  01>'‘"P»:  Pa^y  some  excellent  works. 


been  written  with  the  homely  and  cheap  but  more  enduring  _ 

l^oy  as  the  sole  help  in  the  form  of  So  far  as  Im^rial  politics  are  con- 
rr..,rc»  c..nr.r.c;r.B  ccmed  Britain  has  not  interfered  in 


Olympic  party  are  some  excellent  works, 
serious  and  otherwise,  in  poetry  and  prose 


nalism,  and  muse  on  its  Bohemian  aspect.  ’ JT  *Tk  ^ 

The  star  writers  for  most  of  the  pa^rs 

United  States  and  Britain  as  well  as 


iorishment,  that  is,  of  course,  supposing  cernea  critain  nas  not  merierea  in  xne  star  writers  lor  most  oi  me  papers  ^  j  ^  5  ^  g  .  .  - 

to  to  be  not  a  food,  a  supposition  to  Australian  afTairs  for  more  than  M  years,  were  free  lances  in  those  days  away  back.  Australia.  I  would  mention  the  namel 
I  am  unable  to  tear  testimony  except  in  W  estern  Australia  wtech  re-  Among  them  a  1  was  a  Bohemian  broth-  of  these  authors  but  for  dread  that  my  w 
awing  to  my  ignorance  of  food  values.  ^  ^ro''"  ?"y  f.  ,'y*‘ile  erho^  as  Wal  and  staunch  as  any^ing  ^  ^  ^  ^  ^a  mat  my  ^ 

The  more  respectable  the  Bulletin  grew  after  the  other  sections  of  the  continent  the  ^tin  Quarter  of  Pans  could  boast.  Eighteenth  Amendment, 
te  less  frequent  became  the  visits  of  ^ad  representati^  governments  ot  heir  One  ^y  half  a  dozen  of  these  public  idols  %  j  Australian  writers 

?^kled”  contributors.  Why?  Because  ^n-  And  in  1900  the  Federated  States  decided  to  have  a  picnic  by  the  sea^de  perhaps  thetestknLnname  toAmeri- 
tecontributors  were  dining  at  the  of  Australia  tecame  a  Commonwealth,  al-  They  chartered  a  hearse.  ?nd  load^  ^  P  ^  ^  ^  ^  James  Frances 

?^dero.  or  Paris  house,  where  frogs  ‘"0*t  ?  repuhhc.  It  amused  me  to  see  m  with  provisions,  mostly  liquids.  Seated  all  ^  y^  of  work,  on  coming 

ip  and  other  culinary  gymnastics  were  A‘nencan  papers  some  months  ago,  after  round  on  top  of  this  chariot  of  the  de-  y  ^  j  ^  5^  prodigious  in 

nn  th..  mi-n.,  and  the  wine  was  .  Imperial  conference,  the  headline  parted,  and  m  various  stage_s  of  hilarity,  ®  in 


“BrimrG^es^"iX^;Sen«  trAui!  rherwerdH^^rrh^ourh^te  fiction  magazines  through- 

But^for  1  iong  time  before  the  nimbus  ”  Australia  had  26  years  ago  taken  Sydney  and  out  to  a  d^istant  secluded  ^  stori«Tn7novdllXw^nderI 

arsSSS*  Z  O"  S  "STn.  ,<“'•»  »<  *  »br»d.  made 

SnS'  -b;  ■noO'"  coumry,  b«,  ms.ead,  ee,  .ha,  ,he  only  comributiom  sea,  ,o  ,beir  vari- 

ir?.'  .J.b.  ,h™  iL  sSf  m  aorgenerally  admU.ed  in  the  old  conmry  las,  ime  ot  Ihe  edi.ors  began  ,o  s.orry,  n 

f'ai’ “  5;  “"trn"'  ^Tb”  .ha.*Engl„^  learned  a  good  deal  o(  hei  and  all  ,he  .cashiers  relnsed  lur.her  ad-  b»  to)?. 


“Britain  Gives  Independence  to  Aus- 


j* _ *u^  inai  nngiana  icarnca  a  goou  ucai  oi  iier  anu  an  uic  uaMiicrs  rciubcu  luriiicr  au-  *  «  nrr*  t>  ^  r\£  t  •  i  »» 

th^Tnn  nf  fo^ir  onN  democracy  from  Australia;  and  let  us  vances  in  coin.  Affairs  at  the  camp  were  ^‘‘‘coln'  was  a  re- 

,nd  sL:rs  Th^^tSS^  remember  right  here  that  Australia  beginning  to  droop  when  the  thirsty  m^kably  good  performance.  I  have  not 

nrnvwt  a  hlpssinir  as  nnvprtv’s  rir  learned  the  fundamentals  of  her  democ-  geniuses  managed  to  scrape  up  enough  ,  c  rd  o  him  for  several  years ,  mayte 

I^aanrJs  nftpi  Ho  foV  Wh^  s^  ‘‘acy  from  the  United  States.  And  while  money  between  them  to  send  one  of  their  I"  ^fl^CRce  from  the  brain 

rtn  Ip  ’  if  B.nlptin  h.,mor  I  ain  in  the  mood  for  handing  out  credit  numter  driving  the  hearse  to  the  city  for  I 

aorp  nTnnP  o?lr^  ''•‘cre  Credit  is  due  let  me  state  that  provisions.  Now  this  driver,  in  taking  had  blended  in  with  the  Hearst  organiza- 

.  finH^hittisplf  all  in  and  out  of  Australia  IS  indebted  to  Germany  for  a  a  vacation  from  the  picnic,  spent  two  p'  nt-  Tf  ♦  pA-*  c  t, 

Sr.5tli  h  flip  titnp  liP  LaH  npaotiatpH  that  smooth-working  governmental  sys-  whole  days  in  town  joyriding  around  on  p  ,,  .  rose  to  be  editor  the 

thP  sta^rs^^B^^^^  the  grave  wagon  from  pub  to  pub  to  the  Bulletin  at  a  Erne  when  poor  Archibald 

fe  hardly  an?  one  can  be  violently  mad  ^es,  Australia  is  free  in  every  political  horror  and  scandal  of  many  good  people  overwork."^Having  icjStted^Sself  weTl 


jfter  such  an  ordeal.  To  start  a  rough 
house  after  a  journey  like  that  would 
need  a  character  of  ^eat  persistence. 
And  when,  as  it  sometimes  happened,  a 
diaracter  of  that  calibre  did  appear  prcv 
vision  was  made  to  take  care  of  his 
surplus  spirit  in  the  shape  of  a  trick 
chair  which  stood  alone  against  the  soul¬ 
killing  dismality  of  the  cracked  wall 
paper. 

A  man  appearing  at  the  door  with  any 
cinder  of  truculence  still  aglow  in  his 
eye,  would  be  politely  requested  to  take 
a  seat  which  promptly  collapsed  and  pre¬ 
cipitated  him  into  a  state  of  feeling  more 
foolish  than  fiendish.  Editorial  com¬ 
miseration  at  the  accident  always  re¬ 
sulted  in  the  visitor  departing  disgusted 
with  himself.  One  day  a  man  who  wore 
the  appearance  of  opulence  and  importance 
readied  the  door,  and  stcxxl  puffing 
mightily,  but  withal  smiling.  John 
Haynes,  who  was  in  charge  at  the  time, 
viewed  the  stranger’s  smile  as  a  signal 
of  extra  special  danger,  and  gave  him 
the  chair  treatment.  But  all  that  John’s 
manoeuvre  accomplished  was  to  change 
the  smile  to  fierce  indignation  as  the 
victim  bolted  out  the  door,  and  punctuated 
his  descent  of  the  weary  stairs  with  many 
an  angry  grant. 

John  afterwards  learnt  that  this  person 
was  a  man  of  considerable  influence  and 
Wealth  who  was  so  tickled  with  the  brave 
fight  put  up  by  the  two  editors  that  he 
tiled  to  back  their  enterprise  with  plenty 
of  real  monev,  and  no  strings  to  it. 

The  Bulletin,  however,  progressed  with¬ 
out  any  assistance  other  than  the  daring 
and  talent  of  the  two  independent  and 
‘omewhat  different  journalists — John 
Haynes,  the  witty  go-getter  and  slashing 
Psmgraphist,  and  J.  F.  Arcdiibald,  the 
atriver  for  the  fine  thing  in  letters  which 


KOENIGSBERG  MEETS  MUSSOLINI 


M.  Koenigsberg,  president  of  International  News  Service  photographed  with 
Premier  Mussolini  in  Rome  recently.  (Left  to  right):  Harold  J.  T.  Horan, 
Rome  correspondent  of  I.  N.  S.,  Mr.  Koenigsberg,  Premier  Miusolinl,  and 
Count  Capasso  Torre. 


in  that  envied  post  Frank  departed  for 
London  where  he  now  edits,  I  think,  the 
Daily  Telegraph.  This  young  man  was 
nothing  of  a  bohemian;  he  had  a  real 
“honest  to  goodness”  butler  in  his  house, 
and  on  the  seat  of  his  tandem  dog  cart, 
high  above  all  common  scribblers,  was 
perched  a  “tiger”  with  a  cockade  in  the 
side  of  his  plug  hat.  It  is  conceivable 
that,  taking  breakfast  with  King  George, 
he  makes  His  Majesty  roar  by  recounting 
the  escapades  of  the  Australian  irrespon¬ 
sible  writers,  and  possibly  heaves  a  sigh 
for  those  old  days,  and  wishes  he  had 
mixed  in  with  the  good  fellows  from 
whom  he  stood  aloof,  seated  in  judgment 
on  their  work,  and  just  judgment  at  that. 
The  great  Archibald  used  to  mix  in  with 
the  bunch,  but  never  allowed  good  fellow¬ 
ship  to  influence  his  editorial  ruthlessness. 
And,  by  the  way,  he  never  allowed  his 
name  to  appear  in  the  paper.  He  hated 
publicity.  There  is  not  a  signed  contribu¬ 
tion  of  his  extant  in  print,  but  he  gave 
me  a  signed  essay  for  a  magazine  I  was 
running.  I  may  say  that  he  gave  me 
the  manuscript  in  the  lunatic  asylum  on 
the  occasion  of  one  of  my  visits  to  him. 
I  still  have  the  mss.  and  great  wisdom 
it  contains.  It  never  saw  print,  for  the 
magazine  died  on  my  hands,  or  rather  I 
gave  it  away  to  another  fellow,  and  con¬ 
ferred  on  him  the  honor  of  hiding  the 
corpse.  I  repented  my  crime,  and  vowed 
never  again  to  be  guilty  of  showing  an 
ungrateful  public  the  straight  road  to  its 
own  salvation. 

Another  man  who  reached  the  highest 
altitudes  of  London  newspaperdom  was 
James  Murray  Allison  whose  flair  for  the 
business  end  of  the  press  brought  him  the 
general  management  of  the  London 
Times.  He  afterwards  broke  loose  on 
(Continued  on  page  31) 
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NEWSPAPER  ADVERTISING  PERFORMS 
DOUBLE  TASK  FOR  SALMON  PACKER 

Deming’s  Canned  Salmon  Identified  from  Long  List  of  Private 
Brands  and  Sales  Slack  Removed  by  Campaign 
in  Dailies 

By  RUEL  McDaniel 


“We  do  not  intend  to  drop  the  private  N.  C.  MAN  WINS  $100 
brands,  says  Mr.  Deming,  “because  dur-  IDCI  AlK/ADrv 

ing  all  the  years  we  have  been  selling  LIdLL  AWARD 

them  there  undoubtedly  has  been  much  - 

business  built  up  through  their  reputation.  Photograph  of  University  Ba»ketl>«l| 
And,  too,  wholesale  grocers  have  adver-  ^oach  Erroneously  Used  in  Place 
tised  them  so  much  that  the  brands  have  i  w  j  .  •  *  u  -n 

a  high  advertising  value  in  certain  locali-  Murderer  s  in  Asheville 

ties.  Obviously,  a  wholesale  grocer  who  Times 

had  spent  hundreds,  or  even  thousands,  - 

of  dollars  popularizing  the  private  brand  Holland  Sanborn,  former  basketball 


Coach  Erroneously  Used  in  Place 
of  Murderer’s  in  Asheville 
Times 


Holland  Sanborn,  former  basketball 


oy  RWE-i.  y£  ^urs  which  he  had  been  coach  at  the  University  of  North  Caro. 

p)OU  packers  selling  through  wholesale  is  declared  to  be  really  no  difference  in  tKrand^entirelJ  rnd%e^^  in '‘hr  $1000^^1^^  sSr^a^^ 

-T  grocers  have  always  had  difficulty  in  quality.  Although  the  public  is  appar-  Ash^ille  T^s  ^ 

working  out  a  means  of  properly  identify-  ent  y  willing  to  pay  more  for  red  than  ^-anted  to  build  a  reputation  for  Uem-  The  suit  was  the  result  of  the  anno,. 


ing  their  product 
and  thereby  cash¬ 
ing  in  on  reputa¬ 
tion  gained,  with¬ 
out  bringing  down 
upin  themselves 
the  animosity  of 
wholesale  gro¬ 
cers,  because  a 
great  amount  of 
canned  foods  are 
sold  under  the 
private  brands  of 
wholesalers  and 
not  upon  the 
reputation  of  the 
canner. 

Deming  & 
Gould  Company, 


Althnmrh  tho'  nnhlir  i.;  annar-  that  brand  entirely  and  feature  Deming  s ;  in  his  $100,000  libel  suit  against  tht 

(lualitv.  Although  the  public  apPfr-  not  blame  him.  Vet  we  ishei-ille  Times 

salmZ'.!;  isMtator"  ,•»  '"'i''*  »  'J""-  t£  was  ihe  result  ol  the  ap„a,. 

were  laced  w  it],  tS?  problem  of  selling  all  Ss’ on"holesSe  groceS'  Tm 

trades  because  all  trades  are  caueht  at  ^f  wholesale  grocers.  ot  Mr.  banborn  s  picture  over  a  caption 

fhe  same  dme  Packers  could  not  afford  ‘By  advertising  Deming  s  salmon  m  a  vviiich  indicated  that  he  was  named 
to  throw  awav  all  Lt  the  «ds  wholesaler  s  territory  he  was  glad  to  Willie  Cavalier  and  that  he  had  recently 

\nd  rothe  ad«rti5nt^^  Deming’s,  received  a  life  imprisonment  term  in 

I  1  ^  ‘‘“'e  tisi  g  camjM  ^  hnal  y  because  he  knew  that  there  would  be  a  Pennsylvania  for  the  murder  of  hi« 

aid  out  for  Derning  &  Gould  Comply  Smother 

Deminr&  GoulS  saLo^f  in^ead  of  th!  ^  The  coach’s  case  was  based  on  the  faa 

private®  bfanSs  as  heJetofore  sold  aL  at  T  hTLed that  the  Times  did  not  retract  its  mistake 
the  same  time  equalizing  the  demand  for  popularizing  his  private  within  ten  days  of  his  demand  for  re- 


all  grades  of  salmon  in  proportion  to  the  libel 

nf  ft,,.  cK-  .rreiH,.c  ^o  our  new  label  compromises  with  law,  a  retraction  was  made,  however,  on 

catch  of  the  SIX  grades-  the  wholesale  grocer.  About  half  the  March  13,  1926. 

t  IS  signi  cant  t  at  news^pers  were  jg  devoted  to  the  name  Dem-  Evidence  by  the  plaintiff  and  his  wit. 

private  brand  nesses  tended  to  show,  first  that  the  coach 

reputation  of  the  °  “vv^  Deming  &  Gould  Company.  which  the  grocer  has  always  featur^.  had  been  tormented  by  many  jokes  and 

ca^er.  •  •  We  ch<^  newspapers,  explains  E.  R  Thus  he  capitalizes  still  on  whatever  he  jibes  concerning  the  picture;  secondly 

Deming  &  ^  Deming  ‘ because  we  felt  we  could  reach  ,,3,  ^p  reputation  of  {hat  his  character  had  l^en  defaS  by 

Gould  Company,  food  sections  of  the  country  we  wanted  private  brand,  and  at  the  same  time  the  publication  of  the  picture;  and 

distributors  of  Chicago  and  Belling-  to  reach  and  interest  the  people  we  he  is  getting  full  advantage  of  the  news-  thirdly,  that  he  was  a  man  of  good  char- 


E.  B.  Deming 


ham,  W’ash.,  recently  solv^  this 
identification  problem  to  the  satisfaction 
of  wholesale  grocers  as  well  as  of  the 
company  itself,  through  a  newspaiier  ad¬ 
vertising  campiaign. 

E.  B.  Deming,  who  is  president  and 
general  manager  of  Deming  &  Gould 
Company,  occupies  the  same  position  in 
Pacific  American  Fisheries,  Inc.,  a 
salmon  fishing  and  packing  concern  whose 
boats  and  nets  ply  the  cool  waters  of  the 
Pacific  from  Puget  Sound  to  Northern 
.\laska,  bringing  in  salmon  for  the  com¬ 
pany’s  canneries  at  Bellingham  and  in 
-Maska.  Deming  &  Gould  Company  is 
the  sole  distributor  of  salmon  packed  by 
Pacific  .\merican  Fisheries,  and  it  buys 
salmon  from  other  packers  as  well,  when 
the  demand  requires. 

Like  other  packers  and  national  distrib¬ 
utors  selling  through  wholesale  grocers, 
Deming  &  Gould  Company  minimized  its 
own  name  on  its  salmon  can  label  and 
featured  scores  of  private  brands  for 
wholesale  grocers.  The  company  had 
many  brands  which  it  would  allot  to 
wholesalers  in  given  territories,  each 
wholesaler  having  the  exclusive  use  of 
a  specified  brand  in  his  district.  Al¬ 
though  the  company  sold  through  other 
wholesalers  in  the  same  territory,  each 
house  had  a  different  brand  of  salmon, 
either  one  of  their  own  or  one  supplied 
by  Deming  &  Gould  Company  for  its  ex¬ 
clusive  use  in  that  territory. 

Obviously,  each  wholesaler  made  every 
effort  to  build  up  the  reputation  of  what¬ 
ever  private  brand  he  carried.  He  was 
not  interested  in  selling  Deming  &  Gould 
salmon,  but  Big  Chief,  Rose  Bud,  Mt. 
Ranier  salmon,  or  whatever  happened  to 
be  the  private  brand  he  was  using.  On 
all  such  labels  the  private  brand  was 
extensively  featured,  as  was  the  name 
of  the  wholesale  grocery  concern,  the 
packers  coming  in  for  little  or  no  space 
on  the  label.  It  was  the  private  brand 
and  the  wholesale  grocery  house  which 
received  the  effect  of  consistent  good 
quality,  and  not  Deming  &  Gould  Com¬ 
pany,  the  rightful  creditors.  That  con- 


Full 
Seafood 
\  ]{ichness 

A  /W. 


paper  advertising  we  do  in  his  territory,  acter  and  was  not  the  man  to  murder  his 
featuring  Deming’s  salmon.  We  are  grandmother. 

building  a  reputation  now  for  Deming’s  Don  Elias,  publisher  of  the  Times,  and 
salmon,  instead  of  some  private  brand.  Charles  T.  Woollen,  business  manager  of 
The  company  is  winning  the  reputation  the  University,  were  the  principal  wit- 
for  good  quality  salmon  which  it  has  de-  nesses  for  the  defense.  Air.  Elias  said 
served  all  along  but  which  was  hidden  that  the  coach’s  picture  had  been  acd- 


behind  scores  of  private  brands.” 


dentally  substituted  for  that  of  Willit 


When  appetite  calls  lot  tke\. / 
foednt,,  of^AFOOD  — ddi. 
catCt  flavory  body*fuel  to  freshen 
menus  and  invite  health  —  try  the 
FINER  flavor  and  REAL  \  \ 

ECONOMY  of  DEMING’S  \  ^.^1; 

Quality  Canoed  SALMON.  \  p^^il 

Givr  OEMING’S  SAL.MON  an  la.  \KAVP 

ponant  place  on  Um  daily  nenu,  the  \ 

mauhim  flavor  of  kt  6  VARIETIES  \ 


Stmd  yoar  nsm*  *nd  sddttn  for  \ 

/  REE  booklet  girint  ’0  Pnte-Wmmtng  \ 

»«v«  to  teree  DEMtSC’S  QmsUty  \ 

Conned  SALMOS, 

DEMING'S 

(deming  (r  GOULD) 

CANNED  SALMON 

U  .  St  tllMi.  Ii»  ' _ 

I  .U  ■ii.ii...  *iA.  aM  1  ^  t  ... _ 


The  keynote  of  all  of  the  newspaper  Cavalier,  by  hurried  printers.  He  ad- 
copy,  aside  from  featuring  the  brand  mitted  that  retraction  had  not  been  made 
name,  “Deming,”  is  that  all  varieties  of  on  demand,  due  to  his  efforts  to  persuade 
salmon  are  good;  that  the  public  should  the  co<ach  to  withdraw  the  demand  and 
call  for  salmon,  not  pink  or  red  or  what-  save  himself  further  embarassment. 
not.  In  this  way  the  company  is  gradu-  Mr.  Woollen  testified  that  the  termi. 
ally  breaking  down  the  obstinacy  of  the  nation  of  Sanborn’s  services  with  the 
public  in  certain  sections  to  buy  only  University  was  in  no  way  caused  by  the 
reds.  It  is  making  them  forget  color  and  Times’  mistake. 

think  and  buy  Deming  salmon.  Judge  M.  V.  Barnhill,  of  Rocky  Mount 

“We  never  mention  any  specific  variety  presided  over  the  trial. 

of  salmon  in  our  copy.”  Mr.  Deming  - 

points  out,  “for  that  would,  in  a  manner,  KANSAS  CONFERENCE  OCT.  14 
defeat  one  purpose  of  the  campaign.  We  _ 

r"' s«»ii..™ ..a c..,.. •. sp»i 


as  related  to  salmon  and  educate  it  to 
buy  salmon — Deming’s  salmon.  The  in¬ 
creased  sale  of  pinks  in  sections  where 


at  Editors’  Meeting 

-Marvin  Creager.  managing  editor  of  the 


we  have  advertised  has  practically  equal-  Milumikce  Journal  and  a  graduate  of  the 
ized  the  sale  of  various  grades,  and  that  University  of  Kansas,  was  to  be  the  main 
is  what  we  expect  the  advertising  to  do.  speaker  at  the  annual  Round  Table  Con- 
“We  are  not  advertising  to  increase  the  ference  for  Kansas  editors  meeting  at 
consumption  of  salmon,  for  the  demand  is  the  University  of  Kansas,  Lawrence,  Oct. 
already  ahead  of  the  supply;  but  the  de-  14  and  15.  Mr.  Creager  was  a  news- 
mand  is  not  in  proportion  to  the  produc-  paper  man  in  Kansas  City,  Mo.,  before 
tion,  so  far  as  the  six  varieties  go.  There  going  to  the  Milwaukee  Journal  in  1920. 
is  always  a  shortage  of  one  or  two  varie-  He  is  secretary  of  the  American  Society 
ties  and  an  over-supply  of  others.  This  of  Newspaper  Editors.  William  South- 
new’spaper  advertising  is  aimed  at  equal-  ern,  of  the  Indepatdence  (Mo.)  Exam- 
ization  of  demand.”  incr  is  also  on  the  program  of  the  con- 

Another  advantage  of  using  newspapers  ference.  Mr.  Southern  was  president  oi 
in  this  campaign,  Sir.  Deming  points  out,  the  Inland  Daily  Press  Association  dur- 
is  that  it  is  possible  to  make  an  appeal  ing  the  year  just  past.  Senator  .\rthur 
more  per.sonal  or  sectional.  For  example.  Capper,  of  the  Capper  Press  of  Topeka, 


just  before  Independence  Day,  this  year,  will  also  attend  tbe  meetings. 

the  company  ran  copy  in  New  England  - 

papers,  featuring  salmon  and  green  peas  JUDGE  WANTED  BALL  SCORES 

as  an  Independence  Day  dinner,  jthus  Y.)  Observer-Dispatch 


How  Denting  is  featuring  its  brand 
name  in  newspaper  spare. 


capitalizing  an  old  custom  of  New  Eng-  .  V 

landers.  Obviously,  to  run  such  copy  all  ^ 

nvrr  thr  T^nitrH  Court  informed  on  the  progress  of  the 


over  the  United  States  would  have  been 
a  waste;  but  the  appeal,  confined  to  New 
England,  produced  excellent  results. 


World  Series  games  by  telephone  direct 
to  the  presiding  justice’s  bench.  Judge 


jNiiiji,  iiic  s.  i  .lai  vv...  r-iiliiaiiu,  i>rouuccu  cxcciiciu  results.  T  I-'-  A  cloi? 

cern  received  only  an  indirect  advantage,  wanted  to  talk  to  with  the  least  amount  And,  too,  the  advertising  is  being  ,,  iri! 

That  was  in  increased  sales  through  the  of  waste.  The  results  of  our  campaign  confined  to  sections  where  the  company  A  9® 

reputation  of  the  various  private  brands,  have  proven  that  our  assumption  was  has  very  active  wholesale  distributors,  be-  °  t  ^  r  1 

If  grocers  had  decided  to  quit  handling  right.”  cause  Mr.  Deming  feels  that  without 

Deming  &  Gould  Company  salmon  and  .Ml  the  newspaper  advertisements  fea-  active  co-operation  on  the  part  of  whole-  1  in 

desired  to  switch  to  some  other  packer,  tured  Deming’s  salmon,  and  the  public  salers  in  sections  where  advertising  ap- 

the  Deming  &  Gould  Company  would  was  urged  to  demand  Deming’s  salmon,  pears,  much  of  the  force  of  the  campaign  ^ 

/If ctriKiitinfT  iiicf  calrrirwri  QtmitltonA/MfcIv'  I-  Ia  OtllCrS  IH  tnC  COUrtrOOfll  iniOrmCU  Oil  tllC 


have  been  left  without  either  distribution  not  just  salmon.  Simultaneously  with  the  is  lost.  Only  through  newspapers  is  it  ^ 

or  reputation  in  that  specific  territory.  launching  of  the  campaign  the  company  possible  to  segregate  the  advertising  to  Dig  mt  ana  run  men. 

Realizing  the  danger  of  such  a  plan  designed  a  new  form  of  can  label,  in  the  districts  where  the  company  has  the  I  AiiMrHPg  PvnuiNr  nail  Y 

of  distribution,  the  company  set  about  which  both  the  word  Deming  and  the  proper  co-operation  and  distribution.  i-eiuriv-nco  E.vE.riinv> 

organizing  an  advertising  campaign  to  private  brands  which  have  been  used  so  _  The  If’aco  (Tex.)  Xe-a'S-Trihime. 

correct  the  evil.  At  the  same  time,  the  long  were  featured.  ADDS  COMIC  SECTION  owned  and  published  by  E.  S.  Fentress 

company  noticed  that  in  certain  sections  Formerly  whatever  private  brand  was  ®  William  M.  Marsh,  as  a  morning 

of  the  country  the  various  grades  of  sal-  being  used  in  a  specific  territory  occupied  Beginning  with  the  Oct.  2  issue,  the  paper,  has  begun  publication  of  an  after- 
mon  (the  company  packs  six  different  nearly  all  the  space  on  the  label.  It  was  Lynn  (Mass.)  Sunday  Telegram-News  noon  paper  in  Waco,  known  as  the  Waco 

grades)  were  not  selling  evenly  enough,  the  big  show.  The  new  label  minimizes  added  a  four-page  comic  supplement  to  Evening  Tribune.  Frank  Baldwin,  who 

For  no  basic  reason,  the  i«blic  in  many  the  private  brand  and  features  the  com-  its  paper.  The  first  and  last  pages  are  has  been  editor  of  the  News-Tribune  for 

localities  had  come  to  believe  that  pink  pany’s  featured  brand  name  “Deming”  colored,  while  the  two  inside  ones  are  some  years,  will  also  be  editor  of  the 

salmon  was  inferior  to  red,  whereas  there  and  the  name  of  Deming  &  (jould.  black  and  white.  Evening  Tribune. 
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interpret  INDUSTRY  TO  NOTABLES  HONOR  VAN  LEAR  BLACK 


PUBLIC  SIMPLY 


John  Park  Tells  Power  Conference 
Newspapers  Must  Speak  in  Primer 
Terms — New  Spirit  of  Press  Is 
to  Write  UnderstandJngly 


FOR  FLYING  FEATS  IN  EUROPE 

Hoover,  Ritchie,  Byrd,  Davison  All  Praise  Chairman  of  Board 
of  A.  S.  Abell  Company  Who  Flew  from 
Holland  to  Java 


SiK'akiiiK  this  week  at  the  Southern 
Appalachian  Power  Conference  at  Chat¬ 
tanooga,  John  Park,  editor  and  publisher 
of  Raleigh  (X.  C.)  Times,  discussed 
the  press  in  relation  to  industrial  de¬ 
velopment.  Mr.  Park  said: 

"In  the  South,  it  is  only  recently  that 
the  press  has  come  to  anything  like  a 
true  realization  of  the  relation  of  indus¬ 
trial  development  to  the  benefit  of  society 
as  a  whole.  In  the  past  our  press  suf¬ 
fered  under  one  of  the  most  severe 
political  complexes  with  which  any  real 
public  agency  has  been  afflicted.  For 
years  it  had  the  protective  arrogance  of 
an  experience  of  poverty.  It  did  not 
properly  relate  that  poverty  to  the  facts. 
It  fought,  against  its  pains,  the  bugaboos 
of  demagogues.  It  was  partisan  with¬ 
out  thought — and  its  partisanship  wa.s 
that  of  the  half-bake<l  resentment  of 
defeat. 

“A  new  day  has  arrived.  There  is 
an  increasing  number  of  papers  that 
refuse  to  take  any  mere  political  plat¬ 
form  as  its  thesis  for  what  should  be 
done  about  industry.  There  are  in  our 
own  State  a  half  dozen  papers  that  have 
accepted  political  excommunication  by 
daring  to  look  facts  in  the  face  in 
connection  with  economic  problems,  with 
supreme  indifference  to  what  the  Demo¬ 
cratic  National  Convention  platform,  de¬ 
vised  to  catch  a  ‘Farmer  Vote’  or  some 
other  kind  of  vote,  may  say  on  the 
subject.  These  papers  politically  have 
their  partisan  preferences.  They  have 
their  social  predilections.  But  they  are 
finding  their  feet  on  the  firm  ground  of 
an  understanding  that  the  basis  of  any¬ 
thing  practical  in  social  or  political 
morality  is  economic  honesty.  That 
sentiment  gives  Industry  its  equity  before 
the  court  of  the  press.  I  say  ‘court’  for 
although  the  honest  press  is  never  a 
judge,  its  final  decisions  are  all  but  con¬ 
clusive.  What  we  need  in  the  press  is 
what  we  need  in  the  jury  panels  drawn 
to  sit  on  trials  in  our  courts :  a  company 
that  will  be  tolerant  of  jury  argument 
inspired  by  attorneys’  fees  and  still  have 
the  independence  to  put  it  through  a 
process  of  debunking.” 

Mr.  Park  told  of  the  striking  indus¬ 
trial  development  of  his  state  and  of 
leaders  who  had  made  for  general  pros- 


^IX  HUNDRED  Baltimore  friends  of 
^  Van  Lear  Black,  chairman  of  the 
hoard  of  directors  of  the  A.  S.  Abell 


Beecher,  the  architect.  Mr.  Beecher,  with 
Edward  Berge,  the  Baltimore  sculptor. 
Those  attending  the  dinner  included 


be  had  been  overwhelmed  by  the  dinner ; 
that  he  had  not  expected  any  such  greet¬ 
ing.  (He  had  arrived  in  the  city  only  a 
few  hours  before.)  The  whole  credit  of 
the  journey  to  the  east  belonged  he  said 
to  the  two  pilots.  He  believed  thoroughly 
in  commercial  Hying  and  told  how  he  liad 
been  led  to  embark  on  the  journey  by 
finding  that  he  Hew  in  six  hours  over  an. 
area  which  would  have  required  an  in¬ 
comparably  longer  time  if  he  had  made 
the  journey  by  the  ordinary  means  ol 
travel. 

RECEIVER  NAMED  FOR 
INDIANAPOUS  POST 


W.  Castor  Will  Handle  Affairs 
of  Defunct  Daily — 

Owes  $50,000  on 
Equipment 


Left  to  right:  Gerrit  J.  Geysendorffer,  chief  pilot;  Joseph  P.  BlondeU,  treas¬ 
urer,  A.  S.  Abell  Company;  Van  Lear  Black,  Renee  Macroll,  Mr.  Black’s 
English  secretary;  Johann  B.  Scholte,  pilot;  Paul  Patterson,  President,  A.  S. 
.Abell  Company 


Com;»ny,  publishers  of  the  Sun  and  the 
Ezrning  Sun,  attended  a  dinner  given  him 
at  the  Alcazar  on  Monday,  Oct.  10.  Mr. 
Black  returned  on  that  day  from  an  ab¬ 
sence  of  several  months  in  Europe  dur¬ 
ing  which  he  made  a  flight  of  20,0()0  miles 
from  -Amsterdam  to  Batavia,  in  the  Dutch 
East  Indies  and  return.  He  was  given 
the  decoration  of  Nassau  and  Orange  by 
Queen  Wilhelmina  of  Holland  for  the  ac¬ 
complishment. 

With  Mr.  Black  were  the  two  Dutch 
aviators  who  piloted  the  Fokker  plane  in 
which  he  rode  over  Europe,  into  the  capi¬ 
tal  of  the  Turk,  Constantinople,  in  which 
he  descended  into  ancient  Bagdad,  Ban- 
kok,  Calcutta  and  Batavia.  The  aviators 
are  O.  J.  Geysendorffer,  chief  pilot,  and 
J.  B.  Scholte.  They  were  fellow  guests 
of  honor  at  the  dinner. 

Other  guests  of  honor  and  speakers 
were :  Herbert  Hoover,  Secretary  of 

Commerce;  Commander  Richard  Evelyn 
Byrd,  who  flew  over  the  North  Pole  and 
then  flew  across  the  Atlantic  Ocean ;  F 


practically  all  of  the  executives  of  the 
City  and  the  State  Government,  the  c.x- 
ecutive  officers  of  Baltimore  financial  in¬ 
stitutions,  President  F.  J.  Goodnow  of 
the  Johns  Hopkins  University  and  may 
of  the  scholars  of  the  University  faculty. 
United  States  Senator  William  Cabell 
I  truce  of  Maryland,  members  of  Congress 
and  members  of  the  Maryland  Legisla¬ 
ture. 

Commander  Byrd,  in  his  speech,  said 
that  his  flight  to  the  North  Pole  would 
not  have  been  possible  without  the  aid  of 
Mr.  Black.  He  declared  that  the  Balti¬ 
morean  was  one  of  his  principal  backers 
when  the  North  Pole  expedition  was 
hanging  in  the  balance.  He  quoted  Mr. 
Black  as  saying: 

"I  do  not  want  you  to  have  an  old  piece 
of  shoe  leather  to  break  your  neck  with. 
I  want  you  to  come  back.” 

This  revelation  was  a  secret,  hitherto 
untold,  said  the  Commander.  He  said: 

‘‘Without  his  aid,  I  can  now  teil  you, 
the  flight  would  not  have  been  made.  Mr 


John  W.  Castor,  proprietor  of  the  Cas¬ 
tor  Brothers  Printing  Company  of  In¬ 
dianapolis,  was  named  receiver  for  the 
Indianapolis  Post  Publishing  Company 
by  Judge  Mahlon  E.  Bash  in  Probate 
Court  at  Indianapolis  last  week.  Petitioa 
for  receivership  was  filed  by  Benjamin 
Pigman,  formerly  general  manager  of 
the  Indianapolis  Post,  who  was  repre¬ 
sented  by  James  E.  Rocap  and  John 
MeShane,  attorneys. 

Mr.  Castor  provided  bond  of  $15,000 
as  receiver.  Mr.  Pigman  alleged  that  the 
publishing  company  owes  him  $400  for 
services.  A  receiver  is  necessary  to  pro¬ 
tect  the  property  and  interests  of  the 
company  and  other  creditors,  according 
to  the  complaint. 

William  C.  Buser,  ex-city  controller 
and  secretary-treasurer  of  the  publishing 
company,  testified  that  the  company  had 
assets  of  $150,000.  Approximately  $50,- 
000  is  unpaid  on  printing  equipment  in 
the  Century  building  plant,  he  testified. 

The  company  was  organized  last  spring 
and  published  the  Post  from  July  11  tO' 
August  25.  Mayor  John  L.  Duvall  was 
said  to  be  behind  the  company  and  it 
was  persistently  rumored  in  Indianapolis 
that  Samuel  Insull,  Chicago  utility  mag¬ 
nate,  was  the  financial  backer. 

Don  T.  Roberts,  assistant  city  attoruey, 
is  president  of  the  publishing  company, 
and  Arthur  R.  Kling  was  editor  of  the 
Post. 


DISCUSS  PUBLIC  UTIUTIES 


Mullaney  Says  Enemies  of  Companies 
Grab  Space 

Papers  on  “Advertising  from  the  Mer- 


oeritv  The  nress  cannot  report  such  Trubee  Davison,  .Assistant  Secretary  of  Black  is  too  modest  to  tell  you  so  him-  chandising  Viewpoint,”  by  J.  R.  Pershall 

^  1 _ . _  1 _  W'of  ^/^f  A  •  WJillintYi  P  AT*'-  f  Of  thc  Ptlhlic  r^ri  rtf  MrvrtllPrn 


developments  in  technical  terms,  because 
they  would  not  then  be  read,  but  that 
they  can,  and  do,  undertake  to  understand 
these  matters,  study  them  and  interpret 
them  to  the  reading  public  in  under¬ 
standable  terms.  The  greatest  service 
the  press  performs  for  industry,  the  public 
and  itself  is  in  presenting  the  facts  con¬ 
cerning  an  industry,  power  for  instance, 
in  primer  terms  and  make  the  public 
understand  that  public  service  companies 
are  not  necessarily  devils  with  horns. 


NEWS  PRINT  BUREAU  MEETING 


Fall  Session  to  Be  Held  at  Hotel  Com¬ 
modore,  Oct.  19 

The  fall  meeting  of  the  News  Print 


War  for  .Aviation ;  William  P.  Mc¬ 
Cracken,  Assistant  Secretary  of  Com¬ 
merce  for  Aviation;  I'ranklin  D.  Roose¬ 
velt,  former  Assistant  Secretary  of  the 
Navy  and  Democratic  nominee  for  Vice- 
President  in  1920;  .Anthony  Fokker,  who 
designed  the  plane  in  wliich  the  flight  to 
the  Orient  was  made;  J.  H.  A^an  Royen, 
Minister  of  the  Netherlands  to  the  United 
States ;  Owen  D.  Young,  chairman  of  the 
Iward  of  the  General  Electric  Company ; 
J.  J.  Carty,  yice-president  of  the  Ameri¬ 
can  Telephone  and  Telegraph  Company; 
Mayor  William  F.  Broening  of  Balti¬ 
more;  Glenn  Martin,  maker  of  bombing 
planes  used  by  the  United  States  Govern¬ 
ment:  William  V.  Hodges,  treasurer  of 
the  Republican  National  Committee: 
William  Marshall  Bullitt,  former  Solici¬ 
tor-General  of  the  United  States. 

Governor  .Albert  C.  Ritchie  of  Mary¬ 
land  was  the  toastmaster. 

The  sides  of  the  hall  and  the  ceiling 
were  decorated  in  tan  cloth  in  such  man¬ 
ner  as  to  make  the  background  for  the 


Service  Bureau  will  be  held  at  the 
Hotel  Commodore,  West  Ball  Room,  in 
New  York,  Wednesday,  Oct.  19,  begin¬ 
ning  at  10  a.  m.,  R.  S.  Kellogg,  secre¬ 
tary,  announced  this  week. 

The  program  for  the  business  meeting  dinner  appear  as  the  interior  of  a  hangar, 
will  include  reports  on  newsprint  pro-  The  wall  just  in  the  rear  of  the  speakers’ 
duction,  shipments  and  stocks;  imports  tables  was  treated  in  blue  to  make  it  re- 
of  overseas  paper ;  newsprint  consumption  semble  the  night  skies.  In  the  center  of 
and  publishers  stocks ;  volume  of  adver-  this  space  an  aeroplane  was  suspended,  its 
Using ;  new  machines,  1927-1928;  general  propeller  whirring  during  the  progress  of 
conditions  throughout  the  industry.  the  dinner.  At  the  opposite  end  of  the 

Following  the  usual  luncheon  there  will  hall,  facing  the  speakers’  table,  colored  _ 

be  talks  upon  “Newspaper  Advertising  views  of  the  cities  visited  by  Mr.  Black  see  them.  They  stood  and  were  greeted 

Tendencies,”  by  James  Wright  Brown,  and  his  pilots  were  thrown  on  a  screen,  with  prolonged  applause.  When  it  had 

poUisher,  Editor  &  Publisher  ;  and  the  thing  being  so  arranged  that  there  was 

TBusiness  Situation  in  1928,”  by  P.  H.  no  beam  of  light  to  betrav  the  presence 

Whaley,  Whaley-Eaton  Service,  Wash-  of  the  picture  machine.  The  decorations 

ington,  D.  C  were  supervised  by  William  Gordon 


elf.” 

The  Commander  said  that  Mr.  Black 
had  a  greater  amount  of  flying  to  his 
credit  than  had  many  officers  in  the 
United  States  Navy. 

Mr.  Van  Royen,  the  Dutch  Minister, 
said  that  Mr.  Black  was  of  Dutch  an¬ 
cestry. 

“Air.  Black  has  realized  the  responsi¬ 
bilities  of  his  wealth,”  he  said.  “Euro¬ 
peans  were  glad  to  welcome  an  American 
who  spent  his  money  to  further  the  in¬ 
terest  of  aviation.” 

Mr.  Hoover  praised  Mr.  Black  as  a 
pioneer  in  commercial  flying  and  declared 
that  he  was  proud  to  join  Mr.  Black’s 
fellow  citizens  of  Baltimore  in  doing  him 
honor.  He  referred  to  the  fact  that  the 
I'nited  States  would  shortly  celebrate  the 
twenty-fifth  anniversary  of  the  date  when 
the  Wright  brothers  did  the  first  flying  in 
this  country.  He  said  that  in  a  short  time 
the  total  daily  mileage  made  by  commer¬ 
cial  aviators  in  this  country  will  equal  that 
of  other  countries. 

Assistant  Secretary  of  War  Davison 
said  that  Mr.  Black  had  proved  that  fly¬ 
ing  was  not  a  stunt.  He  said  that  the 
Baltimorean  had  “given  aviation  a  new 
faith  in  itself.” 

The  aviators,  Messrs.  Geysendorffer 
and  Scholte,  were  asked  to  stand  at  one 
point  in  the  dinner  that  the  diners  might 


of  the  Public  Service  Co.  of  Northern 
Illinois ;  “Co-operative  Merchandising,” 
by  J.  E.  Davies  of  the  Peoples  Gas  Light 
and  Coke  Co.,  and  “Space-Grabbing  in 
the  Newspapers,”  by  B.  J.  Mullaney,  vice- 
president  of  the  Peoples  Gas  Light  and 
Coke  Co.,  were  read  before  the  ninth  an¬ 
nual  convention  of  the  American  Gas  .As¬ 
sociation,  which  was  held  at  the  Stevens 
Hotel,  Chicago,  October  10  to  14. 

In  his  paper  cm  “space-grabbing,”  Mr. 
Mullaney  maintained  that  the  public  util¬ 
ity  industry  is  more  often  the  victim  than 
the  beneficiary  of  that  practice.  His 
point  was  that  the  enemies  of  prK’ately 
owned  public  utilities  often  receive  pref¬ 
erential  editorial  treatment,  whereas  the 
big  companies,  who  advertise,  are  often 
ignored. 


HEADS  COAL  CONFERENCE 

Col.  L.  A.  Watres,  president  of  the 
Scranton  (Pa.)  Republican,  has  been  se¬ 
lected  to  serve  as  chairman  of  a  meet¬ 
ing  called  for  Scranton.  Oct.  18,  at  which 
time  operators  in  the  hard  coal  field  will 
meet  with  business  men  of  the  Scranton 
region  oo  matters  dealing  with  the  future 
of  the  coal  industry.  The  business  men 
have  launch^  a  drive  to  help  the  op¬ 
erators  regain  their  market. 


subsided.  Governor  Ritchie  presented  a 
gold  cigarette  case  to  each  on  behalf  of 
Mr.  Black’s  friends. 

Mr.  Black,  who  spoke  next,  said  that 


TO  LAUNCH  WEEKLY 

John  A.  L.  Julian,  associate  editor  for 
over  ten  years  of  the  Marblehead  (Mass.) 
Messenger,  lias  resigned  his  post  and  will 
establish  a  weekly,  the  Kingston  (Mass.> 
S’ttn. 
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INTRICACIES  OF  U.  S.  COPYRIGHT  LAW 
EXPLAINED  BY  GOVERNMENT  EXPERT 

Person  Photographed  Owns  Copyright  on  Commercial  Portraits 
— $1,000  Fine  for  False  Notice  of  Copyright  if  Made 
“With  Fraudulent  Intent" 


t’lGHT  questions  of  interest  to  news¬ 
papermen  regarding  the  copyright 
law  and  the  use  of  photographs  were 
answered  by  Thorvald  Solberg,  register 
of  copyrights,  Washington,  D.  C,  at 
the  last  annual  conference  of  Newspa¬ 
per  Librarians,  held  in  Toronto. 

The  questions  and  answers  follow: 

Question  One:  Place  of  Copyright 
Notice  on  Photos. 

(a)  Must  not  all  photographs  that 
have  been  registered  in  the  Copyright 
Office  be  plainly  marked  on  the  front  of 
each  print  “copyright”  or  with  a  C  in 
a  circle? 

(b)  Where  copyright  is  placed  on  back 
of  the  print  only,  is  a  newspaper  liable 
for  having  omitted  copyright  line  in  re¬ 
production  with  or  without  permission? 

Answer: — Sec.  18  of  the  Act  of 
March  4,  \909,  provides  for  notice  of 
copyright  on  classes  F  to  K,  including 
class  J  photographs,  that  it  shall  con¬ 
sist  of  the  letter  “C”  inclosed  within  a 
circle  “accompanied  by  the  initials,  mono¬ 
gram,  mark,  or  symbol  of  the  copyright 
proprietor:  Provided,  That  on  some  ac-  . 
cessible  portion  of  such  copies  or  of  the 
margin,  back,  permanent  base,  or  pedestal, 
or  of  the  substance  on  which  such  copies 
shall  be  mounted,  his  name  shall  ap¬ 
pear.” 

That  does  not  definitely  state  that  every 
notice  must  be  upon  the  front  of  the 

photograph  but  it  would  imply  that  it 

was  incumbent  upon  any  user  of  the 

photograph  to  search  both  sides.  It  will 

be  understand  that  this  requirement  ap¬ 
plies  only  to  published  photographs — 
not  unpublished  photographs,  which  the 
law  does  not  require  to  be  marked,  and, 
of  course,  the  longer  form  of  notice 
might  properly  be  used,  the  word  “Copy¬ 
right”  instead  of  the  “C”  within  a  cir¬ 
cle.  etc. 

If  the  reproduction  of  the  photograph 
took  place  without  permission  the  news¬ 
paper  would  probably  be  liable  and  the 
omissicm  of  the  notice  might  be  an 
added  element  of  damage,  and  if  there 
was  reproduction  even  with  permission, 
a  newspaper  might  be  liable  for  omis¬ 
sion  of  the  notice  of  copyright  if  it  led 
to  further  and  unauthorized  reprinting 
of  the  photograph  by  others.  The  two 
cases  which  bear  upon  this  matter  are 
Press  Publishing  Company  vs.  Falk, 
59,  Fed.  Rep.  324,  and  American  Press 
Association  vs.  Daily  Story  Publishing 
Company,  120  Fed.  Rep.  766. 

Question  Two:  Penalty  for  Reproduc¬ 
tion  of  Copyright  Photos. 

(a)  W'here  a  newspaper  has  repro¬ 
duced  a  copyrighted  photograph  with¬ 
out  permission,  but  has  used  proper 
copyright  line  with  its  reproduction,  what 
is  the  actual  penalty? 

(b)  Presuming  that  the  copyright 
owner  must  prove  damage  in  preced¬ 
ing  case,  how  is  such  damage  deter¬ 
mined? 

,  Answer:  There  is  no  express  pro¬ 
vision  of  the  copyright  la\v  permitting 
•  reproduction  of  a.  copyrighted  photo¬ 
graph  by  reason  of  using  the  copyright 
notice.  Any  reproduction  without  per¬ 
mission  would  constitute  infringement. 
It  might,  however,  be  understood  be¬ 
tween  the  owner  of  the  photograph  and 
the  newspapers  that  reproduction  would 
be  permitted  if  acknowledgment  of  source 
was  properly  made.  I  have  seen  photo¬ 
graphs  so  marked.  In  that  case,  of 
course,  it  could  hardly  be  held  to  be  an 
infringement. 

We  have  no  citations  to  cases  bearing 
upon  this  actual  situation  but  damages 
for  unauthorized  use  are  provided  in  Sec. 
25  of  the  Copyright  Act,  and  it  will  be 
noticed  that  it  provides  for  an  injunction 
restraining  such  infringement,  and  in  sub- 
paragraph  (b)  for  such  damages  to  be 
paid  to  the  copyright  proprietor,  as  he 
may  have  suffer^  from  the  infringement 
as  well  as  all  the  profits  arising  from 
the  infringement.  Or  in  lieu  of  actual 


damages  and  profits,  such  damages  as  the 
court  shall  appear  to  be  just  according 
to  a  scale  of  damages  fixed  in  the  Act 
itself,  and  one  provision  is  as  follows: 

“Hut  in  case  of  a  newspaper  reproduc¬ 
tion  of  a  copyright  photograph  such  dam¬ 
ages  shall  not  exceed  the  sum  of  $200  nor 
be  less  than  the  sum  of  $50.” 

Question  Three:  Copyright  Registra¬ 
tion  in  United  States  and  England. 

(a)  Is  it  not  true  that  copyright  is 
only  determined- by  court  proceedings  and 
the  fact  that  one  receives  a  certificate  of 
registration  does  not  imply  that  copyright 
has  been  obtained. 

(b)  If  this  be  true,  does  not  the  copy¬ 
right  law  differ  on  this  point  with  the 
English  copyright  law  which,  we  under¬ 
stand,  fully  protects  the  photographer  by 
a  registration  fee  of  about  twenty-five 
cents,  even  though  the  print  be  not 
marked  copyright? 

Answer:  While  the  final  determination 
as  to  the  validity  of  a  copyright  claim,  if 
it  is  called  in  question,  must  depend  upon 
the  decision  of  the  court  dealing  with  the 
facts  involved,  it  is  not  strictly  true  that 
“copyright  is  only  determined  by  court 
proceedings.”  In  this  connection  it  may 
be  interesting  to  observe  that  while  the 
Copyright  Office  has  registered  more  than 
four  and  one-half  million  copyright  claims 
we  have  found  it  impossible  to  list  more 
than  five  hundred  decided  and  reported 
copyright  cases.  Surely  there  would  be 
no  presumption  that  all  the  other  millions 
were  without  protection.  I  should  sup¬ 
pose  the  correct  assumption  would  be  that 
copyright  subsists  in  any  work  until  it  is 
proven  that  it  does  not  exist,  and  in  the 
meantime  the  production  of  a  certificate 
of  registration  is,  of  course,  prima  facie 
evidence  of  the  claim  of  copyright. 

The  present  copyright  law  in  force  in 
Great  Britain,  the  Act  of  1911,  does  not 
require  registration  of  any  claim  for 
copyright.  Under  the  previous  legislation 
in  force  registration  was  required  at  the 
Stationers’  Hall  and  the  circulars  of  in¬ 
structions  for  registering  issued  by 
Stationers’  Hall  provide  for  legistration 
in  the  case  of  works  of  the  fine  arts,  in¬ 
cluding  paintings,  drawings  and  photo¬ 
graphs,  with  a  fee  for  such  registration 
of  one  shilling. 

This  legislation  has,  of  course,  been  ab¬ 
rogated  by  the  Act  of  1911  and  there  is 
now  no  requirement  for  making  registra¬ 
tion  in  the  case  of  a  photograph  any  more 
than  any  other  work  subject-matter  of 
copyright  in  Great  Britain. 

Question  Four  :  Ownership  of  Photo 
Copyright. 

If  a  studio  photographer  copyrights  a 
portrait  for  which  the  subject  has  paid, 
has  it  not  been  determined  by  the  Court 
that  the  photographer  can  only  copyright 
his  negative  but  not  the  face  of  the 
subject  thereon?  If  this  be  correct,  could 
not  the  subject  properly  release  the 
photograph  to  a  newspaper  for  general 
publication  without  the  consent  of  the 
photographer  provided  the  photographer’s 
copyright  line  was  used  with  each  repro¬ 
duction? 

Answer:  If  the  person  photographed 
has  paid  for  his  photographic  portrait  the 
photographer  secures  no  copvright  but 
the  copyright  belongs  to  the  person 
photographed  who  may  register  a  claim 
of  copyright  in  the  photograph  in  his  own 
name.  It  would  seem  that  in  such  case 
the  negative  also  belongs  to  the  person 
who  ordered  its  production,  and  the 
oninion  in  the  case  of  Press  Publishing 
Company  vs.  Falk  already  cited.  Fed. 
Rep.  Vol.  59,  p.  324,  so  holds,  and  that  in 
such  case  “neither  the  arti.st  nor  any  one 
else  has  any  right  to  make  pictures  from 
the  negative  or  to  copy  the  photograph 
if  not  otherwise  published  for  any  one 
else.”  Evidently,  therefore,  in  such  cases 
the  person,  photographed  would  be  en¬ 
titled  to  consent  to  its  use  without  regard 
to  the  photographer.  If  he  had  himself 
’registered  a  claim  of  copyright  in  such 


TIMELY  EDITORIAL  ON 
FIRE  PREVENTION 

\tILTON  R.  VAIL,  editor  of  the 
St.  Albans  (Vl.)  Messenger, 
had  put  the  finishing  tourhes  on 
an  editorial  on  fire  prevention 
this  week.,  when  he  heard  the  fire 
bells.  The  apparatus  had  been 
railed  to  his  home  to  extinguish  a 
blazing  mattress. 

The  editorial  was  revised  some¬ 
what  after  the  fire. 

“  ‘An  ounce  of  prevention  is 
worth  a  pound  of  cure’  in  most 
things,  but  in  the  case  of  fire  pre¬ 
vention  is  worth  99  per  cent,”  Mr. 
Vail  had  written.  Returning  from 
his  own  fire,  he  added  the  sentence: 

“Of  course  there  are  at  times 
unpreventable  fires,  but  the  per¬ 
centage  is  almost  negligible.” 


photograph  no  doubt  he  would  insist  upon 
any  person  authorized  to  reproduce  it  to 
do  so  only  w'ith  the  use  of  the  copyright 
notice  as  prescribed  in  the  Copyright  Act. 

Question  Five:  Ignorance  of  Copy¬ 
right  Existence. 

Although  the  time  noes  not  permit 
newspaper  editors  to  investigate  copy- 
ri^ts  on  all  photographs  reproduced, 
are  they  not  legally  expected  to  know 
whether  or  not  prints  are  marked  copy¬ 
right  ? 

Answer:  The  answer  I  think  would 
be  in  the  affirmative.  The  courts  have 
held  that  ignorance  of  the  existence  of 
copyright  does  not  excuse  infringement. 
This  point  is  touched  upon  in  the  case 
already  cited  of  Press  Association  vs. 
Daily  Story  Publishing  Company. 

Question  Six  :  Copyright  in  Art 
Museums. 

Is  it  not  true  that  works  of  art  in  pub¬ 
lic  galleries  can  not  be  copyrighted,  and 
where  there  are  copyrighted  photographs 
of  these  works,  the  copyright  covers  the 
negative  only? 

-Answer  :  It  could  not  be  correctly 
stated  or  implied  that  all  works  of  art  in 
public  galleries  are  not  subject-matter  of 
copyright.  While  many  works  in  public 
galleries  being  either  foreign  or  old  are 
no  longer  protected  by  copyright  the 
reasonable  assumption  would  be  that  all 
modern  paintings  owned  and  hung  in  a 
public  gallery  are  protected  by  copyright, 
and  when  so  protected  copying  a  photo¬ 
graph  would  lie  infringement.  The  ques¬ 
tion  of  copyright  in  a  photograph  is  a 
separate  one  and  the  photograph  may  not 
only  be  registered  for  separate  copyright 
protection  in  the  case  of  the  copyrighted 
painting  which  has  been  photographed 
but  the  photograph  itself  of  an  uncopy¬ 
righted  painting  might  be  registered  to 
protect  the  photographer  in  his  right  to 
sell  his  copies  of  the  photograph.  In  that 
case,  how'ever,  unless  there  are  special 
agreements  to  the  contrary  it  would  not 
imply  excluding  every  other  photographer 
from  making  similar  photographs  of  the 
same  subject.  The  apparent  distinction 
in  the  mind  of  the  inquirer  as  between 
copyright  in  the  negative  of  a  photograph 
and  copyright  in  the  prints  it  must  be 
pointed  out  does  not  exist. 

Question  Seven:  Catalog  of  Copy¬ 
right  Entries. 

Is  there  not  a  printed  record  of  copy¬ 
right  registry  of  photograohs  which  may 
be  purchased  from  the  Public  Printer? 
If  so,  please  tell  us  the  cost. 

Answer:  -All  copyright  registrations 
are  maticulously  and  completely  included 
in  the  Catalogue  of  Copyright  Entries, 
which  is  compiled  and  published  by  ex¬ 
press  provisions  of  law.  A  separate  part 
of  this  catalogue  is  set  aside  to  include 
the  entries  for  several  classes — original 
works  of  the  fine  arts,  reproductions  of 
such  works,  drawings  or  plastic  works  of 
a  scientific  or  technical  character,  prints 
and  pictorial  illustrations,  and  photo¬ 
graohs. 

This  catalogue  usually  makes  an  annual 
volume  of  500  pages  or  thereabouts,  and 
it  is  published  in  quarterly  numbers  care¬ 
fully  indexed  at  the  end  of  the  year  and 
furnished  complete  unbound  at  a  price  of 
$1  per  year.  The  subscription  must  be 
made,  to  the  Superintendent  of  Documents. 
Government  Printing  Office. 


QuEsriuN  Eight  :  Penalty  for  False 
Copright  Notice. 

Is  there  any  penalty  for  marking  a 
pliotograph  copyright  and  then  failing  to 
register  it?  If  so,  has  the  United  States 
Government  ever  taken  action  against 
any  photographer  for  failure  to  register 
a  print  after  it  had  been  marked  copy¬ 
right  ? 

Answer:  Whether  a  penalty  could  be 
imposed  upon  marking  a  photograph 
copyright  and  then  failing  to  register  it 
would  depend  upon  the  facts  involved. 
There  is  a  provision  of  law  prohibiting  a 
false  notice  of  copyright.  It  is  found  in 
section  29  of  the  Act  of  March  4,  1909, 
and  reads  in  part  as  follows : 

“That  any  person  who,  with  fraudulant 
intent,  shall  insert  or  impress  any  notice 
of  copyright  required  by  this  Act,  or 
words  of  the  same  purport,  in  or  upon  any 
uncopyrighted  article,  .  .  .  shall  be  guilty 
of  a  misdemeanor,  punishable  by  a  fine 
of  not  less  than  $100  and  not  more  than 
$1,000  . . .  ”  ■ 

Notice,  however,  will  be  taken  of  the 
very  important  words  “with  fraudulant 
intent.”  It  should  be  remembered  that 
under  the  present  law  copyright  in  any 
published  work  is  set  up  by  publication 
with  the  notice  of  copyright  in  the  form 
prescribed  by  the  statute  inscribed  upon 
the  copies.  The  provision  of  law  .as  to 
registering  the  claim  for  the  work  when 
so  published  with  notice  is  to  enable  the 
claimant  of  copyright  to  sue.  It  is  true 
that  there  is  a  provision  requiring  tiie 
deposit  of  copies  but  it  is  well  understood 
that  that  was  included  in  the  law  to  meet 
the  necessities  of  the  Library  of  Congress 
but  as  in  the  case  of  many  works  it  is  of 
no  special  interest  to  the  Library  whether 
they  are  deposited  or  not — then  the  pur¬ 
pose  of  the  deposit  and  registration  be¬ 
comes  that  of  a  right  to  sue  in  case  of 
infringement.  A  number  of  the  earlier 
copyright  acts,  e.g.,  1802,  1831,  1870, 
1891  and  1897,  all  provided  against  false 
notice  of  copyright  with  a  penalty  of 
$100.  The  Act  of  1891  provided  for  such 
penalty  “recoverable  one-half  for  the  per¬ 
son  who  shall  sue  for  such  pe:ialty  and 
one-half  to  the  use  of  the  United  States.” 
We  know  of  no  case  where  the  L^nited 
States  Government  intervened  to  collect 
this  penalty ;  but  it  is  possible  such  pro¬ 
ceedings  were  instituted — possibly  not 
reported. 

BOY  SCOUT  JOURNALISTS 

New  Plan  to  Assist  Lads  in  Selecting 
Vocations  Includes  Press 

The  Boy  Scouts  of  America  has  re¬ 
cently  added  journalism  to  its  list  of 
“Merit  Badge”  activities  in  which  scouts 
may  win  achievement.  Its  new  Merit 
Badge  Pamphlet  on  Journalism  has  been 
compiled  with  a  number  of  well  known 
journalistic  experts  as  consultants  and 
collaborators,  among  whom  were  James 
Melvin  Lee,  Professor  of  Journalism  at 
New  York  University,  and  O.  K.  Arm¬ 
strong,  head  of  the  Department  of 
Journalism,  University  of  Florida. 

The  Merit  Badge  subjects  of  the  Boy 
Scout  Program,  now  76  in  number,  all 
aim  at  aiding  the  boy  to  select  his  vo¬ 
cation  in  life.  Many  Scouts  already  pub¬ 
lish  amateur  papers  under  charter  from 
the  National  Offices  in  New  York.  It  is 
not  obligatory,  however,  for  a  Scout  to 
publish  a  paper  to  be  eligible  for  the 
Journalism  Merit  Badge.  The  prereq¬ 
uisites  for  chartering  a  Scout  paper 
place  a  high  standard  of  ethics,  in  edit¬ 
ing  and  management,  before  the  boys. 
.All  Scouts  who  “qualify”  and  receive  the 
Merit  Badge  in  Journalism  will  be  en¬ 
titled  to  membership  in  the  National  Boy 
Scout  Amateur  Press  Association.  Mem¬ 
bership  in  this  association  is  also  open 
to  all  Scouts  who  are  editors  of  publi¬ 
cations. 

CALIFORNIA  GROUP  ELECTS 

J.  J.  Krouser  of  the  Oxnard  (Cal.) 
Courier  has  been  re-elected  president  of 
the  Ventura  County  (Cal.)  Publishers’ 
•Association.  J.  E.  Wagner  of  the 
Fillmore  Herald  was  re-elected  vice- 
president  and  Leo  A.  Smith  of  the 
Santa  Paula  Chronicle  was  retained  in 
office  as  secretary. 
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Statistical  Rating  of  Louisiana  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 


Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  LOUISIANA 


Note:  Figures  below  represent  percentages  of  U«  S.  total  carried  out  to  four 
places:  To  use»  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold 

face  capitals^— Cities 

in  capitals 

and  lower 

case 

CL  No.  1 

CL  No.  2  CL  No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

LOUISIANA  . 

15789 

14310 

12832 

11353 

9874 

8724 

ACADIA  . 

298 

251 

204 

158 

111 

71 

ALLEN  . 

177 

150 

124 

98 

71 

54 

ASCENSION  . 

164 

133 

102 

70 

39 

18 

ASSUMPTION  .... 

133 

no 

87 

64 

41 

25 

AVOYELLES  . 

287 

230 

172 

114 

57 

32 

BEAUREGARD  ... 

201 

172 

144 

116 

87 

46 

BIENVILLE  . 

157 

128 

99 

70 

41 

17 

BOSSIER  . 

182 

149 

117 

&5 

52 

31 

CADDO  . 

894 

969 

1042 

1118 

1192 

1099 

Shreveport  . 

550 

632 

714 

795 

877 

806 

CALCASIEU  . 

329 

308 

286 

266 

245 

253 

CALDWELL  . 

81 

67 

53 

38 

24 

16 

CAMERON  . 

29 

23 

17 

10 

4 

3 

CATAHOULA  . 

91 

72 

53 

34 

15 

10 

CLAIBORNE  . 

246 

221 

195 

170 

145 

61 

CONCORDIA  . 

93 

78 

63 

47 

32 

21 

DE  SOTO  . 

EAST  BATON 

247 

208 

168 

128 

89 

45 

ROUGE  . 

437 

428 

419 

411 

402 

213 

Baton  Rouge  . 

259 

288 

317 

345 

374 

190 

EAST  CARROLL  . . 

85 

72 

59 

46 

33 

31 

EAST  FELICIANA 

129 

103 

78 

52 

26 

18 

EVANGELINE  .... 

200 

159 

118 

77 

36 

22 

FRANKLIN  . 

248 

199 

150 

101 

52 

34 

GRANT  . 

107 

87 

68 

48 

28 

15 

IBERIA  . 

205 

177 

150 

122 

94 

71 

IBERVILLE  . 

202 

170 

139 

107 

75 

53 

JACKSON  . 

118 

95 

71 

47 

24 

13 

JEFFERSON  . 

JEFFERSON 

193 

168 

142 

116 

91 

31 

DAVIS  . 

181 

151 

121 

90 

60 

23 

LAFAYETTE  . 

263 

225 

188 

150 

112 

49 

LA  FOURCHE  .... 

228 

189 

150 

111 

72 

32 

LA  SALLE  . 

82 

68 

54 

40 

26 

33 

LINCOLN  . 

129 

no 

91 

72 

53 

60 

LIVINGSTON  . 

97 

77 

57 

37 

17 

11 

MADISON  . 

89 

74 

60 

45 

30 

24 

MOREHOUSE  .... 

159 

133 

108 

82 

56 

17 

This  chart  shovss  the  relative  variation  of  the  State  of  Louisiana  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 


Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 

CL  No.  t  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  6 


NATCHITOCHES  . 

ORLEANS  . 

N'ew  Orleans  . 

OUACHITA  . 

Monroe  . 

PLAQUEMINES  .. 
POINTE  COUPEE. 

RAPIDES  . 

.Mexandria  . 

RED  RIVER  . 

RICHLAND  . 

SABINE  . 

SAINT  BERNARD. 
SAINT  CHARLES  . 
SAINT  HELENA  .. 
SAINT  JAMES  .... 
SAINT  JOHN  THE 

BAPTIST . 

SAINT  LANDRY  .. 
SAINT  MARTIN  .. 

SAINT  MARY  . 

SAINT  TAMMANY 
TANGIPAHOA  .... 

TENSAS  . 

TERRE  BONNE  ... 

UNION  . 

VERMILION  . 

VERNON  . 

WASHINGTON  ... 

WEBSTER  . 

WEST  BATON 

ROUGE  . 

WEST  CARROLL. 
WEST  FELICIANA 
WINN  . 


320 

259 

198 

3736 

3913 

4088 

3724 

3881 

4038 

286 

281 

275 

136 

157 

178 

76 

62 

49 

184 

149 

114 

565 

500 

435 

184 

187 

190 

141 

114 

87 

191 

155 

119 

169 

135 

102 

38 

33 

28 

67 

60 

53 

62 

49 

3b 

159 

130 

102 

89 

74 

59 

443 

360 

277 

162 

129' 

96 

234 

201 

169 

176 

147 

118 

267 

226 

185 

90 

74 

58 

202 

166 

130 

146 

118 

90 

214 

175 

136 

183 

156 

129 

221 

186 

151 

228 

195 

162 

84 

71 

58 

83 

66 

49 

91 

72 

54 

121 

100 

80 

137 

76 

46 

4266 

4443 

4837 

4194 

4351 

4737 

269 

264 

174 

199 

220 

140 

35 

21 

16 

79 

44 

38 

372 

307 

286 

193 

196 

180 

60 

33 

19 

83 

47 

21 

67 

34 

33 

23 

18 

4 

46 

39 

11 

22 

9 

7 

74 

45 

28 

44 

29 

13 

195 

112 

76 

62 

29 

22 

136 

103 

89 

89 

60 

37 

144 

103 

75 

42 

26 

17 

93 

57 

36 

61 

33 

23 

97 

58 

51 

102 

75  , 

27 

115 

80 

46 

128 

95 

95 

45 

32  . 

13 

32 

15 

9 

36 

17 

10 

59 

38 

13 

Counties  and  cit¬ 
ies  having  more 
than  10.000 
population  in 
Louisiana. 

Base  Town  and 
County  Map  Ccpy- 
right  by  American 
Map  Co. 
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26  COVERED  UNDBERGH  STORY 


Hit  Visit  to  Birmingham  Played  Big  by 
All  Dailies 

The  three  Birmingham,  Ala.,  dailies, 
the  Age-Herald,  the  Post  and  the  News, 
gave  more  space  to  the  visit  of  Col. 
Charles  .A.  Lindbergh  to  that  city  on 
Oct.  5  than  any  story  since  the  World 
War. 

Twenty -six  men  all  told  were  assigned 
to  the  story,  while  there  also  were  a 
corps  of  photographers  who  were  busy 
all  rf  the  nine  hours  Lindy  was  in  the 
city. 

The  principal  stories  of  the  visit  were 
<lone  by  Taylor  F.  Glenn,  of  the  .Age- 
Herald;  Jack  Bethea,  of  the  Post,  and 
Hugh  Sparrow,  of  the  News. 

Besides  these  men,  others  working  full 
time  on  the  same  story  were: 

The  Age-Herald :  Una  Franklin.  W. 
M.  Hinds  Jr.,  William  Donovan,  Frank 
Taylor.  John  Schnell.  Frank  Adams.  Her¬ 
bert  Carter,  Lucv  Walters  and  J.  E. 
Blair. 

The  Post:  Jack  York.  Melbourne 
Huff,  George  Blackwell,  Ruth  Alexan¬ 
der.  and  Bob  Talley. 


The  News:  Gordon  Kustcr,  E.  B. 
Tichenor,  Fred  Taylor,  Mary  Chamlee, 
Miriam  Lundy,  W.  J.  Boles,  Edna  Kro- 
man,  Gladys  Baker  and  Dolly  Dalrymple. 


IOWA  STUDY  COURSE  OCT.  28 

The  annual  Country  Newspapermen’s 
Short  Course  at  Iowa  State  College, 
-Ames,  Iowa,  will  be  held  Oct.  28  and 
29.  Blair  Converse,  head  of  the  tech¬ 
nical  journalism  department  is  in  charge 
of  the  program  and  speakers  will  include 
Dr.  R.  H.  Hughes,  new  president  of  Iowa 
State;  Fred  Beckman.  Parmer's  li’ife.  St. 
Paul ;  John  Carey,  president  of  the  Iowa 
Press  .Association :  H.  Z.  Mitchell, 
Bemidji  (Minn.)  Pioneer;  Elmer  Tay¬ 
lor,  Traer  (la.)  Star-Clipper;  Attorney 
General  Fletcher,  who  will  discuss  news¬ 
paper  law :  Grant  Caswell,  explaining 
“Newspaper  Valuations”  and  Harvey 
Ingham,  editor,  Des  Moines  Register. 


EDITOR  NAMED  AMBASSADOR 

Carlos  Davila,  new  ambassador  from 
Chile  to  the  L'nited  States  is  a  working 
newspaperman,  editor  of  La  Nacion  of 
Santiago. 
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“HOTHOUSE”  NEWSPAPER  STATISTICS 
EASILY  DETECTED,  SAYS  AGENCY  MAN 

Space  Buyers  Don’t  Care  for  Juggled  Figures,  F.  M.  Lawrence 
Declares — Urges  Standardization  of  Market  Data 
and  Truthful  Information 


Hearst  pai)ers  at  the  time,  he  said,  and  State  Line  Avenue  bisecting  the  city, 
agreed  after  some  deliberation  to  accept  one  half  in  Texas  and  the  other  in  Ar- 
Mr.  Saddlemire’s  offer  which  was  a  kansas.  The  Texarkana  Gazette’s  pub- 
salary  of  $250  a  week  for  one  month  and  lishing  plant,  composing  room,  editorial 
then  an  increase  to  $300  a  week.  He  offices  and  presses  are  in  Texarkana, 
claims  to  have  been  discharged  without  Tex.,  one-half  block  from  State  Line 
reason.  Avenue. 

The  Texarkana  Evening  News  is  dis¬ 
tributed  and  circulated  from  an  office  in 
Texarkana,  Ark.,  one-half  block  east  of 
State  Line  Avenue. 

Judge  McLain  announced  in  his  opin¬ 
ion  that,  for  the  printed  notices  to  con- 


LEGAL  PRINTING  RUUNG 
APPEALED  BY  DAILY 


arkana  News  Printed  in  Texas, 
One-Half  Block  from  Ar¬ 
kansas  Line 


in  a  publication  actually  printed  in  Miller 
county,  Arkansas;  that  the  paper  should 
be  printed  on  a  press  located  in  the  same 
county;  and  that  circulation  of  the  news¬ 
paper  in  the  county  is  not  sufficient  to 


JDEGAKHLESS  of  the  fact  it  is  easier  many  blunders."  Mr.  Lawrence  declared. 

*■  to  select  the  proper  media  today  than  "Our  main  concern  was  to  get  the  best 
before,  many  newspapers  are  overlooking  price  we  could.  We  had  no  reliable  in-  judge  Says  Notices  Illegal  Because  Tex-  stitutriWaT  notkesV*  they  "should  'apl^ar 
ways  to  present  formation  at  all.  It  we  had  only  had  ....  _>  ■ 

the  “meat”  of  the  Editor  &  Plbi.isher  M.\rket  Guide 
tlK'ir  .sales  story,  and  Standard  Kate  &  Data  Service  and 
according  to  the  .Audit  I’ureau  of  Circulations  20 
l>'rank  M.  Law-  years  ago,  we  would  have  done  a  much 

amr’manaaef^of  We ^ ha vc  learned  todav  that  it  is  not  Southwestern  .Arkansas  and  Northeast  constitute  publication  under  the  language 

and  manager  ot  We  ta\c  icar  icd  toda>  that  it  is  not  -p  newspapermen  and  countv  officials  statute  authorizing  the  drainage 

the  contract  and  sufficient  to  buy  circulation  alone.  We  iicw>papii  men  anu  loumj  oinciais  j-  ,  •  ,  •  ,  ^ 

rate  department  try  to  visualize  the  neople  we  are  looking  'H'*  Fveninw  ara 

of  the  George  for  to  buy  the  product  given  us  to  ad-  '“'olving  ya.lidity  ot  publication  of  , nt J  offieSlv Yn 

I’attan  rr.tnr.anv  vertise  legal  iiotices  111  dailv  newspapers  at  Tex-  represented  officially  in  the  court  action, 

batten  Company,  \ertise.  j  ,  arkana.  but  attorneys  for  the  two  newspapers  are 

Inc.,  New  Aork,  When  a  manutacturer  desires  to  ad-  ,  ,  ,  ,  .  cittinrr  ,n  nn  tho  Cai,t 

advertising  vertise  a  product,  he  tells  us  all  about  J}}\  suit,  which  resulted  from  notices  in  di«frS'  nnn  cl  u 

that  product,  and  he  either  tells  us  the  Ppbl'shed  in  the  T exarkatia  tvenmg  5  a  t  • 

.i,.  market  he  .van,,  to  reach,  or  a,k,  tt,  to  fS.t  hi  offieiV, 

trict  be  retained. 


F.  M.  Lawrence 


agency. 

The  chief  mis  . . .  .  . .  . . ,  r  .  ^  ^ 

take  l>eing  made  liiid  the  market.  Then  our  job  is  to  find  J rum  the  plant  of  the  Texarkana  Gazette, 
as  pointed  out  by  the  media  that  cover  tliat  market  best.  appeale<l  to  the  Miller  county 

Mr.  Lawrence  is  The  more  information  we  get  from  the  court,  with  attorneys  for  both 

a  lack  of  standardization  in  preparation  publishers,  the  more  accurate  our  selcc-  ^*des  indicating  it  will  be  earned  through 
and  presentation  of  information  which  is  tion  will  be.  ^  .  Arkansas  Supreme  Court  when 

extremely  valuable  to  all  space  buyers.  “If  the  publishers  were  as  much  con-  circuit  court  decision  is  given. 

“Instead  of  getting  together  and  agree-  cerned  in  giving  out  information  about  .  drainage  district  in  Miller  county 


COL.  SELLERS  RECOVERS 


Col.  Franklin  P.  Sellers,  veteran 

-  „ . „  - - - -  v.  -  J  J  J  t-  -  ^,pl‘eious  editor  of  the  Brooklyn  Daily 

ing  upon  a  standard  method  of  making  their  paper  as  they  are  in  getting  biisi-  Deen  oraerea  dissolved  by  Miller  Eagle,  has  returned  to  his  desk  after  a 

up  linage  statistics,  for  instance,  many  ness,  there  would  be  more  business.*'  County  Jinlge  J.  H.  McLain,  which  prolonged  absence  due  to  illness.  Col. 

publishers  make  these  up  their  own  way/’  Mr.  Lawrence  was  pessimistic  about  ,  about  the  suit.  Judge  McLain  Sellers,  a  veteran  of  the  Civil  War  and 

Mr.  Lawrence  declared.  “The  result  is  the  chances  of  untangling  the  “week-end  legal  notices  published  in  the  prominent  in  Grand  Army  circles,  has 

confusion.  It  is  so  old  and  established  traffic  jam”  in  newspaper  advertising  Texarkana  Evening  News  were  not  legal,  been  religious  editor  of  the  Eagle  for 
a  practice  today  that  I  hesitate  to  call  columns.  ground  that  the  printing  was  not  more  than  30  years.  He  is  now  in  his 

it  ‘unfair,’  but  it  certainly  is  not  a  method  ‘|Every  advertiser  wants  to  get  into  the  Arkansas.  80th  year,  but  is  as  active  as  many  men 

that  permits  the  proper  use  of  their  data  Friday  papers,”  he  said,  “and  there  are  Texarkana  is  a  border  line  city  with  of  half  his  age. 

by  the  various  people  interested.”  two  reasons  for  this.  In  the  first  place _ _ _ 

While  newspapers  may  be  getting  away  the  advertiser  sees  that  Friday  is  the 
with  misinformation  in  some  agencies,  big  day  for  department  stores,  and  reasons 
they  are  not  fooling  Mr.  Lawrence,  a  that  the  newspapers  on  that  day  will  lie 
veteran  of  31  years  experience  in  the  ad-  used  by  many  readers  as  a  shopping 
vertising  agency  business.  Without  giv-  guide;  secondly,  in  the  majority  of  cases 
ing  names,  Mr.  Lawrence  disclosed  that  Saturday  is  pay  day  and  advertisers  be- 
he  was  wise  to  many  of  the  practices  lieve  more  results  are  obtained  from  copy 
followed  by  some  newspapers  in  their  placed  on  Fridays.” 
effort  to  outshine  their  opposition  in  the  Mr.  Lawrence  declared  there  is  no 
eyes  of  the  buyers  of  space.  comparison  to  be  made  between  newspaper 

One  paper,  for  example,  was  adding  up  and  magazine  advertising.  Both  have 
all  its  automobile  classified  advertising  to  their  legitimate  functions  to  perform, 
be  include<l  in  its  total  automobile  linage.  “One  medium  helps  another,”  he  said. 

A  great  many  papers  compare  seven  day  “A  good  advertising  campaign  is  a  cor- 
litiage  with  six-day  linage  to  prove  they  rectly  joined  puzzle  picture,  with  every 

are  better  than  a  competitor.  Others  part  in  place. 

withhold  information  in  such  a  way  that  “Some  advantages  of  the  newspaper  are 
it  amounts  to  misrepresentation.  that  it  is  flexible  and  can  be  used  quickly, 

"We  want  information,  the  whole  in-  in  logical  geographic  centers.  It  js  in¬ 
formation  and  nothing  but  information  valuable,  for  example,  in  introducing  a 
from  the  new.spapers,”  Mr.  Lawrence  con-  new  product.” 

timied,  paraphrasing  the  court  oath.  “We  Mr.  LawTcnce  joined  the  George  Batten 
want  real  and  complete  information.  We  Company  in  1896  as  a  secretary.  After 
want  the  true  picture.  We  don’t  want  being  graduated  from  private  and  grade 
information  that  is  made  to  order  and  schools  of  North  Carolina  he  first  started 
wariied  and  twisted  to  suit  the  newspaper  to  work  for  his  father  who  was  the  local 
sending  it  out.  Any  information  broad-  agent  in  Washington,  X.  C.,  for  the  Clyde 
cast  by  a  paper  which  is  not  exact  is  line  of  steamers  running  from  Washing- 
harmful  to  everybody  concerned,  the  ad-  ton  to  Tarbero.  He  was  also  connected 
vertiser  using  medium,  the  publisher  as  at  one  time  with  Neuss,  Hesslein  Corn- 
well  as  the  agency.”  pany,  importers  and  exporters. 

Mr.  Lawrence  declared  he  did  not  ob-  Recently  the  house  publication  of  the 
ject  to  receiving  information  from  news-  George  Batten  Company  printed  a  “Who’s 
papers  direct  by  mail,  provided  it  was  in  Who”  of  their  staff,  and  of  Mr.  Law- 
usable  form.  By  usable  form  he  referred  rence  it  was  written : 

to  standard  letter  size,  convenient  for  “It  might  almost  be  safe  to  say  that 

filing  and  ready  reference.  As  an  ex-  you  could  talk  to  any  newspaper  pub- 
ample  of  the  type  of  information  he  likes  iisher  on  any  railroad  platform  in  the 
to  receive  from  newspapers  he  cited  some  United  States  and  have  him  say,  ‘I  know- 
linage  statistics  recently  sent  out  to  space  I-'rank.’  That's  now  well  they  know  him ; 
buyers  by  the  New  York  Sun  under  the  and  he  knows  them.” 
heading  “Valuable  Data  for  the  Space 
Buyer.”  These  statistics  were  furnished 
by  tlie  :Vczv  York  Evening  Post  Statis¬ 
tical  Bureau  and  had  been  taken  by  the  -p 
Sun  and  put  in  chart  form,  showing  how- 
all  the  New  A'ork  evening  newspapers 
compared  in  the  various  advertising  classi 


of  Jacksonville’s  Home  Owners 
Read  the  Florida  Times-Union 


WINS  $1,575  AWARD 

Ridgeway  Longcope  Given  Small 
Verdict  in  $50,000  Suit 


T.  Ridgeway  Longcope,  Boston  new-s- 
fications,  and  how  they  had  gained  or  lost  paner  man.  was  awarded  $1,575  in  his 
in  the  last  few-  years.  The  cover  and  $50,000  suit  against  the  Lucerne  in  Maine 
size  used  by  the  Sun  was  one  wjhich  Community  Association  alleging  breach 
would  fit  every  file  and  which,  as  pointed  of  contract. 

out  by  Mr.  Lawrence,  “goes  right  ^into  The  plaintiff  testified  that  in  December, 
the  A.B.C.  folder  where  we  keep  it.”  1925,  while  he  was  employed  as  classified 
Space  buying  as  a  business  has  changed  advertising  manager  for  the  Hearst  news- 
CMisiderably  in  the  31  years’  experience  papers  in  Boston,  he  was  approached  by 
of  Mr.  Lawrence.  He  recalls  that  in  the  H.  M.  Saddlemire,  president  of  the 
old  days  an  account  placing  two  inches  Lucerne  Corporation,  and  offered  a  posi- 
tliree  times  a  week  in  100  dailies  and  tion  in  a  development  of  the  playground, 
once  a  week  in  150  weeklies  was  con-  agricultural  and  industrial  assets  of  Maine 
sidered  a  very  large  campaign.  w-ith  the  Lucerne  proposition  as  the  first 

“In  the  old  days  we  had  to  buy  largely  step  of  the  development, 
on  faith,  and  we  probably  made  a  good  He  w-as  earning  $225  a  week  from  the 


An  unbiased  survey 
discloses  the  signifi¬ 
cant  fact  that  40.09%  of 
the  readers  of  the  Florida 
Times-Union  in  Jackson¬ 
ville  own  their  homes. 

It  is  further  shown  that 
these  readers  of  the 
Times-LTnion  make  up 
80.53%  the  home 

owners  in  the  city. 

Home  ownership  is  in¬ 
dicative  of  stability,  pro¬ 
gressive  spirit  and  high 
buying  power.  The 


home  owner  is  naturally 
interested  in  the  pur¬ 
chase  of  equipment  for 
his  home,  and  in  its  im¬ 
provement.  He  is  a  po¬ 
tential  buyer  of  more 
than  ordinary  value. 

The  high  character  and 
buying  power  of  Times- 
Union  circulation  ex¬ 
plain  the  exceptional  re¬ 
turns  which  advertisers 
always  receive  from  the 
use  of  this  influential 
newspaper — 


JACKSONVILLE.  FLA. 
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4  3  0,242 

Net  Paid  Sale »/  The  NEW  YORK  TIMES 


average  daily  and  Sunday 


Year 

Copies 

Year 

Copies 

1896.  . 

.  21,516 

1912 . 

.  209,751 

1897.  . 

.  22,496 

1913 . 

.  230,360 

1898.  . 

.  25,726 

1914 . 

.*259,673 

1899. 

.  76,260 

1915 . 

.*318,274 

1900. 

.  82,106 

1916 . 

.*340,904 

1901. 

.  102,472 

1917 . 

.*357,225 

1902. 

. 105,416 

1918 . 

.*368,492 

1903. 

.  106,386 

1919 . 

.*362,971 

1904. 

. 118,786 

1920 . 

.*342,553 

1905. 

. 120,710 

1921 . 

.*348,607 

1906. 

. 131,140 

1922 . 

.*356,671 

1907. 

.  143,460 

1923 . 

.*362,361 

1908. 

.  172,880 

1924 . 

.*383,005 

1909. 

. 184,317 

1925 . 

.*382,005 

1910. 

. 191,981 

1926 . 

*391,465 

1911. 

.  197,375 

1927 . 

.*430,242 

♦Reported  to  the  Post  Office  Department  for  the  6 
mos.  period  ended  Sept.  30. 

Present  Sale 

if  The  Times  is 

not  returnable 

Present  Sale 

Daily  over 
400,000 

IL 

{[  by  newsdealers. 

d  Sunday 

,1  675,000 

Nfui  fork  0tmf0 


*^All  the  News  ThaCs  Fit  to  Print 
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COPY  SERVICE  FORMED  TO  STIMULATE 
POWER  ADVERTISING  IN  DAILIES 

900  Members  and  1200  Non-Members  of  National  Electric 
Light  Association  Being  Served — 25  Companies 
Already  Using  First  Series  of  Eight  Ads 

A  N  advertising  copy  service  has  been  President  Green  of  the  American  Fed- 
organized  by  the  National  Electric  eration  of  Labor,  Secretary  Hoover  of 
Light  Association  in  an  effort  to  stimu-  the  Department  of  Commerce,  Governor 
late  advertising  in  local  newspapers  by  ^  ; 

member  power  and  light  companies. 

First  copy  in  the  service  went  out  less 
than  10  days  ago,  and  this  week  Editor 
&  Publisher  was  informed  by  G.  F. 

Oxley  who  is  in  charge  at  New  York 
headquarters  that  25  companies  in  widely 
separated  cities  had  agreed  to  use  the 
advertisements,  placing  them  in  the  news¬ 
papers. 

The  advertisements  were  sent  out  to 
the  association’s  actual  Class  A.  member¬ 
ship  of  900  companies  and  also  to  non¬ 
members  to  a  total  of  more  than  1,200. 

The  first  series  issued  consist  of  eight 
advertisements  and  cover  October  and 
November.  A  second  series  will  be  for¬ 
warded  to  companies  who  wish  to  use 
them  in  November  for  December  and 
January.  Electrotypes  of  the  advertise¬ 
ments  are  available  at  a  cost  of  $40  a 
set  and  matrices  at  $5  a  set. 

Introducing  the  new  service  a  bulletin 
issued  by  the  association  said  in  part: 

“The  development  of  the  electrical  in¬ 
dustry  has  been  so  rapid  that  we  some¬ 
times  overlook  the  importance  of  keeping 
the  public  informed  as  to  the  facts  re¬ 
garding  our  business  and  also  the  im¬ 
portance  of  safeguarding  future  prosper¬ 
ity  by  protecting  those  principles  which 
have  produced  it. 

“In  the  past,  individual  power  com¬ 
panies  have  met  their  problems  by  bring¬ 
ing  the  subject  of  public  relations  into 
their  regular  local  advertising.  Much 
effective  public  education  has  been  ac¬ 
complished  in  this  way,  but  there  has 
been  no  co-ordinated  campaign  on  a  na¬ 
tional  scale.’’ 

Headquarters  of  the  association  recom¬ 
mend  the  following  specifications  be  ob¬ 
served  by  power  companies  using  the  ad¬ 
vertisements  : 

“(1)  At  least  one  of  these  advertise¬ 
ments  shall  appear  each  week  in  every 
newspaper  and  other  suitable  publication 
published  within  the  territory  you  serve. 

This  enables  the  campaign  to  appear  in 
conjunction  with,  and  without  disturbance 
of,  your  regular  schedule  of  commercial 
and  merchandise  advertising. 

“(2)  The  copy  should  be  inserted 
without  change,  thereby  gaining  the  great 


Ritchie  of  Maryland,  Haley  Fiske,  presi¬ 
dent  of  the  Metropolitan  Life  Insurance 
Company,  and  other  distinguished  men 
are  quoted  in  the  advertisements. 

The  25  firms  that  have  already  started 
using  the  copy  represent  a  larger  number 
than  that  since  among  them  are  holding 
companies,  the  smaller  units  of  which 
will  also  use  the  copy. 

Some  companies  which  this  month 
began  placing  the  advertisements  in  the 
newspapers  include :  Georgia  Power 
Company,  Atlanta,  Ga. ;  Minnesota, 
Northern  States  Power  Company;  Middle 
West  Utilities  Company,  Chicago;  Public 
Service  Companies  of  Northern  Illinois, 
Chicago;  Westchester  Lighting  Company, 
Mount  Vernon.  N.  Y. ;  California-Oregon 
Power  Company,  Medford,  Ore.;  Ameri¬ 
can  Gas  and  Electric  Company,  New 
York,  and  Byllesby  Engineering  and 
Management  Corporation,  Chicago. 

WAGNER  NEW  HEAD 
OF  TRl-STATE  GROUP 


Homer  (Neb.)  Star  Publisher  Succeeds 
Deloss  Hall  of  Kennebec  (S.  D.) 
Leader-Advocate — ^Beards¬ 
ley  Golf  Champ 


any  editor  or  publisher  may  be  repre¬ 
sented  at  future  meetings  by  any  mem¬ 
ber  of  his  staff  whom  he  may  choose 
to  send.  Accredited  representatives  will 
be  empowered  to  vote  and  have  full 
powers  of  the  association.  Heretofore 
only  editors  and  publishers  were  ad¬ 
mitted  to  the  convention. 

F.  M.  Beardsley,  publisher  of  the 
Kingsley  (la.)  Neti's-Times  won  thg 
Western  Newspaper  Union  silver  loving 
cup  in  the  editors’  golf  tournament  with 
a  net  of  76.  Ray  A.  Smith,  Akron, 
la.,  was  runner-up  with  78.  J.  H. 
Hyslop,  Eulda,  Minn.,  turned  in  the 
lowest  gross  score  for  nine  holes  and 
the  lowest  gross  for  the  course.  E.  F. 
Tucker,  managing  director  of  the  Iowa 
Press  Association,  turned  in  the  high 
score  for  the  18  holes  but  announced 
that  on  this  occasion  he  believed  greater 
good  would  be  accomplished  by  sup¬ 
pressing  the  figures.  H.  H.  Heath. 
Artesian,  S.  D.,  was  leading  Tucker  for 
honors  at  the  end  of  the  first  nine  and 
R.  E.  Aldrich,  held  honors  for  the  sec¬ 
ond  nine,  but  Tucker’s  score  was  the 
most  consistently  high. 

W.  G.  Ray,  Grinnell,  speaking  of  “The 
Country  Newspaper  and  the  Auto¬ 
mobile,”  declared  that  “the  trend  toward 
the  large  cities,  largely  due  to  the  auto¬ 
mobile,  to  the  detriment  of  the  small 
town  merchant  and  the  small  town 
newspaper,  can  be  lessened  by  the 
judicious  operation  of  the  country  news¬ 
paper,  providing  it  has  the  co-operation 
of  the  merchants  of  the  town.  As  a 
rule  merchants  do  not  appreciate  fully 
or  use  the  buy-at-home  policy  of  the 
small  town  newspaper.  I  do  not  believe 
that  it  should  be  necessarv  for  the 


Amendment  to  the  constitution  of  the 
advantage  of  uniformity  of  expression  organization  was  adopted  providing  that 
which  will  establish  a  complete  chain  of 
advertising  thought  throughout  the  coun- 


try. 

“(3)  It  is  highly  imiiortant  that  you 
furnish  complete  reports  of  this  advertis¬ 
ing  apiiearing  in  your  territory.  Will  you 
please  use  the  attached  blank — or  some 
other  form  which  will  record  the  infor¬ 
mation?  Such  action  will  give  your 
Headquarters  a  record  of  the  advertising 
and  enable  us  to  make  a  complete  tabula¬ 
tion  of  the  total  amount  of  advertising 
obtained  through  this  campaign. 

“(4)  Simultaneous  release  throughout 
the  country  is  planned  for  the  week  of 
October  9th.  It  is  important  that  you 
arrange  for  the  first  appearance  in  as 
many  publications  in  your  territory  as  is 
possible  during  that  week — and  to  con¬ 
tinue  thereafter. 

“(5)  In  using  these  advertisements, 
please  follow  the  order  indicated  on  each 
proof. 

“In  recommending  this  program  to  the 
power  companies  the  Public  Relations 
Section  of  the  N.E.L..\.  had  in  mind  that 
the  cost  of  the  space  would  be  absorbed 
in  the  regular  budgets  of  each  power 
company.” 

The  copy  for  the  series  is  being  pre¬ 
pared  by  Lord  &  Thomas  and  Logan. 
The  purpose  of  the  text  is  to  increase 
the  use  of  electric  light  and  power  and 
particularly  to  bring  about  a  wider  use 
in  agricultural  sections.  No  magazine 
advertising  is  being  run  by  the  associa¬ 
tion.  but  it  is  stated  that  some  farm 
papers  will  be  utilized  to  emphasize  the 
advantages  of  electricity  to  the  farmer. 


Th 
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newspaper  man  to  beg  business,  for 
and  his  newspaper  are  the  one  best  be 
of  the  merchant.” 

The  association’s  annual  banquet 
held  Thursday  evening  in  the  Gian^gr 
of  Commerce  followed  by  a  danciii» 
party.  Frank  E.  Scott,  former  pr^ 
dent  of  the  National  Livestock  Ex¬ 
change,  was  speaker  at  the  banquet 
emphasizing  the  value  of  the  livestock 
industry  to  agriculture  and  of  the  com- 
mission  men  to  the  livestock  industry 
He  made  a  plea  for  a  “square  dear 
from  the  newspapers  for  both  nrganiza. 
tions.  Earlier  in  the  day  the  associatioa 
members  had  been  taken  on  a  tour  oi 
the  Sioux  City  stock  yards,  where  a 
stock  and  feeder  show  was  in  progresi 

John  W.  Carey,  columnist  for  the 
Sioux  City  JourmU  was  toastmaster  at 
the  banquet.  Governor  W.  J.  Bulo* 
of  South  Dakota,  and  E.  F.  Tucker 
who  gave  a  report  of  the  field  managers’ 
meet  in  Detroit,  were  other  speaken 
at  the  Friday  morning  session. 
afternoon  was  devoted  to  the  golf 
tournament  and  Saturday  morning  there 
was  roundtable  discussions  of  business 
management  and  problems  led  by  James 
C.  Gillespie,  LeMars  (la.)  Sentmel 

Theater  parties  for  the  ladies  Satur- 
day  afternoon  and  bridge  parties 
rounded  out  the  social  sicle  of  the 
gathering. 

ARTHUR  HOWE  ILL 

-Arthur  M.  Howe,  editor  of  the 
Brooklyn  Eagle,  is  confined  to  his  home, 
205  Rugby  Road,  Brooklyn,  by  illness. 
In  his  absence  Cleveland  Rodgers  is 
acting  editor-in-chief. 


H.  N.  Wagner,  publisher  of  the 
Homer  (Neb.)  Star  was  elected  presi¬ 
dent  of  the  Tri-State  Editorial  Associa¬ 
tion  at  its  eighth  annual  convention 
which  closed  in  Sioux  City,  la.,  Oct. 
8,  with  nearly  200  editors  and  publishers 
of  Iowa,  Nebraska  and  South  Dakota  at¬ 
tending. 

Mr.  Wagner  succeeds  Deloss  Hall, 
veteran  publisher  of  the  Kennebec  (S. 
D.)  Leader-Advocate ,  who  was  elected 
vice-president.  Carl  Sturges.  publisher 
of  the  Correctionville  (la.)  Neii's,  was 
re-elected  secretary  and  W.  E.  Patter¬ 
son.  editor  of  the  Smithland  (la.) 
Trihtme,  was  chosen  treasurer.  Mrs. 
Marie  VN'eekes  of  Norfolk,  Neb.,  was 
elected  new  member  of  the  board  of 
directors,  which  includes  the  officers. 


H  E  A  R  S  T 
PICTURE 


Over  400  newspaper*  discovered 
a  simple  and  practical  solution 
to  their  checking  proof  proh- 
lems,  when  they  accepted  our 
NEW  and  Complete  Checking 
Proof  Service.  Under  this  plan 
the  Pubti»her»‘  office  it  relieved 
entirely  of  all  detail  work. 

Less  expensive — 

Greater  results. 

(Two  months*  trial  test  offer) 

Dhe  Advertising 
CHECKING  BUREAU/nc 


New  York  DAILY  MIRROR 

and  the 

BOSTON  Daily  ADVERTISER 

announce 

that,  efifective  October  first,  they  are 
represented  in  the  national  field  by 
one  selling  organization,  with  offices 
in  New  York  (55  Frankfort  Street) ; 
Boston  (5  Winthrop  Square) ; 
Chicago  (Hearst  Building) ;  and 
Detroit  (General  Motors  Building). 


The  DAILY  MIRROR,  three 
years  old,  already  has  in  e.xcess 
of  445,000  circulation.  Only  2 
daily  newspapers  in  New  York, 
and  6  in  the  entire  country,  have 
more. 

The  BOSTON  DaUy  ADVER¬ 
TISER,  established  in  1748,  and 
rich  in  its  historic  background, 
adopted  the  modern  picture  news¬ 


paper  form  six  years  ago.  With 
more  than  180,000  circulation,  it 
is  New  England’s  fastest-grow¬ 
ing  newsfaper. 


(Note;  The  BOSTON  Sunday 
ADVERTISER,  a  standard- 
size  newspaper,  will  be  repre¬ 
sented  by  a  separate  organiza¬ 
tion.) 


J.  Mora  Boyle,  Director  of  National  Advertising,  55  Frankfort  St.,  N.  Y. 


79  Madison  Avo. 
NEW  YORK 


538  So.  Clark 
CHICAGO 
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A  Lipstick  Is  Less 
Hdpmful  To  Any  Girl 
Than  a 

IG'-lnch  Waistline 


The  World’s  Woman  Tennis  Champion 
Discusses  and  Sketches 
The  Modem  Girl  i 


//liutraliwu  and  Text  Both 

BY  MISS  WILLS 

am  »  membtr  oi  the  younger  lel  awl  I  rhouU  like  to 
ipeak  up  for  my  generation.  .  .  l  •. 

Not  that  we  have  been  neglec^,  what  haani 
been  laid  about  the  modem  girl  ia  negligible,  but  the 
praiae  or  condenmation  baa  been  moatly  from  people 
I  back  or  down  upon  what  they  call  the  younger  gwra- 
And  undue  emphaaia  haa  been  placed  upon  the  minonty 

[  wildneaa  ol  a  lew  haa  been  made  aymbolk  ol  the  ma- 
who  becauae  they  are  wholeaome.  healthy  and  unauti- 
1.  tort  of  •boft'hoired  and  ihortHkirted  edili^  of  Ibeir 
n  and  grandmother*,  have  been  underplayed  and  over- 
ud.  , 

my  iraveb  I  have  met  young  women  in  all  part*  of  ^ 
Francbco  to  New  York,  and  I  have  ^led 
*  up.  I  am  a  college  girl  my- 
college  girl*  in  the  Uni- 
count  rv. 


direct  teault  ol  prohibition.  There  waa  no  need  ol  it  in  the 

°*^l  "admit  frankly  that  1  have  aeen  Baab  in  evidence  at  col¬ 
lege  proma.  I  have  alao  aeen  chaperooea  m  «iden«.  1  bve 
never  aeen  anyone  forced  to  imbibe  aga^  hit  or  her  wiah^ 
I  have  never  aeen  a  girl  who  waa  a  wall  Bower  becauae  the 
didn't  drink.  In  dining  in  publrc  pl^  and  m  bing  ent^ 
in  private  homea.  I  have  noticed  that  cocktaila  were  not 
limited  to  the  younger  aet.  .u.  ju  |, 

Yea,  the  modem  girl  amokea  more  than  her  mother  did.  It 
happen  to  be  the  amart  thing  to  <b  now  and  M  v^  not  *e 
amarl  thing  to  do  m  mother'a  age.  Moat  ol  my  Inenda  imoke. 
but  it  haa  not  made  ijiem  leu 
feminine.  1  don't  amoke  my- 
aelf.  Probably  the  knowledge  "  jBb 

that  I  mnt  alwaya  be  in  aa 
perfect  phyaical  trun  aa 
aible  ke^  me  from  the  haM. 

For  while  no  one  haa  ^hnite- 

ly  proved  much  againat  the  "7' 

cigaret,  athlete,  ad- 


This  is  a  reduc¬ 
tion  of.  a  Helen 
Wills  page,  a  reg¬ 
ular  feature  of  the 

new  NEA  Magazine  "IS 

„  i.Ik'iU  , 

Section.  The  world's  "Si  \  |m  W  ! 

woman  racquet  champion  ' 

is  also  a  star  with  pen  and  \  j  M 

brush,  illustrating  her  own  I  M 

stories.  This  page  is  available 

weekly  as  a  separate  feature  or  as  a  unit 

in  an  eight-page  ready-print  section.  Write 

or  wire  for  reservations  and  terms. 

^  NEA  Service, 

The  World* s  Greatest  Newspaper  Feature  Service^^^Backed  by  34  Years*  Experience 


if  ihcir  father*  are  an^y  able  to  .OfO- 


idly  at  home,  even  . .  ^  v 

vide  for  them.  ju*t  waiting  for  Prmce  Charmmg? 

Un’t  the  ntodern  girl  showing  intelligence  and  chataclef 
she  serve*  as  well  a*  accepto?  College  eaucatiom 
languages,  business  training.  *<^**1  ** 
other  pursuit*  keep  modem  ** 
able  them  to  make  comf' 

Prince  delays  his  com’ 


Miss  tVills 
sketched  l»o 
studies  of  (he 
(ypico/  firf  of 
I  Way.  Then 
the  drew  the 
channir.g  ath¬ 
letic*  girl 
the  last 
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business.  The  first  question  that  arises, 
RICH  INSURANCE  BUSINESS  TO  then,  is :  Should  life  insurance  adopt 
RAID  PRESS  ^'te  distribution  methods  that  have  proved 

” _  so  signally  successful  in  stimulating  the 

,  ^  ..  j  ,•  ^ _ sale  of  commodities?  1  believe  that  a  na- 

(Conttiiucd  (rom  p  gt  )  tional  advertising  campaign,  supported  by 

_ _ _ -  all  the  companies,  as  heretofore  advocated 

^  _ ,  by  the  National  Association,  on  an  in- 

postage  stamps  or  r  i  .  *  stitutional  basis,  sustained  over  a  long 

*^11  ^  vf  “t^.ttrance  agen  i  period  of  years,  and  on  a  scale  large 

sell  them  insurance  they  ,  ,  enough  to  be  in  keeping  with  the  magni- 

urgently  than  they  ever  nee^d  to  a  importance  of  the  institution 

a  letter  or  make  a  journey.  The  answer  ij^syrance,  would  be  decidedly  help- 

is  habit.  The  insurance  companies  have  £yj  agents  in  their  work  of  dis- 

elected  to  do  business  that  way  ;  the  public  trjbution. 

has  acquiesced.  Some  services  are  sold.  “But  those  who  revolt  against  the  sell- 
Others  are  bought.  It  is  the  habit  for  jj.,g  ^lethods  of  life  insurance  companies, 
insurance  agents  to  choose  customers,  and  vvould  liave  us  believe  that  our  distribu- 
it  is  the  habit  for  travelers  to  choose  jjon  system  has  failed.  Who  can  brand 
ticket  agents.  But  habits  are  the  result  ^  sales  system  with  failure  that  has  for 
of  education  and  the  most  powerful  59^'  its  customers  55,000,000  Americans,  al- 
cation  today  is_  publicity.  Advert,  ng  most  half  of  our  entire  population;  a  sales 
could  reverse  this  situation  and  give  the  system  that  has  to  its  credit  estates  which 
insurance  companies  the  strategical  posi-  it  has  created  of  the  almost  inconceivable 
tion  of  active  demand.*  *  *  No  im-  sum  of  $80,000,000,000;  in  potential  bene- 
portant  industry  is  so  archaic,  so  remote  fits  to  posterity  and  which  has  distributed 


from  modem  life.” 


.to  the  American  people  already,  the  enor- 


“These  expressions,”  said  Mr.  Hart,  mous  sum  of  $17,000,000,000.  These  re- 
“are  from  brilliant  men  engaged  in  the  ad-  suits  were  obtained  largely  through  the 
vertising  business.  But  this  revolt  is  not  personal  presentation  of  the  life  insurance 
confined  to  representatives  of  the  adver-  story,  and  may  be  regarded  as  the  achieve- 
tising  fraternity.  Many  business  men  feel  ment  of  the  ‘spoken  word’  method  of  ad- 
the  same  way.  I  had  an  interesting  ex-  vertising. 


ample  of  it  not  long  ago  at  a  luncheon 
with  four  partners  in  a  nation-wide  busi- 


“We  increase  our  sales  by  enlarging  the 
conceptions  of  people  in  regard  to  life  in- 


ness,  the  largest  of  its  kind  in  the  world,  surance.  When  they  thought  that  life  in- 
a  business  that  has  no  relationship  either  surance  was  useful  only  as  a  burial  fund 
to  advertising  or  to  life  insurance;  each  sales  were  small;  we  then  taught  them 
of  those  men,  in  turn,  expressed  his  em-  that  it  was  useful  not  only  to  pay  funeral 
phatic  conviction  that  present  methods  of  expenses,  but  also  to  tide  the  family  over 
life  insurance  distribution  were  unsound  the  temporary  adjustment  period  follow- 


and  uneconomical. 


ing  the  breadwinner’s  death,  and  sales 


“A  third  evidence  of  this  revolt  is  found  grew  in  proportion  to  this  enlargement  of 
among  many  thoughtful  life  insurance  conception;  we  next  taught  them  that  it 
men  themselves,  who  have  advocated  an  was  useful  not  oidy  as  a  fund  for  burial 
institutional  advertising  campaign  by  all  and  emergency  adjustment,  but  also  to 
the  companies  to  educate  the  American  provide  a  stable  capital  from  which,  not 
j^ople  en  masse  to  the  advantages  of  life  a  temporary,  but  a  permanent  income  for 
insurance.  necessities  could  be  procured.  .And  with 

‘‘Our  theme  does  not  take  cognizance  of  this  still  bigger  conception,  sales  again 
this  revolt.  It  announces  a  service  ideal,  increased.  So  that  we  have  as  the  founda- 


and  is  not  a  campaign  cry. 


tion  of  our  entire  scheme  of  selling  the'" 


‘‘The  second  interesting  development  is  vitalizing  principle  that  we  can  always  e.n- 
a  movement  in  .American  commercial  life  large  our  sales  by  enlarging  people’s  con- 
which  O.  H.  Cheney,  vice-president  of  the  ceptions  of  life  insurance,  and  that  is  ex- 
Pacific  National  Bank  of  New  York,  calls  actly  the  purpose  of  our  theme.  It  con- 
‘the  new  competition’  and  which  he  defines  veys  a  larger  conception  of  life  insurance 
as  ‘the  competition  of  one  entire  industry  than  has  yet  prevailed  and  as  we  inculcate 
with  all  other  industries  for  as  much  as  it  this  theme  into  the  understanding  of  the 
can  get  of  the  national  income.’  people  of  America,  sales  of  life  insur- 

“This  new  competition  is  nothing  more  ance  will  grow  until  they  catch  up  with 
than  a  hectic  scramble  for  business  upon  the  conception  itself.  So  that  after  all, 
an  enormous  scale.  Seventy-eight  indus-  Completing  Life  s  Plans  Through  Life 
tries  are  engaged  in  nation-wide  cam-  Insurance  is  an  indirect  selling  theme  and 


For  the  first  eight  months  of  1927 
nearly  eight  billion  dollars  in  new  life 
insurance  was  written.  .Allowing  for  a 
proportionate  amount  of  business  for  the 
remainder  of  the  year  the  total  would  be 
twelve  billion  dollars.  If  the  life  insur¬ 
ance  companies  advertised  on  approx¬ 
imately  the  same  scale  as  manufacturing 
cornpanies  do — say,  at  the  rate  of  one- 
half  of  one  per  cent  of  the  gross  sales, 
would  invest  approximately  sixty  million 
dollars  in  good  will. 

The  amount  appears  large  in  the  ag¬ 
gregate  but  it  is  small  in  proportion  to 
the  good  it  would  render.  It  is  worth 
sixty  million  dollars — or  far  more  than 
that,  if  necessary,  to  sell  the  .American 
public  thoroughly  on  the  investment  value 
of  good  insurance. 

PAYNE  LEFT  $100,000 

Will  Filed  Shows  $5,000  Bequest  to 
His  Wife 

An  estate  estimated  to  be  worth  about 
$100,000  was  left  by  Philip  .A.  Pa3me, 
managing  editor  of  the  New  York  Daily 
Mirror,  lost  with  the  ill-fated  airplane 
‘‘Old  Glory.” 

He  made  the  following  bequests : — Mrs. 
Dorothy  Hughes  Payne,  widow  and  for¬ 
mer  beauty  contest  winner,  $5,000  cash; 
Mrs.  Flora  Jurish,  sister,  $5,000  cash; 
Miss  Kathryn  Coyle,  his  secretary,  $1,500 
cash;  Joseph  P.  Moran,  a  close  friend, 
all  of  Payne’s  stock  in  the  Elizabeth 
Daily  Times;  Thomas  Payne,  father,  all 
his  stock  in  the  Bayou  Heights  Develop¬ 
ment  Corporation,  of  Florida. 

The  residue  is  left  to  Mrs.  Margaret 
Bechtold,  mother  of  Payne’s  first  wife, 
who  died  several  years  ago. 

HALDEMAN  PRESS  FLIER 

Tampa,  Fla.,  Oct.  12. — A.  George 
Haldcman,  co-pilot  with  Ruth  Elder,  on 
the  latest  Transatlantic  flight  attempt,  es¬ 
tablished  the  first  newspaper  airplane 
delivery  service  in  the  Southeast,  eight 
\ears  .ago,  according  to  an  account  pub¬ 
lished  in  the  Tampa  Daily  Times  today. 


THINKS  SHOPPING  NEWS 
VIOLATING  LAW 

Detroit  City  Attorney  Rule*  That 

per  Mutt  Have  Permittion  from 
Every  Home  to  Leave  It  on 
Doorstep 

Indications  that  an  attempt  to  obstruct 
the  distribution  of  the  Detroit  Shopping 
Nezi’s  will  be  made  in  the  very  near 
future  were  seen  in  the  rendition  of  an 
opinion  Oct.  8,  by  Oiarles  P.  O’Neil, 
the  city’s  counsel,  that  the  publication  ij 
being  circulated  in  violation  of  the  city 
ordinance  governing  the  distribution  of 
circulars. 

Labor  interests  sought  the  opinioa 
They  have  made  several  appeals  to  the 
City  Council  recently.  Mr.  O’Neil  stated 
that  if  proper  proofs  are  furnished  his 
oftice  that  the  publication  is  being  left 
upon  private  premises  without  the  per¬ 
mission  of  the  owners  or  lessees  he  will 
institute  court  proceedings.  His  opinion 
follows : 

‘‘If  it  can  be  proved  that  the  people  dis¬ 
tributing  this  publication  place  it  upon 
any  premises,  occupied  or  unoccupied, 
without  the  consent  of  the  owner,  lessor 
or  lessee  first  having  been  obtained,  such 
persons  are  violating  the  provisions  of  the 
ordinance. 

"I  am  informed  that  the  distribution  of 
the  Detroit  Shopping  News  consists 
chiefly  in  depositing  the  same  upon  door¬ 
steps  or  in  vestibules  of  private  homes 
and  apartments.  If  this  information  be 
correct,  and  the  owners,  lessors  or  lessees 
of  such  premises  do  not  consent  to  the 
placing  of  such  publication  upon  their 
doorsteps  or  in  their  vestibules,  then  the 
ordinance  is  being  violated. 

"In  order  to  make  out  a  case  in  court 
it  would  be  necessary  to  prove,  first,  that 
the  publication  is  an  advertisement;  sec¬ 
ond.  that  it  was  placed  on  the  premises 
by  the  person  against  whom  the  complaint 
is  made ;  and  third,  that  it  was  so  placed 
on  the  premises  without  the  consent  of 
the  owner,  lessor  or  lessee.” 


paigns  to  extract  the  uttermost  farthing  ^ 

of  the  individual’s  dollar.  Innumerable  Utilizing  life  insurance  as  an  invest- 
and  diverse  instances  of  this  mad  scramble  nient  fits  more  logically  into  this  positive 


may  be  cited. 

‘‘The  National  Kraut  Packers’  .Associa 


conception  of  life  insurance  than  it  did 
in  the  old  idea  which  comprehended  life 


tion,  after  assessing  their  members  fifty  insurance  as  protection  only.  So  long  as 
cents  jier  ton  of  cabbage,  have  made  conceded  that  life  insurance  was  only 
America  sauerkraut  conscious  in  four  protection,  we  admitted  by  inference  that 
years,  thereby  increasing  kraut  consump-  *05  insurance  was  not  a  good  investment, 
tion  20  per  cent.  *^nw  propose  to  complete  life’s  plans 

‘‘In  a  similar  manner,  the  American  through  life  insurance.  ^  .All  earthly 
Face  Brick  .Association  has  increased  the  Plat's  test  upon  economic  foundations, 
sale  of  face  brick  250  per  cent  since  1920.  ^  cannot  go  far  in  completing  plans 

“The  Greeting  Card  Association  has  through  life  insurance  unless  we  recog- 
gone  after  business  so  strenuously  that  tnze  in  addition  to  its  protective  char- 
sales  have  grown  from  ten  million  dollars  acter  the  investment  aspect  of  insurance.” 

in  1913  to  sixty  million  in  1925.  _ _ 

“The  Joint  Coffee  Trade  Committee 
has  poured  four  pounds  of  additional 

coffee  per  annum  into  each  .American  wnenever  you  see 

'”“fhe‘''’sunmaid  Raisin  Gro^vers  have  »  cUspatch  signed  by 

brought  threefold  more  purchasing  power 
into  their  treasury. 

“The  Flourmiliers  have  launched  an  _ 

cat-more-bread  campaign;  the  meat  pack-  Lemuel 

ers  are  driving  for  a  consumption  of  179  p 

pounds  of  meat  per  capita  annually ;  the  ^  • 

milk  men  have  organized  to  secure  one  Parton 

quart  per  capita  per  day.  The  butter  men  ’ 

are  campaigning  to  have  us  reach  the  special 

.Australian  average  of  butter  consumption,  _ 

which  is  ten  poui^s  a  year  more  than  the 
-American  average;  while  the  cheese  writer, 

makers  are  out  to  secure  the  Swiss  level, 
which  is  22  pounds  above  the  United 
States  consumption.  Even  the  coffin  you  know  the  paper  that  prints 

manufacturers  are  starting  a  campaign  to  it  has  exclusive  city-of-publica- 

promote  the  sale  of  more  expensive  coffins.  tion  righu  to  the  dispatch  of 

“But  we  must  admit  that  national  ad-  this  memher  of 

vertising  has  paid  in  the  field  of  com-  rrtXTCrkl  Trt  ATUrs  DDi7ce 

modifies;  we  must  admit  that  the  new  LUNSOLlUAl tD  PRESS 

competition  has  stimulated  commercial  _ _ 


Lemuel 

F. 

Parton, 


you  know  the  paper  that  prints 
it  has  exclusive  city-of-puhlica- 
tion  rights  to  the  dispsUch  of 
this  memher  of 

CONSOLIDATED  PRESS 


More  copies  oS  the 
Oklahoman  and 
Times  are  printed 
and  sold  every  day 
than  of  any  other 
two  newspapers 
in  the  state  of 
Oklahoma 

Circulation  Daily  iSiyOOO;  Sunday  94tOOO 

%Daily  Oklahoman 
Oklahoma  City  Times 

E.  KATZ  SPECIAL  ADYEKTISIKO  AOENCY 
New  York.  Chicago.  Detroit.  Kaniai  City.  Atlanta  and  San  Francisco. 
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The  Head 


■y^HE  head  that  holds  the  wisdom  of  Washington’s 
750,000  buying  population.  Discriminatingly  it 
directs  the  purchase  of  products  advertised  in  The 
STAR — the  single  Washington  newspaper  that  entirely 
covers  the  National  Capital  Trading  Area. 


Reader  interest  in  The  STAR  does  not  stop  with  the  news 
because  this  one-paper-controlled  market  has  learned  from 
75  years  experience  that  only  dependable  advertising  is  ever 
found  in  the  pages  of  The  STAR. 


Free  facts 
youTl 
need 


Why  is  Washington  (D.  C.)  the 
Nation’s  most  stable,  steady  -  buying 
market?  Statistical  data,  capably 
g  prepared,  kept  up  to  date,  properly 
classified.  Preclude  the  necessity  for 
a  costly  survey  by  consulting  The 
STAR’S  TRADE  FACTS  DEPT. 


He 

New  York  OfBce: 

DAN  A.  CARROLL 
110  E.  42ncl  Street 


V  mtB  nnAT  iioumio  nmoi  >4^ 

WASHINGTON,  D.  C. 

USmtbar  of  Thm  AoooemtoJ  Prmoa 


Chicago  Office: 

J.  E.  LUTZ 
Tower  Building 
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SLIGHT  NEWSPRINT  OVERPRODUCTION; 
PRICES  THOUGHT  “NEAR  BOTTOM” 


10  Per  Cent  Increase  in  Canadian  Output  in  First  8  Months, 
According  to  Canadian  Pacific  Railway  Report — 

U.  S.  Production  Drops  9  Per  Cent 


^AXAlJlAX  mills  pnKliKred  1,340,42(1 
tons  of  newsprint  during  the  first 
eight  months  of  1927,  according  to  a 
bulletin  issued  this  week  by  the  Canadian 
Pacific  Railway.  This  is  121,085  tons 
more  than  during  the  same  period  of 
1926,  an  increase  of  10  per  cent. 

Against  this  the  United  States  produced 
1,021,365  tons  in  1927,  or  102,293  tons 
less  than  in  1926,  a  decline  of  9  per  cent. 
During  the  eight  months  of  the  present 
year  Canadian  mills  operattxl  at  85.1  per 
cent  of  capacity  and  shipped  84  per  cent 
of  their  production.  Comparing  this  pe¬ 
riod  of  1927  with  the  corresponding  one 
of  1920,  there  has  been  in  the  seven  years 
an  increase  in  newsprint  production  in 
Canada  of  nearly  130  per  cent. 


ing  of  the  field,  Ixjth  through  its  mills 
established  on  the  Pacific  Coast  and  East¬ 
ern  mills  by  way  of  the  Panama  Canal. 
At  present  the  other  customers  for  Can¬ 
adian  newsprint  are  the  United  Kingdom, 
Argentina,  Australia,  British  South 
Africa,  Jamaica,  Cuba  and  New  Zealand.” 

SAYS  NEWSPAPER  BEST 
FOR  NATIONAL  COPY 

Advertising  at  Point  of  Sale  Most  Ef¬ 
fective,  St.  Louis  Insurance  Man 
Tells  Indianapolis  Ad¬ 
vertising  Club 


thing'  which  arouses  the  interest  or  con¬ 
cern  of  a  reader  it  is  lost  effort.  Adver¬ 
tising  must  be  able  to  get  across  a  mes¬ 
sage  that  stirs  the  reader  to  action. 

"I  believe  that  the  local  newspaper 
affords  the  national  advertiser  the  best 
medium  of  reaching  the  mass  of  people 
who  are  potential  prospects.  I  would  say 
to  ‘localize  national  advertising'  by  pick¬ 
ing  out  these  newspapers  of  the  country 
that  go  into  the  homes  or  are  widely  read 
by  the  i^rsons  of  a  certain  community. 
-Xdvertising  is  like  religion;  advertising 
and  religion  benefit  OJily  the  ones  who 
believe  in  them  and  are  everlastingly  at 
them. 

"Know  your  product  thoroughly  you 
are  trying  to  adverti.se;  know  the  public’s 
need  for  the  product  you  are  trying  to 
advertise,  and  know  the  publication  or 
medium  through  which  you  are  trying  to 
advertise  the  product  you  know  there  is 
a  need  for.” 

Mr.  Licklider  exhibited  various  adver¬ 
tisements  which  had  “pulling  power”  and 
contrasted  the  advertising  of  some  con¬ 
cerns  several  years  ago  with  that  used 
today  to  get  business. 


STUDENT  EDITOR  SUSPENDED 

Fred  A.  Learman,  of  Buffalo,  N.  Y., 
editor  in  chief  of  The  Rensselaer  Poly¬ 
technic,  student  publication  at  the  Rens¬ 
selaer  Polytechnic  Institute,  Troy,  N.  Y., 
has  been  suspended  after  three  years’  at¬ 
tendance.  because  of  his  editorial  criticiz¬ 
ing  an  edict  of  Palmer  C.  Ricketts,  di¬ 
rector  of  the  institution.  The  editorial 
censured  Ricketts  for  his  order  abolish¬ 
ing  the  traditional  nightshirt  parade  and 
bonfire,  the  freshman  prayer  and  pro¬ 
hibiting  hazing  of  freshmen.  Learman 
also  asked  the  alumni  to  come  to  the  sup¬ 
port  of  the  “fine  and  noble  traditions”  of 
R.  P.  I.  Support  of  the  alumni,  how¬ 
ever,  was  not  forthcoming. 


NEW  IOWA  DAILY 

The  Halden  Publishing  company  this 
week  began  publication  of  the  Creston 
(la.)  Etrxuig  Xcies.  an  afternoon  paper. 
J.  W.  Halden  for  many  years  publisher 
of  a  farm  bureau  paper  in  Creston.  and 
C.  F.  Skirvin.  former  publisher  of  the 
Keokuk  (la.)  Daily  Gate  City,  are  the 
owners. 


“For  the  first  eight  months  of  the  year,” 
the  bulletin  continues,  “the  total  exports 
of  pulp  and  paper  amounted  in  value  to 
$114,397,774,  compared  with  $111,871,511 
in  the  corresponding  months  of  1926,  an 
increase  for  the  current  year  of  $2,526,- 
263.  Of  the  total  in  this  period  exports 
of  pulp  accounted  for  $31,256,992  and 
paper  for  $83,140,782,  the  respective  totals 
for  the  eight  months  of  1926  being  $33,- 
238,061  and  $78,633,450.  Pulpwood  ex¬ 
ports  have  been  greater  this  year,  the 
total  for  the  first  eight  months  being 
1.219,404  cords  valued  at  $12,213,614,  as 
oimpared  with  976,345  cords  valued  at 
89.644,474  in  1926. 

“Reports  of  the  various  producing  com¬ 
panies  agree  that  the  industry  is  in  a 
strong  and  healthy  position  today,  and 
that  while  there  has  been  a  temporary 
overprrKluction  this  is  generally  recog¬ 
nized  and  will  be  remedied  by  time. 
There  has  in  the  past  few  years  been 
a  gradual  and  moderate  decline  in  the 
price  of  newsprint  which  is  believed  to 
have  reached  near  bottom.  The  industry 
in  the  future  expects  further  reactions 
in  the  cost  of  manufacturing  due  to  im¬ 
proved  methods  and  better  operations,  but 
these  will  be  offset  to  an  extent  at  least 
hy  the  continual  ri.se  in  wood  costs  and 
the  necessity  for  large  expenditures  in 
protecting  the  forests  from  fire  and  other 
destruction. 

“Meanwhile  new  establishments  and 
additional  machines  are  adding  to  Ca¬ 
nadian  newsprint  capacity.  The  plant  of 
the  St.  Anne  Paper  Company  at  Beaupre, 
Quebec,  has  commenced  production  and 
that  at  Limoilu  in  the  same  Province  of 
the  -Anglo-Canadian  Pulp  and  Paper 
Company  is  expected  to  commence  opera¬ 
tions  in  November.  The  fourth  news¬ 
print  machine  of  the  Gatineau  mill  of  the 
Canadian  International  Paper  Company  is 
now  in  complete  operation,  the  first  hav¬ 
ing  been  started  in  April  of  this  year. 
With  the  Three  Rivers  and  Gatineau 
mills  the  company  has  now  a  capacity  of 
1.300  tons  of  newsprint  per  day,  equal 
to  all  Canadian  protluction  in  1913  and 
that  of  all  the  mills  of  Norway  and 
Sweden  last  year. 

“Pulp  and  paper  matters  have  come 
very  much  to  the  fore  in  the  Maritime 
Provinces  lately.  The  International  Paper 
Company,  it  is  understood,  proposes  to 
establish  a  mill  at  Dalhousie,  New  Bruns¬ 
wick.  as  a  sequence  to  its  development 
work  at  Grand  Falls.  Plans  for  the 
erection  of  a  large  sulphite  mill  in  Cape 
Breton  and  for  the  establishment  of  a 
paper  mill  near  Liverpool,  in  Nova  Scotia, 
are  before  the  Provincial  Government  at 
the  present  time. 

“With  the  Canadian  industry  nearing 
the  point  where  it  will  have  a  surplus 
after  meeting  I’nited  States  requirements, 
and  w'ith  the  formation  of  the  Canadian 
Newsprint  Company  with  the  object  of 
developing  other  export  markets,  a  good 
deal  of  interest  has  come  to  center  m.ton 
the  future  possibilities  for  the  Oriental 
market.  The  spread  of  education  in  the 
Far  East  is  naturally  resulting  in  an 
enormous  increase  in  the  consumption  of 
paper,  and  Canada  will  probably  be  a 
very  aggressive  competitor  for  the  secur- 


Newspaper  advertising  built  around  the 
distribution  agency  in  any  community  is 
much  more  effective  in  a  national  adver¬ 
tising  campaign  than  magazine  advertis¬ 
ing,  Joseph  P.  Licklider  of  St.  Louis, 
Mo.,  advertising  manager  and  sales  re¬ 
search  director  of  the  Missouri  State 
Life  Insurance  Company,  told  members 
and  guests  of  the  .Advertising  Club  of 
Indianapolis  meeting  at  the  Spink-.Arms 
hotel  there  last  week. 

Mr.  Licklider.  who  spoke  on  “That 
Something  in  Advertising,”  emphasized 
the  value  of  newspaper  advertising  in  any 
given  locality  to  familiarize  the  persons 
of  that  locality  with  the  merits  of  a 
product  or  service.  He  spoke  of  the 
$5(K),(XK)  newspaper  advertising  campaign 
which  his  company  will  inaugurate  to 
reach  50,000,000  persons  in  four  months. 

“We’ve  got  to  realize  that  in  our  ad¬ 
vertising  we  are  trying  to  get  over  to  the 
reader  an  idea  or  a  convenience,  rather 
than  a  lot  of  technical  knowledge  regard¬ 
ing  a  product  or  service,”  he  said. 

“Advertising  that  is  effective  depends 
tipon  several  things,  but  the  fact  is  that 
unless  the  advertising  has  ‘that  some- 


Leads,  Slugs  and  Rules 

A  ll  You  Need! 

The  Elrod  Slug  Caster  brings 
to  the  composing  r(K)m  an 
inexhaustible  source  of  sup¬ 
ply  for  leads, slugs  and  plain  rules 
of  various  point  sizes  cut  to  any 
length. 

Practically  automatic  and  ex¬ 
tremely  simple,  it  can  be  operated 
with  minimum  attention  by  al¬ 
most  anyone. 

Changes  from  one  size  or  kind 
of  product  to  another  are  made 
quickly. 

Elrod  material  is  solid  and 
stands  up  under  the  most  severe 
press  and  stereotyping  conditions. 

Ludlow  Typograph  Co. 

2032  Clybourn  Ave.,  Chicago 
Boston  — Atlanta 
New  York — San  Francisco 


Our  Paper 
Looks  Cleaner 
Every  Day 

The  Bristol  press  Publishing  company 


99  MAIN  STREET 

Bristol.  Connecticut 


July  23,  1927 

Ludlow  Typograph  Company 
Chicago,  Illinois 

Gentlemen: 

We  have  been  operating  the  Ludlow 
Typograph  now  for  one  year  and  we 
really  wonder  how  we  got  along  with¬ 
out  it.  The  paper  looks  cleaner  every 
day  with  all  new  type  faces  in  the 
large  display.  Also  when  a  heavy  day 
comes  there  is  no  trouble  with  running 
out  of  sorts  as  when  we  depended  upon 
hand  set  type  for  our  display  lines. 

You  have  a  good  machine  and  we 
like  it. 

Very  truly  yours, 

(Signed)  Arthur  S.  Barnes 
Manager 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


Boston:  470  Atlantic  Avenue 
New  York:  6,1  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  COMPOSITION 


LUDLOW  QUALITY  SLUG  COMPOSITION 


■I.ITV 


More  than 
195,000 
Daily 


More  than 
425,000 
Sunday 


**Greatest  Salesman  in  the  West‘ 


10<  Sunday 


October  15,  1927 


EXAMINER  FOUNDS  HOUSEHOLD  ECONOMICS  SCHOOL 

'THANKS  FOR  PRECISE  REPORT’  SAYS  LETTER  ON  SURVEY 

fABOUS  CHEFS  WILL  |.tiu<-vcoijc-dc  /  I  “EOHll  HEAH  USI 
DEMONSTRATE  DISHES  AlMCJaPrlli.Kli..  ^FlFfTlON’^ 


C 'CARRYING  co-operation  with  its 
j  food  advertisers  to  the  Nth  degree, 
the  Los  Angeles  Examiner  has  just 
inaugurated  what  is  unquestionably  one 
of  the  finest  cooking  and  household 
economics  schools  ever  established  by  a 
newspaper. 

Twice-a-week  sessions  are  held  in  the 
eleventh  floor  auditorium  of  Barker 
Brothers,  called  “the  most  beautiful  retail 
store  in  .America,”  with  distinguished 
chefs  from  famous  hotels  and  clubs 
making  personal  appearances  and  demon¬ 
strating  the  preparation  of  dishes  which 
have  brought  them  renown. 

Prudence  Penny  There 

AS  far  as  possible.  Examiner-adver¬ 
tised  products  are  to  be  used  and  the 
audiences  will  be  presented  with  detailed 
menus  and  recipes  and  a  list  of  suggested 
brands  that  will  assure  success  in  their 
own  kitchens. 

Prudence  Penny,  editor  of  The  Ex¬ 
aminer’s  Household  Economics  depart¬ 
ment,  will  be  in  direct  charge  of  the 
school  at  all  times. 

Dietary  experts,  authorities  on  various 
phases  of  home-making,  arbiters  of  things 
culinary,  will  appear  in  the  course  of  fur¬ 
ther  programs,  and  there  will  be  an  organ 
recital  preceding  each  class. 

Attractive  Hall 

ONE  of  the  features  of  each  session 
will  be  the  privilege  of  those  at¬ 
tending,  of  requesting  a  demonstration  of 
some  recipe  about  which  they  have  heard, 
or  with  which  they  might  possibly  have 
had  some  trouble.  “Pet  recipes”  will  also 
be  considered  for  the  edification  of  the 
“students.” 

Barker  Brothers’  auditorium  is  one  of  the 
most  attractive  gathering  places  in  I>os  Angeles, 
and  is  a  frequent  rendezvous  for  those  who 
hear  lectures  on  landscaping,  interior  decorating 
and  other  elements  of  successful  ho'isehold 
conduct.  It  seats  650  people. 

Food  advertisers  shculd  make  immediate  ar¬ 
rangements  to  cash  in  on  'The  Examiner’s 
5'chool  of  Household  Economics.  It  provides 
a  tie-up  value  that  cannot  be  had  through 
any  other  medium  in  Los  Angeles. 


HE  C.  E.  CONOVER  COM 
PANY,  of  319  Fifth 


Avenue, 

New  York,  recognizing  intelligent 
direction  and  the  ability  to  get  things 
done  quickly,  accurately  and  thoroughly, 
recently  through  A.  J.  DuVal,  its  Pacific 
Coast  representative,  put  itself  on  record 
that  when  it  makes  its  next  selection  of 
media  in  Los  -Angeles,  the  Los  .Angeles 
Examiner  will  head  the  list. 

Quoting,  in  part,  from  Mr.  DuVal’s 
letter,  we  offer  his  remark  with  a  more 
or  less  modest  bow  : 

“  .  .  .  we  have  carefully  gone  over  this 
survey  and  wish  to  thank  you  for  the 
most  PRECISE  report  of  conditions  as 
they  exist.  .  .  .  Feel  assured  that  when 
the  next  selection  of  mediums  is  made 
that  the  Los  Angeles  Examiner  will  head 
the  list.” 


96%  Is  Some  Coverage 

p'OR  a  newspaper  in  New  York  to 
cover  its  city  territory  in  as  thorough 
a  fashion  as  The  Sunday  Examiner  does 
Los  .Angeles,  would  necessitate  an  “in- 
side-of-New  A'ork”  circulation  of  1,560,- 
000.  The  nearest  approach  to  that  figure 
is  615,000  short.  To  make  the  picture 
graphic  for  those  of  you  who  know  your 
Chicago  better,  126,708  circulation  would 
have  to  be  added  to  the  greatest  news  dis¬ 
tribution  Chicago  now  boasts,  to  reach 
%%  of  Chicago’s  families,  as  The 
Examiner  reaches  %%  of  Los  .Angeles' 
families  every  Sunday. 


7 HE  lobby  of  Barker  Brothers,  largest  furniture  store  in  the  world,  in  the  audi¬ 
torium  of  which  The  Los  Angeles  Examiner's  School  of  Household  Economics 
meets  every  Tuesday  and  Thursday  for  a  study  of  modern  cookery  and  discussion 
of  the  advertised  food  products  of  today.  The  most  famous  chefs  of  the  West  Coast 
are  scheduled  to  demonstrate  their  finest  dishes. 


WITH  more  than  $37,000,000  in  ''  |  'HE  greatest  gratification  to  be  had 
new  factories  and  additions  to  out  of  any  job  is  to  win  appre- 

Los  Angeles  credit  in  the  fii^st  ciation  for  having  done  it  well, 

nine  months  of  1927,  the  West  Coast  Therefore,  you’ll  excuse  us  if  we  take  up 
metropolis  has  just  closed  the  greatest  a  few  seconds  of  your  time  with  another 
industrial  growth  and  expansion  in  its  note  on  our  Merchandising  Service  work, 
history  over  like  period.  which  incidentally,  gets  enough  letters  of 

The  rubber  industry  leads  the  field  with  this  type  to  justify  considerable  self  sat- 
the  location  in  Los  .Angeles  of  Goodrich  isfaction. 

and  Firestone,  representing  an  expendi-  This  one  is  from  N.  W.  .Ayer  &  Son. 
ture  of  $10,000,000.  These  two  plants  “It  is  a  pleasure,”  they  write,  “to  again 
alone  will  employ  3,500  people  and,  with  tell  you  that  your  continued  interest  and 
new  capacity  swelling  the  output  of  the  effective  merchandising  service  in  con- 
great  Goodyear  factory,  which  pioneered  nection  with  the  advertising  of  the 
in  Los  Angeles,  will  place  that  city  second  KELLOGG  COMPANY,  is  thoroughly 
in  rubber  goods  production.  appreciated  by  the  advertiser  and  this 

Furniture,  steel,  glass,  automobile  and  agency,  and  to  assure  you  that  your  co¬ 
roof  and  floor  coverings  are  among  other  operation  has  been  an  important  factor  in 
leading  industries  making  big  expendi-  making  this  advertising  pay  the  adver- 
tures  in  the  past  nine  months.  tiser.” 


Red  Blood! 


'T'  H  R  E  E  to  six 
*  paRcs  of  sf^- 

news  daily;  eisht  ■ 

pages  every  Sunday  / 

edited  by  Mark 
Kelly,  most  brilliant 
sports  writer  on  the 

Pacific  Coa.st.  con-  y 

tributed  to  by  b/ 

Damon  Runyon,  the  ^ 

daddy  of  ’em  all. 

"Bugs”  Baer,  and 
whatever  sports- 
world  luminaries 
chance  to  be  bright- 
ening  the  horizon — 
that’s  one  of  the 
many  things  The 

Los  Angeles  Ex-  MaRK  KeI.I.Y 

aminer  offers  its 
men  readers,  in  the 

sector  of  .-Xmerica  where  everybody  plays  at 
something  and  most  sports  are  enjoyed  the  year 
around 

We’ll  send  you  a  couple  of  sample  sport- 
sections,  if  you’d  like  to  see  them. 


Growing 


C  F  E  A  K- 
^  ING  of 
Chicago  and 
New  York, 
as  we  did 
this 


abovi 

has  added 

401,793  population;  Chicago,  221,725, 
and  LOS  ANGELES,  724,0001  The 
migration  continues.  And  66  out  of 
every  100  of  the  new  arrivals  who  sub¬ 
scribe  to  a  morning  paper  choose  The 
Examiner,  a  7-year  analysis  proves.  Of 
new  Sunday  readers,  it’s  75  out  of  every 
100! 


EXAMINER  Readers  are  the  greatest  spenders 
in  the  West!  They  hand  out  a  hillion  dollars 
and  over  every  year  for  the  things  they  need! 


No  wonder  the  first  six  months  of  1927  showed  The  Los 
Angeles  Examiner  leading  EVERY  newspaper  in  its  ter¬ 
ritory  in  total  advertising  in  this  QUALITY  classification: 

Radio  Musical  Instruments  Building  Materials 
Furs  Jewelry  Oectrical  Appliances 


if  you’d  like  to  see  them. 

Data  Book  Ready 

'T'HE  Lcs  Angeles  Examiner’s  1927-1928 
“Data  Book,”  should  open  your  eyes  as 
to  the  sales  possibilities  in  Los  Angeles,  fifth 
greatest  American  Market.  It’ll  be  off  the 
press  at  once,  and,  if  you  care  to  be  remem¬ 
bered,  say  so,  on  your  letterhead. 


:n,  your  proofreaders— believe  that  Two  chapters  may  be  well  marked  for 
to  a  newspaper  what  virtue  is  to  a  contributions  to  the  subject.  The 

•  III  limits  itself  to  what  editors  treats  of  the  reporter  and 

In  addition  to  the  opinions  ^is  tools  It  pomts  out  the  ne^  for  a 
hor  a  number  of  practical  news-  background  and  the  desirability  of 

n  are  quoted  at  length.  A.  R.  national  backpound  at  the  same  time 

l,  managing  editor  of  the  Neiv  hopes  to  become  a  good  newspaper 

raid  Tribune,  for  e.xample,  thus 

,  on  what  happens  on  his  paper  S.  Ochs  for  making  possible  The  Amer- 
ftinp  of  news-  '‘^an  year  Book  — described  as  a  true 

,  news  day  we  a're  embarrassed  with  newspaper  man.  ‘‘The 

ur  problem  is  one  of  selecting  the  Almanac  put  OUt  DV  the  A  Y ork 
a  great  variety  of  good  copy.  On  IT  arid  is  praised  for  its  Statistical  intor- 
cible.^rrl.  ";;;"£l“7oom'  Ef"  Congressional  Record 

si>ot  news  saves  us  from  this  pre-  comes  in  tor  a  ‘Word  01  praise.  The 
sometimes  it  is  entirely  a  matter  of  other  chapter  that  IS  full  of  practical  in- 
red^^osition.  ‘  Thal’^fs  w'hy  on  a  dull  formation  considers  only  the  community 
than  on  a  busy  day  there  is  such  a  newspaper.  It  shows  how  Community 
in  the  contents  of  _  papers.  The  weeklies  may  adopt  metropolitan  features 
tanon  ,mtsMe"ff  Te  meu-opolitril*  dis“  hp  it  of  course  stresses  features  that  are 
that  means  that  for  us  a  local  story,  distinctly  local. 

has  wide  significance,  is  not  the  appendix  makes  “Getting  and 

most  important  news.  Inexperienced  •>  i  li  . 

1  inclined  to  feature  stories  that  they  .  ritlllg  AewS  more  valuable  as  a  text 
nally  interesting,  regardless  of  other  in  a  College  classroom.  The  author 
m■or^fn•cl!ned'they"afe'^o^'^^^^^  et^ieiitly  had  this  tdew  in  mind  in  com- 

position  i>y  rules  that  experience  has  piling  the  Dook.  Formerly  he  ‘was  in- 

m.  structor  in  journalism  in  the  University 
ind  general  assignments  are  con-  of  Illinois. 

in  chapters  IV  and  V.  These  The  volume  concludes  with  facsimiles 
valuable  information  for  the  of  the  first  pages  of  the  New  York 
ut  may  be  skipped  by  members  Times,  La  Prensa,  Neiv-Yorker  Staats- 
orking  press.  The  same  asser-  Zeitung,  Courrier  Des  Etats-Unis,  Ohio 
hold  true  of  chapters  \T,  which  State  Journal,  Atlanta  Cotistitution,  Tulsa 
Dix  takes  up  newspaper  English,  and  chapter  Daily  World,  San  Tran  cisco  Chronicle. 

\TI.  which  outlines  the  leads  found  in  _  *  *  * 

'( ISSIBLY  it  may  interest  not  only 
in  chapter  one  correspondent  but  also  several 
Is  are  discussed  in  chap-  readers  of  this  department  to  know  that 
a  complete  history  of  the  first  .\merican 
cartoon — the  snake  divided  in  several 
to  represent  colonies — has  been 


biography,  shows  something  of  the  man  I'rank  Petrie,  "Co-operation  of  News- 
who  was  the  first  critic  of  English  jour-  paper  Departments”;  and  Ralph  L. 
nalism.  Peters.  “How  the  Country  Press  May  Be 

In  the  cradle  days  of  London  jour-  Brightened." 
nalism  when  most  of  the  news  went  forth  These  winning  theses  indicate  some- 
in  the  form  of  news  letters  their  writers  tiling  of  the  practical  research  work  that 
frcxjuently  spoke  of  Jonson  as  being  is  being  done  by  the  Department  of  Jour- 
greater  than  Shakespeare.  But  Rare  Ben  nalism  at  Ohio  State  University, 
knew  better.  He  spoke  of  the  Bard  of  *  *  » 

Avon  as  one  who  wrote  not  for  an  age 

but  for  all  time.  IJOOKS  on  news  writing  and  news 

Xot  only  in  his  plays  but  also  in  his  reporting  have  devote<i  most  of  their 
poems  Rare  Ben  was  constantly  referring  space  to  metropolitan  dailies — possibly 
to  the  journalists  of  his  day — the  men  two  hundred  in  number.  The  dailies, 
who  covered  the  news  of  the  Exchange,  numbering  about  1,800,  that  are  pub- 
the  publisher  who  had  his  place  of  busi-  lished  in  smaller  cities  have  bei 
ness  in  Popes-Head  Alley,  and  the  writer  much  neglected  by  these  authors, 
of  letters  of  intelligence  who  frequented  Harwood  in  ‘‘Getting  and  Writing 

the  middle  aisle  of  St.  Paul’s  church.  ^  Xews”  (George  H.  Doran  Company)  ad-  .\merican  newspapers.  The  body  of  the 
Jonson’s  play,  ‘‘The  Staple  of  News,”  dresses  himself  primarily  to  the  needs  of  newspaiier  story  is  treated 
is  a  satire  on  the  coranto  coiners,  as  the  reporters  on  dailies  published  in  a  city  \TH.  Personal; 
newspaper  publishers  were  then  called,  of  100,000  or  under.  The  illustrative  mat-  ter  IX. 

His  poem,  “The  New  Cry,”  is  a  similar  ter  that  he  uses  has  in  the  main  been  One  of  the  briefest  chapters,  but  in¬ 
bit  of  satire  on  the  hunger  and  thirst  for  drawn  from  small  city  dailies  and  com-  cidentally  one  of  the  best,  takes  up  the  parts  _  _  _  _ 

news  and  sensation  that  existed  in  his  munity  weeklies,  though  metropolitan  morgue  and  the  duties  of  the  boneyard  carefully  traced  by  .\lbert  Matthews  of 
day.  journalism  has  not  been  completely  over-  editor — to  use  the  slang  of  the  office.  Boston  in  a  bixiklet  put  out  by  John 

Newspaper  men  will  be  grateful  to  looked  by  way  of  comparison.  Speeches  and  interviews  have  separate  Wilson  and  Son,  of  Cambridge,  Mass. 

Mr.  Steel  for  bringing  Rare  Ben  off  the  The  second  chapter  in  “Getting  and  chapters.  Changes  in  the  character  of  The  booklet  is  a  reprint  from  the  pub- 

dusty  shelves  of  forgotten  playwrights  Writing  News”  takes  up  truth  and  the  press  agents  are  outlined  in  chapter  XIV.  lications  of  the  Colonial  Society  of  Mas- 
and  making  him  a  human  being  who  did  reporter.  It  is  a  serious  reply  to  Pi-  The  gamut  is  run  from  the  fakir  in  the  sachusetts  and  is  one  of  the  most  schol- 

something  else  besides  pen  “Drink  to  Me  late’s  jest,  “What  is  truth?”  A  perusal  old  circus  to  the  counselor  of  publicity  arly  pieces  of  reseach  that  I  have  ever 

•Only  With  Thine  Eyes.”  of  this  chapter  ought  to  be  an  assign-  for  the  great  corporations.  In  this  chap-  seen.  It  shows  the  errors  that  have  b«n 

„  „  *  ment  given  to  every  cub  when  he  gets  ter  the  views  of  Ivy  Lee  are  set  forth  made  about  Franklin’s  cartoon  even  by 

PITH!  I'gHKRe;  nrintinir  mtopraviire  In  it  Joseiffi  Pulitzer,  to  illustrate  the  latter.  News  features  such  men  as  John  Fiske.  It  also  shows 

^  a  of  the  St.  Louts  Post  Dispatch  have  a  chapter  that  may  well  be  read  that  the  original  caption  was  not  “Unite 

sections  will  want  .‘o Kotary  york  World,  is  quoted  as  both  bv  the  cub  and  by  the  star.  or  Die"  but  “Join  or  Die.” 

Gravure  and  Its  Place  in  Journalism  by 
Russell  H.  Reeves  in  The  Ohio  News- 

published  by  the  Department  of  ,  not  enough  to  refrain  from  publishing 

T  ^  ,r  ^  I  news.  It  is  not  enough  to  take  ordinary 

Journalism  of  Ohio  State  L'niversi^,  care  to  avoid  the  mistakes  which  arise  from  the 
Columbus,  Ohio  This  article  won  the  ignorance,  the  carelessness,  the  stupidity,  of  one 
Wolfe  Journalism  Honor  Medal. 

The  article  first  takes  up  the  history  umch  more  than  that;  vou  have  got  to 
of  gravure  printing  and  shows  consider-  every  on*  connected  with  the  paper — you; 
oW..  r«Porrli  nn  the  nart  of  its  author.  “>”•  your  correspondents. 


Over  400  dailies 
now  use 


Lowell,  Mass.,  and  Lawrence,  Mass. 

Increasing  volume  of  manu¬ 
factured  products  insures 
healthy  buying  ability  for 
national  newspaper  adver¬ 
tisers  in  this  rich,  compact 
sales  district. 

Merchandising  executive  con¬ 
tacts  the  2906  retailers  and 
45  wholesalers  for  our  na¬ 
tional  advertisers  —  while 
the  able  to  buy  population 
is  reached  completely  by 
these  two  newspapers. 

“Tell  Them  and  Sell  Them” 
Through  the 

Lawrence,  Mass. 

Eagle  and  Tribune 

Lowell,  Mass. 

Courier-Citizen  &  Leader 

Bryant,  Griffith  &  Brunson,  Inc. 
New  York  Chicago 

9  £.  41st  St.  1310  Bell  Bldg. 

Boston  Atlanta 

201  Boyonihire  St,  Walton  Bldg. 


There  must  be  sound 
reasons  why  so  many  of 
your  fellow  publishers 
have  chosen  Certifieds. 


ir  e  invite  your 
comparison  too. 
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at  the  source  of  the  news  ^ 


Here  are  two  reasons  for  many  jumps  in  circulation :  Miss  Ruth  Elder,  at 
Roosevelt  Field,  Long  Island,  just  before  hopping  off  on  the  longest  over-the- 
water  flight  ever  made  by  a  woman;  and  Paul  White,  of  the  United  Press 
New  York  staff,  who  wrote  Miss  Elder’s  story  for  United  Press  newspapers. 


UNITED 


Editor  &  Publisher  for  October  15,  1927 


NEWS  MAN  EXECUTED 
IN  MEXICO 

Firing  Squad  Ends  Life  of  Cape- 
tillo,  Serrano  Follower — 

F.  F.  Palavicini  Is 
Deported 


One  newspiiper  man  has  been  executed, 
another  has  been  deported  and  a  third  is 
waiting  trial  in  connection  with  the  i>resent 
revolution  in  Mexico. 

Alonso  Capetillo.  for  several  years  en¬ 
gaged  in  reportorial  and  imblicity  work, 


Elxclusive  photograph  received  by 

Editor  &  Publisher  this  week  of 

Felix  F.  Palavicini,  with  insert  show¬ 
ing  him  in  the  debated  imperial 
whiskers. 

was  captured  in  company  with  General 
Francisco  R.  Serrano  and  was  executed 
by  musketry  follow'ing  a  summary  trial 
by  a  court-martial  in  the  field. 

Vito  Alessio  Robles,  former  editor  of 
El  Democrata,  a  paper  which  has  since 
suspended  publication,  and  who  has  held 
important  diplomatic  posts,  was  detained 
at  his  home  and  is  pending  trial.  Trial 
by  a  military  court  was  set  aside  through 
habeas  corpus  proceedings  and  he  is  now 
to  come  before  the  established  criminal 
tribunals. 

Felix  F.  Palavicini.  founder  and  for 
some  time  owner  of  El  Universal,  a 
morning  daily  in  Mexico  City,  whose 
antagonism  to  the  Calles  government  has 
long  kept  Mexican  politics  in  a  turmoil, 
was  deported  Oct.  12. 

He  was  accompanied  to  the  border  by 
Mexican  secret  service  agents  and  reached 
Laredo  late  in  the  afternoon.  He  had 
been  in  jail  for  several  days  before  his 
deportation  and  numerous  reports  of  his 
execution  had  been  circulated. 

Palavicini  became  widely  known  during 
the  world  war  when  he  incurred  the 
animosity  of  President  Carranza  by  urg¬ 
ing  Mexico  to  support  the  allied  cause. 
For  his  temerity  he  was  forced  into  exile 
for  a  time. 

The  arrest  of  Palavicini  caused  some- 
w’hat  of  a  sensation  not  only  because  of 
his  prominence  in  Mexican  journalistic 
and  literary  circles  but  because  of  feat¬ 
ures  connected  with  it  which,  but  for  the 
seriousness  of  the  charges  against  him, 
present  all  the  characteristics  of  light 
comedy. 

A  man  of  rather  conspicuous  appear¬ 
ance,  clean  shaven,  excessively  bald,  he 
was  found  wearing  a  wig  of  light  brown, 
flowing  moustachios  and  an  _  imperial 
beard  at  the  time  of  his  detention.  Sev¬ 
eral  days  prior  to  the  uprising,  he  had 
left  his  home  in  Mexico  City  and  had 
gone  to  one  of  the  outlying  subdivisions 
where  he  was  living  in  a  miserable  shack 
in  company  with  a  single  servant  to  whom 
he  refers  as  his  “valet,”  one  Ignacio 
Rodriguez. 

In  Laredo  Wednesday  Mr.  Palavicini 
explained  the  beard  incident  as  follows: 

“A  few  minutes  before  I  was  taken 
out  of  prison.  Captain  Kennedy  of  the 
Presidential  staff  came  to  my  cell,  gave 


me  a  set  of  moustaches  and  whiskers  to 
luit  on,  and  took  my  picture  in  order 
that  the  Government  might  exhibit  it  and 
say  that  I  had  been  hiding  in  disguise,” 
tlie  statement  added. 

Senor  Palavicini  said  he  would  not  re¬ 
turn  to  Mexico.  He  would  make  his 
home  in  Havana,  he  announced. 

The  deported  editor  is  a  native  of  the 
state  of  Tabasco  and  is  of  Italian  and 
Si)anisli  descent. 

In  1924  he  founded  El  Globo,  but  his 
constant  attacks  o!i  Calles  and  opposition 
to  the  government,  centering  chiefly  upon 
Pani,  Minister  of  Finance,  soon  forced 
him  to  suspend  publication.  Later  he 
started  another  weekly  newspaper,  which 
continued  his  criticism. 

His  friendship  for  both  Gomez  and 
.Serrano,  leaders  of  the  rebellion,  was 
well  known  and  a  recent  editorial  in  his 
weekly  flatly  accusing  Calles  of  using 
government  machinery  to  further  the 
candidacy  of  Obregon  for  the  Presidency, 
is  believed  to  have  caused  his  deportation. 

CHANGES  HEADUNE  POUCY 

N.  Y.  Telegram  Editor,  Holding  Eight 

Column  Streamers  for  Big  Breaks 

W.  L.  Sturdevant,  editor  of  the  New 
York  Earning  Telegram,  has  changed 
that  newspaper’s  policy  in  regard  to  front 
l>r.ge  headlines.  Eight  column  streamers 
used  daily  on  the  old  Telegram  are  being 
held  for  use  only  when  the  news  warrants 
them,  Mr.  Sturdevant  explained  to 
Editor  &  Publisher  this  week. 

“My  theory  is  that  a  newspaper  insults 
the  intelligence  of  its  readers  by  shouting 
out  everything  that  comes  along  whether 
it  is  really  important  or  not,”  Mr.  Sturde¬ 
vant  said.  “The  same  reader  does  not 
resent  it  if  a  big  headline  is  used  over  a 
really  big  story.  Such  a  headline  tells 
the  reader  courteously  that  the  story  be¬ 
neath  is  really  important  and  should  be 
read,  if  a  person  wishes  to  be  really  in¬ 
formed.” 

Two  column  heads  are  being  used  most 
commonly  for  front  page  lead  stories  in 
the  Telegram  now.  Eight  column  stream¬ 
ers  are  being  used  over  really  sensational 
breaks,  which  have  been  running  recently 
about  two  or  three  times  a  week.” 

Mr.  Sturdevant  is  also  playing  down 
racing  news  on  the  Telegram,  he  said. 

“We  are  covering  all  news  of  the 
races,”  Mr.  Sturdevant  said,  “but  we  don’t 
let  coverage  of  this  sport  dominate.” 

MANNING  RESIGNS 

David  Manning,  assistant  treasurer  of 
the  Cleveland  Plain  Dealer,  has  resigned, 
and  will  engage  in  business  in  Monterey 
county.  California.  He  will  be  succeeded 
by  J.  G.  MacLachlan,  who  has  been  with 
the  Plain  Dealer  nine  years. 

MISSOURI  MEET  OCT.  27-29 

Final  arrangements  for  the  Missouri 
Press  .Association  meeting  at  Joplin,  Mo., 
Oct.  27,  28  and  29  will  include  a  “sur¬ 
prise  banquet”  the  night  of  October  28 
with  Richard  Lloyd  Jones,  editor  of  the 
Tulsa  (Okla.)  Tribune  as  the  speaker, 
J.  S.  Hubbard,  executive  secretary,  has 
announced. 


HASKELL  TO  REPRESENT 
U.  S.  PRESS  ABROAD 

Baltimore  Evening  Sun  Man  Awarded 
Engli>h  Speaking  Fellowship 
— Will  Spend  Year  on 
British  Papers 

Henry  C.  Haskell,  member  of  the  local 
staff  of  the  Baltimore  Ezvning  Sun,  will 
.sail  for  England  about  Nov.  1  to  spend 
a  year  in  the 
British  Isles  do¬ 
ing  news  paper 
work  under  an 
arrangement  be¬ 
tween  the  Eng¬ 
lish  Speaking 
L'nion  of  the  Brit¬ 
ish  Empire  and 
the  London 
Times.  He  has 
been  granted  a 
one-year  leave 
of  absence  from 
the  Evening  Sun 
,,  „  „  for  that  purpose. 

Hensv  c.  Haskell  Arrangement  has 

been  made,  it  is 
said,  for  an  exchange  of  such  fellow¬ 
ships  annually.  Thomas  T.  E.  Cadett,  of 
London,  a  sub-editor  of  the  Times  there, 
spent  la.st  year  in  America  working  on 
various  newspapers  in  this  country.  Mr. 
Haskell  will  be  the  first  American  to  go 
abroad  under  the  arrangement. 

He  was  selected  by  a  committee  of 
which  Julian  Mason,  editor  of  the  New 
York  Evening  Post,  is  chairman,  the 
.American  branch  of  the  English  Speak¬ 
ing  Union  co-operating  in  the  plan. 

It  is  understood  that  Mr.  Haskell  will 
work  on  daily  newspapers  in  London, 
Edinborough  and  Dublin  during  the  year, 
and  that  this  plan  will  be  followed  in  the 
future,  young  men  being  selected  for  the 
work. 

Mr.  Haskell  was  born  in  Kansas  City, 
May  1,  1902.  He  is  a  son  of  Henry  j. 
Haskell,  co-editor  of  the  Kansas  City 
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Lifts. 
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iDVERTISING  PAGES  REMOVn 

.'itar.  .\fter  receiving  his  early  training 
in  the  Kansas  City  Public  Schools,  Mr. 
Haskell  went  to  Harvard.  He  was  gradu¬ 
ated  in  the  class  of  1924  and  went  to 
Europe  that  fall.  He  spent  the  w  inter  of 
1924-25  at  the  University  of  Toulouse^ 
France,  and  in  traveling  about  Europe 
and  the  British  Isles. 

He  had  worked  on  the  staff  of  the 
Kansas  City  Star  in  the  summers  while 
at  Harvard  and  on  returning  from  Europe 
became  a  member  of  the  local  staff  of 
the  Wichita  (Kan.)  Beacon,  the  owner 
of  which  is  former  Governor  Henr>-  J 
.Allen  of  Kansas. 

Mr.  Haskell  came  east  about  a  year 
ago  and  joined  the  staff  of  the  Evening 
Sun.  He  has  spent  about  half  of  the 
time  he  has  been  on  that  paper  as  a 
member  of  the  staff  of  its  Washington 
Bureau. 

The  English  Speaking  Union  of  the 
United  States  on  Oct.  20  will  tender  a 
dinner  in  honor  of  J.  .Alfred  Spender, 
formerly  editor  of  the  Westminster 
Gasette  and  famous  British  journalist, 
who  is  coming  to  this  country  as  the 
first  Senior  Fellow  picked  by  the  or¬ 
ganization.  The  dinner  will  be  held  at 
the  Plaza,  with  Hon.  George  W.  Wick- 
ersham  presiding  and  Henry  J.  .Allen 
and  Mr.  Spender  as  speakers. 

The  Junior  Fellow  this  year,  succeed¬ 
ing  Mr.  Cadet  is  Philip  Hewitt-Myring, 
of  the  London  Daily  News,  who  is  al¬ 
ready  in  this  country. 

WEEKLY  GROUP  SOLD 

Five  weekly  newspapers  published  in 
.Addison  county.  Vermont,  have  been  sold 
by  William  H.  Wheeler  to  Edwarf 
Rockwood  and  Otis  F.  Rockwood.  The 
latter  have  been  publishers  of  the 
Vermont  Review  and  the  Brandon 
Union.  The  papers  that  figure  in  the 
change  of  ownershop  are  the  Vergennes 
Enterprise,  Orwell  Citizen,  Nezv  Ham 
News,  Middleburx  Record  and  the 
Bridport  Sun.  The  Rockwoods  took 
charge  of  the  newspapers  on  Oct.  1 
The  publication  points  are  located  at 
Vergennes  and  Brandon. 


On  Merit  Alone! 


To  BE  the  leading  Advertising  Medium  of  a  ter¬ 
ritory  acknowledged  the  richest  and  most  pop¬ 
ulous  in  the  country  is,  in  itself,  a  matter  of  just 
pride. 

BUT  add  to  this  an  established  leadership  among 
ALL  THE  SIX  DAY  NEWSPAPERS  in  the  United 
States,  as  the  1926  records  prove,  and  the  achieve¬ 
ment  becomes  impressive. 

Lei  us  send  pou  literature  shor»ing  l»h^,  to 
thoroughly  cover  the  great  Metropolitan  Dis¬ 
trict,  it  is  necessary  to  include  space  in  the 


UCAYts  REACmM  VWWa-. 

Eugene  W.  Farrell 

Business  and  Advertising  Manager 
215-221  Market  Street 
Newark  New  Jersey 

O’MARA  &  ORMSBEE,  Inc. 

General  Advertising  Representatives 
New  York  Chicaco  Detroit  San  Francisco 
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The  Only  Reason  He  Didn’t 
Break  More  Sales  Records  Is 
Because  There  Were  No  More 
Sales  Records  To  Break — 

That’s  the  story  of  Douglas  R.  Law¬ 
rence,  Frigidaire  dealer  at  Bingham¬ 
ton,  N.  Y.,  and  that’s  the  story  of 
Binghamton  dealers  in  almost  every 
class  of  electrical  and  automotive 
specialties. 

'’The  tremendous  interest  shown 
toward  Frigidaire  throughout  the 
the  Triple  Cities  (Binghamton,  John¬ 
son  City  and  Endicott)  and  the  rural 
sections  we  attribute  largely  to  the  ad¬ 
vertising  columns  of  The  Binghamton 
Press,”  writes  Mr.  Lawrence  in  an 
unsolicited  letter  of  testimonial. 

The  Files  of  The  Binghamton  Press 
bulge  with  similar  letters  from  local 
and  national  advertisers. 

The  publishers  of  The  Binghamton 
Press  claim  no  special  credit  for  these 
remarkable  results.  They  have  set 
themselves  to  the  idea  of  building  the 
best  newspaper  they  know  how,  and 
through  the  years  this  idea  has  been 
strictly  adhered  to. 

Frigidaire  and  all  of  the  other  remark¬ 
ably  successful  products  in  this  market 
had,  in  themselves,  all  the  qualities 
which  make  for  success.  The  Bing¬ 
hamton  Press  merely  helped  to  shorten 
the  time  and  emphasize  the  success. 

If  you  have  an  honest  product,  honest¬ 
ly  priced,  and  a  straight-forward  sales 
story  to  tell,  you  will  find  The  Bing¬ 
hamton  Press  an  ideal  medium  for 
your  purpose,  just  as  hundreds  of 
other  national  advertisers  have  found 
it  to  be. 

Perhaps  you  would  like  to  have  details 
of  some  of  these  outstanding  successes. 

Our  nearest  office  has  the  evidence  for 
your  inspection. 

The  John  Budd  Company 

National  Advertising  Representatives 

NEW  YORK  CHICAGO  ST.  LOUIS  ATLANTA 

9  East  37th  Street.  Tribune  Tower.  Chemical  Buildinf.  Mealey  Building. 

SAN  FRANCISCO  LOS  ANGELES  PORTLAND 

Sharon  Building.  Chamber  of  Commerce  Building  Security  Building 
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E  D  I 

ITALY’S  SHAME 

HE  clearest  exposition  of  Fascist  censorship  that 
we  have  seen  is  given  hy  George  Seldes,  for  ten 
years  an  American  correspondent  in  Europe, 
formerly  acting  at  Rome  for  Chicago  Tribune,  in  the 
current  issue  of  Harpers  Magazine.  Mr.  Seldes,  it 
will  he  recalled,  was  driven  out  of  Italy  by  Mussolini 
Iiecause  he  would  not  comply  with  the  vicious  rule 
to  write  nothing  that  would  reflect  on  the  Fascisti,  even 
though  the  subject  might  be  bitterly  cruel  assassina¬ 
tion  for  political  objects.  Previously  the  correspond¬ 
ent  had  refused  to  lie  to  the  American  public  in  behalf 
of  Soviet  Russia  and  had  been  driven  from  that  coun¬ 
try.  Wherein  is  the  gag  of  the  black  dictator  more  de¬ 
sirable  than  that  of  the  red? 

Terrorism  is  the  order  of  the  day  in  Italy,  with 
particular  reference  to  journalism.  The  local  press  is 
prostrate  and  the  foreign  correspondents  constantly 
are  being  reminded  that  the  penalty  for  truth  in  their 
dispatches,  when  it  reflects  on  the  government,  is 
summary  ousting.  Therefore,  according  to  Mr.  Seldes, 
the  foreign  correspondents  who  desire  to  remain  in 
R(»me  are  daily  in  the  act  of  turning  their  backs  on 
incidents  of  terrorism  on  the  specious  excuse,  “If  I 
send  this  I  shall  he  expelled;  it  is  better  to  ignore  it 
and  wait  for  something  bigger  to  break  which  will  be 
iK'tter  worth  the  price  I  shall  pay.”  So  the  suppres- 
suHi  becomes  voluntary  and  automatic.  The  corre- 
sjxMidents  have  been  buffaloed. 

One  of  the  most  interesting  features  of  Mr.  Seldes’ 
account  of  his  experiences  is  that  which  shows  how 
the  American  .Ambassador  is  used  as  a  cat's  paw  by 
Mussolini,  though  not  without  feelings  of  outrage. 
And  also  how  retiiied  has  become  the  Fascist  system 
of  harassment  of  the  correspondents.  When  Mr. 
Seldes  was  expelled  the  big  hotel  and  tourist  groups 
and  the  government  railroads  canceled  their  advertis¬ 
ing  in  the  papers  the  correspondent  had  represented 
and  addressed  many  letters  to  the  editors  promising 
to  resume  advertising  when  the  papers  suppres.sed 
unfavorable  news.  In  addition  to  this  form  of  black¬ 
mail  there  is  a  bribe  system  in  operation.  The  corre¬ 
spondent  who  will  tell  what  Mussolini  wants  the  world 
to  believe  may  receive  5.000  words  free  transmission 
per  month  over  the  transatlantic  cable.  Mr.  Seldes 
says  that  today  nearly  all  of  the  pro-Fascist  organs 
in  America  are  subsidized  by  free  cable  tolls. 

We  know  what  Mussolini  wants  of  America,  of 
course.  He  wants  our  gold.  We  ask  the  newspaper 
men  of  America  if  his  means  of  creating  a  favorable 
impression  here  recommend  him  or  his  government 
to  the  confidence  of  this  nation?  We  ask  if  it  is  not 
the  old,  old  story — that  governments  which  cannot 
bear  the  light  of  free  journalism  have  rotten  under¬ 
pinning  which  investors  and  nations  with  money  to 
loan  might  well  beware  of.  Not  until  Italy  can  bear 
the  truth,  both  favorable  or  unfavorable,  shall  we 
believe  that  her  new  system  of  government  is  what 
the  blackshirts  represent  it  to  be. 


Never  in  the  history  of  this  or  any  other 
country  has  the  newspaper  etijoyed  popularity 
comparable  zinth  that  of  the  present  as  circula¬ 
tion  records  eloquctitly  attest. 

GOING  IT  STRONG 

E  have  seen  some  rather  terrible  examples  ol 
newspapers  made  up  from  press  agent  dope, 
but  nothing  quite  to  compare  with  the  issue 
of  the  Groi'er  Hill  (O.)  Reporter  for  October  6. 
The  editor  must  have  been  hard  pressed  for  copy  that 
day,  for  out  of  20  columns  of  news  space  we  counted 
six  solid  columns  of  the  most  obvious  free  advertis¬ 
ing,  most  of  it  evidently  having  been  received  from 
one  press  agent  working  for  the  Conn  Music  Center  at 
Elkhart,  Ind.,  distributing  musical  instruments.  One 
would  think  that  the  average  reader  in  that  town 
would  be  pretty  well  fed  up  with  the  notion  that  what 
is  needed  to  make  life  complete  is  a  brass  horn  in 
every  home. 


Life  wsurance  needs  newspaper  local  sales 
service  and  it  is  simply  dumbfounding  that  those 
in  cermmand  of  this  giant  industry  would  fall 
for  the  cheap  and  offensh'e  lures  of  the  press 
agent.  But  what  can  journalism  say  of  its  own 
members  who  tolerate  the  raid? 


For  we  are  saved  by  hope:  but  hope  that  is 
seen  is  not  hope;  for  what  a  man  seeth,  why 
doth  he  yet  hope  for? 

But  if  we  hope  for  that  we  see  not,  then 
do  we  with  patience  wait  for  it.- — Romans, 
Mil;  24-25. 


1928  MARKET  GUIDE 

OR  months  in  Editor  &  Publisher  oflice  a  staff 
has  been  engaged  in  preparing  the  1928  issue 
of  our  annual  Market  Guide,  the  space-buyers’ 
key  to  the  market  of  the  United  States  and  Canada. 
It  is  a  stupendous,  almost  bewildering  work,  this  job 
of  surveying  1,400  city  and  town  markets  to  yield, 
in  convenient  and  comprehensive  form,  data  on  which 
a  manufacturer  of  any  commodity  may  sit  in  his  oflice 
in  New  York,  Chicago  or  San  Francisco  and  envision 
the  markets  wherein  he  may  trade  as  clearly  as  though 
he  had  personally  visited  each  place  to  familiarize 
himself  with  local  conditions. 

This  year  the  Market  Guide  will  contain  some 
350  pages  and  our  staff  has  succeeded  in  surveying 
76  more  markets  than  ever  before.  A  new  feature 
of  the  1928  Guide  will  be  specially  prepared  maps  of 
each  of  the  several  states,  showing  the  outlines  of 
retail  trading  areas. 

Some  years  ago  Editor  &  Publisher  launched  this 
annual  supplement  as  a  contribution  to  the  new  science 
in  business  which  embraces  mass  production,  conti¬ 
nental  distribution  and  local  newspaper  advertising 
geared  to  move  stocks  in  the  most  efficient  ways  and 
by  the  most  economical  means.  Today  it  is  to  be 
found  on  the  desk  of  every  important  distributor  and 
national  advertiser,  a  constant  source  of  valuable  in¬ 
formation.  We  have  heard  sales  and  advertising  men 
say  that  thej'  cannot  now  imagine  how  they  did 
business  before  the  Market  Guide  came  into  their 
offices.  Its  information  is  absolutely  exclusive,  no 
other  agency  whether  private  or  official  has  ever  at¬ 
tempted  to  report  local  trading  conditions  of  the  na¬ 
tion  and  Canada.  The  uses  to  which  the  Guide  is 
put  are  amazingly  varied.  We  expect  to  bring  out 
the  1928  Market  Guide  on  the  12th  of  next  month. 
It  will  go  to  every  sub.scriber,  without  additional  cost. 
It  will  be  a  better  service  than  ever  before  because  it 
is  more  complete  and  thorou.gh  and  carries  the  helpful 
maps  showing  retail  trading  areas.  Editor  &  Pub¬ 
lisher  offers  it  in  the  name  of  scientific  selling  and 
advertising. 


Advertisers  of  commodities  appealing  to  men 
are  increasingly  discovering  the  sporting  Pages. 

BASEBALL  HIGH-HAT 

CCORDING  to  Paul  Gallico,  a  sports  authority, 
Barney  Dreyfuss,  owner  of  the  pennant  winning, 
but  series  losing  Pittsburgh  Pirates,  is  of  the 
belief  that  the  newspapers  are  overwhelmingly  under 
obligation  to  professional  baseball  and  he  is  not  dis¬ 
posed  to  be  helpful  to  reporters.  For  instance,  when 
camera  men  sought  to  induce  the  great  magnate  to 
build  or  permit  them  to  build  a  stand  in  his  park  to 
accommodate  the  photographers  covering  the  world 
series  games,  Mr.  Dreyfuss  declined,  merely  permit¬ 
ting  them  to  have  general  admission.  Editor  Gallico, 
in  reporting  the  incident,  referred  to  the  Pittsburgher 
as  an  “inhospitable  and  narrow-minded  promoter,”  and 
reminded  him  that  for  weeks  last  summer  New  York 
Daily  News,  due  to  pressure  on  space  incident  to  un¬ 
usual  interest  in  heavyweight  boxing,  ran  local  base¬ 
ball  in  one  small  paragraph,  telling  who  won,  who 
pitched  and  giving  the  box  score.  The  editor  con¬ 
fesses  that  he  expected  a  storm  of  protest  from  read¬ 
ers,  but  out  of  the  immense  circulation  of  his  tabloid 
he  received — not  one  kick.  It  is  Mr.  Gallico’s  opinion, 
in  which  we  share,  that  Barney  Dreyfuss’  opinion  that 
baseball  has  the  press  by  the  neck  is  a  vain  and  foolish 
thought. 


I  ^  E 

THE  OLD,  OLD  STORY 

VER  and  over  the  story  is  repeated  in  journalis¬ 
tic  experience — the  newspaper  that  is  started  for 
objects  other  than  the  legitimate  pursuit  of  news 
and  opinion  for  all  of  the  people  is  a  highly  perishable 
commodity.  Particularly  vain  and  futile  are  the  at¬ 
tempts  to  establish  political  propaganda  sheets  in  this 
country.  We  know  of  no  venture  which  is  more  haz¬ 
ardous.  Take,  for  instance,  the  recent  attempt  to 
found  the  Indianapolis  Post.  This  daily  was  started 
in  July  with  Mayor  John  L.  Duvall  in  the  background 
and  with  Samuel  Insull,  the  Chicago  utility  magnate, 
the  alleged  angel.  A  petition  in  bankruptcy  was  filed 
recently  and  a  receiver  took  charge  this  week. 

Frequently  newspaper  editors  are  threatened  by  irate 
politicians  or  commercial  interests  with  rivalry  in 
their  field  if  they  do  not  fall  into  line.  The  most  ef¬ 
fective  means  of  calling  that  bluff  is  to  welcome  the 
opposition,  taking  care  to  continue  publication  of  a 
newspaper  that  is  for  all  of  the  people  without  special 
interest. 


Newspapers  that  haze  nothing  interesting  or 
z'ital  to  say  are  zeall-fUwers  at  the  gay  dinner- 
dance  of  .dmerican  life. 

QUEER  CRITICISM 

H.\T  the  newspaper  press  is  reckless  in  placing 
the  stigma  of  criminality  on  the  negro  race  is 
the  charge  made  by  Robert  R.  Moton,  principal 
of  Tuskegee  Institute.  He  points  out  that  in  two 
recent  murder  cases,  which  had  general  first  page  dis¬ 
play,  negroes  were  immediately  accused,  though  later 
developments  tended  to  prove  that  the  crimes  were 
committed  by  white  persons  who  set  up  the  hue  and 
cry  of  “negro  violence”  to  cover  their  own  alleged 
guilt.  Dr.  Moton  thinks  it  is  unfair  for  the  press  to 
give  “front  page  space  and  large  headlines  to  crime 
stories  involving  the  negro  with  no  corresponding  ef¬ 
fort  to  publish  the  creditable  and  substantial  achieve¬ 
ments  of  the  race”  and  adds  that  this  practice  has 
produced  a  state  of  mind  which  induces  the  general 
public  quickly  to  suspect  the  negro  in  cases  of  re¬ 
volting  crime. 

While  it  must  be  granted  that  the  press  in  general 
is  often  slow  to  acknowledge  the  remarkable  advances 
the  negro  race  has  made  in  recent  years  Dr.  Moton’s 
criticism  to  us  seems  hyper-sensitive  and  insecurely 
based.  In  both  of  the  murder  cases  cited  the  press 
merely  took  the  lead  the  authorities  were  following. 
When  suspicion  turned  against  negroes,  the  press,  of 
course,  announced  the  fact.  When  Dr.  Moton  charges, 
as  he  does,  that  the  hasty  publication  of  such  news  is 
“calculated  to  inflame  popular  sentiment”  against  his 
race  he  is  indulging  in  a  fancy  which  is  unbecoming 
to  himself  and  his  office.  News  is  news  and  must 
be  printed  as  it  develops. 


Disagreeable  truth  is  usually  quite  agreeable 
zvhen  it  has  no  personal  application. 

TALKING  AT  SEA 

RUNG  LESSING  recently  returned  from 
Europe  and  at  Quarantine  met  the  “ship  news 
boys.”  A  few  days  later  he  wrote  an  article  for 
New  York  American  commenting  on  the  work  of  the 
men  who  meet  the  ships  and  encounter  many  curious 
aspects  of  human  psychology.  Of  the  reporters  he 
said  that  they  are  a  friendly  lot  of  fellows  who  often 
temper  the  publicity  wind  for  many  a  shorn  lamb  and 
usually  know  more  about  European  affairs  than  the 
passengers  they  interview.  What  puzzles  them  most 
is  why  so  many  returning  travelers  want  to  talk.  We 
have  also  long  wondered  at  this.  Citizens  who  are 
tight-lipped  in  their  offices  ashore  become  positively 
loquacious  when  aboard  ship  between  the  Statue  of 
Liberty  and  the  Manhattan  dock.  Women  who  would 
flee  from  a  reporter  on  the  street  talk — sometimes 
freely  of  even  such  affairs  as  divorce  or  alimony  or 
a  fourth  or  fifth  husband.  Why  is  it?  We  sumuse 
that  this  loosening  of  tongues  is  incident  to  the  holi¬ 
day  spirit  that  pervades  a  great  liner  when  she  has 
negotiated  the  long  voyage,  has  handed  responsibility 
to  a  half  dozen  puffing  tugboats  and  is  gliding  in  safe 
water  to  a  dock  where  bands  play  and  a  welcoming 
crowd  waves  a  greeting.  Folks  become  very  human 
in  this  atmosphere. 
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J-  general  manager  of  the 

PFRQONAI  Tampa  Tribune,  has  returned  home  from 

r  Chicago,  where  he  took  his  daughter  for 

—  an  operation.  Little  Miss  Betty  Joe 

L?EN’AT0R  carter  glass,  pub-  rapidly  recovering. 

J  lisher  of  the  Lvnchburg  (Va.)  Neu’S  M-  Bradley  Norton,  advertising  di- 
Advance,  will  address  the  clearing  ^ctor  of  the  htagara  Falls  (N.  \.) 
^se  section  of  the  .\merican  Bankers’  Gacette  has  resigned  to  ^come  national 

Association,  in  annual  convention,  in  advertising  manager  of  the  Buffalo 


Association,  in  annual  convention,  in 
Houston,  Tex..  Oct.  24. 

Walter  S.  Dickey,  editor  of  the  Kansas 


Albert  Wiener  of  the  business  depart- 


Journal  and  Post,  ^yent  to  Monttrty,  ^  CM  {P^.)  Senti, tel 

£ico.  for  the  inauguration  of  Gov.  return^  to  the  office  after  spending 
Saenz  of  Nuevo  Leon,  as  the  =^everal  weeks  in  Owensboro,  Ky  Rock- 


\aron  Saenz  of  Nuevo  Leon,  as  the 
jnest  of  A.  R.  Ponder,  executive  assist¬ 
ant.  Mis.souri  Pacific  lines,  in  the  latter’s 
private  car.  Mr.  Dickey  has  business  in¬ 
terests  at  San  .Antonio,  where  the  dele- 
Otion  to  Monterey  was  organized. 


port,  Ind.,  and  Washington,  D.  C. 

Le  Roy  Mount  has  left  the  accounting 
department  of  the  Watertoton  (N.  Y.) 
Standard  to  become  district  manager  of 
tlie  Lnderwood  Bookkeeping  Machine 


Luke  Lea.  publisher  of  the  at  Matertown 


Kashville  (Tenn.)  Tennessean,  has  been  •  /t-i  ^  rv'  -t  at  u-  ,  j 

rted  class  B  director  of  the  Atlanta  ^'ann  (Fla.)  Daily  iVewi.  has  returned 
?^.„1  Ppcprvp  RanW  in  the  snerial  elec-  ^rom  a  SIX  weeks  vacation  in  New  Eng- 


H.  Dunlap,  advertising  director. 


FOLKS  WORTH  KNOWING 


'^n  H.  HEINE,  one  of  the  oldest  men 
•  in  point  of  service  in  the  syndicate 
business,  has  joined  the  United  Feature 
Syndicate.  H  e 
will  be  in  charge 
—  of  sales  and  pro- 

•  motion. 

d  Mr.  Heine 

started  his  career 
'  with  the  World 

*  Color  Printing 

Company  of  St. 
^  Louis.  He  was 

associated  with 
R.  H.  Grable  in 
firm  for 

a 

-  stockholder. 

Selling  his 
W.  H.  Heine  Mr.  Heine 

became  manager 


W.  H.  Heine 


Weral  Reserve  Bank  in  the  special  elec-  a  six  weeks  vacation  in  Aew  ting-  .  1 1  n  g  n  i  s 

S  held  bv  member  banks  of  group  3.  land  and  Montreal.  st^k  Mr^  He  me 

‘  _  A  T  PC  r^„Ki:ciipr  r,f  tVip  B-  T.  Riicker,  former  business  manager  r  ..  .  x-  became  manager 

Ro’;?,*'  J  hat  oi  B'le  jrinona  (Minn.)  Republican-  the  Newspaper  Service  a 

Danzille  and  Bee,  his  has  been  named  general  manager  ^sition  he  held  for  hve  years,  before 

returned,  with  Mrs.  James  to  Danville  .  j  fucson  ( Ariz )  Citisen  succeeding  becoming  associated  with  the  Ledger 

from  a  tour  of  Europe,  which  lasted  for  oSVvnes  i^tripcn,  succeeamg  Philadelphia,  where  he  re- 

porly  three  months.  Mr.  James  went  ‘  '  •  [ _  mained  a  year. 

'Ir^Jhe  fmn^s^of'tht^Snegte'En:  IN  THE  EDITORIAL  ROOMS  acquaintance 

under  the  auspices  oi  tne  uarne^it  r-u  among  newspaper  publishers. 

dowment.  TT  H.  RACHLIN  has  been  named  _  _  _ 

D.  B.  McKay,  publisher  of  the  ram/>a  -^/-’managing  editor  _  of  the  Dulutli  aw,c  conducting  a  column  nn“Th.. 


f  p Jp^T.Wh  tA;tp7w  of  the  ri<«mi  (Ariz.)  CifiJcn,  succeeding  ^coming  ass^iated  with  the  Ledger 
of  Europe,  which  lasted  for  „  tavnes  Syndicate  ot  Philadelphia,  where  he  re- 

Mr  Tampc  went  javnes.  •' _ _ 


mained  a  year. 

*‘LVhe  austfices“ofVhe'’crrnegk^  E^^^^^  IN  THE  EDITORIAL  ROOMS  acquaintance 

under  the  auspices  oi  tne  uarnegit  r-u  among  newspaper  publishers. 

dowment.  TT  H.  RACHLIN  has  been  named  _  _ _ ^ 

D.  B  McKay,  publisher  of  the  ram/>a  managing  editor  of  the  Duluth  Ar^i,,^isconductingacolumn  on“The 

has  been  nominated  by  the  munici-  (Minn.)  .Verw  Jnbune  succeeding  Original  Man  About  Town”  on  the  ed.- 
pal  primary  for  Mayor-Commissioner  of  Wal^r  Hard,  resigned  Rachlin.  who  ^ 

Tampa,  without  opposition.  Mr.  McKay  nas  been  city  editor  of  the  News  Tribune  . 

was  Mayor  of  Tampa  for  10  years  prior  for  three  years,  is  succeeded  by  P.  G.  Paul  Waitt,  Sunday  editor  of  the 
to  the  adoption  of  commission  govern-  Sanders,  assistant  city  editor.  Boston  (Mass.)  Herald,  is  broadcasting 

nent.  D.  A.  McGregor,  chief  editorial  writer  games  from  the  Harvard 

Robert  G.  Houston  of  Georgetown,  on  the  Vancouver  (B.  C.)  Daily  Pro-  .i  c.  through  Station 


Dd.,  editor  and  publisher  of  the  Sussex  vince,  is  visiting  in  Long  Beach,  Cal.  WN.AC,  Shepard  Stores. 

Rtl^lican,  printed  at  Georgetown,  is  Frederick  T.  Cardoze,  Albany  political  J-  W.  West,  Jr.,  formerly  reporter  for 
string  renomination  for  member  of  correspondent  of  the  New  York  Tele-  ^be  Nashville  Banner,  is  now  writing 
Congress  from  Dclciwflre.  Delaware  has  was  the  guest  of  honor  and  prin*  sports  on  the  Knoxville  Dtspotch  while 

only  one  Congressional  district.  Mr.  ^ipal '  speaker  at  the  eleventh  birthday  attending  the  University  of  Tennessee. 
Houston  is  completing  his  second  term.  celebration  of  the  State  College  News,  Felix  A.  Grisette,  formerly  a  member 


Houston  is  completing  his  second  term. 


Felix  A.  Grisette,  formerly  a  member 


(korge  Gray  Carter,  son  of  George  student  weekly  at  the  New  York  State  of  the  editorial  staff  of  the  Pittsburgh 


I  Carter,  editor  of  the  tVilmington  (Del.)  College  for  Teachers  in  Albany.  Gazette  Times  and  more  recently  chief 

I  Etening  Journal,  has  re-entered  Johns  Robert  W.  Bowman,  who  has  been  edi-  editorial  writer  for  the  Charlotte  (N.  C.) 
Hopkins  Medical  School  at  Baltimore  for  tor  of  the  Watertown  (N.  Y.)  Standard  Observer  during  the  recent  absence  in 
final  year.  A  brother,  Thomas  Bay-  for  the  past  year,  has  resigned  to  return  Europe  of  editor  Wade  H.  Harris,  has 
ard  Carter,  recently  graduated  as  a  to  the  state  education  department  at  Al-  assumed  charge  of  the  publicity  and  pro¬ 
physician.  Both  brothers  obtained  part  bany,  resuming  Americanization  work  in  motional  work  in  connection  with  a  tw'o- 
of  their  education  abroad  as  Rhodes  which  he  was  engaged  prior  to  becoming  million  dollar  campaign  being  staged  by 
scholars.  editor.  He  will  be  retired  in  two  years  Ibe  State  of  Kentucl^  for  the  purpose 


E.  D.  Lambright,  editor  of  the  Tampa  on  a  pension. 


of  buying  Mammoth  Cave  and  develop- 


Triimne,  has  returned  from  a  vacation  Charles  Young,  sports  editor  of  the  ^  public  park, 

trip  to  Quebec,  Halifax  and  other  (Tana-  Albcmy  (N.  Y.)  Knickerbocker  Press  bJeil  Hester,  telegraph  editor  of  the 
dan  points.  attd  Evening  News,  covered  the  World  Raleigh  (N.  C.)  News  and  Obsen-er, 

J.  M.  Page,  editor  of  the  Jerseyville  Series.  ^<1  Mrs.  Hester  are  parents  of  a 


J.  M.  Page,  editor  of  the  Jerseyville  Series.  ^<1  Mrs.  Hester  are  parents  of  a 

(Ill.)/ewe.v  County  Democrat,  has  been  Robert  M.  Ginter,  formerly  Washing-  ^“ffbter. 

re-appointed  master-in-chancery  in  Jer-  ton  correspondent  for  the  former  Pitts-  E.  Lawson,  reporter  for  the  Char- 

sey  county,  for  his  43rd  consecutive  year,  burgh  Gazette  Times  has  been  appointed  latte,  (N.  C.)  Obserz’er,  is  spending  some 
Mr.  Page  is  82  years  old,  a  Civil  War  editor  of  publications  to  be  issued  by  the  ^^>’5  'u  New  York  on  a  special  assign- 
veteran  and  widely  known  among  news-  Department  of  Labor  and  Industry  of  *u^ut  for  that  newspaper, 
papermen  in  his  section  of  the  state.  Pennsylvania.  Recently  Mr.  Ginter  was  John  Paul  Lucas,  Jr.,  formerly  of  the 
William  F.  Metten,  publisher  of  the  named  as  secretary  of  the  new  State  Charlotte  (N.  (T.)  News  and  Albert  Wil- 


Wilmington  (Del.)  Every  Evening,  and  -Aeronautics  Commission. 


Governor  Robert  P.  Robinson  of  Dela¬ 
ware,  were  guests  of  Daniel  Willard, 
president  of  the  Baltimore  &  Ohio  rail¬ 
road,  at  luncheon  and  the  railroad’s  “Fair 
of  the  Iron  Horse”  at  Halethorpe,  Md., 
a  few  days  ago. 

Thad  Shaw,  publisher  of  the  Inglewood 
(Cal.)  Daily  News,  has  returned  from  a 
yacation  which  included  a  visit  to  lead¬ 
ing  eastern  cities,  as  well  as  a  trip  into 
Ci^da. 

Philip  Troup,  former  editor  of  the 
•Vw  Haven  (Conn.)  Union,  has  been 
nominated  by  the  Democratic  convention 
•or  mayor  of  New  Haven. 

J.  Lynett,  Jr.,  a  senior  at  Holy 
Lross  College,  has  been  elected  manager 
« the  college  paper  for  the  coming  year. 
He  is  the  son  of  E.  J.  Lynett,  owner  of 
w  Scranton  (Pa.)  Times. 

IN  THE  BUSINESS  OFFICE 

JOHN  -APELER,  formerly  of  the  na- 
tional  advertising  staff  of  the  New 
•^k  Herald  Tribune  and  for  many  years 
"ill-  ^®ubleday  Page  &  Co.,  will  cover 
Wlishers’  advertising  for  Books,  the 
nerald  Tribune  weekly  review  of  litera- 
’'ft,  assisted  by  Bert  Mover. 

Buell  W.  Hudson,  assistant  to  the  pub- 
of  the  Woonsocket  Call,  returned 
®  work  Oct.  11,  after  a  year’s  rest 
tttssitated  by  illness. 


kinson,  former  city  editor  of  the  Durham 


William  M.  Dwyer  of  the  editorial  (N.  C.)  5im,  are  now  doing  the  pub- 


staff  of  the  Fall  River  (Mass.)  Herald 


(Continued  on  page  34) 


RAINBOW  ISLAND 

is  the  serial  story  of  the  hour. 

South  Seas,  tropic  nights,  love,  adventure,  wonderful  woman  and 
wonderful  yacht.  And - MYSTERY! 

The  price?  YotPd  be  surprised! 

The  James  Montgomery  Flagg  feature 

I  MEAN  TO  SAY! 

is  going  strong.  First  release  soon.  Three  columns.  Weekly.  Art 
and  text  both  by  Flagg.  A  distinctive  feature. 

There  are  many  other  McNaught  headliners  you  ought  to  know  about.  We 
are  glad  to  answer  inquiries,  by  wire  or  by  mail.  We  have  some  famous 
and  excellent  feature  that  is  exactly  suited  to  the  needs  of  your  newspaper. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  BUILsDlNG  Chakles  V,  McAdam 

Predd««l  1  new  YORK,  N.  Y.  Vice  President 


'--’l  I  .V 


Eager 
to  Work 
for  You 

Buddy,  Bucky 
and  Angus 


Robert  L.  Dickey 

The  National  Dog  Artist 


Let  Them  Romp 
With  Your 
Readers 


Every  Week 
2-col.  or  3-col.  size 


Metrop>olitan  Newspaper 
Service 

Maximilian  EUer,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

ISO  Nassau  St.,  New  York  City 
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(Continued  from  fttge  33) 
licity  work  for  Duke  I'niversity  at  Dur- 
haiii. 

John  E.  Tiedeman,  for  several  years 
connected  with  the  editorial  department 
of  the  San  francisco  Examiner  and  more 
recently  in  editorial  charge  of  the  Auto¬ 
motive  Section  and  editorial  writer  has 
resigned.  On  Oct.  15  he  became  director 
of  publicity  for  the  National  Automobile 
Gub  and  editor  of  the  club’s  magazine. 

R.  II.  Frankeberger,  veteran  member 
of  the  Datii'iUe  (Ill.)  Comnwrcial- 
Xcu's  editorial  staff,  is  recuperating 
from  a  major  operation  last  week  in 
I^ke  View  hospital,  Danville. 

I'rank  Francis,  editorial  writer  for  the 
Ogden  (Utah)  Standatd-Examincr  and 
formerly  editor  of  the  paper,  has  an¬ 
nounced  his  intention  to  run  for  Mayor 
at  the  November  elections.  Mr.  Francis 
has  filled  that  position  in  Ogden  twice, 
but  has  been  out  of  office  for  two  terms. 

Stanley  Bruce  has  joined  the  re- 
IH)rtorial  staff  of  the  Los  Angeles  Eve¬ 
ning  Express. 

.\1  Cassidy  of  New  Bedford,  Mass.,  is 
now  contributing  a  daily  sport  feature 
for  the  Brockton  (Mass.)  Evening  En¬ 
terprise,  entitled  “Today  in  Sports.” 

(ierald  Lyons,  who  has  been  state  news 
editor  of  the  Albany  (N.  Y.)  Evening 
Neti's  and  the  Knickerbocker  Press  for 
the  last  two  years,  has  been  appointed 
city  editor  of  the  News.  He  will  retain 
supervision  over  the  state  news.  William 
Burnham  will  continue  as  assistant  state 
news  editor. 

Harry  J.  Dodgson  has  resigned  as 
assistant  managing  editor  of  the 
Rochester  (N.  Y.)  Times-Union  to  pub¬ 
lish  the  magazines  of  the  Mutual  Under¬ 
writer  Company  of  that  city. 

James  H.  Ratchford,  for  10  years  with 
the  Keivanee  (Ill.)  Star-Courier  editorial 
staff,  has  resigned  to  enter  insurance 
work. 

Worth  Higgins  has  joined  the  news 
staff  of  the  United  States  Daily,  at 
Washington,  D.  C.  For  the  past  three 
and  one  half  years  Hr.  Higgins  has  been 
with  the  Norfolk  Virginian-Pilot. 

Henry  J.  Collins,  attorney  and  news¬ 
paperman  with  the  Boston  (Mass.) 
Globe,  has  entered  the  political  field  and 
will  run  for  councilor-at-large  in  the 
city  of  Lynn,  Mass. 

Raymond  Wilkinson,  of  the  local  staff 
of  the  Richmond  (Va.)  Tinies-Dispatch. 
has  been  named  president  of  the  German 
Club  of  the  University  of  Richmond,  at 
Richmond.  Va. 

E.  G.  Tuttle,  formerly  rejwrter  with 
the  Durham  (N.  C.)  Herald  is  now 
managing  editor  of  the  Kinston  (N.  C.) 
Free  Press. 

Everett  S.  Irwin  of  the  W orcester 
(Mass.)  Telegram-Gazette  accompanied 
the  soccer  team  from  Worcester,  Eng¬ 
land,  on  its  tour  of  the  eastern  states 
recently. 


William  F.wrett  Hicks  has  resigned 
from  the  reportorial  staff  of  the  Brooklyn 
Daily  Times  and  is  again  associated  with 
t!ie  Brooklyn  Eagle’s  news  department. 

Ned  McIntosh,  staff  member  of  the 
New  York  Herald  Tribune,  is  away  from 
the  office  on  vacation. 

M.  Jay  Racusin  is  the  author  of  a  series 
of  articles  in  the  Nezo  York  Herald  Trib¬ 
une  on  the  traffic  situation  in  Manhattan. 

Bruce  Gould  of  the  Nezv  York  Evening 
Post  staff’,  and  Mrs.  Gould,  are  parents  of 
a  daughter,  born  Oct.  12.  Mrs.  Gould, 
under  her  maiden  name,  Beatrice  Black- 
mar,  was  a  member  of  the  Sunday  staff  of 
the  Neze  York  World. 

Wilbur  Forrest,  who  returned  last  week 
from  Paris,  has  assumed  his  duties  as  a 
member  of  the  Nezo  York  Herald 
Tribune's  Washington  bureau. 

Richard  C.  Crandell,  staff  member  of 
the  Nezo  York  Herald  Tribune,  and  Mrs. 
Crandell,  who  was  formerly  Miss  Kath¬ 
erine  Keith  of  Missoula,  Mont.,  are  the 
parents  of  a  son,  Keith  Crandell,  born 
Oct.  7. 

Joe  de  Ganahl,  staff  member  of  the 
New  York  Herald  Tribune,  and  Mrs. 
de  Ganahl  are  parents  of  a  son  born  dur¬ 
ing  September. 

Walker  Buell,  chief  of  the  Washington 
bureau  of  the  Cleveland  Plain  Dealer, 
spent  a  week  visiting  friends  in  Cleveland 
during  the  early  part  of  October. 

Archer  H.  Shaw,  chief  editorial  writer 
for  the  Clez’cland  Plain  Dealer,  has  re¬ 
turned  from  a  two  months’  tour  of  Europe, 
as  a  member  of  the  group  of  .\merican 
newspaper  men  who  made  the  trip  under 
the  auspices  of  the  Carnegie  Foundation 
Fund  for  the  promotion  of  international 
peace. 

Alfred  J.  West,  for  nearly  three  years 
managing  editor  of  the  Saint  John  Tele¬ 
graph-Journal  and  Evening  Times-Globe, 
has  resigned  to  become  associate  execu¬ 
tive  editor  of  the  Montreal  Star.  F.  X. 
Jennings,  associate  editor  of  the  Tele¬ 
graph-Journal  and  Evening  Times-Globe, 
has  been  appointed  to  succeed  Mr.  West 
as  managing  editor  of  these  papers. 

(Tharles  Emerson  has  joined  the  staff  of 
the  Miami  (Fla.)  Daily  Nezos. 

William  J.  Slator,  formerly  head  of 
the  copy  desk  of  the  Springfield  (Mass.") 
Union,  and  recently  editor  of  the  Nyack 
(N.  Y.)  Ez'cning  Journal  has  joined  the 
copy  desk  of  the  Yonkers  (N.  Y.) 
.S'tatesman. 

The  engagement  of  Charles  A.  Fell, 
managing  editor  of  the  Birmingham 
News,  and  Selina  Perry,  assistant  society 
editor  of  News,  has  been  announced. 
The  wedding  will  take  place  some  time 
this  fall. 

R.  E.  Moore,  formerly  night  editor  of 
the  Detroit  Times,  is  convalescing  at  his 
home  in  Cincinnati  after  undergoing  an 
operation  for  appendicitis  in  Trenton, 
N.  J.,  recently.  He  collapsed  on  a  train 
enroute  from  Philadelphia  to  New  York. 


Grover  C.  Whyte,  business  manager  of 
the  Torrance  (Cal.)  Herald  and  Lomita 
(Cal.)  News  to  Miss  Pluma  Gaire 
Gemons,  recently. 

Mildred  M.  Gardner,  freelance  writer. 
Long  Beach,  Cal.,  to  Harold  J.  Ashe, 
t-ditor.  Independent  News  Service,  Long 
Beach,  (2al. 

Samuel  Winetsky,  rewrite  man  on  the 
Atlantic  City  Evening  Union,  to  Miss 
Helen  Moskowitz  of  Linden,  N^  J.,  Oct. 
9. 

John  B.  Rickatson-Hatt,  assistant  to  F. 
Douglas  Williams,  Reuters  correspondent 
in  New  York,  to  Miss  Frances  Sharpe  of 
Greenwich,  Conn.,  in  Greenwich,  Sept.  24. 

SPECIAL  EDITIONS 

^AIRO  (Ill.)  EVENING  CITIZEN, 
24-page,  Cairo  Progress  edition,  Oct. 
4. 

Camden  (.\rk. )  Evening  News,  16- 
page  edition  in  connection  with  meeting 
of  South  Arkansas  Chamber  of  Com¬ 
merce,  Oct.  5. 

Galveston  (Tex.)  Daily  Nezos,  92-page 
Annual  Trade  edition,  Oct.  1. 

Paducah  (Ky.)  News-Democrat,  68- 
page  Illinois  Central  and  Industrial  Ex¬ 
pansion  edition.  Sept.  29. 

Calgary  Albertan,  special  prosperity 
edition.  Sept.  29. 

Boston  (Mass.)  Herald,  Fall  and 
Winter  Style  Number,  rotogravure,  16 
pages,  Oct.  8;  Fall  Book  Number,  Oct. 
15. 

I,azvrence  (Mass.)  Ez’cning  Tribune 
16-page  Spirit  of  I-awrence  Exposition 
Number,  Sept.  27. 

Los  Angeles  Ezvning  Express,  12-page 


rotogravure  section,  advertising  the  S» 
Fernando  N'alley,  Sept.  24. 


NEW  PUBUCATIONS 

T  EWIS  G.  LANDERS  is  editor  of  tiit 
^  Germantozon  (N.  Y.)  Post,  a  ot, 
publication.  Mr.  Landers  formerly 
on  Boston  newspapers. 

W.  E.  Perry  has  started  publication «( 
the  Chatsworth  (Cal.)  Sentinel. 

With  J.  Fernandi  as  editor.  La  yod 
Della  Parrocchia,  new  Italian  weekly  m. 
eluding  an  English  section,  has  been 
launched  at  San  Antonio. 

Manhattan  Beach  (Cal.)  Progrtn 
started  publication  recently.  W. 
and  Harry  Wilson,  formerly  of  tin 
Pasadena  (Cal.)  Sun,  are  publishers. 


FLASHES 


The  only  thing  that  doesn’t  becoi* 
smaller  when  it  is  contracted  is  a  debt- 
Columbia  (S.  C.)  Record. 


Tentative  opening  for  novel  on  coll^ 
life:  “A  small  coupe  drew  up  to  tht 
fraternity  house  and  eleven  passengm 
alighted.” — Detroit  News. 


In  Indiana  politics  the  “ins”  and  tht 
“outs”  refer  to  those  in  and  out  of  jail- 
Florence  (Ala.)  Herald. 

Bandits  are  scarcer  in  New  York  Chy, 
Many  of  them  have  died  of  old  agt- 
New  York  Herald  Tribune. 


At  least  the  modern  girl  doesn't  pot 
everything  she  has  on  her  back.- 
Columbia  (S.  C.)  Record. 


POST-STANDARD 

CIRCULATION 

— At  the  highest  point 
in  its  history/ 


SUNDAY  66,285 
DAILY  60,549 


Six  months 
average 
Ended 
Sept.  .30th 


A  net  paid  gain  over  the  same  period  a  year  ago 
of  2,646  week  days  and  5,233  Sundays — without 
the  use  of  contests,  premiums  or  other  abnormal 
circulation  efforts! 


Donald  McDonald,  former  superin¬ 
tendent  of  the  Texas  State  Orphans’ 
Home,  Corsicana,  has  joined  the  Itasca 
(Tex.)  Item. 

Joseph  D.  Gear  has  resigned  as  staff 
photographer  of  the  Dayton  (O.)  News 
to  return  to  his  old  home  at  Eaton  to 
open  a  studio. 

Thomas  Lomax  Hunter,  poet,  wit  and 
lawyer,  who  has  frequently  contributed 
to  Richmond  and  other  Virginia  news¬ 
papers,  is  to  conduct  a  column  in  the 
Fredericksburg  (Va.)  Free  Lance-Star. 
It  will  be  known  as  “The  Waste  Basket.” 

Arthur  Frederick,  editorial  staff.  Daily 
Hampshire  Gazette,  Northampton,  Mass., 
was  a  recent  southern  California  visitor. 

Edward  P.  Beach,  city  editor  of  the 
Atlantic  City  Press-Union,  has  resumed 
his  duties  after  a  three  months’  trip  to 
Europe. 

Herbert  Devens,  formerly  of  the  re¬ 
write  staff  of  the  Brooklyn  Daily  Times, 
has  joined  the  radio  department  of  the 
New  York  Herald  Tribune  where  he  will 
edit  the  studio  page,  and  write  general 
radio  stories  for  the  Sunday  section. 

Harry  Spencer,  obituary  editor  of  the 
Brooklyn  Eagle,  and  Mrs.  Spencer,  are 
parents  of  a  daughter,  Helen  Florence. 


MARRIED 

WILLIAM  HOWLAND  TAYLOR  of 
^  the  Nezo  York  Herald  Tribune 
editorial  staff  and  yachting  specialist,  to 
Miss  .^nne  Kay  Hocking  of  Fall  River. 
Mass.,  at  the  First  Baptist  church.  Fall 
River,  Oct.  7. 

Thomas  Cialvin  Workman.  Jr.,  of  the 
Charlotte  (N.  C.)  News,  to  Miss  Mildred 
Straight,  of  Rock  Hill,  S.  C.,  at  Rock 
Hill,  Oct.  1. 

Mrs.  Margery  Cooke  Overholt  “Kath¬ 
leen  Kaye”  of  the  Salt  Lake  City  Deseret 
News  and  formerly  of  the  Salt  Lake  City 
Telegram,  to  Leon  Carlyle  Lewandoski, 
Polish  writer,  in  Salt  Lake  City,  Oct.  4. 

Ace  Bledsoe,  member  of  the  staff  of 
the  Duncan  (Okla.)  Eagle,  to  Miss  Grace 
Bristow  in  Wichita  Falls,  Tex.,  recently. 

Ernest  T.  Jenkins  of  the  editorial  staff, 
Boston  (Mass.)  Traz'eler,  to  Miss  Jean 
Saunders  of  Wellesley,  Mass.,  at  the 
Little  Church  Around  the  Corner,  New 
York  City,  Oct.  5,  by  Rev.  Culver  B. 
Alford. 

Richard  R.  Waltz,  advertising  manager 
for  the  Z.  L.  Wffiite  Company  at  Co¬ 
lumbus,  O.,  to  Miss  Lenore  L.  Tharp 
this  week. 


Map  shows  14 
counties  dominated 
by  the  Post- 
Standard 


Over  8  0  0  towns 
and  villages 


900  R.  D.  routes 


Syracuse 
lOCICAL  TRADING  f 
CENTER  OF  « 
aNTRAL  NEW  YORK  v. 


.4  weekly  payrtH 
in  excess  of 
7  million  dollw 


The 

Post-Standard  ■ 
the  one  Syracne 
newspaper 
entirely  coveriai 
this  territory 


The  Post-Standard  is  the  most  logical  and  the  most 
productive  contact  with  this  market  group! 


Represented  by 

PAUL  BLOCK,  INC. 


New  York  Boston  ■  Cuictf 

Detroit  Philadelphia 


Announcement 


CLEVELAND 
PLAIN  DEALER’S 

Present  Circulation 

(Federal  Statement  Oct.  1,  1927) 


DAILY  SUNDAY 

240,665  284,410 

—a  GAIN  of  15,438  —a  GAIN  of  20,979 

over  same  period  last  year  over  same  period  last  year 

This  readership  record  deserves  this 
further  tribute: 

— it  is  the  largest  6  months  average  circula¬ 
tion  ever  secured  by  The  Plain  Dealer; 

— it  is  the  largest  circulation  of  any  Cleveland 
or  Ohio  newspaper — both  Daily  and  Sunday ; 

— it  is  Dominating  Readership  Personified. 
Nothing  but  Cleveland’s  steadily-increas¬ 
ing,  voluntary  reader-demand  for  a  Com¬ 
plete,  Home  Newspaper  made  possible  this 
outstanding  Plain  Dealer  record. 


J.  B.  WOODWARD 

110  E.  42nd  St. 
New  York 


WOODWARD  &  KELLY 

360  N.  Michigan  Ave. 
Chicago 


WOODWARD  &  KELLY 

Fine  Arts  Bldg. 

Detroit 


R.  J.  BIDWELL 

Los  Angeles 
San  Francisco 
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PRESS  ASSOaATION  NOTES 


BUILDING  NEWSPAPER  CIRCULATION 


Newspapers  Continue  Experiments  with  Airplane  Delivery — Bus  Trans¬ 
portation  to  Be  Considered  at  Carolinas  Meeting — 

Chicago  Football  Ticket  Contest 


TVEWSPAPERS  are  continuing  experi-  is  making  consideration  of  motor  bus 
-LT  ol'rrvl-inp  Hplivorv  hiif  in  Unes  for  newsoaner  delivery  an  imnortant 


ments  with  airplane  delivery,  but  in  lines  for  newspaper  delivery  an  important 
most  cases  there  is  little  advance  beyond  topic  these  days  among  circulation  man- 


the  promotion  and  “stunt”  stage. 

On  the  first  day  of  the  world  series, 


agers. 

Realizing  this  fact,  the  program  com- 


the  Worcester  (Mass.)  Telegram-Gazette  mittee  of  the  Carolinas  Circulation  Man- 
used  an  airplane  to  deliver  extras  to  agers  Association  has  made  this  subject 


points  outside  the  city. 


the  feature  of  the  annual  convention  to 


Two  points  in  Telegram-Gazette  Wor-  be  held  at  Asheville,  N.  C.,  Oct.  17-18, 
cester  County  territory  were  chosen  for  at  the  George  Vanderbilt  Hotel. 


the  experiment— Southbridge  and  Webs-  Speakers  on  the  bus  topic  will  include 


ter,  but  sole  reliance  was  not  placed  upon  S.  D.  Bagwell,  Charlotte  Aeu's;  M.  H. 
the  airplane  delivery  and  papers  were  at  Brandon,  Charlotte  Observer;  C.  H.  Her- 


the  same  time  sent  to  those  towns  by  ring,  Raleigh  Times;  J.  L.  Erwin,  Co- 
the  next  fastest  means  of  transportation  lumbia  State;  Bradley  Welfare,  Tzinn 


— motorcycles.  One  purpose  of  the  ex-  City  Sentinel  and  Winstm-Salem  journal, 
periment  was  to  test  the  speed  of  air  and  R.  B.  Corn,  Asheville  Times. 


transportation  as  compared  with  that  of  J.  L.  Marks,  Asheville  Citizen,  will 


fast  motor  vehicles  traveling  on  the  high-  speak  on  the  topic  “Circulation  vs. 


Revenue,”  answering  the  question  whether 


The  first  test,  however,  was  a  victory  or  not  publishers  can  afford  to  employ 
for  the  motorcycles,  for  the  plane  with  methods  which  will  not  produce  the  maxi- 
its  load  of  baseball  extras  was  forced  mum  circulation  gains, 
by  engine  trouble  to  land  on  rough  Other  speakers  will  include:  V.  L.  T. 
ground  in  Sutton.  The  ship  was  slightly  Cooper,  Charleston  Post  and  News  and 
damaged  but  the  pilots  George  J.  Haven  Courier;  C.  C.  Council,  Durham  Herald; 
of  Worcester  and  h'red  Desjardine  were  J.  K.  Hughes,  Columbia  Record,  and  J. 
uninjured.  The  plane  was  dismantled  and  L.  Erwin,  Columbia  State. 

taken  to  the  airport.  - 

Those  who  followed  the  test,  however,  P.  W.  Shipman,  former  circulation 
were  confident  that  air  transportation  of  manager  of  the  Passaic  (N.  J.)  Daily 
papers  can  be  successfully  accomplished.  Herald,  is  now  circulation  manager  of  the 
Arrangements  were  made  with  a  local  Paterson  (N.  J.)  Press-Guardian.  He 


automobile  firm  to  have  a  fast  car  take  started  work  on  the  Press-Guardian, 
the  extras  to  the  airport  at  North  Graf-  Monday,  Oct  .10.  John  A.  Bunn,  Ship- 


T  YLE  C.  WILSON,  United  Press  day 

cable  editor,  has  been  transferred 
from  New  York  to  the  foreign  depart¬ 
ment  staff  of  the  Washington  bureau. 
Charles  McCann,  formerly  London  night 
manager,  and  who  came  back  to  the 
United  States  with  Charles  Lindbergh, 
and  has  been  sitting  in  on  the  night  cable 
desk  since  his  return,  has  been  made 
day  cable  editor  in  New  York.  Maurice 
Mermey,  now  night  United  Press  man¬ 
ager  in  Chicago,  is  being  transferred  to 
New  York  to  take  over  the  night  cable 
desk.  Mermey’s  foreign  experience  in¬ 
cludes  service  on  the  Paris  edition  of  the 
New  York  Herald. 

Associated  Press  has  reorganized  its 
Denver  bureau.  Maurice  W.  Lackenby 
remains  there  as  A.  F,  correspondent. 
Supervision  of  the  Rocky  Mountain 
division  news  will,  after  Oct.  12,  be  under 
the  jurisdiction  of  Ralph  H.  Heppe,  who 
is  at  the  Kansas  City  office.  Qiarles  D. 
Watkins,  news  editor  of  the  Rocky 
Mountain  Division,  has  been  transferred 
to  the  A.  P.  Washington  staff. 

E.  L.  Heckler  of  the  day  staff  has 
been  promoted  to  night  manager  of  the 
United  Press  in  Chicago. 

W.  H.  Mobley  has  been  appointed 
Associated  Press  correspondent  at  Miami, 
Fla. 

Following  a  trip  to  Honolulu,  where  he 
did  vacation  relief  for  H.  R.  Ekins, 
H.  O.  Thompson,  United  Press,  San 
Francisco  night  manager,  has  been  pro¬ 
moted  to  Denver  night  manager,  the 
San  Francisco  night  assignment  going  to 
Ben  Titus. 

L.  P.  Hall  will  sail  shortly  to  open  a 


new  Associated  Press  office  at 
Colombia,  South  America. 


Kenneth  G.  Crawford,  St.  Louis  djj 
manager  of  the  United  Press,  has  bttn 
assigned  to  Washington,  to  report  there 
before  Congress  convenes.  Foster  Eaton,  ' 
formerly  of  the  New  York,  Boston,  D^. 
troit,  Lansing  and  Chicago  U.  P.  bureaus, 
has  been  appointed  manager  of  the  St 
Louis  bureau. 


Sander  Klein  of  the  New  York  U.  p. 
staff  has  been  transferred  to  the  Albany 
bureau. 


Ross  Downing  of  the  New  York 
United  Press  day  staff  has  been  made 
manager  of  the  Pittsburgh  bureau,  snc. 
ceeding  W.  H.  Lander,  who  returns  to 
the  New  York  office  as  wire  editor  foj 
the  new  Pennsylvania-New  Jersey-New 
York  circuits. 

L.  C.  Hamilton,  wire  chief  in  Salt 
Lake  City  for  the  Associated  Press  for 
the  past  twelve  years,  has  been  named 
division  chief  operator  in  San  Francisco. 
He  was  presented  with  a  gold  watch  by 
the  managements  of  the  News,  Telefnm 
and  Tribune  as  a  farewell  gift.  \V,  A. 
Moran,  night  chief  operator  in  Salt  Laiie 
Citv,  will  succeed  Hamilton. 


ton  where  the  plane  was  waiting.  At  man’s  Assistant,  has  succeeded  him  in 
Webster  and  Southbridge  other  fast  cars  Passaic. 


were  waiting  to  receive  the  papers  and 
rush  them  to  tl’.e  newsstands. 


for  delivery  by  automobile. 


In  Baltimore  last  week.  Emmet  P. 
Kavanaugh,  assistant  circulation  man- 


and  that  a  truck  trying  to  move  rapidly  in  a  downtown  theater. 

along  the  roads  after  late  editions  had  - 

been  delivered  to  it  was  likely  to  run  The  Chicago  Daily 
into  lots  of  delays.  three  pairs  of  tickets  t( 


Kavanaugh  believes  that  papers  are  Chicago  and  Northwestern  University 
printed  to  be  read,  not  to  be  left  stalled  football  games,  depending  on  which  team 


on  a  country  road. 


to  deliver  the  late  editions  at  the  track. 

He  interviewed  the  track  owners.  They 
were  willing  to  permit  the  landing  if  they 
were  assured  that  it  would  not  be  at¬ 
tempted  while  a  race  was  being  run  or 
while  a  string  of  horses  was  at  the  post. 
The  effect  the  airplane  might  have  on 
the  race  was  feared. 

The  Evening  Sun  circulation  manager 
sent  a  crew  of  boys  with  supervisors  to 
the  track  early  in  the  day  to  handle  papers 
brought  by  plane. 

A  perfect  landing  was  made  in  the 
center  of  the  field,  with  a  good  load  of 
late  editions,  containing  accounts  of  all 
but  the  last  race.  The  instant  the  plane 
was  down  the  waiting  crew  grabbed  the 
papers  and  a  minute  later  they  were  sell¬ 
ing  them  to  the  race  fans. 


week's  Western  Conference  games. 


==jC/CtlNE\»' 

^/tUCTRIC'f 

my  MFG.ca 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 


George  Riley,  employed  as  a  circulation 
solicitor  on  the  Oklahoma  City  (Okla.) 
Daily  Oklahoman,  has  been  notified  that 
an  Illinois  Court  has  awarded  him  an 
estate  of  $250,(XX)  in  Illinois.  Riley  says 
he  will  no  longer  chase  subscribers  in 
Oklahoma  City. 


EUkhart  Truth 

Elkliart,  Ind. 


Ask  them  about  it 


CLINE  ELECTRIC  MFC.  CO. 

Chicarot  111  West  Washington  Straat 
New  York  I  47  West  34th  Stsret 
San  Francisco:  First  National  Bank  Building 


Curtailment  of  trains  in  many  sections 


NEW  PLANTS  AND  EQUIPMENT 

OE.AUMONT  (Cal.)  GATEWAY 
G.AZETTE  has  moved  into  ntw 
quarters  on  the  principal  street  of  the 


tow'n.  Daylight  lighting  is  a  feature  of 
the  new  structure  which  is  of  hollow  tile 
and  concrete  construction,  finished  in 
stucco.  It  has  a  thirty-five  foot  frontage 
and  a  depth  of  sixty  feet.  Harold  J. 
Kuhn  is  the  publisher. 


Buffalo  Newsboys  Benevolent  Associa- 


Testing  out  airplane  delivery  of  news-  tion  has  elected  these  officers:  President, 
papers  the  San  Diego  Union,  recently,  Edward  Massman;  chairman  of  the 


First  in  Brooklyn! 


dropped  a  bundle  of  papers  by  parachute  board,  James  H.  O’Keefe ;  vice-president, 
on  the  main  street  of  Escondido  just  19  John  Vincent;  secretary,  Charles  Mass- 
minutes  after  the  plane  took  off  from  its  man ;  recording  secretary,  Frank  Lorenzo ; 
San  Diego  field.  This  is  approximately  treasurer,  F'rank  Thomasulo;  sergeant  at 
55  minutes  faster  than  the  time  required  arms,  Joseph  Battaglia;  directors,  Law- 


New  York’s  Largest  and  Best  Home  Market 


rence  Pinto,  Peter  E'erris,  Leonard  Ran- 
allo  and  Gasper  Monti. 


The  Chicago  Herald  and  Examiner  will 


ager  of  the  Evening  Sun,  used  an  air-  award  $500  in  prizes  to  children  between 
plane  to  carry  copies  of  that  paper  to  a  the  ages  of  6  and  17  for  the  best  imita- 
race  track  near  the  city,_  the  landing  tions  of  their  favorite  comic  characters  in 
being  made  in  the  field  inside  the  track,  the  Herald  and  Examiner’s  Sunday  comic 
It  was  the  last  day  of  the  racing  season,  section.  The  contest  is  being  run  in  con- 
A  race  with  a  $20,000  purse  involved  junction  with  the  neighborhood  theaters, 
was  scheduled  some  days  ahead.  It  was  at  which  the  youngsters  will  appear  in  the 
clear  that  roads  to  and  from  the  track  roles  of  their  favorite  comic  strip  charac- 
would  be  crowded  with  automobile  traffic  ters.  Winners  will  compete  in  the  finals 


Brooklyn  Times  -  91,069 

Brooklyn  Eagle  -  -  78,849 

Standard  Union . 70,129 


The  Chicago  Daily  News  is  offering 
three  pairs  of  tickets  to  the  University  of 


is  playing  at  home,  to  football  fans  who 


Some  days  ahead  of  the  race,  he  de-  write  the  best  letters  picking  the  out- 
termined  that  he  would  use  an  airplane  standing  football  stars  of  the  previous 


Net  Paid  Average  Daily  and  Sunday 
Government  Statements 


Six  Months  Ending 
September  30,  1927 


tEbePtooklpn  Bail? 

75%  Home  Delivered 


LORENZEN  &  THOMPSON,  Inc.,  National  Representatives 


NEW  YORK  CHICAGO  SAN  FRANCISCO  SEATTLE 
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EXPECT  {350,000,000  IN  IOWA  CORN 


Report  IncTcusc  iti  Rctuil  Sulcs  Over  putscormimcome 


department  stores 
GAIN  DURING  AUGUST 


FAR  AHEAD  OF  1926 


Grocery,  Drug  and  Cigar 
Chains  Beat  Last  Year 


One  of  the  Important  Factors  in  Keeping 

lowa^s  Production  and  Income  up  to  Normal 


Eastern  Financiers  Say  60% 
Means  Prosperity  for  Farmer 


LIKELY  TO  REACH  75% 


Department  stores  in  Iowa 
reported  that  total  sales  dur¬ 
ing  August  exceeded  the  July 
Tolume  by  19.2  per  cent  and 
were  10.3  per  cent  above  that 
of  August,  1926,  according  to 
a  report  of  the  seventh  federal 
reserve  district  just  issued. 

Retail  furniture  sales  dur¬ 
ing  August,  as  indicated  by  re¬ 
ports  received  from  dealers  in 
this  same  territory,  increased 
25  per  cent  over  Jul,  and  5.6 
per  cent  over  August,  1926. 

A  total  o^*  1,453  chain  stores, 
representing  grocery,  drug,  ci¬ 
gar,  musical  instrument,  shoe 
and  5  and  10-cent  lines,  indi¬ 
cated  aggregate  sales  increaser 
in  August  over  July  for  5  and 
10-cent  and  musical  instru¬ 
ment  stores,  little  change  In 
cigar  stores,  but  declines  in 
all  others. 


Grain  Has  Made  Remarkable 
Uphill  Fight  Since  May 


ueciiuea  jii  Supremacy  of  Iowa  in  agricultural  pro-  For  years,  Iowa  State  College  at  Ames,  I  September  weather  Helps 

duction  and  income  is  not  due  entirely  to  recognized  as  the  foremost  institution  of  agri- 1  Iowa  agricultural  authorities 
All  lines,  nowever,  wun  tne  ^^e  unsurpassed  fertility  of  the  soil.  In  Iowa,  cultural  education  in  the  world,  has  been  !  a^ree  that  the  warm  Septem- 
smgle  exception  oi  musica  i  -  inherent  and  natural  soil  advantages  have  training  the  second  and  third  generation  of  her  weather  not  only  hastened 
struments,  snowea  sales  in-  developed  still  further  by  scientific  Iowa  men  and  women  to  make  the  land  pro-  the  crop  to  maturity  but  also 

creases  tor  August,  lazi,  as  gf  agriculture,  practised  and  applied  duce  more  wealth  than  ever  before,  and  still  increase'  the  yield, 

compared  with  the  correspond-  ^jj^oughout  the  entire  state.  preserve  its  full  fertility.  The  September  1st  condition 


Iowa’s  corn  wealth  for  1927 
made  a  material  gain  during 
September  and  indications  now 
point  to  a  372,500,000  bushel 
crop  with  a  probable  December 
1st  value  of  $354,000,000. 

The  estimated  value  of  the 
1927  crop  is  more  than  $100,- 
000,000  above  that  of  the  1926 
crop  which  brought  $231,508,- 
000 — this  in  spite  of  the  fact 
that  the  1926  yield  was  much 
greater  than  are  the  1927  pos¬ 
sibilities.  On  September  1st. 
the  1927  crop  had  a  probable 
December  1st  value  $42,000,000 
higher  than  was  the  value  of 
the  1926  crop  the  same  day  a 
year  ago,  and  warm  September 
weather  has  more  than  doubled 
this  difference. 

September  Weather  Helps 
Iowa  agricultural  authorities 


ing  month  of  1926. 


I  fertility.  The  September  1st  condition 

_  of  Iowa  corn  according  to  the 

Wnon  •%’fM  I  rTTiun  monthly  government  crop  re- 
iU*fv|w74  LlTTINo  port  indicated  that  the  prob- 
MBiyrA  ■iClIf  DFAADn  yield  this  year  would  be 

MAKES  NEW  RECORD  31.2  bushels  to  the  acre,  or  67 

-  per  cent  normal,  ''’his  same 

State-wide  Road  Program  Mov-  report  estimated  that  hy  Sep- 


Advertisers  who  understand  the  Iowa  situation 
know  from  experience  that  the  consumers’  market 
there  cannot  be  properly  sold  without  the  use  of 
newspapers  in  these  twenty-one  key  cities. 


ing  Ahead  Rapidly. 
Ames,  October  15 — The  iarg- 


tember  30th  only  45  per  cent 
of  the  crop  would  be  safe  from 
frost.  However,  on  October 


est  single  road  contract  letting  jgj  authorities  placed  the  prob¬ 
in  the  history  of  Iowa  was  held  able  yield  per  acre  this  year 


here  recently  when  the  state  at  between  34  and  35  bushels 
highway  commission  awarded  and  expressed  a  belief  that  65 


paving,  bridge,  culvert,  guard- Ipgj.  cent  of  the  corn  was  safe 


IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 

Ames  Tribune  Iowa  City  Press  Citizen 

Boone  News-Republican  Keokuk  Gate  City 

Burlington  Gazette  Marshalltown  Times-Republican 

Burlington  Hawk-Eye  Mason  City  Globe-Gazette  & 

Cedar  Rapids  Gazette  &  Times 

Republican  Muscatine  Journal  &  News* 

Centerville  lowegian  &  Citizen  Tribune 

Council  Bluffs  Nonpareil  Oelwein  Register 


rail  construction,  grading  and  from  frost. 

[graveling  contracts  totaling  60%  Means  Prosperity  in  1927 
$2,099,374.52.  Eastern  financiers,  who  have 


Eastern  financiers,  who  have 
Paving  projects  involved  been  watching  Iowa’s  march 
work  in  nine  counties — Ben-  back  to  prosperity,  have  stated 


ton,  Keokuk,  Monroe,  O’Brien,  that  a  60  per  cent  crop  this 
Woodbury,  Washington,  Cedar,  year  would  mean  good  times 


Scott  and  Muscatine.  More  for  the  farmer.  The  possibil- 
than  seventy  miles  of  paving  ities  now  are  that  the  crop 


are  included  in  this  letting. 

I  $1,828,044.66  for  Paving 
The  total  cost  of  paving 


will  be  75  per  cent  normal — 
or  even  better. 

The  uphill  fight  of  Iowa 


ordered  will  be  $1,828,044.66;  I  crops  this  year  has  been  gen- 


Davenport  Democrat  &  Leader  Oskaloosa  Herald 


erally  regarded  as  most  re- 


Davenport  Times 
Dubuque  Telegraph-Herald 
and  Times  Journal 
Fort  Dodge  Messenger  & 
Chronicle 

Fort  Madison  Democrat 


Ottumwa  Courier 
Sioux  City  Journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening  Courier 
Waterloo  Tribune 


bridges  and  culverts,  $184,-  erally  regarded  as  most  re- 
444.00;^  grading.  $56,876.38;  markable.  In  May  conditions 
graveling,  $28,452.00,  and  guard-  were  the  poorest  tliey  had  been 


rail  construction,  $1,557.48. 


in  twenty-five  years,  because 


This  letting,  following  with-  rains  had  delayed  spring  plow- 
in  three  weeks  the  $1,182,-  ing.  During  July,  crops  made 
226.00  in  awards  mentioned  in  good  progress  but  on  August 
The  Iowa  News  last  month.  23rd  reports  indicate  that  the 
makes  this  last  month  a  rec-  corn  crop  was  two  weeks  be- 


ord-breaker 

tracts. 


con-  hind  schedule  and  was  being 
delayed  still  further  by  cold 


I  Under  the  new  state-wide  weather  and  lack  of  moisture, 
road  program,  it  is  estimated  However,  the  warm  September 


that  Iowa  will  spend  approxi-  weather  changed  the  situation 
mately  $2,000,000.00  a  month  and  assured  the  state  o^  a  good 


— I  during  the  next  twelve  |  crop  for  1927. 
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ADVERTISING  AGENCY  AFFAIRS 


!  Lynn  B.  Dudley  in  Charge  of  Campbell-Ewald’s  New  York  Branch — 
I  World  Wide  Advertising  Corporation  Opens  Night  Service 


— Walter  Buchen 


T  VNN  B.  DUDLEY  has  been  named 
-he  branch  manager  of  the  New  York 
offices  of  the  Campbell-Ewald  Company, 
Detroit  advertising  agency.  The  appoint- 
meiK  was  announced  this  week  by  H.  T. 
EwaJd,  the  agency’s  president. 

Mr.  Dudley  has  had  more  than  12 
years’  experience  in  the  advertising  busi¬ 
ness,  most  of  it  being  with  Detroit  agen¬ 
cies  and  industrial  concerns.  He  had  his 
first  experience  with  Campbell-Ewald 
Company  and  later  was  for  a  number 
of  years  advertising  manager  of  the 
Federal  Truck  Company.  After  leav¬ 
ing  the  truck  company  he  again  entered 
agency  work  and  rejoined  Campbell- 
Ewald  about  two  years  ago.  At  the 
time  of  his  appointment  as  New  York 
brancli  manager,  he  was  head  of  the 
accessories  division  of  the  agency. 


Sails  for  Europe  | 

Roy  A.  McMillan,  for  many  years 
identified  in  a  writing  and  executive 
capacity  on  Pacific  Coast  newspapers 
and  more  lately  in  the  advertising  busi¬ 
ness,  has  been  named  as  head  of  the 
publicity  department  of  the  Smith  & 
Ferris  agency. 


F'rank  B.  White  Company,  Chicago, 
Ill.  has  elected  K.  J.  T.  Ekblaw,  agri¬ 
cultural  engineer,  to  the  vice-presidency 
of  the  organization.  Professor  Ekblaw 
has  been  engaged  in  technical  agricul¬ 
tural  engineering  work,  specializing  in 
editorial  and  advertising  promotion.  In 
his  new  connection  he  will  devote  his 
attention  to  contacting  agricultural  equip¬ 
ment  accounts  and  to  the  supervision  of 
the  copy  department. 


A  night  contact  service  has  been  es¬ 
tablished  in  the  office  of  the  World 
Wide  Advertising  Corporation,  and  a 
member  of  the  staff  is  on  hand  in  the 
office  of  the  agency  until  11  P.  M. 
daily  and  Sunday  for  any  emergency, 
and  also  for  the  transaction  of  business 
over  the  telephone  and  for  receipt  of 
telegrams  and  telegraphic  transmission 
of  advertising  to  other  cities.  Members 
of  the  World  Wide  staff  are  in  touch 
with  this  night  service  and  it  has  proven 
very  acceptable  to  clients  of  the  agency, 
particularly  for  eleventh  hour  correc¬ 
tions,  an  official  of  the  agency  stated. 


Walther  Buchen,  president  of  the 
Buchen  Company,  Chicago  advertising 
agency,  sailed  Oct.  1  on  the  S.  S. 
L^iathan  for  a  month’s  business  and 
pleasure  trip  to  Europe.  Mr.  Buchen 
will  cover  England,  France  and  Ger¬ 
many. 


Vanderhoof  &  Co.  are  planning  cam¬ 
paigns  for  Lackner,  Butz  &  Co.  of  Chi¬ 
cago  and  the  Ixopold  Desk  Company 
of  Burlington,  la. 


Donald  M.  Wright  recently  resigned 
from  the  copy  staff  of  N.  W.  .\yer  & 
.Son,  Philadelphia,  to  join  the  copy  staff 
of  Joseph  Richards  Company,  New 
York  City. 


Announcement  is  made  by  A.  Carman 
Smith,  president  and  active  head  of  the 
Smith  &  Ferris  advertising  agency  of 
Los  Angeles  that  John  J.  Cahill  has 
joined  the  staff  of  the  agency. 

Mr.  Cahill  for  many  yeafs  conducted 
his  own  agency  in  another  city  under 
the  name  of  John  J.  Cahill  Inc.,  and 
in  the  12  years  he  operated  it  he  was 
advertising  and  sales  counsel  to  many 
of  the  leading  concerns  in  the  com¬ 
munity.  Cahill  will  head  the  new  sales 
promotion  department  of  the  agency. 


J.  Jay  Fuller  Advertising  Agpcy  has 
been  incorporated  at  Buffalo  with  1,000 
shares  of  preferred  stock  of  $25  par 
\  alue  and  1,000  shares  of  common  of  no 
par.  The  directors  are  Mr.  Fuller, 
Norton  E.  Forgie  and  John  T.  Hoyle, 
all  of  Buffalo. 


I.andsheft  Advertising  Agency  has 
been  formed  at  Buffalo  by  A.  VVilliam 
Landsheft,  offices  having  been  opened 
at  810  Liberty  Bank  building. 


Rembert  LaBeaume  of  St.  Louis  re¬ 
cently  joined  the  staff  of  Fisher-Wilson 
.\dvertising  Agency,  St.  Louis,  as  a 
member  of  the  space  department.  La¬ 
Beaume  was  a  member  of  the  Princeton 
class  of  1927.  He  played  first  base  on 
the  varsity  baseball  team  there  and  was 
captain  during  1927. 


The  Sherman  Corporation,  Engineers, 
has  added  recently  to  the  staff  of  its 
Division  of  Market  .\nalysis — New 
Products  Development,  E.  C.  Conover, 
as  director,  and  H.  Lucey  as  associate. 
?\lr.  Conover’s  previous  connections  in¬ 
clude  the  Studchaker  Corporation,  the 
Conde  Nast  publications,  George  Batten 
and  William  H.  Rankin  agencies.  Mr. 
Lucey  has  been  with  Campbell-Ewald 
and  previously  was  with  J.  Walter 
Thompson  and  Ruthrauff-Ryan. 


The  Egg  Saver  Package  Company, 
Indianapolis,  Ind.,  has  appointed  Frank 
B.  White  Company,  Chicago.  Ill.,  as  its 
advertising  agency.  Class  papers  will 
he  used.  The  article  advertised  is  Egg 
Saver  Flats  for  egg  cases. 

B.  B.  &  R.  Knight  Corporation. 
Providence,  R.  I.,  makers  of  Fruit  of 
the  Loom  cotton  textiles,  has  appointed 
Reimers  &  Osborn.  Inc.,  New  York  ad- 
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RUDOLPH  GUENTHER  BACK 


Rudolph  Guenther,  president  of 
Rudolph  Cuenther-Russell  Law,  Inc., 
financial  advertising  agency  of  New 
Y  ork.  arriving  on  the  S.  S.  Majestic 
from  a  vacation  abroad.  Mr.  Guen¬ 
ther  is  known  as  “the  father  of 
financial  advertising.” 


vertising  agency,  as  counsel.  Consumer 
advertising  will  not  be  considered  untU 
the  newly  styled  line  of  Fruit  of  the 
Loom  fabrics  is  ready  for  the  market 
and  distribution  obtained.  Trade  papers 
will  be  used  in  this  preliminary  work. 


Bates  Compton,  former  space  buyer 
in  the  New  York  office  of  the  H.  K. 
McCann  Company,  New  York  advertis¬ 
ing  agency,  is  now  in  charge  of  this 
agency’s  Paris  office.  S.  W.  Gibson 
is  temporarily  in  charge  of  the  McCann 
space  buying  department. 


A  new  advertising  agency,  the  Ralph 
B.  Dibble  Company  at  No.  1  State  St., 
Boston,  has  been  established  by  Ralph 
Dibble,  Boston  advertising  man,  and 
Robert  Dibble  of  Springfield,  Mass. 
Ralph  Dibble  has  been  advertising  man¬ 
ager  for  the  E.  T.  Slattery  Company, 
assistant  advertising  manager  of  the 
Gilchrist  Company  and  the  Chandler 
Company,  all  Boston  retail  stores.  After 
the  Armistice  he  went  to  the  New 
York  Tribune  to  prepare  advertising  for 
six  accounts.  He  was  advertising  man¬ 
ager  for  the  Packard  automobile  com¬ 
pany  at  New  York.  Robert  Dibble,  his 
brother,  has  been  with  the  Chicopee 
(.Mass,)  National  Bank  and  is  one  of 
the  four  recent  graduates  of  the  .Amer¬ 
ican  Institute  of  Banking  of  western 
Massachusetts. 


Robert  Hunt  has  resigned  from  the 
New  York  staff  of  the  United  Press  to 
join  the  Casey-^wis  Company,  advertis¬ 
ing  agency  of  Nashville,  Tenn.,  as  a  copy 
writer. 


New  England’s  Second  Largest  Market 


Business  Conditions  Are 
Normal  in  Providence 

Payroll  checks  of  Providence  Clearing  House  Bank  for  the 
first  38  weeks  of  1927  averaged  $2,561,052.63  per  week, 
showing  an  average  gain  of  $3,078.94  per  week  over  the 
corresponding  period  of  1926.  These  figures  do  not  in¬ 
clude  salaries  or  wages  paid  by  individual  checks  or  direct 
from  cash  drawers. 

Bank  clearings  through  the  Providence  Clearing  House 
amounted  to  $518,705,600.00  for  the  first  nine  months  of 
1927,  a  gain  of  2.22%  over  the  corresponding  months  of 
1926. 

Building  permits  for  the  first  nine  months  of  1927  amounted 
to  $18,202,264.00,  a  loss  of  3.4%  over  the  same  period 
of  1926. 

Postal  receipts  for  the  first  nine  months  of  1927  amounted 
to  $1,489,940.76,  a  gain  of  6.24%. 

The  Providence  Journal 
The  Evening  Bulletin 

Providence,  R.  I. 

Representatives 

Chat.  H.  Eddy  Company  R.  J.  Bidwell  Company 

Boston  New  York  Chicago  Los  Angeles  San  Francisco  Seattle 
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PATENTED  Exclusive  Interchangeability 

DUPLEX  UNITS 

The  Duplex  Printing  Press  Company  Has  Developed  and  Patented  a 
Completely  Interchangeable  Unit  Type  of  Press  as  Heretofore 
Advertised,  Called  the  Interchangeable  Unit  Machine. 


ThU  unit  guaranteed  to  operate  Caster  without  vibration  than  any  other  built. 


NOTICE 

This  press  is  protected 
by  U.  S.  Patent  No.  1,- 
569,065,  dated  January 
12,  1926,  which  broadly 
covers  a  newspaper  print¬ 
ing  press  comprising  a 
plurality  of  printing, 
units,  a  folder  unit  or 
units,  and  a  feed  roll  unit 
or  units;  each  and  all  of 
said  units  being  inter* 
changeable  in  posi¬ 
tion  and  capable  of 
being  arranged  in 
any  desired  relation. 

The  claims  of  this 
patent  are  broad  and 
cover  fully  complete 
interchangeability 
of  units  without  Umita* 
tion  as  to  the  specific 
construction  thereof. 

In  order  that  no  one 
may  be  unwittingly  mis¬ 
led  into  the  purchase  of 
infringing  machines,  or 
into  the  belief  that  any 
other  manufacturer  is  li¬ 
censed  to  build  presses 
having  such  interchange¬ 
able  units,  we  hereby  ad¬ 
vise  you  of  our  patent 
thereon.  No  others  can 
build  such  INTER¬ 
CHANGEABLE  UNIT 
PRESSES:  and  the  user 
of  an  infringing  press  is 
both  liable  for  infringe¬ 
ment  and  to  have  the  use 
of  the  infringing  press 
enjoined. 


SEXTUPLE  oC  SUPER-UNITS  as  above  [Cor  names  oC  installations  near  yon  write  ns]. 


DOUBLE  OCTUPLE  oC  SUPER-UNITS  as  above  [Cor  names  oC  installations  near  yon  write  us]. 

DUPLEX  PRINTING  PRESS  COMPANY 

BATTLE  CREEK,  MICHIGAN 

I  NEW  YORK:  World  Building  CHICAGO i  77  W.  Washington  St.  RAN  FRANCISCO:  deYoung  Building 
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WOMEN  IN  ADVERTISING  AND  JOURNAUSM 

Men  Now  Among  Readers  of  Society  News,  Says  Mrs.  Jessie  Ozias 
Donahue  of  Chicago  Daily  News — Laura  Barrett  on 
Advertising  Work  in  London 


'T’HE  days  when  the  society  page  was 

read  only  by  women  and  made  up 
exclusively  of  news  of  women  is  no 
more,  according 
to  Mrs.  Jessie 
Ozias  Donahue, 
society  editor  of 
;he  Chicago  Daily 
News',  who  finds 
that  there  is  an 
increasing  tend¬ 
ency  among  men 
to  jihone  in  and 
give  the  news¬ 
paper  society 
news.  .\nd  the 
number  of  men 
calling  is  a  good 
indication  of  the 
Mrs.  Jessie  Do.naiiue  increasing  num¬ 
ber  of  male  read¬ 
ers  of  the  society  columns.  She  has 
as  many  men  correspondents  as  women. 

Mrs.  Donahue,  who  is  the  dean  of 
Chicago  newspaix,-r  women,  having 
started  on  the  old  Inter-Ocean  35  years 
ago,  finds,  too,  that  charity  events  get 
as  much  space  from  the  society  editor 
today  as  is  given  to  debutantes  and 
brides.  .\nd  people  are  more  ready 
to  give  pictures  and  detailed  informa¬ 
tion  about  charity  functions  than  about 
their  personal  affairs. 

The  development  of  the  society  de¬ 
partment  as  such  holds  great  interest 
for  Mrs.  Donahue,  who  is  amused  in 
going  through  the  files  of  society  news 
of  30  years  ago  to  see  how  it  was 
scattered  throughout  the  paper. 

Rumors  have  no  place  in  Mrs.  Dona¬ 
hue’s  column.  She  prints  facts  only  and 
is  careful  to  avoid  mere  gossip.  Instead 
of  having  society  come  to  her,  she  goes 
where  society  is.  In  her  capacity  as 
society  editor  of  the  Daily  News  she 
has  been  sent  to  cover  tlie  doings  of 
Chicago  Society  people  in  h'lorida.  Lake 
Placid,  White  Sulphur  Sprnigs,  and  the 
“dude  ranches”  of  Wyoming.  Yet  Mrs. 
IXuiahue  never  attends  a  society  function 
without  being  given  a  personal  invita¬ 
tion. 

The  wealthier  people  with  whom  she 
has  come  in  contact  frown  on  drink¬ 
ing,  Mrs.  Donahue  says,  adding  that 
there  seems  to  be  less  drinking  by- 
society  folks  now  than  there  was  a 
year  ago.  ' 

Mrs.  Donahue’s  experience  includes 
work  on  the  old  Chicago  Chronicle, 
the  Herald,  the  Inter-Ocean,  the  Daily 
News,  and  10  years  of  general  publicity 
work.  She  joined  the  staff  of  the 
Daily  News  in  1906  and  has  been  so¬ 
ciety  editor  for  the  past  five  years. 
She  has  a  married  daughter  living  in 
Brooklyn. 

Laura  Barrett,  of  the  William  II. 
Kankiu  Advertising  Agency,  is  visiting 
London  on  business  for  her  agency. 
She  has  called  on  Sir  Thomas  Lipton. 
Sir  Charles  Higham,  Sir  William 
Crawford,  Harold  Vernon,  Roy  Hardy 
ami  other  important  British  advertising 
men. 

Miss  Rosalind  Hightower  has  been 
selected  by  the  Women’s  Advertising 
Club,  a  branch  of  the  Detroit  .\dcraft 
Club,  to  represent  it  at  the  National 
Convention  of  Direct  Mail  Advertisers, 
opening  in  Chicago  on  Oct.  19.  Miss 
Hightower  is  an  artist  who  has  done 
considerable  work  as  a  fashion  illustra¬ 
tor  and  theatrical  cartoonist.  She  will 
travel  to  Chicago  by  airplane. 

Katherine  Lyons,  dramatic  editor  of 
the  Boston  (Slass.)  Trasrlcr.  who  in 
private  life  is  Mrs.  Herman  Rletzer  of 
Brookline,  is  the  mother  of  a  daughter 
bom  at  the  Emerson  Hospital  last 
week. 

Margaret  Santry,  formerly  press  agent 
for  Station  WPCH,  has  been  appointed 
radio  editor  of  the  New  York  Anterican. 


Miss  Rose  Lee,  New  York  newspaper 
woman,  has  returnetl  from  a  two  years' 
sojourn  abroad.  Miss  Lee  wrote  under 
the  title  of  "Pioneer’'  for  the  New  York 
Herald  Tribune  as  radio  program  critic 
until  she  left  for  Europe.  She  spent  a 
great  deal  of  time  in  Turkey  and  sent 
several  articles  from  that  country  to  the 
.\  iTt*  York  Times. 

Margaret  G.  Stone,  associate  fashion 
editor  of  Good  Housekeeping,  sailed  on 
the  S.  S.  France,  Oct.  7,  for  a  month’s 
vacation  in  Paris.  Mrs.  Stone  will  visit 
Mrs.  Robert  C.  Neal,  who  is  now  living 
in  Paris,  and  who  was  formerly  one  of 
Good  Housekeeping’s  fashion  editors. 

I’anny  Butcher,  literary  editor  of  the 
Chicago  Tribune  and  founder  and  owner 
of  the  book  shop  Itearing  her  name  at 
75  East  Adams  street,  has  sold  her  store 
to  the  Doublcday,  Page  Book  Shops, 
Inc.,  of  New  York.  Miss  Butcher  started 
her  book  shop  in  1920.  Since  that  time 
practically  every  visiting  author  from 
Europe  and  .\merica  has  stopped  in  to 
see  her  while  in  Chicago. 

FLANNERY  JOINS  N.  Y.  SUN 

P.  J.  Flannery  has  joined  the  adver¬ 
tising  staff  of  the  New  York  Sun,  and 
has  been  assigned  to  cover  the  Brooklyn 
territory  for  the  local  display  department. 


AevEiice  Advertising  Corporation,  2117  Guar¬ 
antee  Title  UuildinK,  Cleveland,  Uhio.  Handling 
account  for  the  Visible  Purno  Company.  Findlay. 
Ohio,  manufacturers  “Yard-O-Lite"  lighting  sys¬ 
tem  and  “Findlay  Visible”  gasoline  pumps. 

Barrows,  Richardson  &  Alley,  420  Lexington 
avenue.  .New  York.  Placing  account  for  the 
Moto  Meter  Company.  Inc..  Long  Island  City, 

Sterling  Beeson,  Inc.,  610  2nd  National  Bank 
Building.  Toledo,  Ohio.  Is  placing  the  follow¬ 
ing  accounts:  the  Trommer  Company,  Fremont, 
Ohio,  Gordon  Beverages,  Inc.,  Toledo,  Ohio, 
and  Uefiance  Spark  Plug  Company,  Toledo, 
Ohio.  Newspapers  (national)  will  be  used  on 
all  of  the  above. 

Blackett  &  Sample,  58  East  Washington 
street,  Chicago.  Reported  to  Ite  planning  some 
advertising  for  the  Washburn  Crosby  Company, 
Minneapolis. 

Amkew  Cone  General  Advertising  Company, 

18  East  41st  street.  New  York.  Placing  account 
for  the  Savoy  Plaza  Hotel,  New  York. 

Cromer-Kraseelt  Company,  425  Van  Buren 
street.  Milwaukee.  Placing  account  of  the 
Kitchen  Craft  Company.  West  Bend.  Wisconsin. 

Ralph  L.  Dombrower  Advertising'  Agency, 
Mutual  Building.  Richmond,  Va.  Is  placing 
Schloss  Bros.  &  Co.,  Inc..  Baltimore,  Md.. 
manufacturers  of  men’s  clothing. 

Evai^  Kip  &  Hackett,  Inc.,  247  Park  ave- 
New  York.  Has  secured  account  of  the  John 
Russell  Cutlery  Company,  Turner  Falls,  Massa¬ 
chusetts. 

GcttschaMt-Humphrey,  Inc..  .103  Palmer 
building.  Atlanta,  Ga.  Is  now  placing  account 
of  tbe  National  Fruit  Flavor  Company,  New 
Orleans,  La.,  manufacturers  of  “Orange 
,''i|neeze”  beverage. 

Charles  W.^  Hoyt  Company,  Inc.,  11  East 
.t(>th  street.  New  York.  Has  secured  account 
of  the  Thermal  -\ppliance  Company.  Inc..  New 
York. 

Izrard  Company,  Times  building,  Seattle, 
Wash.  Is  preparing  a  list  of  newspapers  on 
Sk'X;kum  Packers  .Vssociation,  Wenatchee. 
Wa'hi'tgton  (Apples.) 

E.  D.  KoUock  Advertising  Agency,  201 
Devonshire  street.  Boston.  Is  placing  con¬ 
siderable  advertising  in  daily  newspapers  and 
wi  men’s  imblications  for  New  York  City  and 
Bo-ton  hotels  on  the  exchange  basis. 

H.  E.  Lesan  Advertising  Agency,  Inc.,  420 
Lexington  avxenue.  New  York.  Handling  ac 
count  for  Grushlaw  &  Sickel.  New  York,  manii- 
facturers  “Nockabout”  sport  jackets. 

Lynch  &  Wilson,  Citizens  National  Bank 
building,  Kokomo,  Ind.  Issuing  orders  on 
Kingston  R.adio.  Kokomo  Electric  Company, 
Kokomo.  Indiana. 

Mil'is,  Inc.,  136  E.  Market  street,  Indianapo¬ 
lis.  Ind.  Is  sending  copy  on  the  I^tundry 
Owners  National  .\ssociation.  to  Canadian  news¬ 
papers. 

Robbins  dt  Pearson  Co.,  391)  E.  Broad  street, 
Columhus,  O.  Will  prepare  advertising  copy, 
but  any  advertising  it  places  in  newspai>ers 
will  he  placed  on  a  local  basis. 

United  States  Advertising  Corporation,  250 
West  57th  street.  New  York  Placing  account 
for  the  Fisk  Tire  Company.  Inc..  Chicopee 
F.alls.  Massachusetts,  manufacturers  Fisk  Tires. 

Frank  B.  White  Company,  33  South  Clark 
street.  Chicago.  Placing  accounts  for  the  I-ake- 
view  Poultry  Farm.  Holland.  Michigan,  and  the 
I'nion  Nurseries.  Fonthill.  Ontario.  Canada. 
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And  with  an  estimated 
crop  of  4,500,000 
bales  in  West  Texas 

— well, 
figure  it  out 
for  yourself! 


The  Star-Telegram  and  Record-Telegram  has 
more  circulation  than  any  other  three  papers 
combined  in  West  Texas,  one  of  the  richest 
sections  in  the  South. 
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International  Trade  Reciprocity 

The  New  Opportunity  for  American  Newspapers! 


The  Stockholm  Conference  of  the  International  Chamber  of  Com¬ 
merce,  following  up  the  Geneva  Economic  Conference,  served  to 
bring  to  light  the  economic  interdependence  of  nations. 

Dr.  Julius  Klein,  Director  of  the  Bureau  of  Foreign  and  Domestic 
Commerce,  recently  returned  from  Europe,  has  reported  a  tremen¬ 
dous  increase  in  the  exports  of  the  chief  European  markets  since 
the  war. 

An  appreciable  percentage  of  these  exports  go  to  the  United  States 
and  thus  serve  to  apply  indirectly  against  reparations. 


If  hat  does  all  this  mean  to  the  American  Newspaper  Publisher? 


American  newspaper  publishers 
can  benefit  directly  by  this  eco¬ 
nomic  rehabilitation  of  Europe 
by  making  an  organized  effort  to 
place  their  papers  on  the  advertis¬ 
ing  schedules  of  European  manu¬ 
facturers. 

This  means  a  consistent  campaign 
on  the  part  of  publishers  to  sell 
both  their  markets  and  the  papers 
which  serve  and  dominate  these 
markets  to  those  who  direct  the 
advertising  campaigns  of  the 
European  manufacturer. 

You  should  be  represented  in 
Europe  by  an  organization  whose 
staff  is  thoroughly  conversant  with 
American  methods  of  newspaper 
advertising  selling,  on  the  one 
hand,  and  thoroughly  conversant 
with  European  practices  in  adver¬ 
tising  buying,  on  the  other. 

We  have  been  representing  in 
America  some  of  the  world’s 
greatest  newspapers,  published 
outside  of  the  United  States,  for 
many  years.  It  was  at  the  insistent 
request  of  some  of  the  publishers 
whom  ive  have  had  the  honor  to 
thus  represent,  that  we  have  ar¬ 
ranged  to  give  them  the  same 
service  in  Europe  through  our 
headquarters  in  London. 


What  our  organization — your 
London  Office — means! 

Direct  personal  solicitation  on  your 
behalf,  by  your  representatives  on 
every  potential  exporter  to  your  mar¬ 
ket,  with  reports  at  regular  intervals  to 
your  advertising  manager. 

A  place  where  your  readers  can  feel 
free  to  come  and  read  their  favorite 
newspaper. 

Your  paper’s  name  on  windows  facing 
Fleet  Street,  the  best-known  thorough¬ 
fare  in  newspaperdom  throughout  the 
world. 

And  many  other  advantages  of  which 
we  would  like  to  have  the  opportunity 
of  telling  you! 


S.  S.  KOPPE  &  CO.,  INC. 

Publishers’  Representatives 

TIMES  BUILDING  Affiliated  with 
NEW  YORK  CITY 
Tel.  Bryant  6900 


S.  S.  KOPPE  &  CO.,  LTD. 

Publishers’  Representatives 

78  FLEET  STREET,  E.  C.  4 
LONDON,  ENGLAND 
Tel.  City  8626 
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WOMEN  IN  ADVERTISING  AND  JOURNAUSM 

Men  Now  Among  Readers  of  Society  News,  Says  Mrs.  Jessie  Ozias 
Donahue  of  Chicago  Daily  News — Laura  Barrett  on 
Advertising  Work  in  London 


The  days  when  the  society  page  was 
read  only  by  women  and  made  up 
exclusively  of  news  of  women  is  no 
more,  according 
to  Mrs.  Jessie 
Ozias  Donahue, 
society  editor  of 
:he  Chicago  Daily 
Neu>s,  who  finds 
that  there  is  an 
increasing  tend¬ 
ency  among  men 
to  phone  in  and 
give  the  news¬ 
paper  society 
news.  .\nd  the 
number  of  men 
calling  is  a  good 
indication  of  the 
Mrs.  Jessie  Uosahue  increasing  num¬ 
ber  of  male  read¬ 
ers  of  the  society  columns.  She  has 
as  many  men  correspondents  as  women. 

Mrs.  Donahue,  who  is  the  dean  of 
Chicago  newspaper  women,  having 
started  on  the  old  Inter-Ocean  35  years 
ago,  finds,  too,  that  charity  events  get 
as  much  space  from  the  society  editor 
today  as  is  given  to  debutantes  and 
brides.  .^nd  people  are  more  ready 
to  give  pictures  and  detailed  informa¬ 
tion  alxjut  charity  functions  than  about 
their  personal  affairs. 

The  development  of  the  society  de¬ 
partment  as  such  holds  great  interest 
for  Mrs.  Donahue,  who  is  amused  in 
going  through  the  files  of  society  news 
of  years  ago  to  see  how  it  was 
scattered  throughout  the  paper. 

Rumors  have  no  place  in  Mrs.  Dona¬ 
hue’s  column.  She  prints  facts  only  and 
is  careful  to  avoid  mere  gossip.  Instead 
of  having  society  come  to  her,  she  goes 
where  society  is.  In  her  capacity  as 
society  editor  of  the  Daily  News  she 
has  been  sent  to  cover  tlie  doings  of 
Chicago  Society  people  in  Elorida,  Lake 
Plackl.  White  Sulphur  Sprnigs,  and  the 
“dude  ranches”  of  \\-yoming.  Yet  ^Irs. 
Donahue  never  attends  a  society  function 
without  being  given  a  personal  invita¬ 
tion. 

The  wealthier  people  with  whom  she 
has  come  in  contact  frown  on  drink¬ 
ing,  Mrs.  Donahue  says,  adding  that 
there  seems  to  be  less  drinking  by 
society  folks  now  than  there  was  a 
year  ago. 

Mrs.  Donahue’s  experience  includes 
work  on  the  old  Chicago  Chronicle, 
the  Herald,  the  Inter-Ocean,  the  Daily 
News,  and  10  years  of  general  publicity 
work.  She  joined  the  staff  of  the 
Daily  News  in  1906  and  has  been  so¬ 
ciety  editor  for  the  past  five  years. 
She  has  a  married  daughter  living  in 
Brooklyn. 

Laura  Barrett,  of  the  William  II. 
Rankin  Advertising  Agency,  is  visiting 
London  on  business  for  her  agency. 
She  has  called  on  Sir  Thomas  Lipton, 
Sir  Charles  Higham,  Sir  William 
Crawford.  Harold  Vernon,  Roy  Hardy 
and  other  important  British  advertising 
men. 

.Miss  Rosalind  Hightower  has  been 
selected  by  the  Women’s  .Advertising 
Club,  a  branch  of  the  Detroit  .Adcraft 
Club,  to  represent  it  at  the  National 
Convention  of  Direct  Mail  Advertisers, 
opening  in  Chicago  on  Oct.  19.  Miss 
Hightower  is  an  artist  who  has  done 
considerable  work  as  a  fashion  illustra¬ 
tor  and  theatrical  cartoonist.  She  will 
travel  to  Chicago  by  airplane. 

Katherine  Lyons,  dramatic  editor  of 
the  Boston  (Mass.)  Traveler,  who  in 
private  life  is  Mrs.  Herman  Bletzer  of 
Brookline,  is  the  mother  of  a  daughter 
born  at  the  Emerson  Hospital  last 
week. 

Margaret  Santry,  formerly  press  agent 
for  Station  WPCH,  has  been  appointed 
radio  editor  of  the  New  York  American. 


Miss  Rose  Lee,  New  York  newspaper 
woman,  has  returne<l  from  a  two  years' 
sojourn  abroad.  Miss  Lee  wrote  under 
the  title  of  "Pfijneer”  tor  the  New  York 
Herald  Tribune  as  radio  program  critic 
until  she  left  for  Europe.  She  spent  a 
great  deal  of  time  in  Turkey  and  sent 
several  articles  from  that  country  to  the 
.\  eze  York  Times. 

Margaret  G.  Stone,  associate  fashion 
editor  of  Good  Housekeeping,  sailed  on 
the  S.  S.  France,  Oct.  7,  for  a  month’s 
vacation  in  Paris.  Mrs.  Stone  will  visit 
Mrs.  Robert  C.  Neal,  who  is  now  living 
in  Paris,  and  who  was  formerly  one  of 
Good  Housekeeping’s  fashion  editors. 

I-'anny  Butcher,  literary  etlitor  of  the 
Chicago  Tribune  and  founder  and  owner 
of  the  book  shop  bearing  her  name  at 
75  East  Adams  street,  has  sold  her  store 
to  the  Doublcday,  Page  Book  Shops, 
Inc.,  of  New  York.  Miss  Butcher  started 
her  bonk  shop  in  1920.  Since  that  time 
practically  every  visiting  author  from 
Euroiie  and  .America  has  stopped  in  to 
see  her  while  in  Chicago. 

FLANNERY  JOINS  N,  Y.  SUN 

P.  J.  Flannery  has  joined  the  adver¬ 
tising  staff  of  the  New  York  Sun,  and 
has  been  assigned  to  cover  the  Brooklyn 
territory  for  the  local  display  department. 


Aevtnee  Advertisingr  Corporation,  2117  Guar¬ 
antee  Title  UiiildinK,  Cleveland,  Ohio.  Handling 
account  for  the  Visible  I’limo  Comnany.  Findlay. 
Ohio,  manufacturers  “Yard-O-Lite"  lighting  sys¬ 
tem  and  “Findlay  Visible”  gasoline  pumps. 

Barrows,  Richardson  &  Alley,  420  Lexington 
avenue.  New  York.  Placing  account  for  the 
Moto  Meter  Company,  Inc..  Long  Island  City, 

Sterling  Beeson,  Inc.,  610  2nd  National  Bank 
Building.  Toledo,  Ohio.  Is  placing  the  follow¬ 
ing  accounts:  the  Trommer  Company,  Fremont, 
Ohio,  tiordon  Beverages,  Inc.,  Toledo,  Ohio, 
and  Defiance  Spark  Plug  Company,  Toledo, 
Ohio.  Newspapers  (national)  will  be  used  on 
all  of  the  above. 

Blackett  &  Sample,  58  East  Washingtcni 
street,  Chicago.  Reported  to  lie  planning  some 
advertising  for  the  Washburn  Crosby  Company, 
Minneapolis. 

Amk-ew  Cone  General  Advertising  Company, 

18  East  41st  street.  New  York.  Placing  account 
for  the  Savoy  Plaza  Hotel.  New  York. 

Crt-mer-Kraseelt  Company,  425  Van  Buren 
street.  Milwaukee.  Placing  account  of  the 
Kitchen  Craft  Company.  West  Bend.  Wisconsin. 

Ralph  L.  Dombrower  Advertisiiig  Agency, 
Mutual  Building.  Richmond,  Va.  Is  placing 
Schloss  Bros.  &  Co..  Inc.,  Baltimore,  Md., 
manufacturers  of  men’s  clothing. 

E  vans.  Kip  &  Hackett,  Inc.,  247  Park  ave- 
New  York.  Has  secured  account  of  the  lohn 
Russell  Cutlery  Company,  Turner  Falls.  Massa¬ 
chusetts. 

Gcttschaldt-Humphrey,  Inc..  .503  Palmer 
building,  Atlanta,  (ia.  Is  now  placing  account 
of  the  N.ational  Fruit  Flavor  Company.  New 
Orleans,  La.,  manufacturers  of  “Orange 
.'siiueeze”  beverage. 

varies  W.^  Eloyt  Company,  Inc.,  11  East 
■Itith  street.  New  York.  Has  secured  account 
of  the  Thermal  .\ppliance  Company.  Inc..  New 
York. 

Izrard  Company,  Times  building,  Seattle, 
Wash.  Is  preparing  a  list  of  newspapers  on 
.'sk'xikum  Packers  j\ss<x:iation,  Wenatchee. 
Washi'igton  (Apples.) 

E.  D.  KoUock  Advertising  Agency,  201 
Devonshire  street.  Boston.  Is  placing  con¬ 
siderable  advertising  in  daily  newspapers  and 
W(  men’s  imhlications  for  New  York  City  and 
Bo-ton  hotels  on  the  exchange  basis. 

H.  E.  Lesan  Advertising  Agency,  Inc.,  420 
Lexington  avxenue.  New  S'ork.  ILandling  ac 
count  for  Grushlaw  &  Sickel.  New  York,  manu- 
f.acturers  “Nockabout”  sport  jackets. 

Lynch  St  Wilson,  Citizens  National  Bank 
building,  Kokomo.  Ind.  Issuing  orders  on 
Kingston  Radio.  Kokomo  Electric  Company. 
Kokomo.  Indiana. 

M3’is,  Inc.,  136  E.  Market  street,  Indianapo¬ 
lis,  Ind.  Is  sending  copy  on  the  Laundry 
Owners  National  Association,  to  Canadian  news- 
paiiers. 

Robbins  St  Pearson  Co.,  390  E.  Broad  street. 
Columbus,  O.  Will  prepare  advertising  copy, 
but  any  advertising  it  places  in  newspapers 
will  he  placed  on  a  local  basis. 

United  States  Advertising  Corporatian,  250 
West  57th  street.  New  York.  Placing  account 
for  the  Fisk  Tire  Company.  Inc..  Chicopee 
Falls,  Massachusetts,  manufacturers  Fisk  Tires. 

Frank  B.  White  Company,  33  South  CTark 
street,  Cihicago.  Placing  accounts  for  the  Lake- 
view  Poultry  Farm,  Holland.  Michigan,  and  the 
Union  Nurseries,  Fonthill.  Ontario.  Canada. 
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And  with  an  estimated 
crop  of  4,500,000 
bales  in  West  Texas 

-well, 

figure  it  out 
for  yourself! 
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more  circulation  than  any  other  three  papers 
combined  in  West  Texas,  one  of  the  richest 
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International  Trade  Reciprocity 

The  New  Opportunity  for  American  Newspapers! 


The  Stockholm  Conference  of  the  International  Chamber  of  Com¬ 
merce,  following  up  the  Geneva  Economic  Conference,  served  to 
bring  to  light  the  economic  interdependence  of  nations. 

Dr.  Julius  Klein,  Director  of  the  Bureau  of  Foreign  and  Domestic 
Commerce,  recently  returned  from  Europe,  has  reported  a  tremen¬ 
dous  increase  in  the  exports  of  the  chief  European  markets  since 
the  war. 

An  appreciable  percentage  of  these  exports  go  to  the  United  States 
and  thus  serve  to  apply  indirectly  against  reparations. 

JUiat  does  all  this  mean  to  the  American  Newspaper  Publisher^ 


American  newspaper  publishers 
can  benefit  directly  by  this  eco¬ 
nomic  rehabilitation  of  Europe 
by  making  an  organized  effort  to 
place  their  papers  on  the  advertis¬ 
ing  schedules  of  European  manu¬ 
facturers. 

This  means  a  consistent  campaign 
on  the  part  of  publishers  to  sell 
both  their  markets  and  the  papers 
which  serve  and  dominate  these 
markets  to  those  who  direct  the 
advertising  campaigns  of  the 
European  manufacturer. 

You  should  be  represented  in 
Europe  by  an  organization  whose 
staff  is  thoroughly  conversant  with 
American  methods  of  newspaper 
advertising  selling,  on  the  one 
hand,  and  thoroughly  conversant 
with  European  practices  in  adver¬ 
tising  buying,  on  the  other. 

We  have  been  representing  in 
America  some  of  the  world’s 
greatest  newspapers,  published 
outside  of  the  United  States,  for 
many  years.  It  was  at  the  insistent 
request  of  some  of  the  publishers 
whom  we  have  had  the  honor  to 
thus  represent,  that  we  have  ar¬ 
ranged  to  give  them  the  same 
service  in  Europe  through  our 
headquarters  in  London. 


What  our  organization — your 
London  Office — means! 

Direct  personal  solicitation  on  your 
behalf,  by  your  representatives  on 
every  potential  exporter  to  your  mar¬ 
ket,  with  reports  at  regular  intervals  to 
your  advertising  manager. 

A  place  where  your  readers  can  feel 
free  to  come  and  read  their  favorite 
newspaper. 

Your  paper’s  name  on  windows  facing 
Fleet  Street,  the  best-known  thorough¬ 
fare  in  newspaperdom  throughout  the 
world. 

And  many  other  advantages  of  which 
we  would  like  to  have  the  opportunity 
of  telling  you! 


S.  S.  KOPPE  &  CO.,  INC. 

Publishers’  Representatives 

TIMES  BUILDING  Affiliated  with 
NEW  YORK  CITY 
Tel.  Bryant  6900 


S.  S.  KOPPE  &  CO.,  LTD. 

Publishers'  Representatives 

78  FLEET  STREET,  E.  C.  4 
LONDON,  ENGLAND 
Tel.  City  8626 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 

NEIA  Service  Inc.  Starts  to  Market  Sunday  Magazines — John  Cassel 
Returns  to  Cartooning  with  McClure — Peg  Murray 
Looks  Over  the  Westerners 


riRST  proofs  on  the  new  weekly 
magazine  to  be  issued  by  NEA  Ser¬ 
vice,  Inc.,  are  now  available  and  work 
of  marketing  the  feature  has  begun. 

The  magazine,  edited  by  Peter  Edson, 
under  the  general  supervision  of  Fred¬ 
erick  Ferguson,  president,  is  standard 
size,  seven  columns,  20  inches  deep.  The 
cover,  drawn  by  Ethel  Hays,  is  in  four 
colors  and  the  rest  of  the  publication  is 
black  and  white.  Original  fiction  only 
is  to  be  used. 

Mr.  Ferguson  this  week  announced  that 
the  magazine  would  be  marketeel  either 
in  mat  form  or  as  ready  print.  First  pub¬ 
lication  has  been  set  for  Nov.  6. 

“Our  magazine  was  started  primarily 
for  the  Pittsburgh  Press,  which,  before 
the  recent  Hedrst  purchase  and  consolida¬ 
tion  of  the  Pittsburgh  Sun  Teleraph,  is- 
sueel  the  American  Weekly,”  Mr.  Fergu¬ 
son  said  this  week.  “We  are  going  to 
make  a  popular  high-class  magazine.” 

The  first  proofs  show  a  lead  story  by 
Helen  Wills,  tennis  star,  on  the  “modern 
girl,”  with  sketches  by  the  author,  and 
it  is  announced  that  Miss  Wills  will  be 
a  regular  weekly  contributor.  There  is 
a  war  story  by  Williams  Slavens  Mc¬ 
Nutt,  a  sports  page,  edited  by  Billy 
Evans,  a  full  page  of  fashions,  a  w’oman’s 
page,  and  a  page  devoted  to  popular 
science,  with  material  furnished  by 
Science  Service,  Inc.,  of  Washington, 
D.  C. 


probably  objected  to  the  “Tammany 
touch"  more  than  anything  else. 


Feg  Murray,  sports  cartoonist  and 
writer  for  the  Metropolitan  Newspaper 
Service,  left  last  week  for  California, 
where  he  will  attend  the  football  game 
Saturday  between  Stanford  and  the  Uni¬ 
versity  of  Southern  California  at  Palo 
•\lto.  He  will  also  be  present  when  the 
University  of  Southern  California  “Tro¬ 
ians”  meet  California.  After  visiting  his 
parents  at  Palo  Alto  he  will  study  other 
western  football  teams,  returning  east 
for  the  heavy  end  of  the  football  schedule. 

Mrs.  Helen  Jameson,  who  writes 
beauty  articles  for  King  Features  Syndi¬ 
cate  under  the  name  of  Madame  Qui 
Vive,  sailed  for  Europe  recently. 


“News  the  Reporters  Missed”  is  the 
title  of  a  new  daily  two-column  comic 
being  offered  by  the  Ledger  Syndicate, 
Philadelphia.  J.  Graham  Hunter  is  the 
artist.  His  cartoons  and  comics  have 
been  distributed  previously  by  .‘\ssociated 
Editors,  Readers’  Syndicate,  and  the 
McClure  Newspapers  Syndicate.  Before 
he  became  connected  with  the  syndicates, 
he  drew  for  Country  Gentleman,  Col¬ 
lier’s,  Chicago  Tribune,  Chicago  Daily 
Xews,  the  Boston  Post,  and  Philadelt’liia 
Bulletin. 


John  H.  Cassel,  noted  cartoonist  who 
resigned  from  the  New  York  Evening 
World  last  May  rather  than  draw  a  car¬ 
toon  boosting  Governor  Alfred  E.  Smith 
as  the  Democratic  Presidential  candidate, 
has  returned  to  cartooning.  The  Mc- 
Qure  Newspapers  Syndicate  announced 
this  week  that  Mr.  Cassel  had  signed  a 
contract  with  them  and  would  begin 
drawing  daily  human  interest  cartoons  in 
about  a  month. 

Mr.  Cassel  was  11  years  on  the  Eve¬ 
ning  World,  and  during  that  time  <lrew 
more  than  4,000  cartoons.  Before  be¬ 
coming  associated  with  the  Evening 
M'orld  he  did  magazine  work,  chiefly 
with  Life,  Judge  and  Puck. 

.\t  the  time  he  resigned  from  the  Eve¬ 
ning  World,  Mr.  Cassel  told  Editor 
&  Publisher  that  his  opposition  to  Mr. 
Smith  had  nothing  to  do  with  the  Gov¬ 
ernor’s  religious  views.  He  said  that  he 


W.  L.  Warden,  vice-president  in 
charge  of  sales  for  Famous  Features 
Syndicate,  left  New  York  this  week  on 
a  business  trip  through  the  middle  west. 


(  hris  Hawthorne,  editor  of  the  News¬ 
paper  Feature  Service,  was  51  last  week 
and  the  staff  held  a  party  in  honor  of 
the  occasion. 


“Chic”  Voung.  who  draws  “Dumb 
Dora”  for  King  Features  Syndicate,  was 
married  last  Tuesday  at  Delaware  Water 
(iap  to  Miss  .^thel  I.indorff.  a  famous 
harpist.  Mr.  and  Mrs.  Young  left  im¬ 
mediately  for  Montreal,  where  they  will 
“ipei'd  their  honeymoon. 

.\tlanta  News  Service  has  been  estab¬ 
lished  in  Atlanta,  Ga..  with  offices  in  the 
Wesley  Memorial  Building.  L.  T.  Jones 
is  the  manager. 


WITH  THE  GENERAL  ADVERTISERS 


Florida  Advertising  in  New  York  and  Jersey  Papers — Milk 
Dealers  Study  Advertising — General  Motors 
Car  Sales  Increase 


IVEW  YORK  CITY  and  New  Jersey 
newspapers  will  carry  an  advertising 
campaign  to  tell  the  people  that  Florida 
still  has  its  superior  sunshine,  its  reason¬ 
ably  priced  hotels  and  its  diversity  of 
sports,  and  that  it  is  a  good  place  to  live 
the  year  around. 

Joseph  W.  Young,  of  the  $50,000,000 
Joseph  W.  Young  Properties  in  Holly¬ 
wood,  Florida,  and  at  Bay  Mabel  Harbor, 
is  personally  directing  this  campaign 
from  his  headquarters  in  New  York. 

Newspapers  in  New  York  and  New 
Jersey  with  a  total  circulation  of  over 
3,000,000  will  carry  the  initial  12-day 
Florida  Tour  $85  advertising  copy.  This 
low  price  is  made  possible  through  the 
cooi>eration  of  the  Clyde  Line,  the  Joseph 
W.  Young  motor  buses  and  the  Florida 
hotels. 


.\n  exhibit  of  all  the  different  types  and 
methods  of  advertising  used  by  milk 
dealers  is  to  be  one  of  the  features  of  the 
20th  annual  convention  of  the  Interna¬ 
tional  .Association  of  Milk  Dealers,  which 
is  to  be  held  in  Columbus,  Oct.  19-21. 
The  exhibit  will  be  under  the  direction 
of  W.  A.  Foster  of  Chicago,  who  has 


spent  a  year  gathering  material  for  it. 
Advertising  budgets  and  the  merits  of 
institutional  and  national  advertising  are 
to  be  discussed. 


Retail  sales  by  dealers  of  the  General 
Motors  Corp<.iration  in  September  were 
132,596  cars  compared  with  118.224  in 
September,  1926  and  with  83.519  cars  in 
September,  1925,  according  to  an  an¬ 
nouncement  made  Oct.  14. 


The  A.  C.  Electric  Company  (Radio) 
Dayton,  O..  has  been  reorganized  as  the 
A.  C.  Dayton  Company,  and  is  said  to 
be  progressing  satisfactorily  under  the 
new  management. 


CAMPAIGN  FOR  FLORIDA  HOTELS 

R.  K.  Christenberry,  deputy  state  hotel 
commissioner  for  Florida,  has  gone  to 
Detroit.  Mich.,  where  headquarters  of  the 
State  of  Florida  Travel  Bureau  have 
been  established.  He  is'  planning  to 
launch  an  advertising  and  publicity  cam¬ 
paign  throughout  the  north,  for'  which 
funds  are  being  raised  in  leading  Florida 
communities. 


|] 

n 

i 

r 

ri 

r 

i 

tl 

B 

Bi 

B 

B 

B 

B 

B 

B 

B 

B 

B 

ll 

B 

B 

B 

B 

B 

S 

B 

B 

B 

B 

B 

B 

B 

I 

‘B 

B 

B 

B 

i) 

i 


Underdress 

is  Nationally  Advertised  in 

The 

Christian  Science 
Monitor 


The  dealer  “tiedn” 
advertisement  above  is  one  of 

419 

which  appeared  in  the  Monitor, 
from  53  different  cities,  within 
six  months  after  the  national 
advertising  began  to  appear. 

A  folder  describing  this 
“tie-m”  service  will  be 
sent  on  request 

THE 

CHRISTIAN  SCIENCE  MONITOR 

An  International  Daily  Newspaper 

107  Falmouth  Street  Boston,  Massachusetts 


Editor  &  Publisher  for  October  15,  1927 
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Many  generations  ago,  when  common 
sense  was  about  the  best  guide,  pubUsh- 
ers  and  teachers  decided  that  the  Mod¬ 
em  Roman  group  of  type  faces  was 
about  the  easiest  for  young  eyes. 

Modem  Roman  types  are  compact  and 
restful  —  the  least  active  of  any  of  the 
groups  of  type  faces  —  the  types  used 
on  most  school  books,  especially  up  to 
the  sixth  grade — the  group  of  type  faces 
that  are  built  to  harmonize  with  the 
stmcture  of  a  newspaper  column. 

Intertype  IDEAL  News  Face  was  de¬ 
veloped  from  a  Modem  Roman  base  — 
developed  especially  for  newspapers  — 
and  while  the  light  lines  are  heavier  for 
better  stereotyping,  the  letters  are  still 
balanced  in  color  and  do  not  produce  an 


uninteresting  flat  mass  when  used  in  a 
newspaper  column. 

The  New  York  Times,  The  Cleveland 
Plain  Dealer,  Dallas  Times-Herald,  the 
Seattle  Times  and  nearly  two  himdred 
others,  have  discovered  in  the  Intertype 
IDEAL  News  Face  the  kind  of  type  that 
their  readers  like  best — the  kind  of  type 
that  their  readers  were  raised  on  —  the 
kind  of  matrices  that  wear  longer,  and 
therefore  .ost  less. 

Maybe  your  readers  would  like  your 
paper  better  if  it  had  a  more  natural  type 
face  —  the  face  that  they  were  raised  on. 
It  won’t  cost  anything  to  ask  your  read¬ 
ers  because  the  nearest  Intertype  office 
has  this  plan  all  worked  out  for  you.  Why 
not  send  for  it? 


Intertype  matrices  will  run  in  other  slug-casting  machines 


Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


The  Dog,  The  Rabbit, 
The  Fox— Done  In 
Modern  Roman 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 


Text  set  In  10  Point  Intertype  Ideal  News 
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E.  V.  RllS,  BROOKLYN 
VETERAN,  DIES 


Was  Son  of  Jacob  Riis,  and  Served 
New  York  Papers  Quarter  of  a 
Century — With  Eagle  20 
Years 


undertook  to  put  the  various  (jovernment 
loan  campaigns  over  the  top.  His  en- 
thusiasni  was  unbounded  and  he  worked 
indefatigably,  averaging  bond  sales  in  the 
comiHJsing  room  of  the  World  alone  of 
alxiut  $5,1)00  or  $6,0(XJ  a  week. 


MRS.  CAROLINE  OVERMAN 


Kdward  X'aldemar  Riis,  a  member  of 
ihe  reportorial  staff  of  the  Brooklyn 
Daily  Timex,  died  suddenly  at  his  home, 
71  Picrrepont  street,  Brooklyn,  Friday 
evening,  Oct.  7,  of  heart  disease.  Mr. 
Riis  had  not  been  in  good  health  for 
some  time,  but  on  Friday  was  apparently 
as  well  as  usual.  He  turned  in  some 
copy  for  his  special  column  on  the 
Times,  and  in  the  evening  delivered  a 
lecture  on  journalism  before  his  class  at 
the  Brooklyn  .\cademy  of  Music.  He 
was  stricken  at  midnight  and  died  before 
a  physician  could  be  calle<l. 

Mr.  Riis  was  a  native  of  Brooklyn, 
where  he  was  born  51  years  ago,  the 
eldest  son  of  the  late  Jacob  Riis,  well 
known  as  a  writer  and  philanthropist. 
Young  Riis  grew  up  in  Brooklyn  and 
Richmond  Hill,  Queens,  and  was  educated 
in  the  public  and  private  schools.  When 
the  Spanish-.-\merican  war  broke  out  he 
sought  to  join  Col.  Roosevelt’s  regiment, 
but  was  unable  to  do  so  owing  to  his 
health.  He  was  sent  to  the  Colonel’s 
Wyoming  ranch,  and  there  grew  to  a 
sturdy  manhoocl.  While  on  the  ranch  he 
did  some  writing  and  sold  a  number  of 
stories  to  the  old  Commercial  Adi’crtiser. 
Returning  East,  he  obtained  a  position 
as  reixirter  on  the  Evening,  Sun.  Later 
he  returned  to  the  Pacific  Coast  and 
worked  on  the  San  Francisco  Chronicle. 

He  later  returned  to  New  York  and 
did  reporting  on  the  World. 

Nearly  20  years  ago  he  joined  the  staff 
of  the  Brooklyn  Eagle,  remaining  there 
until  a  year  ago  last  March,  when  he 
joined  the  Brooklyn  Times. 

Mr.  Riis  represented  the  Eagle  on  the 
famous  Ford  peace  ship,  and  had  covered 
many  important  news  events.  For  a  long 
time  he  was  the  Eagle’s  star  reporter, 
and  wrote  many  of  the  biggest  news 
stories. 

He  was  sent  abroad  by  the  government 
during  the  world  war  and  was  stationed 
at  Copenhagen,  Denmark,  where  his 
work  in  cementing  the  relations  between 
the  two  countries  attracted  much  atten¬ 
tion,  resulting  in  his  being  knighted  by 
King  Christian  X.  He  was  given  the 
order  of  Dannebrog — a  distinction  that 
ha<l  been  conferred  on  both  his  father 
and  grandfather. 

His  health  failed  some  months  ago, 
and  when  he  had  partially  regained  it  he 
was  relieved  from  routine  work  by  the 
Times  and  given  a  special  column  to 
write. 

Besides  his  wife,  Mr.  Riis  is  survived 
by  two  brothers,  Roger  William  Riis  of 
Manhattan  and  John  Riis  of  Richmond, 
Va.,  and  two  sisters. 

Funeral  services  were  held  on  Monday 
evening  at  Plymouth  Church,  Brooklyn. 


Mrs.  Caroline  Overman,  one  of  the 
lirst  women  to  enter  the  advertising  busi¬ 
ness.  vice-president  of  the  advertising 
firm  of  Churchill-Hall.  Inc.,  Xew  York, 
died  recently  at  her  home  in  Perth  .Am¬ 
boy.  X.  I.  She  had  had  long  experience 
in  newspaper  work  as  reporter,  lK)ok  re¬ 
viewer  and  dramatic  critic,  h'or  a  whili- 
she  had  charge  of  the  summer  resort 
correspondence  of  the  Seic  York  Eve¬ 
ning  Post.  Before  joining  Churchill-Hall 
in  1914,  she  had  Ix-en  with  the  J.  .-\ 
Richards  .Agency. 


BANDIT’S  BULLET  FATAL 


U.  Douglas  Acomb.  cashier  of  the 
Xew  Orleans  (La.)  States,  died  at  a 
hospital  at  New  Orleans  recently,  a  victim 
of  a  robber’s  bullet.  .Acomb  was  shot  as 
he  entered  the  States  building  with  a 
weekly  payroll  of  $5,844,  contained  in  a 
small  satchel,  which  was  snatched  from 
his  hands.  He  died  without  giving  a 
description  of  the  robber.  One  suspect 
has  been  arrested.  .Acomb  was  42  years 
old  and  is  survived  by  his  wife  and  two 
brothers. 


Cl^bituary 

CA-MUEL  H.  WOOD,  of  the 
the  Batavia  (X.  Y.)  Daih 


ISAAC  MAILHOUSE 


N.  Y.  World  Editorial  Page  Make-up 
Man  Dies  at  72 


Isaac  Mailhouse,  72,  who  was  employed 
41  years  in  the  composing  room  of  the 
Xeiv  York  World  and  made  a  notable 
record  selling  Lilterty  and  Victory  l.oan 
bonds  and  war  savings  stamps,  died  Oct. 
7,  in  Xew  Haven  Hospital,  Xew  Haven, 
Conn.,  of  a  complication  of  diseases.  His 
wife  was  at  his  bedside. 

Mr.  Mailhouse  had  been  seriously  ill 
seventeen  days,  but  had  not  enjoyed  good 
health  since  he  underwent  an  operation 
about  a  year  ago. 

W’hen  Mr.  Mailhouse  came  to  the 
World,  he  was  chosen  by  the  late  Joseph 
Pulitzer  to  make  up  the  editorial  page. 
This  work  he  continued,  in  connection 
with  his  other  composing  room  duties, 
until  his  last  illness.  He  was  a  member 
of  The  World’s  Quarter  Century  Club 
and  New  York  Typographical  Union 
No.  6. 

Too  old  to  fight,  Mr.  Mailhouse,  when 
this  country  entered  the  World  War, 


CA-MUEL  H.  WOOD,  of  the  staff  of 
the  Batavia  (X.  Y.)  Daily  Xeios, 
died  Oct.  5  at  his  home  in  Batavia.  He 
was  a  brother  of  Humphreys  F.  Wood, 
city  hall  reporter  of  the  Alhany  (X.  Y.) 
Eiening  Xcivs. 

Fr.\nk  Sommer,  who  retired  in  1925 
after  52  years’  service  in  the  composing 
room  of  the  Galveston  News,  di^  re¬ 
cently  at  the  age  of  83.  For  many  years 
Sommer  was  foreman.  At  the  time  of 
his  death  he  was  the  oldest  active  mem¬ 
ber  of  the  Galveston  Typographical 
Union. 

George  B.  Ch.xse,  one  time  editor  of 
the  Baltic  (O.)  American,  died  recently. 

J.\MES  G.\rvin,  43,  a  member  of  the 
advertising  staff,  Wilmington  (Del.) 
News-Journal  died  at  his  home  there  a 
few  days  ago.  He  was  a  native  of 
Gettysburg,  Pa.,  and  had  been  connected 
with  newspapers  in  Philadelphia  and 
other  parts  of  Pennsylvania. 

Jonx  T.\yu)r  Woon  Ci  rtis,  63,  Rich¬ 
mond  newspaperman  who  had  worked  on 
the  Ex'ening  Journal,  Times-Disgatch  and 
Xezi's-Leader,  and  on  various  other  news- 
pai)ers  in  the  state,  died  in  Richmond. 
Oct.  8. 

Lewis  F.  Moore.  71,  for  many  years 
an  employe  of  the  Gahrstoit  Xezcx 
mechanical  department,  died  recently 
after  an  illness  of  several  weeks. 

Will  Roli.ixs  McCord,  52,  former 
Pittsburgh  newspaper  man  and  during 
the  past  ten  years  identified  with  pub¬ 
licity  campaigns  died  at  his  home  in 
Xew  York  on  Oct.  3.  He  was  city  edi¬ 
tor  of  the  Pittsburgh  Disgatch  and 
served  as  managing  editor  of  several 
trade  publications  until  1915  when  he 
located  in  Xew  York. 

JOHXSOX  11.  Hall,  32,  formerly  with 
the  staff  of  the  Greensboro  (X.  C.! 
Kecord  and  the  Raleigh,  X.  C.  bureau 
of  the  -Associated  Press,  died  recently  in 
Hendersonville,  N.  C.,  after  a  brief  ill¬ 
ness. 

Ralph  P.  Jennings,  56,  a  stockholder 
of  the  Athens  (O.)  Messenger,  died  last 
week  at  the  home  of  a  relative  in  Co¬ 
lumbus,  O.  He  had  been  ill  since  last 
June.  He  was  former  advertising  di¬ 
rector  of  the  paper.  He  began  work  on 
the  paper  as  a  boy  carrying  papers  when 
his  father  was  publisher  of  the  Messenger. 

James  S.  Mossgrove,  for  ten  years 
city  editor  of  the  Columbus  Ohio  State 
Journal,  at  Columbus,  Ohio  and  in  recent 
years  engaged  as  Columbus  manager  of 
the  American  Surety  Company  of  New 
York,  died  at  his  home  on  September  30. 


^  NewJerseys 

^^Rich  Buyers/ 


Just  glance  at  the  list  of  New  Jersey’s  leading 
weeklies.  Note  that  they  are  all  located  in 
communities  where  home  life  predominates. 
In  these  towns  and  cities  dwell  the  more 
prosperous  class  of  New  Jersey  inhabitants. 
These  families  represent  the  plus  buyers,  for 
long  ago  their  tastes  were  educated  to  appre¬ 
ciate  the  comforts  and  pleasures  of  good 
living. 


These  people  are  the  readers  of  the  weekly 
papers.  They  are  the  buyers  that  you  can  in¬ 
terest  in  your  products,  if  you  will  place  your 
advertising  in  these  papers.  These  weeklies 
are  read  closely  and  carefully  by  every  mem¬ 
ber  of  the  family  because  they  contain  the 
intimate  news  that  effects  their  community. 


Reach  this  class  of  New  Jersey’s  rich  buyers. 
Go  direct  to  them  thru  these  newspapers 
listed  below. 


NEW  JERSEY  NEWSPAPERS: 


Name 

Publication 

Days 

Circulation 

Inch  Rato 
(Plate) 

*Bouiid  Bruok  Chronicle  .... 

Friday 

1,615 

.40 

•Montclair  Times  . 

. .  Wed.  &  Sat. 

8.300 

.98 

•  Penns  Grove  Record . 

Friday 

1,600 

.35 

•Pleasaniville  Press  . 

..Tues.  &  Fri. 

2,300 

.35 

•Red  Bank  Register . 

. .  Wednesday 

7,303 

..56 

•Ridgewood  Herald  . 

. .  .Tue.  &  Fri. 

3,200 

.45 

•Somerville  Unionist-Gazette  . . 

. . .  Thursday 

3,350 

.40 

•Summit  Herald  . 

...Tue.  &  Fri. 

2,800 

.49 

•Washington  &  Phillipsburg 
The  Star  Newspapers  . . . 

.  .Thurs.  &  Fri. 

5,086 

.84 

•  Sworn  circulation. 
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$29,968,060.20 

wq;s  the  money  yield  from  Orange  County  California  crop 
last  year — Report  of  Horticultural  Commissioner  A.  A,  Brock 


County  also  Rich  in  Other  Industries 


Santa  Ana  is  the  County  seat  and  dominatingly  large  city  and 
market  and  amusement  center  of  the  County,  Cement  Highways 
from  all  over  the  County  lead  into  Santa  Ana,  where  is  published 


SanmAiitt 


Santa  Ana’s  Only  Newspaper  and  the  County’s 
overwhelmingly  large  and  influential  one 

^TyfR.  J.  F.  BURKE,  Publisher,  Santa  Ana  Register,  Santa 
Ana,  California,  announces  the  appointment  of  the  following 

National  Advertising  Representatives: 

Eastern 

ROBERT  E.  WARD,  Inc. 

5  SO.  WABASH  AVENUE  501  FIFTH  AVENUE 

CHICAGO  NEW  YORK 


Pacific  Coast 

FRED  L.  HALL  CO.,  Inc. 

507  MONTGOMERY  STREET  CHAMBER  COMMERCE  BUILDING 

SAN  FRANCISCO  LOS  ANGELES 

LEARY  BUILDING 
SEATTLE 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

NEW  ORLEANS  CHICA<>0  SAN  FRANCISCO  '  CANADIAN  LINOTYPE  LTD.,  TORONTO 
Keprgtentsiirei  in  the  Priucipel  CitUi  of  the  VortJ 


Ionic  No.  5 


CLASSIFIED  ADVERTISING 


Garage  Walls  a  Good  Place  to  Advertise  “Used  Car”  Classification, 
N.  Y.  Telegram  Finds — New  York  Classified  Managers 
Renew  Meetings  at  Ad  Club 


long  ago  Joseph  F.  Hanratty,  in 
'  cliarge  of  promotion  of  the  .Vrzt'  York 
Telegram,  was  driving  his  roadster  out  of 

an  uptown  gar- _ 

age.  He  stopped 

to  have  the  gas  j 

Unk  filled.  ^ 

“How’s  busi-  I 

ness?”  he  asked  .  WP  i 

the  garage  owner. 

•'Not  bad,”  -V 

came  the  reply.  ‘ 

‘But  it  would  be 
a  whole  heap  bet- 
ter  if  the  people 
who 

cars  here  would 


buy  their  gas  and 

oil  here,  too.  The  Joseph  F.  Hanratty 
trouble  is  the  ma¬ 
jority  don’t  think  about  it.” 

That  gave  Hanratty  a  hunch.  He  has 
had  10,000  yellow  placards  printed,  read¬ 
ing: 

“Low  IN  Gas? 

Fill  Your  Tank  Before  You  Leave  Here. 
Oil  too? 

To  sell  your  car  quickly  advertise  it  in 
Telegram  Want  Ads.” 

“The  garages  are  snapping  the  placards 
up  eagerly,”  Hanratty  said  this  week. 
“They  are  not  content  with  one  card. 
They  want  three  and  four  to  hang  on 
their  walls.” 

Mr.  Hanratty  has  been  connected  with 
the  Telegram  for  the  last  several  months. 
Previously  he  was  in  the  promotion  de¬ 
partment  of  the  New  York  American, 
and  prior  to  that  handled  promotion  for 
the  King  Features  Syndicate  and  the 
Christy  Walsh  Syndicate. 


classified  advertising  agents  were  dis¬ 
cussed  this  week  when  the  Classified  Ad¬ 
vertising  Managers  Association  of  New 
York  resumed  their  monthly  meetings  at 
the  Advertising  Club  of  New  York.  L. 
L.  Heaton,  classified  advertising  manager 
of  the  New  York  Herald  Tribune,  and 
association  president,  presided. 

Among  those  attending  were:  John 
Finneran,  New  York  Times;  John  Irvin. 
New  York  Ez'cning  Telegram-,  Harold 
Goldman,  N^  York  Sun;  W.  Fowley, 
Brooklyn  Times;  L.  E.  Williams,  Fair- 
child  Publications;  Charles  W.  Horn, 
Nczv  York  American;  W.  Metz.  New 
York  Evening  Graphic;  and  J.  Brickel. 
Bronx  Home  News. 

No  conclusions  were  reached  regard 
ing  regulation  of  the  agents.  The  man¬ 
agers  were  to  take  it  up  with  their  re¬ 
spective  papers  and  report  back  at  the 
November  meeting. 


SMITH  TAKING  VACATION 


Year’*  Leave  Granted  N.  Y.  World’* 
Sunday  New*  Editor 


Methods  of  establishing  and  supervising 


WHAT  £YE  SPECIALISTS 
SAY  ABOUT 


LINOTYPE* 


Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

Gentlemen  : 

The  new  type,  Ionic  No.  5,  is  a  vast  improvement 
on  the  type  in  use  by  most  newspapers  throughout  the 
country.  There  is  no  question  as  to  its  advantage  from 
a  standpoint  of  eyesight  conservation.  For  this  reason 
optometrists  all  over  the  country  are  interested.  It  will 
no  doubt  have  the  endorsement  of  every  one  who 
realizes  the  importance  of  protecting  the  eyes  from 
unnecessary  strain. 

J.  H.  Spratling 

Georgia  State  Board  of  Examiners 

No.  5  in  Optometry 


OF  A  SERIES 


^oure  Invited  to 

INDIANA 


After  35  years  in  newspaper  work, 
Ruel  P.  Smith,  Sunday  news  editor  of 
the  New  York  World,  has  voted  himself 
a  year’s  rest.  He  has  been  granted  a 
leave  of  absence,  and  will  resume  his 
duties  in  October,  1928.  Mr.  Smith  has 
been  24  years  on  the  World. 

“I  felt  I  was  entitled  to  sit  back  for  a 
while  and  see  what  is  going  on,”  he  de¬ 
clared  this  week. 

Mr.  Smith,  in  addition  to  newspaper 
work,  has  written  a  number  of  books  for 
boys,  including  “The  Rival  Campers,” 
“The  Rival  Campers  Afloat,”  “Prisoners 
of  Fortune,”  and  “Jack  Harvey’s  Ad¬ 
ventures.” 


These  newspapers  listed  below  invite 
you  to  come  to  Indiana,  if  you  are  not 
yet  convinced  that  you  can  establish 
your  product  with  little  advertising  in¬ 


vestment  cost. 


They  are  ready  to  mctke  an  investiga¬ 
tion  to  prove  the  saleability  of  your 
products,  and  show  you  how  quickly 
and  economically  they  can  obtain  dis¬ 
tribution.  If  necessary  they  will  take 
your  salesmen  around  and  introduce 
them  to  the  jobbers  and  dealers,  and  do 
everything  possible  to  help  establish 
your  product  in  the  Indiana  market. 
They  are  waiting  to  hear  from  you. 
Won’t  you  write  them  to-day? 
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By  MARLEN  PEW 


A/  A<iARll'!S  of  till-  human  min<l,  how 
^  queer !  \\  e  do  not  know  why  it  is 
that  minor  incidents  often  tenaciously 
clii’K  to  memory  wlien  major  objects  fade 
from  view.  Yet  tliis  is  true  in  every 
man's  experience.  wondrous  feat  is 
performed,  for  instance  l.indhersili's 
pioneer  vtiyage  to  Paris,  the  details  of 
which  were  so  often  repeated  that  one 
would  think  them  indelihly  stamped  on 
the  minds  of  all  who  read.  Hut  do  you 
remember,  even  after  the  lapse  of  only 
a  few  miMiths,  the  distance  he  covered 
on  the  course  he  chose,  the  time  he  made, 
the  circumstances  surrounding  his  ar¬ 
rival,  the  name  of  the  laiwling  station  or 
such  essential  details?  Probably  only 
vaguely,  hut  you  will  never  forget  that 
in  his  story  he  referred  to  his  plane  and 
himself  as  “we.”  The  mind  fastened  upon 
that  curious  little  conceit  of  a  modest 
man  to  be  recalled,  no  doubt,  even  when 
the  name  Lindbergh  has  become  ha/y  in 
memory.  Who  was  Dewey,  what  was 
the  name  of  his  flagship,  whose  fleet  did 
he  sink  in  Manila  Bay,  what  year,  how 
many  ships  were  sunk  and  lives  lost?  If 
you  cannot  answer  these  essential  ques¬ 
tions  why  is  it  that  you  so  well  remem¬ 
ber  the  laconic  phrase  “Fire  when  you 
are  ready.  Gridley !”  Not  that  Rome 
burned,  but  that  Nero  fiddletl  is  remem¬ 
bered.  Not  so  much  that  Kaiser  Wil¬ 
helm  planned  world  dominance,  but  was 
charg^,  whether  true  or  false,  with  the 
ridiculous  conceit  “Me  and  G(xl.”  Not 
the  time-defying  philosophy  of  Socrates, 
but  that  he  was  made  to  drink  hemlock 
and  die  by  inches.  Not  that  Chicago  was 
destroyed  by  fire,  inflicting  suffering  and 
loss  to  many,  but  that  Mrs.  O’Leary's 
cow  kicked  over  a  lantern.  Not  that  John 
Brown  raided  Harper’s  Ferry,  but  a 
.«ong  about  the  hanging  of  his  htnly  on 
a  sour  apple  tree.  Not  Dana’s  magnili- 
cent  .Vrie  York  Suit  with  its  great  beats, 
splendid  literature,  narrative  form  of 
news  writing,  but  that.  “If  the  man  bites 
the  dog,  it’s  news.” 


History  that  is  remembered  stresses 
picturesque,  fanciful,  capricious  fea¬ 
tures  that  appeal  to  imagination.  .And 
in  our  individual  experiences  \ye  often 
best  memorize  the  minor  details.  .\ 
young  man  of  our  acquaintance  fell  more 
than  ."^.OOO  feet  from  a  wrecked  plane 
in  I'rance.  In  telling  of  the  frightful  ex¬ 
perience  he  does  not  recall  what  he  saw 
or  felt  in  the  wild  descent,  though  cn- 
tirclv  conscious,  but  his  vivid  recollec¬ 
tion  concerns  the  offense  to  his  nostrils 
of  the  malcxiorous  swamp  into  which  he 
fell  and  which  miraculously  saved  his 
life  When  I  think  of  certain  districts  of 
New  York.  Chicago.  San  I'rancisco  and 
various  other  cities  here  and  abroad 
memory  nftcti  reacts  through  the  sense 
of  smell  rather  than  sight.  For  in¬ 
stance.  were  I  to  contemplate  a  visit 
to  VViiliam  street  in  New  York  I  shoukl 
he  prepared  not  to  see  familiar  buildings 
but  to  smell  leather ;  Prince  street,  dry- 
goods :  Front  street,  coffee;  Chicago  is 
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immediatily  more  familiar  by  reason  of 
the  smell  of  cattle  than  for  street  scenes ; 
the  peculiar  salty  (xlor  of  the  San  Fran¬ 
cisco  docks  is  more  fresh  in  thought 
now  than  the  Iteautiful  drives  in  Golden 
(late  Park.  Similarly  do  we  often  asso¬ 
ciate  great  events  with  sounds.  I  witnessed 
the  launctiing  of  a  great  battleship  in 
Brooklyn  Navy  Yard.  I'.ven  the  name  of 
the  ship  is  now  hazy  in  memory  (per¬ 
haps  it  was  the  Connecticut),  hut  I  well 
remember  that  a  large  timber  was  caught 
and  thrown  through  the  air  and  that  it 
made  a  queer  buzzing  .sound  like  the 
wings  of  a  huge  bat.  The  firing  of  a 
dynamite  shell  from  the  famous  Gath- 
mann  gun  left  an  impression,  not  so  much 
of  the  immense  size  or  destructiveness  of 
the  missle,  but  the  haunting  hum  it  made 
in  flight.  Memory  of  the  spectacle  t>f  a 
man’s  body  falling  ten  stories  from  the 
roof  of  a  building  is  vague  after  30  years, 
hut  unforgettable  is  the  sound  of  the 
crash  on  the  sidewalk.  The  senses  of 
taste  and  touch  similarly  refresh  memory 
and  as.sociate  major  events  with  mini>r 
ones.  We  might  remember  our  grand¬ 
mother’s  pie  better  than  we  do  the  okl 
lady  herself.  I  have  forgotten  most  of 
the  dialogue  of  Peter  Pan,  but  can  clearly 
hear  Maude  .Adams  say  "1  love  rich. 
dawf'  cake,”  which  was  a  favored  child¬ 
hood  delicacy.  A  beautiful  young  woman, 
whose  face  and  whose  name  are  today 
completely  forgotten,  lives  in 'memory' 
because  of  the  incidental  fact  that  when 
I  shook  her  hand  it  was  shockingly  cold 
and  rough.  It  is  characteristic  of  many 
jieople,  not  alone  women,  to  remember, 
not  what  important  people  '.hoy  have  met 
have  .said  or  done,  but  how  they  were 
dressed,  any  peculiarity  in  speech  or 
posture,  or  even  trifling  incidents  con¬ 
cerning  other  persons  or  scenes  alxiut 
them.  .A  philoso|>her  once  advised  a 
young  man  who  was  a’Dout  to  go  on  trial 
in  a  matter  of  great  importance  to  him. 
He  had  related  his  complicated  story  and 
had  asked  whether  it  would  cotivince  the 
jury.  The  philosopher  replied;  "You  and 
your  opponent  will  give  convincing  testi¬ 
mony,  but  yon  must  not  wear  that  bright 
red  necktie  and  your  trousers  arc  n.it 
creased.  Buy  a  $5  tie  of  mcKlest  design  and 
wear  your  clothes  as  if  you  were  the 
director  of  '  a  bank  or  a  prosperous 
lircker.”  The  philosopher  knew  the  stuff 
juries  are  made  of.  When  Nan  Patter¬ 
son  was  tried  for  murder  in  New  A'ork 
her  clever  lawyer,  .Ahe  Levy,  induced 
hei  to  wear  a  heavy  veil  during  the 
court  sessions  until  she  took  the  stand. 
Then  he  instructed  her,  once  she  was 
facing  the  jury,  dramatically  to  throw 
back  this  veil  and  smile  at  her  judges. 
She  was  a  good-looking  woman  and  the 
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effect  was  electric.  She  was  acquitted, 
and  this  may  have  played  a  part.  .A  child 
was  told  by  his  father  the  story  of  Robin¬ 
son  Crusoe  and  next  day  was  encouraged 
to  comment  on  it.  He  asked ;  “Wasn’t 
Robinson  afraid  the  parrot  would  [leck 
his  ear?” 

*  *  * 

E  commonly  remember  persons  with 
”  whom  we  have  been  associated 
more  by  minor  than  major  incidents.  If 
1  were  asked  pronto  to  tell  an  anecdote 
concerning  William  Randolph  Hearst  it 
would  not  concern  any  of  his  great  ven¬ 
tures  in  journalism  or  politics,  any  of 
the  notable  tights  that  his  pajicrs  have 
made,  or  his  personal  courtesy  on  occa¬ 
sion,  but  rather  an  incident  one  night  in 
the  composing  room  in  the  old  Tribune 
building  when  he  was  making-up  the 
morning  pajK-r.  He  had  asked  tliat  a 
story  he  written  from  a  certain  angle. 
He  was  ready  to  place  it  in  the  form 
for  page  one.  Picking  up  the  proof  he 
began  to  read.  The  story  displeased  him. 
it  was  not  in  line  with  instructions.  He 
did  not  rage,  as  some  might,  hut  in  the 
presence  of  some  of  his  staff  calmly 
picked  up  the  galley  of  tyix;  and  with¬ 
out  a  word  permitted  the  slugs  to  fall  to 
the  rtixir  in  pi.  Thus  did  he  express  con¬ 
tempt  for  a  bungle.  I  once  knew  a  great 
and  good  man  who  loved  the  common 
people  and  served  their  interest  through¬ 
out  his  life.  For  hours  and  days  I  have 
sat  at  his  knee  absorbed  by  his  altruistic 
thought  and  could  write  a  bcMik  of  his 
social  and  political  theories,  but  at  this 
instant  I  first  remember  the  incongruity 
that  once  in  my  presence  he  lost  his 
temper  and  cursed  and  frightfully  abused 
a  choreman  for  a  little  mistake  he  ha<l 
made.  .After  having  heard  William  Mc¬ 
Kinley  make  a  hundred  speeches  in  his 
dooryard  at  Canton  I  cannot  now  quote 
a  single  line  of  his  talk,  but  as  if  it  were 
yesterday  I  can  hear  him  say  to  a  re- 
Iiorter  who  had  interviewed  him,  “It  i- 
raining  heavily,  and  if  you  are  going  to 
the  station  and  have  no  umbrella  just 
take  mine  which  you  will  find  in  the 
hall.”  The  hundreds  of  thousands  of 
words  that  we  handled  from  William 
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Howard  Tafi  have  dissipated  into  thin 
air,  but  memory  concerns  the  fact  that 
while  in  the  White  House  he  was  forever 
late  in  giving  out  advance  copies  ot 
messages  and  set  speeches  and  that  the 
press  services  could  not  use  the  mails  but 
must  carry  them  over  telegraph  wires 
The  fact  that  Mr.  Wilson,  one  morning 
during  the  war,  went  to  a  building  to 
visit  one  of  his  official  advisors  and  got 
lost  in  the  tortuous  hallways,  to  be 
rcsciicxl  hy  a  reporter,  is  perhaps  as  weB 
remembered  at  this  moment  as  are  de¬ 
tails  of  his  triumphal  tour  through  Eu¬ 
rope.  The  famous  Russian  reformer 
Gorky  came  to  New  A’ork  and  began  to 
give  out  some  wonderful  interviews  tn 
the  press.  He  was  here  to  lecture.  The 
fact  that  the  woman  with  him  was  no; 
his  duly  weddecl  wife,  but  an  associate 
according  to  the  familiar  Continental 
co<lc.  caused  a  hotel-keeper  to  refuse  him 
quarters  and  the  incident  was  seized  upon 
for  first  page  stories.  The  famous  nov¬ 
elist  departed  in  disgust.  The  public 
memory  of  him  concerned  his  sex  life 
(Continued  on  f>agc  50) 
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(Continued  front  page  48) 
ami  wholly  lost  the  point  of  his  mission, 
which  was  to  expose  the  outrages  of  the 
Czar’s  regime,  which  led  to  revolution. 
Popular  recollections  of  Theodore  Roose¬ 
velt  do  not  concern  his  courageous 
battles  for  the  common  people  agains* 
privilege,  his  championship  of  the  policy 
of  conservation  of  natural  resources  and 
many  other  feats  of  statesmanship,  but 
rather  that  he  had  big  teeth,  wore  a  cow¬ 
boy  hat  and  coined  pat  phrases.  Ten 
years  from  now,  we  do  not  doubt,  the 
man  in  the  street  will  best  remember  that 
Mr.  Coolidge  was  called  "Silent  Cal.” 
One  might  go  on  to  the  point  of  bore¬ 
dom  reciting  incidents  to  prove  that  the 
picturesque,  whimsical,  freakish  minor 
details  of  major  matters  by  some  mys¬ 
terious  process  in  psychology  are  those 
which  cling  most  tenaciously  in  human 
memory. 

*  4:  * 

TT  is  this  writer’s  belief  that  the  modern 
method  of  news  writing  carries  with 
it,  counterbalancing  advantages,  the  im¬ 
portant  fault  of  bareness  of  the  colorful 
details  which  might  often  be  better  ap¬ 
preciated  by  the  reader  than  the  main 
facts.  It  is  quite  possible  for  a  rewrite 
man  in  the  office  to  take  your  story  from 
the  telephone  and  state  the  essential 
points  as  you  have  reported  them.  But 
he  cannot  feel  for  you,  he  cannot  truly 
interpret  your  senses,  he  cannot  give  the 
touches  you  would  put  into  a  statement 
of  facts  you  would  write  concerning  ob¬ 
jects  with  which  you  have  been  in  actual 
contact.  For  instance,  in  telephoning  a 
story  to  the  rewrite  you  would  scarcely 
report  that  in  giving  you  an  interview 
Mr.  Highat  had  paused  at  some  pivotal 
point  in  the  talk  to  twist  his  mustache. 
So  it  will  not  be  written,  though  it  is 
what  the  reader  may  use  as  the  basis  of 
opinion.  Characterization  is  the  leading 
element  in  good  story  telling,  whether 
in  books  or  newspapers,  and  second-hand 
characterization  in  news-writing  cannot 
in  the  nature  of  things  be  faithful  or 
convincing.  Tiny  facets  make  the  dia¬ 
mond  glisten.  Subordinate  touches  may 
make  the  story,  and  strangely,  as  we  have 
seen,  persist  in  memory  when  the  greater 
facts  have  long  since  dissolved. 


WESTERN  RACES  MISUNDERSTAND  EAST 
KALTENBORN  SAYS  AFTER  TOUR 

Editor  Found  Strange  Conditions  in  Philippines,  Japan  and 
China — Says  High  Cable  Rates  Inhibit  Proper 
Interpretation  of  Events  in  News 

By  DUDLEY  B.  MARTIN 


“WET”  PRESS  SCORED 


But  Subsidized  Changed  to  “Unfair”  on 
Editor’s  Protest 

Resolutions  condemning  newspapers  as 
a  press  subsidized  by  the  liquor  interests, 
which  came  before  the  Rock  River  con¬ 
ference  of  the  Methodist  Episcopal 
church  in  Oak  Park,  Oct.  10.  were  at¬ 
tacked  by  the  Rev.  \V.  B.  Norton,  re¬ 
ligious  editor  of  the  Chicago  Tribune, 
who  declared  that  many  editors  were  sin¬ 
cere  in  their  opposition  to  prohibition. 
He  moved  to  strike  the  word  “subsidized” 
from  the  resolution.  It  was  stricken  out 
arnl  the  word  “Unfair”  substituted. 

The  pastors  assailed  the  Dempsey- 
Tunney  fight  in  Soldiers  Field,  Sept.  22, 
and  criticized  the  action  of  the  South 
Park  commissioners  of  Chicago  in  grant¬ 
ing  the  use  of  Soldiers  Field  for  the  fight. 


RY  practically  excluding  any  descrip- 
^  tive  news  so  valuable  in  providing  a 
background  to  the  "spot”  news,  the  high 
cable  rates  from  Asia  to  the  United 
States  greatly  reduce  our  knowledge  of 
the  real  facts  concerning  the  Far  East, 
H.  V.  Kaltenborn,  associate  editor  of  the 
Brooklyn  Daily  Eagle  and  lecturer,  said 
on  returning  to  his  desk  this  week  after 
a  four  months’  tour  of  the  Orient. 

“Editors  were  ready  to  welcome  cable 
news  from  Europe  telling  of  the  ovations 
to  Lindbergh  at  the  rate  of  ten  cents  per 
word,”  said  Mr.  Kaltenborn,  “but  when 
it  comes  to  cables  from  China  or  Japan, 
it  has  to  be  pretty  ‘hot’  news  for  editors 
to  order  it  at  the  current  rate  of  forty 
cents  a  word.  Spot  news  from  the  Far 
East  is  almost  worthless  because  it  is 
not  understood.  Names  and  movements 
mean  nothing  to  the  American  people. 
What  they  need  is  the  descriptive,  biog¬ 
raphical  background.  We  waste  a  good 
deal  of  the  little  we  spend,”  Mr.  Kalten¬ 
born  regretfully  remarked. 

In  discussing  the  Far  Eastern  situa¬ 
tion  from  the  standpoint  of  the  editorial 
writer,  Mr.  Kaltenborn  declar^  that  he 
had  received  a  much  different  impression 
of  the  Orientals’  problem  since  he  be¬ 
came  an  eye-witness  to  the  people  of  the 
Ivast  and  their  troubles. 

Mr.  Kaltenborn  attributed  most  of  the 
bad  feeling  between  different  peoples  to 
misunderstanding.  “One  half  our  trouble 
in  the  Philippines,”  said  the  editor,  “is 
caused  because  .Americans  won’t  mix 
with  Eilipinos.” 

“The  whole  East,  particularly  the  Ori¬ 
entals,  has  an  inferiority  complex,”  Mr. 
Kaltenborn  declared.  “They  shout  about 
independence,  autonomy  and  their  own 
rights  with  particular  vigor  because  they 
realize  that  in  many  ways  they  are  in¬ 
ferior  to  the  white  race.  That  is  one 
way  of  satisfying  their  ego. 

“I  was  a  protagonist  with  the  Phil¬ 
ippines  before  I  went  there,”  admitted 
Mr.  Kaltenborn,  “but  now  I’ve  come  to 
realize  that  immediate  independence  is 
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impossible.  As  a  matter  of  fact  even 
the  leaders  of  the  independent  movement 
don’t  want  absolute  independence.  When 
discussing  the  question  with  them  you 
learn  what  they  want  is  complete  local 
autonomy. 

“In  China  they  are  crying  for  freedom 
against  foreign  domination.  But  foreign 
domination  is  a  pin-prick  compared  with 
what  they  are  suffering  from  their  own 
Chinese  war  lords.  We  think  of  South 
China  as  the  home  of  the  Nationalist 
movement,  but  I  found  more  ardent  Na¬ 
tionalists  in  Peking  than  I  found  in 
Canton.  In  South  China  they  have  al¬ 
ready  become  a  bit  disillusioned  about  the 
Nationalist  movement,  while  in  North 
China  they  are  still  ready  to  welcome  it. 

“I  also  had  to  change  my  idea  with 
reference  to  Japan.  Japanese  modernism 
has  been  overplayed.  Both  Japan’s  fight¬ 
ing  ix)wer  ami  economic  power  have  been 
overestimated  by  the  Western  world. 
Japan  is  still  primarily  Oriental.  She  is 
in  the  midst  of  a  severe  financial  crisis 
and  will  not  recover  from  it  for  some 
little  time.  Bad  financial  management, 
pt)st-war  deflation,  the  Chinese  revolution 
and  the  earthquake  have  combined  to 
undermine  Japan’s  prosperity. 

“The  entire  Orient  seems  to  be  suffer¬ 
ing  from  over-education.  People  have 
been  educated  away  from  agriculture  and 
enter  professions  for  which  there  is  no 
need.  Throughout  the  East  they  have 
developed  too  many  lawyers  who  are 
responsible  for  stirring  up  a  lot  of 
trouble.” 

During  his  stay  at  the  Philippines  and 
China,  where  he  spent  more  time  than 


elsewhere  on  his  trip,  Mr.  Kaltenborn 
said  that,  to  his  surprise,  he  particularly 
observed  the  weakness  of  the  native  press 
in  both  those  states.  On  the  other  hand, 
the  editor  found,  in  Japan  everyone  reads 
and  the  leading  newspapers  have  enor¬ 
mous  circulations.  “In  Japan  the  press 
is  playing  a  large  role  in  educating  the 
people  to  play  their  part  in  government," 
said  Mr.  Kaltenborn.  “Universal  suf¬ 
frage.  which  is  now  in  effect  there,  will 
also  play  an  important  part  in  democrat¬ 
izing  the  country. 

“I  was  really  less  informed  about  the 
Far  East  than  about  any  other  place  I’ve 
ever  gone  to,”  Mr.  Kaltenborn  con¬ 
cluded.  “In  all  the  traveling  I’ve  ever 
done  I’ve  found  that  it  was  more  difficult 
to  get  an  idea  there  than  anywhere  else. 
There  was  more  different  in  actual  con¬ 
ditions  in  the  Orient.” 
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NEWSPAPER  SCIENCE  NEEDS 
REJUVENATION 


(Coutiiiitcd  from  f'Oj’c  5) 


widely  broadcast  at  the  present  day.  1 
suppose  that  all  .American  newspapers 
of  any  consequence  sub.scrihe  to  .several 
syndicate  services.  Like  any  other 
enterprise,  a  syndicate  is  likely  to  have 
some  aspect  which  is  much  more  de¬ 
sirable  than  others,  but  in  order  to  take 
advantage  of  the  desirable  element  an 
editor  may  find  himself  under  jiressure  to 
use  something  in  which  he  has  less  con¬ 
fidence.  l-'urthermore,  the  fact  that  the 
syndicate  service  has  already  accepted  a 
story  tends  to  relieve  the  etlitor  from 
feeling  any  responsibility  in  the  matter. 
He  takes  the  service  "as  is." 

I  have  probably  said  enough  to  give  a 
general  idea  of  my  views  on  a  situation 
to  which  1  have  given  frequent  and 
A  igorous  thought  over  a  iiericxl  of  several 
years.  As  a  basis  for  earnest  discussion 
of  possible  remedial  action  which  should 
be  frequently  undertaken  by  devotees  at 
the  Shrine  of  Truth  I  venture  to  add  a 
few  suggestions  as  to  measures  which 
might  alleviate  or  improve  the  public 
service  of  both  the  seekers  after  Truth 
and  the  tellers  of  Truth. 

I'irst,  I  Ix'lieve  tliat  much  could  be 
done  toward  imiirovement  if  people 
interested  in  science  would  register 
vigorous  protest,  singly  or  through 
organizations,  against  the  more  palpable 
monstrosities  of  (xipular  science  writings. 
The  largest  number  and  the  worst  of 
these  are  .syndicate  features.  If  they  were 
local  productions  one  might  be  tempted 
to  e.\cu.se  some  of  them  because  of  the 
editor's  failure  to  develop  omniscience, 
or  to  find  time  to  investigate  them,  or 
because  of  his  inability  to  employ  authori¬ 
tative  scientists  to  estimate  their  worth. 
A'o  such  excuse  is  available  for  the 
syndicate.  The  material  is  assembled  in 
volume  in  one  or  more  centers  of  dis¬ 
tribution,  and  endorsement  by  experts 
could  be  provided.  b'urthermore,  the 
syndicates  have  enough  of  that  kind  of 
work  to  warrant  the  full  time  employment 
of  experts.  The  fact  that  errors  are  not 
tolerated  in  stock  rejwrts,  or  weather 
reports,  or  even  the  records  of  athletic 
games,  shows  that  it  is  possible  to  keep 
publishetl  material  within  certain  bounds 
of  reliability.  So  long  as  no  specitic  ob¬ 
jections  are  made  the  newspaper  pub¬ 
lisher  has  a  right  to  assume  that  his 
scientific  stuff  is  at  least  tolerable,  if 
not  commendable. 

Second,  definite  commendation  of  care¬ 
ful  handling  of  scientinc  material  by  any 
publication  would  dinibtless  have  a  con¬ 
siderable  value,  especially  if  it  came 
from  a  scientilic  organization.  Aside 
from  the  glow  of  friendly  feeling  en¬ 
gendered  or  sustained  in  the  editor  by 
this  means,  such  commeiKlation  would 
serve  as  a  guide  to  him,  assuring  him 
that  he  was  on  the  right  path  instead  of 
leaving  him  to  go  blindly. 

Third,  almost  all  kinds  of  scientilic 
organizations  could  give  material  assist¬ 
ance  by  compiling  a  list  of  scientific 
activities  with  which  they  are  concerned 
and  by  keeping  editors  informed  concern¬ 
ing  material  which  may  siKin  he  available 
for  popular  report.  Editors  are  very 
careful  about  adhering  to  release  dates, 
and  such  lists,  if  properly  handled,  would 
give  them  opportunity  to  admit  a  stor> 
to  a  satisf.'ictory  relea.se.  much  better,  at 
any  rate,  than  by  the  present  hit  or  miss 
method.  Even  if  not  informed  of 
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scientific  developments  until  a  piece  of 
work  has  been  completed  the  newspapers 
would  be  in  much  better  position  to 
handle  the  story  properly  if  it  be  obtained 
through  dependable  channels.  Probably 
editors  would  not  care  to  use  some  of 
the  material  thus  listed,  but  there  would 
still  be  a  considerable  value  in  the  listing 
and  iiresenting  because  it  would  give  the 
editor  a  tangible  basis  for  checking  up 
against  other  scientific  material  c'oming 
to  hand. 

Eourth,  both  m.en  of  science  and 
representatives  of  the  public  press  could 
help  the  situation  somewhat  by  giving 
encouragement  to  reliable  men  of  scientific 
training  who  also  have  some  ability  at 
popular  explanation.  I'or  myself  1  can 
say  that  the  only  thing  which  has  led 
me  to  persist  in  my  efforts  at  popular 
science  writing  has  been  the  vigorous 
approval  which  I  have  received  from 
members  of  both  groups,  supplemented  by 
somewhat  similar  expressions  from 
different  types  of  readers.  1  suspect  that 
the  conscientious  writer  is  likely  to  be 
peculiarly  susceptible  to  such  inducement. 

I'ifth,  a  scientific  organization  could 
also  perform  valuable  service  by  keep¬ 
ing  a  list  of  reliable  writers  for  the  in¬ 
formation  of  etiitors  who  wish  to  avoid 
the  unreliable  type.  Editors  couki  recipro¬ 
cate  by  requiring  writers  to  show  eligi¬ 
bility  to  such  a  list. 

Sixth,  publishers  cfiuld  help  materially 
by  keeping  some  dependable  scientific 
man  on  the  editorial  staff.  Probably  this 
would  be  impossible  for  most  newspapers 
on  account  of  expense.  lUit  certainly  no 
syndicate  shoul'l  distribute  material  of 
scientific  aspect  without  such  expert 
supervision,  and  individual  newspapers 
could  refuse  to  buy,  or  at  least  object 
to  buying,  unreliable  stuff. 

Seventh,  scientific  men  and  newspaper 
men  could  make  a  joint  organization  for 
controlling  the  distribution  of  scientilic 
material,  even  going  so  far  as  to  develop 
a  syndicate  service  more  or  less  like  that 
of  Science  Service,  which  is  now  in  suc¬ 
cessful  operation.  I  seriously  ((uestion 
the  desirability  of  giving  Science  Service, 
or  any  other  organization,  a  monopoly  of 
the  entire  field.  Such  a  condition  would 
tend  to  develop  autocracy  and  that  type 
of  ossified  authority  which  is  one  of  the 
greatest  menaces  to  the  cau.se  of  Truth. 

Surely  I  have  said  enough  to  indicate 
my  belief  that  both  men  of  the  press  and 
men  of  science  can  do  something  to  im¬ 
prove  the  dissemination  of  truthful  news 
of  science,  and  that  they  may  even  he 
able  to  work  together  in  promoting  the 
cause  to  which  they  are  ilevoted.  \\  hen 
this  is  accomplished  the  public  will  find 
a  new  confidence  in  utterances  of  the 
press. 


MRS.  BELMONT  AND  “MIN 
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(Continued  from  page  7) 


"What  would  YOU  do  if  you  had  a 
million  dollars?”  asks  one. 

"I’d  buy  a  million  dollars  worth  of 
XECCO  WAFERS!”  is  the  reply. 

Hrigg’s  famous  line,  “Ain’t  it  a  grand 
and  glorious  •feeling,”  is  put  to  work  to 
express  the  satisfaction  of  the  young  beau 
who  has  been  made  rich  with  a  nickel 
and  offers  "her”  a  big  roll  of  Xecco 
Wafers. 

Xo  individual  takes  cretlil  for  either  of 
these  campaigns  in  the  J.  Walter  Thomii- 
son  Company  office.  Both  of  them  are 
"agency  jobs."  Mr.  Fowler  explained. 

"The  whole  trend  is  toward  merger," 
he  explained,  "and  the  best  advertising 
agency  is  a  consolidation  of  brains.  Xo 
one  indi\idual  dashes.  The  whole  .group 
buikls  soundly.” 

In  conclusion.  Mr.  h'owler  emphasized 
that  the  advertising  copy  which  was  care¬ 
fully  presented  to  the  public  was  the 
one  that  caught  their  interest,  despite  the 
competition  that  exists  today  for  reader- 
attention. 

“Take  any  two  men  and  stand  them  on 
a  street  corner,"  he  illustrated.  "If  one 
is  well  dressed  and  tastefully  dressetl,  he 
will  attract  far  more  attention  than  the 
sloveidy  fellow  with  egg  on  his  lapel. 

"The  same  is  true  with  advertising. 
The  well  dres-ed  advertisement  is  the  one 
that  wins,  provide<l  it  is  also  interesting, 
convincing  and  as  sincere  as  it  always 
must  be.” 

Before  becoming  associated  with  J. 
Walter  Thompson  Company  al»nt  two 
years  ago.  Mr.  Fowler  was  for  16  years 
advertising  director  of  the  Colgate  Com- 
tiany.  The  "whisker”  copy  in  the  Colgate 
campaign  which  made  such  a  sensation 
when  it  was  lirst  used  was  Mr.  Fowler’s 
idea. 

He  thought  that  by  digging  iq)  the 
funnv  pictures  of  Burnside  and  other 
whiskerv  <lays  he  could  laugh  the  male 


PUBLISHERS  PHONE  MEXICO 

Two  San  .Antonio  publishers  talked 
to  Mexico  Citv  on  the  dav  telephone  se^'v- 
icc  between  the  Texas  city  and  Mexican 
capital  was  inaugurated.  h'rank  Ci. 
Huntress  of  the  Cx  press  and  Xc7es 
converse<l  over  long-distance  with  Mig¬ 
uel  L.  Dnret.  head  of  the  concern  pub¬ 
lishing  III  I'nkvrsal.  Mexico  City 
daily.  William  McIntosh  of  the  Light 
talked  to  the  Mexico  Citv  inaTOr’s  sec- 


One  newspaper — the  Pittsburgh 
PRESS— blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealer  and  consumer! 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Howard  Neicspaper 

Represented  by  Allied 
Newspapers,  Inc. 

Naw  York  Chiesgo  Detroit  Atlanta 
San  Francisco  Los  Angelas  Seattle 
Portland 


world  into  a  solid  championship  of  thr 
cleanly  shaven  face. 

A  graduate  of  Vale  with  the  class  of 
1906,  Mr.  Fowler  published  the  Fo/r 
Alumni  H  eekiy  for  two  years  Ixfore  he 
became  connected  with  the  Colgate  Com¬ 
pany. 

(Another  artiele  in  this  Mh'ertising 
scries  icill  appear  next  zoeek.) 


PAPER  COMPANY  ENTERTAINS 

Representatives  of  the  mechanical  de¬ 
partments  of  several  northern  Xew  York 
newspapers  were  the  guests  of  the  Hud¬ 
son  Valley  Paper  company  of  Albany  at 
a  dinner  meeting  at  the  Hotel  Woodruff, 
Watertown,  Thursday,  Oct.  6.  They  in¬ 
cluded :  C.  F.  Rich  and  H.  11.  Wallace, 
(Join-ernenr  Tribune:  (lary  .A.  \\  illard! 
Jr..  Roonznlle  Herald:  Everett  G.  Brown 
and  .A.  F.  Sansoucy.  Ogdenshurg  Reput- 
liean  Journal:  Fred  F.  Ackerman  and 
Merton  E.  Gamble.  Couxrrnetir  Free 
Press:  and  Floyd  J.  Rich,  Carthage  Re- 
puhliean-Trihune. 


iStorning 

Sfplpgraplj 

the  leading  newspaper  in 
Theatricals,  Turf,  Finance 
and  Motion  Pictures,  prints 
all  of  the  day’s  worth  while 
general  news,  with  exclusive 
features  covered  by  a  great 
staff  of  special  writers. 

It  has  the  largest  profes¬ 
sional  circulation  of  any 
newspaper  in  the  United 
States. 


in 


Detroit 


Free  Press  circula¬ 
tion  reaches  31,000 
more  than  the  total 
number  of  families 
owning  their 
homes. 


own 


tCljf  "Jfrtt  ^rtss” 

“Starts  the  day  in  Detroit" 

With  a  stable,  uninflated, 
liberal  pursed  circulation 
productive  of  greater  adver¬ 
tising  returns  at  lower  cost. 


retary. 

Space  is  space  —  but 

NEW  YORK  STATE 

estohester  County’s 

the  BEST  Classified 

Fastest  Growing  Cities 

Advertising  publicity 

Mount  Vernon  and 

justifies  its  daily 

j\ew  Koehelle  and 

The  Vicinity  Towns 

appearance  in 

Are  Covered  Completely  by 

your  newspaper 

THE  DAILY  ARGUS 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

THE  BASIL  L  SMITH  SYSTEM.  Inc. 

International  Classified  Advertising 
Counsellors 

Both  Members  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 

Packard  Builthng,  Philadelphia 

Franklin  A.  Merriam,  Fres. 

Mount  Vernon — Mew  Bochelle 

- <3  ,  ^ 

-  ROTO-„ 

GravurE 

,  Sections 

jbr 

Newspapers  I 
&  Magazines  | 

STANDARD 

GraVure  Corporation . 

LOUISVILLE,  KENTUCKY 
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Mr.  Leonard  T.  Bush,  Space  Buyer  of  the 
Blackman  Company,  New  York  Advertising 
Agency,  one  of  whose  clients,  the 
Procter  8C  Gamble  Co.,  uses  1,000  newspapers 
each  year  for  its  products, 

says  that  the  Space  Buyer  wants 
three  facts  from  the  newspaper: 

1.  Market  Infiormation 

2.  Comparative  Linage  Classifications 

3.  Information  which  tends  to  prove 

its  pulling  power 

Editor  &  Publisher’s 
MARKET  GUIDE 

affords  every  newspaper  publisher  an  opportunity  to  get  across  these  very  facts  to  the 
space  buyers  of  89%  of  the  leading  Agenc’es  and  General  Advertisers  using  newspaper 
space— IN  A  FORM  THAT  WILL  NEVER  BE  WASTE-BASKETED,  and  with  an 
approach  more  direct  and  at  less  expense  than  any  direct-mail  effort  can  possibly  do  it. 

The  EDITORIAL  section  of  the  Market  Guide,  at  no  expense 
whatever  to  the  newspaper  publisher,  gives  the  Space  Buyer  what 
he  wants  to  know  about  racial  characterizations,  retail  outlets,  oc¬ 
cupational  information,  etc. 

The  ADVERTISING  section — which  goes  right  alongside  the 
market  data — spreads  before  the  Space  Buyer  what  he  wants  to 
know  about  the  media  covering  the  market. 

YOUR  CITY  will  be  described  in  the  Market 
Guide— Will  it  be  supplemented  by  the  story 
of  YOUR  PAPER  ? 

One  is  as  important  as  the  other.  The  two  b2long  together  and  should  go  together.  At 
enormous  expense  of  money,  time  and  effort,  we  supply  the  Space  Buyer  with  the  Surveys 
— at  very  slight  expense  to  you,  the  Space  Buyer  can  know  all  about  your  paper  —  its 
linage  achievements,  its  coverage,  its  pulling  power.  Will  you  let  the  Market  Guide 
do  this  for  you? 

But  you  must  be  quick — the  time  is  growing  short.  Use 
the  wires,  if  need  be — but  get  your  reservation  in  NOW. 

It  is  only  a  matter  of  days  now  before  the  forms  close. 


54 


Editor  &  Publisher  for  October  15,  1927 


FORESEES  INCREASED 
USE  OF  PHOTOS 


Newspapers  of  Future  Will  Be  50  Per 

Cent  Pictures,  Says  W.  J.  Eld- 
wards,  British  Photo  Serv¬ 
ice  Chief 

VV.  J.  (“Toppie”)  Edwards,  president 
of  the  Topical  Press  Agency  of  London, 
sketched  his  idea  of  the  newspaper 
photographer  of  the  future  last  week 
when  he  was  interviewed  in  New  York 
prior  to  his  return  to  England,  where  he 
is  known  as  ‘‘the  father  of  the  newspaper 
photograph.” 

“The  press  photographer  must  be  first 
of  all  a  good  reporter,"  said  Mr.  Ed¬ 
wards.  “That  is,  he  must  be  a  gentle¬ 
man  with  background  and  good  address, 
capable  of  making  favorable  contacts 
with  all  kinds  of  people. 

“In  England  we  have  this  sort  of 
photographer,  and  1  think  you  are  getting 
them  in  America  now  as  well.  The  news¬ 
papers  of  the  future,  even  the  most  con¬ 
servative,  must  give  more  and  more  atten¬ 
tion  and  space  to  news  photographs.  I 
believe  the  time  will  come  when  even 
the  most  conservative  will  devote  50  per 
cent,  of  their  news  space  to  photographers, 
synchronizing  with  the  news  stories  and 
really  illustrating  them.  We  already  are 


able  to  telephone,  telegraph  and  wireless 
pictures  -so  that  they  can  appear  in  the 
papers  the  same  day  as  the  cabled  news 
stories. 

"In  London  the  Tinics,  regarded  as  the 
nK)st  conservative  newspaper  in  the  world, 
linally  adopted  a  full-page  of  pictures 
each  day  and  recently  the  Post,  the  last 
to  hold  out,  also  began  publishing  a  daily 
picture  page.” 

LEWISTON  INVADES  PORTLAND 

Eight  former  Lewiston  (Me.)  news¬ 
paper  workers  are  members  of  the  staff 
of  the  Portland  (Me.)  Evening  News 
which  was  started  Oct.  3  with  an  issue 
of  40  pages.  They  are ;  (jilbert  R.  Chad- 
bourne,  15  years  editor  of  the  Leiviston 
Evening  Journal,  assistant  to  the  manag¬ 
ing  editor ;  Carlton  W.  Giddinge,  for¬ 
merly  of  the  Leu'iston  Daily  Sun,  tele¬ 
graph  editor;  Chester  W.  Walker,  for¬ 
merly  of  the  Daily  Sun,  copy  desk;  Mrs. 
Grace  A.  Wing,  formerly  free  lance  for 
Lewiston  papers,  in  charge  of  state  cor¬ 
respondence  ;  Carlton  L.  Royal,  formerly 
of  the  Yum  Journal,  assi.stant  sports  edi¬ 
tor  ;  Walter  R.  Pennell,  formerly  of  the 
busine.-is  department  of  the  Journal,  ad¬ 
vertising  manager ;  Daniel  S.  Minster, 
formerly  with  the  Sun.  circulation  man¬ 
ager;  Ronald  Scott,  linotype  machinist, 
and  Thomas  Atkins,  pressman,  both  for¬ 
merly  of  the  Sun  Journal,  in  the  same 
capacity. 


LEASES  NEW  PLANT 

Anaheim  (Cal.)  Bulletin  Remodeling 
Two-Story  Building 

The  Anaheim  (Cal.)  Bulletin  has  an¬ 
nounced  plans  for  a  new  two-story  news¬ 
paper  plant.  A  lease  has  been  signed 
for  a  two-story  building,  and  construc¬ 
tion  work  has  started  on  remodeling 
the  structure. 

The  property  has  a  frontage  of  60 
feet  and  a  depth  of  170  feet.  The  build¬ 
ing  has  a  depth  of  70  feet,  and  the  rear 
of  the  lot  will  be  used  for  automobile 
storage,  and  delivery  carriers. 

Plans  call  for  the  installation  of  a 
front  with  two  20-foot  plate  glass 
•windows,  an<l  an  arch  stone  entrance 
.set  back  eight  feet  from  the  sidewalk. 
.\  new  rotary  press  has  been  purchased. 

The  composing  room,  business  office, 
circulation  and  job  shop  will  occupy  the 
first  floor,  while  the  second  floor  will 
house  the  editorial  rooms. 

MONOTYPE  BOOKLET 

The  Lanston  Monotype  Machine  Com¬ 
pany  has  just  issued  Vol.  XXI,  No.  72  of 
"Monotype”  a  b;H>klet  containing  six  re¬ 
prints  of  Monotype  advertisements  ap¬ 
pearing  in  Americ.in  publications.  The 
typographic  arrangement  is  by  Bruce 
Rogers  famous  authority  on  printing  and 
tyi)ography. 


Supplies  and  Equipment 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sises) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper  Supply 
Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Drive  and  Control 
for 

Newspaper  Presses 

The  Winnipeg  (Canada) 
Tribune  is  installing  two 
General  Electric  100-h.p. 
alternating-current  drives 
on  its  Duplex  double-sex¬ 
tuple  press. 

GENERAL  ELECTRIC 


GOSS 

.STEREOTYPING. 
.MACHINERYi 


up  bur  allowt  for  quick  chsage 
vmea  rcgulat  ing  thicknett 
PoMthre  quick  lock  •  up  at  four 
point*  oa  box  with  one  lever 
noveiBeiit.  Write  for  complete 
catalog  of  Go**  Sc*reoC|rpiac 
Maduaery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


GOSS  PRINTING  PRESS  CO, 
Chicago -  NEW  york-  lonoon 


Hoe  Combined  Saw  Table  and  Mono-Rail  Trimmer 

This  Machine  combines  the 
advantages  ot  the  Hoe  Ped- 
estal  Saw  Table  and  the  Hoe 

The 

^  Style  “A”  Cut- 

ter  Head  for  trimming 
Wood  Blocks  or  Style  “B”  for  extra 
heavy  cutting  on  Zinc  or  Copper.  The 
Hoe  Patented  Mono-Rail  principle 
allows  the  Operator  to  follow  the 

''  ,  work  beyond  the  Cutter  Head  permit- 

%  more  speed  and  greater  accuracy 

in  trimming  Wood  or  Metal  Blocks  of 
varied  sizes. 

Tf  IT’S  A  HOE,  1T»S  THE  BEST 

R.  HOE  &  CO.  Inc.  504-520  Grand  Street.  New  York  City 

Sharon  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Water  St. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON 


I  Classified 

EDITOR  &  PUBLISHER 
Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Ordsr) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charce  at  same  rate  per  lia, 
per  insertion  as  earned  by  frequency  of  is. 
section.  Minimum  Contract  space,  thrw 
lines.  The  Editor  A  Publisher  reserves  thi 
right  to  classify,  edit  or  reject  any  adrw. 
tisement. 

advertTsTp^ 


Copy  Writer— Booklets,  circulars,  women’s  laf 
children's  products.  Illustrated  if  detirci 
Elizabeth  Gwynne,  158  East  56tb  St.,  Nn 
York. 

_ SwppB— _ 

Shading  Sheets  for  Art  work  and  Benday  d- 
lects.  Bourecs  Service,  Inc.,  144  West  32hi 
street.  New  York. 


BUSINESS  OPPORTUNITIES 


Cuts*  Paper  in  South  tor  $15,000,  or  two-tbirk  ) 
interest  for  $10,000.  Established  bigh'gndc 
publication  with  6ne  opportunity.  Chance  for 
advertising  man.  Ilarris-Dibble  Co.,  34S  Htk- 
son  Ave.,  New  York. 


Wiaconodn-'Evening  pai^er;  exclusive  field; 
rchmI  plant;  earning  handsome  divi>Iends  on  price 
asked.  Illinois — Evening  paper;  exclusive  field; 
good  plant;  earning  large  dividends  on  priee 
asked.  Both  these  properties  will  sLand  the  liai 
test.  T.  B.  Shale.  Times  Bldg..  New  York. 


Modern 


Composing  Room 
Furniture 


as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 


Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Perr  Marquette  Bldg. 
NEW  ORLEANS 


7  Water  St. 
BOSTON 


USED  NEWSPAPER  PRESSES 

Scott  16.  24  and  32-Pago  Prassa 

GOSS  34  and  2>-page  presac,  good  for  blad 
or  color  work,  alao  Goal  Sextuple. 


or  color  work,  alao  Goal  Sextuple. 

HOE  Puny  Quadruple,  (Quadruple,  ScAlwj* 
Sextuple  ookH-  Preaa,  Octuple  and  Double  S«*' 
tuple  Preeaee. 

DUPLEX  Metropolitan  Quadruple  ttertotTP 
presses — print  up  to  32  pages. 

Available  for  Early  DeUvery 

WALTER  SCOTT  &  COMPANY 

Main  Oftce  k  Taotory . Plalnteld.  TfA' 

New  York  Oaee..BTokaw  Bldg..  1467  BrsaM 
Ohleage  OSee . Xonadneek  V** 
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Onwr  D.  Gray,  active  tvewspaper  broker. 
Sturgeon.  Mo.,  writes; 

"I  have  a  Catholic  weekly  and  job  office  in 
Missouri  making  good  money,  for  sale  at  $16.- 
OflO;  all  cash,  but  it  must  be  sold  to  a  Catholic 
with  newspaper  experience. 

•‘I  can  sell  an  Arkansas  weekly,  $5,000  down, 
and  it  is  a  splendid  buy. 

“I  have  an  Oregon  morning  daily  at  $100,000. 
with  building — a  money  maker. 

"I  have  five  daily  tiapers  in  Missouri  priced 
from  $17,000  to  $50,000.  all  niaking  money. 

“A  mighty  fine  Kansas  semi-weeklv  clearing 
around  $10,000  per  year.” 


Advertising— Kx|>crienced  publicly,  reporting, 
want  agency  connection.  ('ollege  graduate. 
Stenographer.  Original  ideas.  I)-557,  Editor 
&  I’uiilisher. 


Middle  West  Probities — Exclusive  listings. 
So  damaging  publicity.  Persmial  service  in 
every  deal.  Everything  confidential.  High 
grade  newspaper  bonds  for  sale.  Oyde  H. 
Knox,  ?51  Board  of  Trade,  Kansas  City.  Mo. 


Newapaper*  Wanted 


Will  Buy  Before  Xims  best  small  daily  in 
Middle  West  available  for  down  payment  of 

g 1,000.  Must  offer  opportunity  for  growth, 

nd  proposition  to  D-S09,  Editor  &  Publisher. 


CIRCULATION 


Advertising — Young  man  wishes  to  start  in 
office  of  an  agency.  Is  quick  at  figures.  Best 
references.  Salary  optional.  Available  immedi¬ 
ately.  C-998,  Editor  &  Publisher. 

Advertising — Young  man  (married,  28  years 
old)  now  employed  as  (Hatsified  solicitor,  de¬ 
sires  to  locate  in  southwest  or  on  I’acific  coast 
on  growing  paper  that  offers  greater  oppor¬ 
tunities  in  local  display  department.  Had  prac¬ 
tically  2  years’  experience  in  Oassified  and 
can  furnish  excellent  references.  His  past  rec- 
r-rd  will  prove  his  ability  to  produce  results. 
D-522,  Editor  fit  Publisher. 

Advertising  Solicitar,  copy  writer  and  lay  out 
man,  experienced,  desires  new  connection.  Ten 
years  selling  experience,  liest  references.  Now 
employed.  Married.  Thirty.  l)-553.  Editor 
&  Publisher. _ 

Advertising  Solicitor  on  daily  or  weekly  in 
Kansas,  Colorado  or  Missouri.  Competent  to 
take  entire  charge  and  manage  weekly  publi¬ 
cation.  Write  or  wire  W.  O.  lones,  Peabodv. 
Kansas. 


llasaiAed  Manages — Experienced  in  eve^  field 
of  classified  building;  11  years,  classified  and 
display,  as  salesman  and  executive  on  five 
dailies  of  22.000  to  180.000.  Member  ANCAM. 
Now  employ^  as  manager  past  four_  years. 


Seek  connection  with  growing  daily, 
wire  D-532,  Editor  &  Publisher. 


Write  or 


Cionipoeing  Roam  Foremus— Resourceful,  sys- 
trmatic  executive  who  wriU  improve  typog¬ 
raphy  and  get  large  or  small  daily  out 
proin[>tly  at  minimum  cost;  union.  Ei.  Land- 
tcar,  C'ompoeing  Room,  New  York  Evenit-g 
Post. 


Desk  Man.  15  years’  experience,  fast,  accurate, 
seeks  position  at  once.  Splendid  references. 
H  ^Sl.  Editor  &  Publisher. 


For  Sale — Orie  Model  No.  14  Linotype,  in  ex¬ 
cellent  condition.  Removed  solely  for  standard¬ 
ization.  Carries  5  pt..  7-pt.,  10-pt.,  with  italics, 
in  main  magazines  and  36-pt.  head  letter  in 
auxiliary  magazine.  Also  18  and  24-pt.  2-line 
figures  in  auxiliary.  Price  includes  4-mould 
discs  including  3o-pt.  recessed  mold  and  3 
regular  molds.  Electric  pot.  Price  $2,000.00 
F.  O.  B.  Pensacola.  Florida.  .\ddress  News- 
Journal  Company,  Pensacola,  Florida. 


Job  Prevaes,  Paper  Cutters,  Wire  Stftebam. 

etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  &  Engraving  Co..  114 
E.  13th  St..  N.  Y.  City. 


Pramotiefk 


Circubtlon— When  quick,  additional  oirealatiod 
Mverage  becomes  necessary,  remember  that 
our  twenty  years  in  this  one  litie  of  endeavor 
it  your  proof  against  experimenting.  Write  or 
•ire  Pacific  Coast  Circulation  Service.  Bell 
W.  Block,  Cincinnati.  Ohio. 


Advertismg  Manager — Now  employed,  desires 
change;  A-1  references.  Man  capable  of  as¬ 
suming  responsibility.  Married. 

Editor  8e  Publisher. 

Advertismg  Manager  on  small  daily  seeks 
larger  held.  Copy,  ideas,  layout.  Record  shows 
steady  linage  increase.  Age  37,  married. 
D-548,  Editor  &  Publisher. 


Desk  Man,  36,  single,  16  years’  experience  on 
leading  Eastern  pai>ers,  seeks  place  on  evening 
jiaper.  Clean  record,  Iiest  references.  $45. 
l)-554.  Editor  &  Publisher. _ 

Dramatic  and  Film  Editor.  New  York,  wants 
to  make  change.  Trade  and  newspaper  experi- 
ence.  D-546.  Editor  &  Publisher. 

Editor^Newspaper  man  with  thirteen  years’ 
Family.  U-547,  experience,  reporter  to  managing  editor,  seeks 
l>ermanent  connection  on  growing  daily.  Old  in 
experience,  young  in  years  and  ideas.  Health 
and  habits  excellent.  Highest  references  from 
small  city  and  metropolitan  editors.  Ready  for 
quick  move  if  opportunity  is  right.  D-558, 
Editor  &  Publisher. 


Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  153 
So.  Paulina  St.,  Chicago,  III. 


Equipment  Wanted 


Duplex  8  page  Flat  Bed  Press  wanted.  Mail 
full  info^ation  and  lowest  price  for  cash  to 
-■y  M.  Carneiro  St  Company,  152  West  42nd 
Street.  New  York. 


LEGAL 


Advertising  Man  with  years  of  experience  both 


INTERNATIONAL  PAPER  COKPANT 

_ ... _ .  ,  rs _ .  u  u  L  ..  j  Vork.  September  28.  1927. 

Editoral— Lkm  t  bother  with  this  ad  uiUess  The  Board  of  Directors  have  declared 


CrculatioD  Bidldert — Blair  &  Austin,  1504  Cen¬ 
tre  ave.,  Reading,  Penn.  Orginators  of  Salei- 
Bianship  Club  Campaigns. 

Greatest  Results  per  Dollar  expended  in  circu¬ 
lation  building  campaigns,  23  years  of  leader¬ 
ship.  Myers  Circ.  Organization,  Box  288, 
Waterloo,  Iowa, 

Svperior  Circulation  Builder*— The  W.  S.  Ken¬ 
dall  Company,  104  North  Bailey  avenue,  Louis- 
yille,  Kentucky.  The  circulation-building  or- 
lanization  that  has  set  the  standard  for  aggres¬ 
sive.  successful  circulation  campaigns  for  nearly 
twenty  years. 

The  World’s  Largest  Circulatkin  Building  Or* 
guiizatian— The  only  circulation  building  serv¬ 
ice  in  Newspaperdom  furnishing  publishers’ 
alMavits  of  the  exact  results  of  its  every 
campaign.  The  Charles  Partlowe  Company, 
Occidental  Building.  Indianapolis. 

Double  Your  Paid  in  Advance  Caxulatioo. 

Rich,  attractive  preniiiinis,  every  woman  and 
firl  wants,  at  low  prices.  Boswell.  Box  2231, 
Lis  .\ngeles. 


editions,  would  like  to  crfe%w"dh  ^Le‘"‘wHte"’D  ir8"’'E5Bor“ &*^ublirht'  1^0^“ 

ev.ew.cwel  elewMoe  ew.  ew  nr  ew  #  ewcwvw^*.  cwVwew..*  CfJCC.  WTltC  D*538.  EedltOf  OC  PUDllShCr.  PaVablC  NOVCmbCr  15.  1927.  tO  CommOfl  StAclf 


good-sized  daily  or  a  string  of  papers  about 

instituting  a  sj^cial  feature  advertising  depart-  Editorial  Writes— Successful  political  and  good- 
ment.  I  can  show  you  how  to  increase  linage  editorial  writer  seeks  new  connection, 

by  special  features  wi  hout  >nterfen^  with  Capable  of  taking  charge  as  editor.  D-545, 


good  taste  Editor  &  Publisher. 
If  vour  ex- 


regular  accounts,  and  also  leave 
in  the  mouths  of  your  customers, 
perience  with  others  has  been  unsatisfactory  it  Editorial  Writer,  news  executive;  metropolitan 
will  pay  you  to  confer  with  me._  References  of  and  small  city  experience;  total  abstainer; 


payable  November  15,  1927,  to  Common  Stock¬ 
holders  of  record  at  the  close  of  business 
November  1st,  1927. 

Checks  will  be  mailed.  Transfer  books  will 
not  close. 

OWEN  SHBPIIEBD, 
Vice-President  and  Treasurer. 


0-542,  Editor  &  capable  producing  outstanding  paj^r  and  build¬ 
ing  permanent  circulation  at  minimum  cost; 
_  .  ,,  ,  cu  r-  r.  "  ’'o*  emoloyed;  desires  permanent  place  South- 

Busmeu  Manager  seeks  new  field.  Free  after  cast.  lS-511.  Editor  &  Publisher. 


the  highest  calibre  furnished. 
Publisher 


giving  four  weeks’  notice.  Can  hold  down 
expenses  and  increase  the  gross.  Two  success¬ 
ful  experiences.  D-541,  Editor  &  Publisher. 

CirculaMin  Manager,  now  with  Metropolitar. 
morning  and  Sunday  newspaper,  seeks  change. 
Has  record  of  successful  achievement.  (Tircnla- 
lion,  promotion  and  business  problems  handled 
with  aggressiveness  and  executive  ability. 
I)-5S2,  Editor  &  Publisher. 


EDITORIAL 


Fiction  Wanted 


Edttoruil  Writer,  expterienced,  33,  collegre 
trained,  plus  fifteen  years  practical  experience, 
desires  connection  in  East  or  middle  West. 
Legislative,  Industrial  and  Financial  articles  and 
surveys  my  specialty.  Have  written  and  pub¬ 
lished  manv  financial  booklets  for  investment 
houses  on  W’est  Coast  and  articles  for  Tr.nde 
and  Indu-stri-xl  publications.  F.xjierience  also 
includes  work  along  nation.-il  .-idvcrtising  lines, 
especially  in  the  making  anil  preparation  of 
Circulation  Manager— Aggressive  young  circu-  merchandising  surveys  to’ determine  sales  stand 
lation  executive  seeks  connection  in  city  up  ing  and  rvreentage  of  distribution  of  nationally 
to  100,000  where  results  will  bring  recognition,  advertised,  competitive  proilucts.  I)-556.  Editor 
Real  record  of  accomplishment  in  morning,  {;•  Publisher. 

evening  and  Sunday  field.  40%  increase - 

shown  during  3  years  on  present  position.  Reporter^-Yale  ’27,  slight  experience,  wants 
Know  ABC  thoroughly.  Can  produce  quajitv  chance  to  work  and  learn  on  suburban  news* 
coverage  at  mmimum  expense.  M.arrted.  paper  near  New  York.  prefer.-ibly  in  New  Jersey. 


D-555.  Editor  &  Publisher. 


CONSOLIDATION 

Tha  msrglBg  of  newspaper  interests  is 
a  snbjeot  that  has  reoslved  speoial  study 
and  Investigation  by  thii  firm  for  nearly 
17  yeara.  It  ia  a  big  aubject  and  reqnirea 
sonaidarabla  teelinioal  knowladga,  both  aa 
to  valnation  and  operating  methada. 
When  properly  organited,  the  resnlta  an 
never  dieappointlng. 

We  have  baen  faeton  ia  many  im¬ 
portant  conselidatloaa,  salea  and  ap- 
praiaala. 

HARWELL  &  CANNON 

Ti»M  Ndc.  N«w  York 


0-550.  Editor  &  Publisher. 


Wanted  Dramatic,  f. xst  -  moving  air  stories, 
written  by  men  who  know  the  flying  game — 
he-men  yarns  of  war.  adventure  and  romance 
crammed  with  action  and  suspense.  Payment 
on  acceptance;  prompt  decision.  Fiction  House, 
Inc.,  271  Madison  Ave.,  New  York.  N.  Y. 


Circulhthio  Manager— Morning,  evening  and  Reporter— Young,  employed,  wanta  better  poai- 
Sunday  experience,  available  at  once.  Thorough  tion.  Five  years’  general  experience.  Sound 


knowl^ge  all  phases  promotion  and  office  rou¬ 
tine.  First  class  references.  34  years  old, 
married,  strictly  reliable.  C-999,  Editor  &  Pub¬ 
lisher. 


references.  Will  consider 
Editor  &  Publisher. 


anything.  D-501, 


EMPLOYMENT 

Halp  Wanteel 


Advertising  Manager  for  Southern  California  mica  i 

daily.  Opportunity  for  one  who  has  ability  both  ^  Publisher, 

as  salesman  and  executive.  State  exiierience  in 
first  letter.  Box  D-508,  Editor  &  Publisher. 


Chxiiiatian — Young  married  man  with  success-  —  . 

ful  rMord  on  four  publications,  who  has  made  ^otograjffi  on  truest 
intensive  study  of  circulation  system,  promotion  ~  - 

and  finance,  is  seeking  a  location  with  paper 
that  will  afford  him  a  definite  opportunity  for 
personal  progress  and  permanence.  For  a  con¬ 
nection  with  the  right  publication,  is  willine  to 
make  some  salary  sacrifice  at  the  outset.  Will¬ 
ing  to  pay  one-half  of  expense  in  going  for  in¬ 
terview.  Correspondence  invited  from  pub¬ 
lishers  m  cities  of  150.000  or  less.  C-996.  Ed- 


Reporter^-Young  man,  without  experience, 
wants  opportunity.  Harvard  graduate  (cum 
laude).  On  Harvard  Crimson.  References  and 
Near  New  York  pre- 
Wyman,  Scarsdale,  N.  Y. 


ferred.  George  T. 

Tel.  273. _ 

Syndicate  or  News  Manager— Seasoned  news¬ 
paperman,  15  years  in  hnsiness.  who  has  man¬ 
aged  two  successful  national  syndicate  promo¬ 
tion  ventures,  now  emploved.  wants  job  with 
newspaper  or  syndicate.  D.544.  Editor  &  Pub- 
liher. 


fWE  CONNECT  THE  WIRES  ^ 


Advertising  Copy  Writer,  experienced,  wanted 
for  large  newspaper  in  Pennsylvania  city.  Must 
be  available  at  once.  State  qualifications,  salary 
expected  in  letter  to  Advertising  M.xnager, 
Harrisburg  Telegraph.  Harrisburg,  Pennsylvania. 

AdvvrtisAig  Saisainus— National  operating  or- 
^ization  has  immediate  and  permanent  em 


Circulatian  Mzinagw,  34,  employed.  Not  seek¬ 
ing.  Awaits  inquiries.  Settled,  hard  worker. 
D-520,  Editor  &  Publisher. 


MECHANICAL 

Eqaipment  for  Sale 

Circula4iao  Manager,  experienced  on  metro- - — - - 

iHiIitan  and  small  city  papers.  Can  produce  Dv>plcx  16  page  tubular  plate  press,  2  pages 
maximum  results  at  minimum  expense.  Fa-  wide.  Complete  stereotyping  outfit,  first-class 
miliar  with  every  detail,  including  promotion  condition.  Funk  Printing  Press  Company.  150 
and  audit  records.  D-530,  Editor  &  Publisher.  Nassau  Street.  New  York  City. 


ADVERTISING  Director 
wanted  for  big  dailies  in 
North  Central  West.  Initial 
salary  up  to  ten  thousand  dol¬ 
lars.  Age  not  over  forty.  State 
qualifications  fully.  References 
and  photograph  required.  Regis¬ 
tration  free.  Ckurrespondenco 
confidentiaL  Mention  Number 
1865  B. 


FCRNALD’S  EXCHANGE.  INC. 

Security  Blog.  Springfield.  Mass. 


plpyment  for  several  real  advertising  salesmen  Circidation  Manager,  with  metropolitan  daily  — *7"'  3-deck  Goss  straight  line  press, 

—1.  -L_  c.ij  Sunday  newspaper  and  national  magazine  with  color  attachment  and  in  perfect 


•idi  experience  in  the  newspaper  field,  espec 
iallT  •Pecial  page  advertising.  Splendid  oppor¬ 
tunity  with  territorial  rights  to  men  who  make 
lood.  Men  must  be  able  to  finance  own  ex¬ 
pense  accounts  until  reliability  has  been  demon- 
ttrated.  Give  statement  of  previous  experience; 
business  and  personal  references  first  letter. 
D-533,  Editor  &  Publisher. 

CkculBtion  Manager  wanted  for  morning  daily 
in  Canadian  city  of  70,000.  Must  have  initi- 
itive,  and  real  promotion  ideas  for  increasing 
cjrculation;  Give  references,  details  of  expe¬ 
rience  and  salary  required.  D-540,  Editor  & 
Publisher. 

Cspy  Reader  wanted  by  the  New  Bedford 
IMass.)  Standard,  a  well  grounded  copy  reader, 
•ccurate  and  fast  enough  to  command  good 
PEy  and  interested  in  future  as  well  as  present 
Insibilitics.  Address  Managing  Editor. 


experience.  A1  record  and  references  and 
ability  to  get  permanent  results.  Salary  $5,000 
I>er  year.  D-S24,  Editor  4  Publisher. 

Orculation  Manager  will  furnish  achievement 
records,  with  recommendations  and  references 
to  convince  interested  publisher  of  his  ability  to 
proiiuce  service,  income  and  growth.  Colorado, 
California  and  vicinity  only.  D-539.  Editor  & 
Publisher. _ 

Classified  Manager,  able,  youn^,  backed  with 
astonishing  record  of  accomplishment,  wants 
job  on  first  or  second  paper  in  100.000  city. 
Middle  west.  Write  D-5-43.  Editor  &  Publisher. 

Oassified  Manager,  six  years’  experience 
building  classified  on  metropolitan  and  smaller 
dailies,  desires  permanent  location.  Prefers 
south.  D-549.  Editor  4  Publisher. 


condition.  This  is  a  bargain  for  quick  pur¬ 
chaser  at  $5,500.00  F.  O.  B.  Pensacola.  Florida. 
Address  News-Journal  Company,  Pensacola. 
Florida. 


TIME  IS  MONEY 

If  time  meant  nothing  and  you  care 
to  go  up  one  street  and  down  another 
looking  for  an  opportunity  you  will  find 
it — aometime. 

But  if  time  ii  valuable,  and  it  lurely 
should  be,  you  cannot  afford  to  use  thia 
method.  The  direct  and  logical  way  is 
to  use  the  Classified  Service  of 
EDITOR  4  PUBLISHER. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  BCfotiadoiu  confideatial 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  18M 

380  khtSsoB  At*.  N«w  Yotk 

Paciflo  Coaat  Bapretantativa; 

K.  0.  Koera,  61»  H.  Canon 
Drive.  Beverly  XUls,  Onlif, 


56 


Editor  &  I*  u  1}  I  i  s  h  e  r  for  O  r  l  o  b  r  r  15,  I 


$  $ 


DOLLAR 

PULLERS 


One  Dollar 
wHl  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


\  S  Christmas  nears  why  not  get  the 
photographers  to  advertise  that  they 
■will  take  photos  of  the  home  for  use  on 
more  personalized  (ireeting  cards  for 
families  this  Christmas. — C.  M.  L.,  Se¬ 
attle,  Wash. 


In  most  cities  it  is  a  difficult  task  to 
I'ukI  a  parking  space  down  town.  Per¬ 
haps  you  can  sell  a  page  containing  ads 
of  centrally  located  garages  where  park¬ 
ing  space  is  available.  This  would  be 
not  only  a  good  form  of  advertising  for 
the  garages  but  would  constitute  a  bene¬ 
ficial  service  to  motorists. — Norman  B. 
Terry. 


local  league  of  electrical  dealers  afforded 
Albany  (N.  Y.)  newspapers  an  oppor¬ 
tunity  for  special  advertising  recently. 
The  scheme,  designed  by  the  dealers  to 
show  chiefly  a  new  house-wiring  system, 
also  called  public  attention  to  many  new 
electrical  contrivances  for  the  home.  The 
home  was  kept  open  for  public  visitation 
for  two  weeks,  during  which  time  adver¬ 
tisements  were  carried  daily. — C.  W. 


Hallowe’en,  Thanksgiving,  Christmas 
and  New  Years  are  special  events  m  the 
minds  of  the  American  public  and  the 
food  dealers  who  will  advertise  and  fea¬ 
ture  specials  during  this  period  will  not 
need  to  worry  about  demand  for  staple 
goods. 

There  is  probably  little  more  sugar, 
bread,  potatoes,  etc.  sold  at  this  time 
than  any  other  but  housewives  are  highly 
receptive  to  suggestions  in  line  of  fancy 
“eats”  at  this  time.  Exotic  fruits,  dates, 
figs,  special  garnishings,  special  meats, 
preserves  and  similar  delicacies — that’s 
what  they’re  looking  for. 

Push  the  fancy  groceries  and  meats  at 
this  time  and  you  will  find  the  staples 
will  take  care  of  themselves. —  P.  O. 
Narveson. 


Interest  on  the  bonds  of  the  Second 
Liberty  Loan.  4J4  per  cent,  stops  on  Nov. 
15,  according  to  an  announcement  by  the 
U.  S.  Government.  Can  you  get  copy 
from  your  banks  and  brokerage  houses 
regarding  the  necessity  of  turning  these 
bonds  in  and  stressing  the  fact  that  thou¬ 
sands  of  dollars  will  be  thrown  away  by 
people  failing  to  turn  them  in? — D.  P., 
Fall  River,  Mass. 


CASEY  WRITES  WAR  BOOK 

Chicago  Daily  News  Columnist  Tells 
Story  of  Artillery  Outfit 

Robert  J.  Casey,  Chicago  Daily  Nnes 
columnist,  is  the  author  of  “The  Can¬ 
noneers  Have  Hairy  Ears”  which  was 
recently  published  anonymously  by  1.  H. 
Sears  Company.  His  book  is  a  record 
of  the  artillery  in  the  Great  War.  in 
which  he  served  as  captain  of  the  124th 
Field  Artillery. 

Casey’s  battery,  composed  in  greater 
part  of  high  school  boys  from  Spring- 
field,  Illinois,  was  cited  three  times  for 
bravery,  twice  by  Maj.  Gen.  Sumerall. 
Casey,  himself,  received  three  citations, 
i>ne  of  them  signed  by  General  John 
Pershing. 

After  the  war  Casey  returnerl  to  Chi¬ 
cago  and  the  newspaper  business.  For 
some  time  he  has  conducted  a  front  page 
column  in  the  Chicago  Daily  News. 

He  is  now  taking  a  trip  around  the 
world. 


va'.,  that  ekmv;nta  y  p.'t-dv  pup.ls  an  re-J 
(piired  to  answer.  Gne  or  more  of  thesti 
may  be  printed  each  day  with  the  introH 
duction :  “Here  is  a  question  that  tnipililj 
in  the  class  of  Miss  Tillie  Jones,  fiftkil 
grade.  Southern  school,  can  answer.  Canl 


One  Dollar  vuUl 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


Every  city  has  its  exclusive  shopping 
district,  generally  centered  on  one  street. 
For  instance  there  is  South  Flower 
street  in  Los  Angeles.  In  the  Los 
Angeles  Times  seven  of  these  shops 
divide  a  full-page  spread  for  individual 
institutional  advertisements.  This  is  in 
addition  to  the  usual  space  used,  and 
therefore  so  much  additional  linage. — 
Harold  J.  Ashe. 


A  CHATTY  column  in  which  radio 
fans  may  exchange  ideas  is  a  good 
field  as  fall  and  winter  brings  increased 
interest  in  radio.  Far-away  stations 
heard,  troubles,  and  unusual  conditions  all 
are  of  interest  to  the  army  of  reader 
fans  who  are  encouraged  to  send  in  their 
brief  yarns  of  experiences. — H.  R.  W., 
St.  Paul. 


With  the  opening  of  the  hunting  season 
a  page  can  be  sold  to  sporting  goods, 
hardware  and  allied  dealers.  Tying  in 
with  these  dealers  could  be  clothing  and 
camera  dealers,  and  all  others  handling 
any  lines  of  interest  to  hunters.  A 
boxed  story  should  give  the  seasons  on 
various  game  and  the  limits. — H.  J.  A. 


Under  the  heading  “The  Fading  Line 
of  Blue,”  the  Akron  Beacon  Journal  has 
been  publishing  a  half  column  story  with 
a  small  picture  of  Summit  County’s  Civil 
War  veterans  telling  of  their  enlistment, 
service,  business  associations  and  home 
life.  At  the  end  of  each  story  the  name 
of  the  veteran  for  the  next  day  is  given. 
—Art  Murray. 


Be  sure  and  get  your  laundries  to  line 
up  with  the  nation  wide  contest,  sponsored 
by  the  Laundryowners’  National  Associa¬ 
tion.  Persuade  them  to  run  good-sized 
ads  giving  the  rules  of  the  contest,  ex¬ 
plaining  the  situation  fully,  and  telling 
of  the  prizes  to  be  awarded  both  nation¬ 
ally  and  in  your  own  state.  You  might 
obtain  an  ad  from  your  local  laundry- 
owners’  association. — D.  P. 


Some  news  departments  without  society 
reporters  have  trouble  getting  out  a  good 
looking  personal  column  for  the  society- 
page.  A  city  editor  I  once  worked  under 
devised  an  easy  plan  to  get  around  the 
problem.  He  made  it  a  part  of  the  as¬ 
signment  for  each  reporter  every  day  to 
turn  in  five  personals.  Even  the  copy 
readers  were  asked  to  comply  with  the 
rule.  Each  week  the  reporter  or  copy 
editor  who  turned  in  the  greatest  num¬ 
ber  of  personals  was  given  Saturday 
afternoon  off.  The  result  was  that  the 
paper  each  day  had  around  75  personals 


‘Today^s  News  Today” 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


“\’isitors  Guide  and  Shoppers’  Col¬ 
umn”  is  a  banner  over  a  number  of  one 
inch  ads  from  hotels  and  restaurants  with 
places  of  intere.st  in  a  box.  used  effec¬ 
tively  by  an  Eastern  paper. — C.  M.  L. 


An  “Electric  Home”  sponsored  by  the 


William  Carney’s 
Exclusive 
Paris  Stories 
of  Prince  Carol 
of  Roumania 

Appear  only  in 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City. 


Have  you  a 
friend  in 
Kansas  City 

Ask  him  if 
he  doesn’t 
read  The 
Kansas  City 
Star 


What  Do  You 

KNOW 


A  Great  Questions  and 
Answers  Feature 


New  Questions  D€dly 

King  Features 
Syndicate,  Inc. 

New  York  City 


MINNESOTA  VETERAN  RETIRES 

Frank  L.  W  hitney,  a  member  of  the 
Fairmont  (Minn.)  Daily  Sentinel  staff 
for  more  than  25  years,  has  retired  from 
active  work.  His  stock  in  the  company 
has  been  purchased  by  Claude  N.  Swan¬ 
son,  advertising  manager. 


Who  are  your  friends?  If  you  would 
know,  “arrange”  a  nice  little  automobile 
accident,  suggested  the  Saratoga  Springs 
( N.  Y. )  Saratogian.  in  a  novel  story  by 
a  reporter,  who  was  sent  out  to  get  "hu¬ 
man  interest  stuff.”  Bearing  a  long  ugly 
red  gash  on  his  left  cheek,  a  badly  dis¬ 
colored  eye  and  a  bandaged  left  hand,  the 
reporter  posted  himself  at  a  conspicuous 
corner  and  explained  to  each  one  who 
aske<l  that  he  had  been  thrown  from  an 
automobile  driven  by  a  young  woman, 
when  the  car,  to  avoid  collision,  swerved 
and  struck  a  tree.  He  received  some 
novel  inquiries,  among  them:  “Did  your 
wife  know  you  were  riding  with  the 
young  lady?”  Further  “human  interest 
stuff"  was  gleanetl  by  reporter  in  e.xani- 
ination  at  iKilice  headquarters.  He  had  a 
page  one  feature. — C.  W’..  .Mbany,  N.  Y. 


whereas  before  the  rule  went  into  effect 
the  social  page  sometimes  appeared  with 
ten  and  twelve  personal  mentions. — 
T.  J.  B. 


Have  a  reporter  visit  the  public  schools 
in  your  city  and  obtain  a  list  of  ques¬ 
tions  on  history,  geography  and  civics. 
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UNITED  FEATURE 
SYNDICATE 

World  Building 


NEW  YORK 


MackaidMark 


A  comic  strip  that  sure  hits  the 
mark —  _ 

Now  a  regular  feature  of  many 
leading  dailies. 

Five  columns  of  real  laughs 
every  day  for  your  readers. 


Can  be  had  as  a  separate  feature 
or  included  in  the  full  daily 
service. 


Graphic  Syndicate,  Inc. 

350  Hudson  Street 
New  York  City 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


